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1.1

Introduction

About this guide

Kentico

[ | Enterprise Marketing Solution

This guide contains information about on-line marketing features of Kentico Enterprise Marketing
Solution, the full-featured on-line marketing tool based on Kentico CMS. It will guide you through the
basics of all the on-line marketing features and explain how your website can benefit from using them. It
will also navigate you through the related sections of the user interface and provide step-by-step
examples that can be tried out in order to get hands-on experience and see how they behawe in
real-world scenarios.

To be able to understand the content of this guide, it is highly recommended to be already familiar with
the basics of Kentico CMS. If you are completely new to Kentico CMS and have no previous experience
with it, we recommend you to go through Kentico CMS Tutorial before proceeding further in this guide.

In the On-line marketing features topic, individual features are listed with links leading to their dedicated
chapters. Before going through the related step-by-step examples and trying out their functionality on
your Kentico CMS instance, it is recommended to install the sample Corporate Site and adjust on-line
marketing settings to make the features are enabled. It is also recommended to see the First sight topic
in order to get familiar with the sections of the user interface where the on-line marketing features are
located.

Built-in Context Help

Basic documentation of particular sections of the system's user interface can be found
in Kentico CMS Context Help. It is useful in case that you need a quick explanation of
the currently used functionality.

If you click the %! icon in the top right corner of each Ul screen, you get redirected to
the appropriate Context Help page which describes the current Ul screen. The Context
Help is embedded in the web project, so you don't even need to have Internet
connection to view it.

MS Desk  User: & Global Administrator v v6.0.4297 ’ Sign Out

o Enterprise Marketing Solution

© 2012 Kentico Software
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1.2 On-line marketing features

Kentico Enterprise Marketing Solution provides the following features related to on-line marketing:

e Web analytics - measure and analyze key metrics of your website such as visits, page views, file

downloads, traffic sources, etc.

e Conwversions - track actions performed by your website's \isitors (e.g. user registration, product
order, etc.) and record them as conwersions.

e Campaigns - accurately monitor traffic generated by individual on-line marketing campaigns (e.g.
banners, marketing e-mails, etc.).

* Reporting - view analytics data presented in highly flexible reports that contain various kinds of
charts and tables.

e Contact management - centralized oveniew of all users who visit your website, used to gather
information about them and their activities on the website.
e Contacts - individuals who visit the website and about whom information is gathered.
e Accounts - companies or other commercial or non-commercial bodies where contacts operate.
e Contact groups - organizational units that can be used to group contacts or accounts based on

various criteria.

¢ Merging - merge contacts or accounts into one in order to awoid duplicities.
¢ Activities - analyze behavior and actions that contacts perform on the website.

e Scoring - numerically evaluate individual contacts on multiple scales based on their properties and
activities.

¢ Website optimization - create different versions of pages and evaluate them according to the behavior
of the website \isitors.
e A/B testing - create one or more modified versions of a given page, diversify traffic to them and
track how individual versions affect behavior of website \isitors.
e Multivariate testing - create different versions of elements on a page and track which versions
produce the best results when displayed to website \isitors.

¢ Content personalization - create pages that display different content depending on the circumstances
in which they are viewed.

e E-mail marketing - attract new customers to your website or keep in touch with existing clients by
sending marketing e-mails.

e Security - allow access to user interfaces of on-line marketing features only to certain users.

¢ Internals and API - modify or enhance the out-of-the-box functionality by your custom code using
Kentico CMS API.

© 2012 Kentico Software
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2.1

Getting started

Installing the sample Corporate Site

Examples in this guide are based on the sample Corporate Site. It is therefore recommended to have
this website installed in order to try out the examples in practice. This topic provides information on how
to get the website installed and is divided into two parts, depending on if you already have Kentico CMS
installed (but without the Corporate Site), or if you are performing a completely new installation.

New Kentico CMS installation

Installation of Kentico CMS is fully described in Deweloper's Guide -> Installation and deployment. The
following points sum up which steps need to be taken in order to perform the installation and provide
links to the relevant topics in that chapter of the Deweloper's Guide:

1. Launch KenticoCMS_<version>.exe and follow the instruction in Installation procedure -> Setup
(KenticoCMS.exe).

2. Once the setup finishes, launch Kentico CMS Web Installer and follow the instructions in Installation
procedure -> Web installer.

3. When the Web Installer is finished, access the URL of the new website. The first step of the
Database Setup will be displayed. Follow the instructions in Installation procedure -> Database setup,
until you reach the Starter Site step (the number of the step may vary). In this step, select the Choose
starter site option and choose the Corporate Site sample site. Click Next to continue.

Step 5 - Starter Site

(e (o= & . 1
=} |- % - @
L“"r!i!’ — I\“A' o o U

SQL Settings Database Starter Site Finish

@ Choose starter site

-~

Corporate Site

= des This is a web template for a general corporate site. It's used | |=
R as a showcase of Kentico CMS capabilities and it can be i
used as a starting site that you modify as needed. It uses the

portal engine and it's the recommended choice for
—— developers who are new to Kentico CMS.

e LS o | E_commerce Site

1 e — - ]

I-_ o P This is a web template for a simple E-commerce site. It's

5 e . used as a showcase of Kentico CMS E-commerce module
— = - capabilities and it can be used as a starting site that you

|}—_ - — modify as needed. It uses the porial engine and it's the

i ‘, \ | recommended choice for developers who are new to Kentico  ~

(") Continue to the New site wizard

(1 Import existing Kentico CMS website

Mext >

© 2012 Kentico Software
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4. Wait until the Database Setup finishes importing the site. Once finished, the Finished step will be
displayed. Click the Continue to the new website link highlighted in the screenshot below.

Step 7 - Finished

1-4-9-8

SOL Settings Database Starter Site Finish

The site has been created successiully.

Continue to the new website

5. You will be redirected to the Home page of the website.

© 2012 Kentico Software
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//localhost/KenticoCMS_6/default.aspx P-ex H-:{e Corporate site - Home

Signin t S Sign in to The default account is administrator with blank password.

O IT Company

Home Products News Community Services Company Media

» Home

Discover Unlimited Website Possibilities!
This is a sample website created with Kentico CMS for ASP.NET. The website consists of

multiple sections demonstrating the powerful capabilities of the system. You can use itas a
starter kit for development of your own website and to learn Kentico CMS.

Learn more

CMS Desk: hitp://<your domain=/CMSDesk
Site Manager: http://<your domain>/CMSSiteManager

w Newslstter Welcome to the sample Corporate Site
If you are new to Kentico CMS, please read the following information before you start exploring the
First Name: website:
Last Name:
E-mail: Default user name and password

You can sign in to the system's administration interface using the links in the header of the page or by
going to the following addresses:

Your shopping cart is empty

Textsize:s m W

o
~ | Latestnews

Apple iPad 2 In Stock
06/09/2011 Today, we have good
news for all fans of the awesome
Apple iPad. We are glad to
announce that its new version,
Apple iPad 2, is available in our
web shop. Furthermore, we keep
our reasonable pricin...

Existing Kentico CMS installation

If you already have Kentico CMS installed, but without the sample Corporate Site, you can add it using

the New site wizard.

1. Log on to Site Manager and on the Sites tab, click the %= New site wizard link.

Administration Settings Development  Tools Dashboard

Licenses

@ New site wizard LE. Import site or objacts La Export cbjects

2. In the first step of the wizard, choose the Use web site template option and click Next.

© 2012 Kentico Software
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Choose default website

Step 1 If you choose to create a blank site, the wizard will guide you through the process of creating a new site. If you
choose to use a template, you will be able to choose one of the predefined website templates.

Use website template

3. In Step 2, choose Corporate Site from the list of available website templates and click Next.

Choose website template

Choose the predefined website template that will be used for your new website. The website template may
contain site structure, design, basic content, new document types and other settings.

»

Corporate Site

This is a web template for a general corporate site. It's used as a showcase of Kentico CMS capabilities and it can be used
' as a starting site that you modify as needed. It uses the portal engine and it's the recommended choice for developers who
~ are new to Kentico CMS.

i
1
:
;

E-commerce Site

This is a web template for a simple E-commerce site. It's used as a showcase of Kentico CMS E-commerce module
capabhilities and it can be used as a starting site that you modify as needed. It uses the portal engine and it's the
recommended choice for developers who are new to Kenfico CMS.

Personal Site

This is a web template for a sample Personal site. Several Kentico CMS features, such as blogs, forums and photo
galleries, are included. It can be used as a cornerstone for the custom personal site development. The template uses the
porial engine and it is the recommended choice for developers who are new to Kentico CMS.

T o e

Thiz iz a weh cita temnlate for a camnla communite cite Sncial netwnrkinn featuree of Kanticn CMS are nzed an the cite tn
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2.2

4. Go through the rest of the wizard as described in Developer's Guide -> ... -> New site wizard ->
Website template. It is recommended to leave the default settings unless you really need to change
them according to your specific requirements. Once the wizard finishes, you should see the website
present in the list of websites in Site Manager -> Sites.

.'."'. Kentico

I Site Manager Administration ~ Settings  Development  Tools  Dashboard  Licenses  Support

&) Sites

@ New site wizard [E. Import site or ohjects [B Export objects

5. Sign out of the administration interface (use the Sign out button at the top right corner of the Ul). You
will be redirected to the Home page of the website.

[ [ESATER)
AN
a"\“)"*— http://localhost/KenticoCMS_6/default.aspx P-ex H 3§ Corporate site - Home x i 2e 883

Sign in to er. The default account is administrator with blank password.

O IT Company
Ho

Products News Community Services Company Media

» Home

Discover Unlimited Website Possibilities!

This is a sample website created with Kentico CMS for ASP.NET. The website consists of
multiple sections demonstrating the powerful capabilities of the system. You can use itas a
starter kit for development of your own website and to learn Kentico CMS.

Learn more

w Newslstter Welcome to the sample Corporate Site == atest news

If you are new to Kentico CMS, please read the following information before you start exploring the ;
First Name: website: Apple iPad 2 In Stock
06/09/2011 Today, we have good
news for all fans of the awesome

Last Name: Apple iPad. We are glad to
announce that its new version,
E-mail: Default user name and password Apple iPad 2, is available in our

web shop. Furthermore, we keep

You can sign in to the system's administration interface using the links in the header of the page or by our reasonable pricin..
going fo the following addresses:

CMS Desk: hitp://<your domain=/CMSDesk
Site Manager: http://<your domain>/CMSSiteManager -

Enabling On-line marketing

This topic explains the configuration required to enable the on-line marketing features of Kentico CMS. It
only mentions the most important settings necessary to get the examples in the following chapters
working and produce meaningful results. Detailed information about all the available settings can be
found in the respective chapters of this guide.

1. Go to Site Manager -> Settings. In the Site drop-down list, you can either leave the (global) option

© 2012 Kentico Software
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selected and let the global settings be inherited by the Corporate Site, or you can choose Corporate
Site and adjust the settings only for it in case that you do not want other websites running in the system
to be affected. Then choose the On-line marketing category in the tree on the left and make sure to
enable the following settings:

Enable on-line marketing: enabled

[ ]

e Enable A/B testing: enabled

e Enable multivariate testing: enabled
[ ]

Enable content personalization: enabled

Leawe the rest of the settings at their default values and click Save.

L
#IN Site Manager Sites  Administration

CMS Desk  User: 2 Global Administrator v v6.0.4207 @  Signor

FEGUNEE  Development  Tools  Dashboard  Licenses  Support / Enterprise Marketing Soluti

Site:
(global)

= On-line marketing ?

Settings
@ content
=5 URLs and SEO
a Security & Membership

B4 Community

o Intranet & Collaboration

2 Versioning & Synchronization
@ Integration

<2 Cloud services

E Save 9:{/13 Reset these settings to default

These settings are global, they can be overridden by individual website settings. Please select 3 site to see or change the site settings.

On-line Marketing

Enable on-line marketing @

Optimization

Enable A/B testing (2]

=

Enable multivariate testing @

=

Content personalization

Enable content personalization @

2. Switch to the On-line marketing -> Activities category. Here, make sure that the Log activities
option is enabled and that logging of all possible types of activities is also enabled by the check-boxes
below.

L
1N Site Manager Sites  Administration

CMS Desk User: A Global Administrator ¥ Vv6.0.4207 ’ Sign Out

EEOIH  Development  Tools  Dashboard  Licenses  Support ! Enterprise Marketing Solutio|

Site:
(global)

i Activities 2

Settings
@ content
=5 URLs and SEO
a Security & Membership
B system

TR E-commerce
84 community
o Intranet & Collaboration

4=, Versioning & Synchronization
- -

E Save f Reset these seftings to default

These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.

General

Log activities [2]

Page
Page visits

Landing page

3. Finally, switch to the On-line marketing -> Newsletters category and configure the options as
described in E-mail marketing -> Monitoring bounced e-mails -> Configuration.

Immediate logging of activities

It is also recommended to add the following key to the appSettings section of your projects's web.config

© 2012 Kentico Software
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2.3

file:

<add key="CMVBLogActi vityl medi at el yToDB" val ue="true" />

This key ensures that activities are logged directly into the system database instead of being logged into
a file and periodically batch-processed by a scheduled task. This may generate additional load on the
system database, but results in minimal delays in displaying of activity-related data (e.g. activity-based
rules in Scoring). It is therefore recommended to use the key when going through the examples in this

guide in order to see activity-related results in the user interface immediately.

First sight

Once you have Kentico CMS and the sample Corporate Site installed, it is a good idea to get familiar
with the parts of Kentico CMS user interface where the on-line marketing features are located.

1. To get started, log on to CMS Desk. This can be done either by clicking the CMS
header of the sample Corporate Site ...

| _'I § i= http://localhost/KenticoCMS_6/default.aspx P~CX |

Signint) CMS Desk. Sign in to CMS Site Manager. The default account is administrator with blank password.

Desk link in the

... or by directly entering an address in the following format into your browser's address bar: http://

<website domain>/cmsdesk

4| 3= http://localhost/KenticoCMS_6/cmsdesk D-a3x |

2. Once in CMS Desk, navigate to the On-line marketing tab. This is the main on-line marketing user
interface which encapsulates user interfaces of the most of the on-line marketing features. You can

access the individual features using the ribbon toolbar at the top of the screen.

Live Site  Site Manager |Corporateisitelbd L Global Administrator v v6.0.4297 2 Sign Out

Content My desk  Tools Administration E-commerce On-line marketing

' Enterprise Marketing Solution

-

Ci

7 Conversions = Fl @ New contact =
& 2 8 g @ B = i @
My dashboard ‘Web analytics Scoring a Campaigns Acfivities Contacts Accounts E!P New account Contact groups

Dashboard Analytics Contact management Segmentation E-mail marketing

Configuration

3. The Web analytics, Conversions, Campaigns and Newsletters features have duplicate user
interfaces also on the Tools tab in CMS Desk. These user interfaces are identical to the ones on the
On-line marketing tab, they provide the same options and display the same data. Please note that

Conversions and Campaigns are embedded under Web analytics interface on the

Tools tab.

Live Site  Site Manager  |COfporateiSitelbd A Global Administrator + v6.0.4297 & Sign Out

CMS Desk Content My desk Administration ~ E-commerce  On-line marketing

=] T

@ Polls [l Custom tables "'I 8. Forums [5] Message boards

| [&] Reporting

/ Enterprise Marketing Solution

Projects  Evenis

Newsletters lisf| Web analytics

Marketing & Reports

Media ¥ Staging ([ File import Blogs fa Groups e Abuse report

Content Community

Collaboration

4. The above mentioned interfaces are site-specific, which means that they provide functionality related
only to the website currently edited in CMS Desk. In Site Manager -> Tools -> Contact management
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, there is a global user interface which enables management of Contact management objects and
configuration for all websites running in the system. Depending on the selection made in the Site drop-
down list, you can choose if you want the Ul to be related to a specific site, to global objects shared by
all websites running in the system, or to all websites running in the system.

enFico CMS Desk  User: & Global Administrator v v6.0.4297 @ | SignOut
)

#1% Site Manager Sites  Administration  Seifings  Development Dashboard  Licemses  Support ! Enterprise Marketing Solution
Tools & Contact management 2
& Contact management
m E-commerce configuration ﬁsne: (all) E]

J Activities ‘ Contacts Accounts Contact groups Configuration

» Activities 7]
Activities | Activity types _

5. Finally, there is a number of settings that can modify behavior of the on-line marketing features of
Kentico CMS. These settings can be adjusted in Site Manager -> Settings and are located under the
On-line marketing settings category highlighted in the screenshot below. You can learn more about
them in the Enabling On-line marketing topic.

entico CMS Desk  User: & Global Administrator v v6.04297 @ Sign out
0y

#I% Site Manager Sites  Administration [EfoGILEE Development  Tools  Dashboard  Licenses  Support ! Enterprise Marketing Solution
Site: Y - B -
taiona) & On-line marketing [2]

E Save f Reset these settings to default
Settings
@ Content i . i i X § .
=B URLs and SEO These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.
a Security & Membership On-line Marketing
i+ On-line marketing Enable on-line marketing (2]
¥ Activities
fl Newsletters
fsll Web analytics Optimization
E-commerce
- Enable A/B testing
&4 Community 9 @
* Intranet & Collaboration Enable multivariate testing (-]
<= Versioning & Synchronization
@ Integration
<5 Cloud services Content personalization 3
Enable content personalization @
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3 Web analytics

3.1 Overview

The web analytics module provides a way to measure and later analyze key metrics of your website
such as visits, page views, file downloads, traffic sources and much more. Monitoring is only done on
the live site, so actions that take place on the pages belonging to the Kentico CMS administration
interface (CMS Desk and Site Manager) are not included in the statistics.

The web analytics interface can be accessed in CMS Desk -> On-line marketing -> Web Analytics.
As you can see in the screenshot below, there are various types of statistics available that keep track of
certain events that occur on the website. When you select a statistic, the corresponding data is
displayed in a report.

|—| Live Site  Site Manager  [COFpOrSteiSitElEd L Global Administrstor v v6.0.4209 | @ | Sign Out]
o

Kentico .
1% CMS Desk Content Mydesk Tools Administration  E-commerce [RVECOSER e Enterprise Marketing Solutiq

.ﬂ' ga M conversions
Web analytics | Scoring & Campaigns

of = g &
o &g |§} £ New contact

e ‘ :
Activities Contacts  Accounts ;,lh New account Contact groups

Configuration ‘

My dashboard Newsletters
Dashboard Analytics Contact management Segmentation E-mail marketing | Configuration =
58 Web analytics
=
Web analytics | Page views a
¥ Dashboard
£a visitors |l mulingual ]
(@ Traffic sources E save [EP Print (B Delete data
Content
E) Aggregated views | From'|7/20/2011 To- 10/8/2011 ®
& File downloads
o Invalid pages
&) On-site search keywords
Page views
Top landing pages
[@] Top exit pages 300
¥ campaigns & conversions -
[&] Browser capabilities 3000 /D——__O\O\_,_//O\

- Optimization
[# Data management

A
=]

EIHIEI\I\
\
7

1500

Number of page views

1000

o
a
=1

=

302011 3212011 3472011 3672011 382011 4012011
Weeks

In addition to measuring various statistics for the website and its pages, web analytics are also used by
several other on-line marketing features, including Conversions, Campaigns and Website optimization
(A/B or multivariate testing).

To learn about all available features of the web analytics module, its internal mechanics and advanced
configuration or customization options, please refer to the full documentation that can be found in the
Modules -> Web analytics chapter of the Kentico CMS Deweloper's Guide.
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3.2

Using web analytics reports

The data logged for web analytics statistics is presented in highly flexible reports that contain various
kinds of charts and tables. The same type of reports are also used to display the results of other related
on-line marketing features, such as campaigns and website optimization tests.

When viewing a web analytics report, the From and To fields on the right can be used to enter a time
period. Only hits that were logged for the statistic during the specified interval will be included in the
displayed data.

The following options allow you to choose which unit of time should be used in the report:

. Hour
Day
Week
Month
[ Year

This selection determines the length of time which is represented by individual units in the report's
graphs (if there are any) and the precision that can be specified in the From and To fields.

Page views ?

All | Multilingual
[ Save [EF Print (2 Delete data

(= From: 7/30/2011 To: 9/30/2011 ®

1000

?
/
|

200

J
V

600

400 /
200

Number of page views
[
~——_

[=]

3rz2om 3yz2om 352011 Jrz2om 320
Weeks
Page Views Percentage Average time on page
/Home 5081 T7.48% 00:00:00

The following actions may also be performed for every report:
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¢ I Save - saves the report in its current state (according to the selected time interval). To view saved
reports at a later time, go to CMS Desk -> Tools -> Reporting, select the matching report under the
appropriate category and switch to the Saved reports tab.

e & Print - allows the report to be printed. The available options depend on the used browser.

o & Delete data - may be used to clear the data measured for the given statistic. Please note that
this permanently removes the data from the database. This action is only available for users who
have the Manage data permission for the Web analytics module.

The data displayed in the reports may also be exported into external files using various formats. This can
be done by right clicking on a graph or table in the given report, which will open a context menu offering
the following options:

e = Export to Excel - exports the data displayed by the given object to an XLSX spreadsheet.
e 2 Export to CSV - exports data to a CSV file.
e = Export to XML - exports data to an XML file.

After you select an action from the menu, your browser's standard file download dialog will pop up,
letting you open or sawe the file with the exported data just like when downloading any other type of file.
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4 Conversions

4.1 Overview

The Web analytics module provides a way to track actions performed by your website's visitors and
record them as conversions. This is typically done for desired events that somehow benefit the website,
such as the registration of a new user, a product order, subscription to a newsletter or similar.
Conversions are represented in the system by corresponding tracking objects, which are described in

more detail in Managing conversions.

Once an action is defined as a conwersion, a conversion hit is logged whenever it occurs. Additionally, a
numerical value may be stored along with each hit to indicate its importance. To learn how you can
assign conwersions to individual types of actions and ensure that they are logged correctly, please refer

to the Logging actions as conversions topic.

Once you start tracking conversions on the live site, you can compare the recorded data with the values
of other statistics, such as the total amount of visitors. This allows you to evaluate the website and
adjust it as necessary.

While simply tracking all conversions that occur on the website can be useful, in many cases you may
also require additional information about the context in which the given actions occurred. For this reason,
conversion tracking is integrated with several other on-line marketing features. When used together with
Campaign tracking, conversions allow you to record actions only for visitors who arrive on the website in
a specific way (e.g. as a result of a marketing campaign).

If you wish to optimize your site to increase its conversion rate (i.e. make it more user friendly to get
better results), you may utilize A/B or Multivariate testing. These features allow you to accurately
measure how changes made to the content or structure of your website's pages affect the behavior of
users.

Conversions only record the total statistics of an action and do not store information about the specific
users who performed it, or any other details. This advanced type of tracking can however be achieved by
using the Contact Management module. It provides a way to log specific actions as Actiwities, including
various information about the context in which the given action occurred.

4.2 Managing conversions

To access the management interface dedicated to conwersions, go to CMS Desk -> On-line marketing
-> Web analytics, expand the Campaigns & conversions category in the tree on the left and select
Conversions. This section of the Ul may alternatively be reached by selecting the Conversions option
directly from the main on-line marketing menu.

The Overview contains a web analytics report displaying the number of conversions that were logged on
the website over the specified time period.
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Live Site  Site Manager  |CorporateSitelkdl L Global Administrator v v6.0.4209 @ | Sign Out

]
e Kentico

PPN (M5 Desk Content  Mydesk Tools  Administration  E-commerce [ROUNUTR ] ! Enterprise Marketing Solution|
= % Conversions A = = G New contact
4 8 ’ v & ¥
My dashboard Web analytics | Scoring a Campaigns Activities  Contacts  Accounts y}@ New account Contact groups Newsletters Configuration
Dashboard Analytics Contact management Segmentation E-mail marketing | Configuration —
&) Web analytics
B f——
Web analytics m Conversions ?

A pashboard

& Visitors Overview | Conversions _

@ Traffic sources [ Save (57 Print (& Delste data
Content

¥ Campaigns & conversions ] From: [9/10/2011 To (101102011 ®
& Campaigns

€ Overview
¥, Conversiens count
,LK".'I Conversions value
(,0 Campaign details
[j Server campaigns
4 Goals
m Conversions _
(@] Browser capabilities _| /\ /\ A
- Optimization 60— f\
] A/B tests
€ Overview
3, Conversions count
,LK".'I Conversions value
9, Conversions rate H
Conversicns source pages
E] Conversions by variants
= MVT tests

) Overview
3, Conversions count
_(ﬂf Conversions value
9, Conversions rate
E] Conversions by combinations

l:fg Data management

=
2

&

b

VA v

Number of conversions

=)

/1072011 971572011 97202011 9/25/2011 930/2011 100572011 10102011
Days

Conversion Count Value

Page views 1536 12293

This report only provides a general summary of the total conversion statistics. Additional reports with
more detailed data for conversions that were logged under special circumstances are available under the
Campaigns and Optimization -> A/B tests or MVT tests categories.

If you switch to the Conversions tab, you can view a list of all conversions defined for the current site
and manage them as necessary.

E Conversions

Overview Conversions

i_’. New conversion

- Actions  Conversion name - Count  Value
F® ~ | Pageviews 40753 81508
# 3 = Registration 40216 80432

To define a new conversion, click the i New conversion link and fill in the following properties in the
displayed dialog:

e Conversion display name - the name of the conwersion displayed in the administration interface
and in reports.

e Conversion code name - sets a code name that senes as a unique identifier for the conversion.

e Conversion description - can be used to enter text describing the conversion's purpose.
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The entered data may be modified at any time by editing (#) the given conversion object on the
General tab.

&1 Conversions

Overview | Conversions

» Conversions » Page views

General | Campaigns

Conversion display name: Page views

Conversion code name:  SampleConversion
This iz a sample conversion used
by the conversion page in the
Examples section.

Conversion description:

[ Ok

The Campaigns tab allows you to configure which campaigns should track the currently edited
conwersion as part of their statistics. By default, campaigns log all possible conversions, so it is only
necessary to assign campaigns that are configured to work with a limited set of conwersions. This type
of configuration is not available for A/B or multivariate tests, which automatically keep track of all
conwersions performed on the website.

As you can see, the objects representing conversions are very simple and do not require any advanced
configuration. It is however necessary to assign the conversions to the appropriate actions to ensure that
they are logged correctly. This can be done through various other parts of the Kentico CMS
administration interface as described in the Logging actions as conversions topic.

4.3 Logging actions as conversions
This topic describes the possible options that may be used to ensure that the system logs specific

events as conwersions. When assigning a conversion through the user interface, two separate fields are
provided.

Conversion tracking

Track conversion name: > Product_order [ select | Fait [ New |

Conversion value: r 50

The first is a standard conwersion selector. You can either enter the code name of a conwversion into the
text box or click the Select button to choose from a list of conversions defined for the current site. If you
enter a name that does not match any conwersion in the system, a conversion with this name will
automatically be added. The New and Edit buttons allow you to create a new conversion or modify the
properties of the selected one directly from the given part of the user interface.

The second field is optional and provides a way to set a number that will be recorded along with the
conwversion when the tracked action is performed. This may be used to indicate the relative importance of
the conwersion, the profit generated by a single conversion hit or similar. The values are cumulative, i.e.
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when a conwversion hit is logged, the specified value will be added to the total sum previously recorded for
the conwersion. You may insert a Macro expression into this field to dynamically retrieve a value from the
current site context. For examples of conversion value macros, please see the sections below dedicated
to individual types of actions.

Web part and widget actions

Many of the default Kentico CMS Web parts and Widgets that allow users to perform important actions
come with built-in support for conversion tracking. To configure a specific web part or widget instance to
log actions as conwversions, open its properties dialog and enter the appropriate values into the Track
conversion name and Conversion value properties.

(= Web part properties (Registration form) - Windows Internet Explorer l =NASN X
2 Web part properties (Registration form) B Documentation

General

Design
Default i
Skin 1D: 3
Visibility

Registration form

settings . -
: Conversion tracking

Extended settings -
Label to Sa Track conversion name: » User_registration "Select [~ Edit | New |
Design
Conversion value: 10
Conversion tracking
Web part contaimer
HTML Envelope Web part container
AIAX L
Web part container: »  Corporate site - Light gradient box|Z| mm =
Time zones
Partial caching Container title: + Not a member yet? Sign up now!
Container C55 class: »
Container custorn content: 3 E
V| Refresh content L e

Below you can find a list of all types of actions that can be tracked as conwersions through web parts:

Action Web part(s)

User registration In this case, the conwersion will be logged when a visitor successfully
completes their registration using the given web part. There are multiple
web parts that allow users to register on the website:

¢ Regqistration form
e Custom registration form
e Facebook Connect logon and Facebook Connect required data

¢ LinkedIn logon and LinkedIn required data
e Windows LivelD and LivelD required data

© 2012 Kentico Software


http://devnet.kentico.com/docs/6_0/devguide/macro_expressions_overview.htm
http://devnet.kentico.com/docs/6_0/devguide/web_part_development_overview.htm
http://devnet.kentico.com/docs/6_0/devguide/widgets_overview.htm
http://devnet.kentico.com/docs/6_0/webparts/registrationform_overview.htm
http://devnet.kentico.com/docs/6_0/webparts/CustomRegistrationForm_overview.htm
http://devnet.kentico.com/docs/6_0/webparts/FacebookConnectLogon_overview.htm
http://devnet.kentico.com/docs/6_0/webparts/FacebookUsersRequiredData_overview.htm
http://devnet.kentico.com/docs/6_0/webparts/LinkedInLogon_overview.htm
http://devnet.kentico.com/docs/6_0/webparts/LinkedInUsersRequiredData_overview.htm
http://devnet.kentico.com/docs/6_0/webparts/WindowsLiveID_overview.htm
http://devnet.kentico.com/docs/6_0/webparts/LiveIDUsersRequiredData_overview.htm

Conversions 27

e OpenlID logon and OpenlID required data

Newsletter subscription

Newsletter subscriptions may be tracked as conversions through the
Newsletter subscription web part. This can also be done for the widget
based on this web part.

Shopping cart actions

The Shopping cart web part can be used to track three types of events:

e Registration - occurs when a customer registers on the website
through the shopping cart.

e Order - logged when a customer successfully completes an order
through the shopping cart.

e Add to shopping cart - occurs when a user adds a product to the
shopping cart.

You can assign a different conversion and value to each of these actions
through the appropriate conversion name and conversion value
properties.

The conversion value properties support macro expressions, for
example:

Order conversion value: {¥%oEcommerceContext. CurrentShoppingCart.
TotalPrice%}

This macro is resolved into the total price of all items contained in the
order, including tax and shipping. With this configuration, each Order
conwersion will automatically store the price of the given order as its
value.

Add to shopping cart conversion value: {¢%ShoppingCartliteminfo.
UnitTotalPrice%}

With this macro as the conwversion value, the Add to shopping cart
conversion will log the price (including tax) of the specific product that
was added to the shopping cart.

Filling in an on-line form

A conwersion can be logged when a user submits a form displayed by
the On-line form web part.

Voting in a poll

The Poll web part may be used to log a conversion whenever a user
wotes in the displayed poll.

Page views of specific documents

You can also use conwersions to keep track of the amount of hits received by individual pages. To
configure this behaviour for a page, go to CMS Desk -> Content -> Edit, select the document
representing the given page from the content tree and switch to its Analytics -> Settings tab. To assign
a conversion and associated value, fill in the Track conversion name and Conversion value fields as

described abowe.
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Live Site  Site Manager Corporate Site B3
Sl¢ Kentico
#1% M5 Desk (W) Mydesk Tools  Administraion ~ E-commerce  On-line marketing
Co| u
) B Bow tw L4 [d] = AL
Mew  Delete | Move J} Down Edit Preview  Live site List Search
Content management View mode Other
!'t_;'i Corporate Site Page Design Form  Properties | Analytics
a Home
- Analytics
|| Products 4 vt
a News Reports | Settings | AfBtests  MVT tests  MVT variants
a Partners
|1 services . .
= Track conversion name: SampleConversion Wﬁ
B Company ! P [ New |
a Media Conversion value: 10
1) Examples ——
a Forums

a My Home Page
|1 Development Models
|1 web parts
|1 On-line marketing
|1 Optimization
[ A/B test
[ MVT test H
a Conversion page
a Content personalization

[0 am

The specified conversion will be logged every time the given page is opened by the website's users. You
can find an example of such a page on the sample Corporate Site under the Examples sections as
shown in the image abowve.

E-commerce product orders

The Shopping cart web part allows you to track entire orders, but in some cases you may wish to log a
separate conwversion hit every time a product of a specific type is purchased. This can be done by
navigating to the product list in CMS Desk -> E-commerce -> Products and editing (#) the particular
product (or by selecting a product document in the content tree and editing it on the Product ->
General tab).
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Live Site  Site Manager Corporate SitelBd =~ L Global Administrator

e Kentico

IV CMS Desk Content  Mydesk Tools  Administration |[ReRELutael On-line marketing

New order & New customer = 53 Mew product 4 Discount coupons P
QOrders Fﬂ Reports Customers Products B Product options .ﬁ‘ Discount levels Manufacturers  Suppliers  Configuration
Orders Customers Products Discounts Configuration

59 Product properties

» Products » HP EliteBook 8440p WJE3 1AW

General | Tax classes  Volume discounts  Options  Documents
POWET TTEEUS Al TEPUIT WOTRTOTCE POWET CONSUTTTDUOIT. VVITETTET

you're across the street or across the country, HP’s integrated
wireless technologies have got you covered. Experience faster |2
connections in more places than ever before and get more done
with HP Mobile Broadband powered by Gobi.

1

body p Vi
Product type: Product E
Status
Enabled:
Public status: Featured product E
Internal status: (none) E
Inventory

Sell only if items available: ]

w

Available items:
Availability (days) 1

Max items in one order.

Shipping

Needs shipping:
Package weight:

Package height:

Package width

Package depth:

Conversions

Convrsonnome Product_Order I T T

Conversion value: {%ShoppingCartltemInfo.UnitTotalPrice%}

Here you can assign a conversion through the Conversion name property at the bottom of the product's
editing page.

The Conversion value field can be used to enter an appropriate value that will be recorded for each
conwersion hit. You may enter a macro expression here, for example: {%ShoppingCartlteminfo.
UnitTotalPrice%}. This macro allows the conversion to log the price of the given product as its value. The
advantage of a macro is that it retrieves the price dynamically, including tax and any potential discounts
applied by the given customer.

Please note that these properties are not available for global products, since each site has its own
separate set of conwersions.

You can also use the same approach to configure different conversion settings for individual product
options (Ma E-commerce -> Product options -> edit Category -> Options).
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5 Campaigns

51 Overview

One of the most common techniques used to bring new traffic to a website are on-line marketing
campaigns. When attempting to determine if a campaign was cost-effective or when measuring its exact
results, simply tracking referring sites or URLs may not always provide sufficient data.

In these cases, the campaign tracking support provided by the Web analytics module of Kentico CMS
may be used, which allows you to accurately monitor traffic generated by individual campaigns. This can
include banners, marketing e-mails or any other method used to present links to your website. In
addition to logging the amount of \isits, this feature lets you keep records of any important actions
performed on the website by users who arrive as a result of a campaign.

How the tracking works

There are several ways to identify visitors who come to your site through a campaign link (further details
can be found in the Managing campaigns (Example) topic). When this happens, the system updates the
\isit statistics and stores a cookie named Campaign in the user's browser, which saves the name of
the corresponding campaign tracking object as its value. Only one campaign may be assigned to a user
at a given time and the current value is overwritten if the user returns to the site through a different
campaign.

Until the cookie expires (its duration is 24 hours), any actions performed by the \isitor that are defined
as conversions will be logged as part of the statistics kept for the campaign. Please refer to the
Conwersions chapter for information about how the tracking of individual actions can be configured.

The currently active campaign will also be stored among the details of any Activities that are logged by
the Contact management module.

If the \isitor registers on the website while the cookie is still valid, the name of the currently active
campaign will be permanently stored in their user settings (administrators may view the value in
Administration -> edit (#) user -> Settings -> Campaign). This data field only serves to provide
information about users and is not used to track activity on the website.

Campaign statistics and results can be viewed using special reports available in the web analytics
interface, which are described in the Evaluating campaigns topic.

5.2 Managing campaigns (Example)

Each marketing campaign is represented in the system by a corresponding object. To configure these
objects, go to CMS Desk -> On-line marketing and select Campaigns from the menu. Then, switch to
the Campaigns tab, where you can view a list of all campaigns defined for the current website and
manage them as needed.

By default, the Corporate Site contains a single campaign called Sample campaign.
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Live Site  Site Manager  [CorporateiSitelbll & Global Admin

Content My desk  Tools Administration E-commerce On-line marketing
i, & New contact

- Conversions o P 3]
.| B P8 W @ @
My dashboard Web analytics Scoring & Campaigns Activiies  Contacls  Accounts E!p Mew account

Dashboard Analytics Contact management

E”;] Campaigns

Overview Campaigns

a. MNew campaign

Contact jrou ps Mewsletters Configuration ‘

Segmentation E-mail marketing Configuration

- Actions Campaign name = Open from Open to Enabled

7R~ Sample campaign Yes

To better demonstrate the functionality of campaigns, we will need two additional ones. Click the &
New campaign link to create a new campaign and fill in the following properties:

e Campaign display name: Banner campaign; the name of the campaign displayed in the
administration interface (in campaign lists and reports).

e Campaign name: Bannerl; sets a code name that serves as a unique identifier for the campaign. It
is also stored as the value of the Campaign browser cookie used to identify visitors who came to the
website through the given campaign.

e Campaign description - can be used to enter a text description for the campaign in order to give
information about its purpose, goals etc. You may leave this empty.

e Open from/to - sets the time interval during which the campaign should be active. The Calendar
button (%) can be used to select an exact date and time. Leave these empty for this example.

e Enabled - this property may be used to manually start or stop the campaign. Visitor statistics and
actions will not be logged for disabled campaigns. Leave the box checked.

@ Campaigns

Overview Campaigns

» Campaigns » New campaign

Campaign display name: Banner campaign
Campaign name: Bannerl

Campaign description:

Open from: FS\ Now
Open to: E\J'\ Now
Enabled:

Click OK to add the campaign. The General tab of the campaign's editing interface will now be
displayed, where you can modify the fields listed abowve at any time. Seweral additional properties are
also available, but these are described later in this chapter.

Return to the campaign list and add a third campaign with the following names:

e Campaign display name: E-mail marketing
e Campaign name: Emails
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Now that some campaign tracking objects are prepared, it is necessary to ensure that visitors who
access the website through marketing campaigns are correctly identified and assigned to the
appropriate object. There are three different ways how this can be done.

1. URL parameter
This method utilizes a URL query string parameter to indicate that the traffic source is a campaign. All

you need to do is enter the name of the parameter that you wish to use into the Site Manager ->
Settings -> On-line marketing -> Web analytics -> Campaign tracking URL parameter setting.

w CMS Desk  User: 4 Global Administrator
X
1™ Site Manager Sites  Administration [EfSuLUEE Development Tools  Dashboard  licenses  Support  Buy

S(Igt\zbal} E i@ Web analytics
E Save f Reset these settings to default
Settings

@ Content
=2 URLs and SEO These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site seftings.
a Security & Membership General
& system
.+ On-line marketing Enable web analytics (2]

¢ Activities

B Newsletters

(& Web analytics Campaigns & Conversions
E E;:_::::;ie Track campaigns [ ]
% Intranet & Collaboration Eampalgn tracking URL parameter ) campaign )
“=, Versioning & Synchronization

@ Integration Track conversions (2]
< Cloud services

For now, leawve the setting with its default value (campaign).

Open a new tab in your browser and enter the URL of your site's Home page into the address bar.
Include the campaign tracking parameter and set its value to samplecampaign (the name of the default
campaign):

http://localhost/KenticoCMS/Home.aspx?campaign=samplecampaign

You will have to adjust the URL according to the domain of your website. You may also need to Close
the preview mode of the page to get to the actual live site. The Home page will be opened as usual, but
the system will recognize that you hawe arrived via a campaign. Scroll down to the bottom of the page
and click the Examples link under the Where to learn more? section. On this page, use the menu on
the left to reach On-line marketing -> Optimization -> Conversion page, which will cause a sample
conwersion to be logged.
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Global Administrator (administ

W Shopping cart | My acce
Your shopp|

Products News Community Services Company Media

» Examples » On-line marketing » Optimization » Conversion page

Forums

Conversion page

Forum search

My Home Page A sample conversion is logged whenever this page is viewed by a user. This is ensured through the settings specified on the
Analytics -> Settings tab of the document.

Development Models

In order for conversions to be logged, it is also necessary to have the Enable web analytics and Track conversions settings
Web Parts checked in Site Manager -» Settings -» On-line marketing -> Web analytics

On-line marketing Typically, conversions will be used in more advanced scenarios to represent some type of important action, such as the

Optimization downloading of a file, a product purchase etc
A/B test
WWVT test
Conversion page

Content personalization

AP

Because the Sample campaign is currently active in your browser, the conversion will also be recorded
in the campaign statistics. You can try reloading the page several times to log multiple conversions.

In a real-world scenario, you would need to ensure that all links to your website placed in the given
campaign's marketing materials contain the tracking parameter with the name of the appropriate
campaign object as the value. This type of campaign tracking is not limited to a specific document and
may be used when linking to any page on the website.

2. Document-specific campaigns

Alternatively, you can configure a document to behave as a campaign landing page. When this type of
page is viewed by a user, a specified campaign will automatically be assigned.

To ensure accurate campaign tracking, it is recommended to create a special page that will not be
available in the website's standard navigation, since the campaign will be assigned to all users who view
this page (and repeated views by the same user will also be logged as campaign visits). When using this
approach, all of the campaign's links need to be directed at this special landing page.

Log back in to CMS Desk, select the Special Pages folder in the content tree and create a New page
under it named Landing page. You can choose the Create a blank page option in the template
selection dialog, since the content of the page is not important for the purposes of this example.

Select the new document and switch to its Analytics -> Settings tab. Here, click the Select button
next to the Track campaign field and choose Banner campaign in the displayed dialog. Then click
the Save button.
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Now open this new page on the live site (you can access it through its URL: <domain>/SpecialPages/
Landing-Page.aspx). The Banner campaign will become active, replacing the previously assigned
campaign. Navigate to Examples -> On-line marketing -> Optimization -> Conversion page again,
so that a conwersion is logged for this campaign as well.

3. Campaigns for document aliases

You can also define campaign tracking for a page's specific Document alias. This approach is useful if
you wish for the campaign to link visitors to an easily accessible page, but want to awid using a query
string parameter. The campaign will only be assigned to users who access the document through this
alias.

Select the Home page from the content tree in CMS Desk and go to Properties -> URLs. Here, click
the + Add new alias link and configure the alias's settings as shown below:

e Path type: Standard URL or wildcard
e Path or pattern: /EmailCampaign/Home
* Track campaign: select the E-mail marketing campaign
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Click OK and the alias will be created.

To activate the campaign, open the Home page of the site through the URL of this alias (<domain>/
EmailCampaign/Home.aspx). This will override the previous campaign and you can visit the sample
Conversion page again.

The campaign tracking methods are listed in the order of their priority. So if a campaign is specified for a
document via Settings -> Analytics, but the page is also accessed via a URL containing a tracking
parameter, the campaign specified via the parameter will be assigned to the given \isitor.

Continue in the Evaluating campaigns topic to see how you can view the results of these steps. Keep in
mind that this sample scenario only serves to quickly demonstrate the functionality of campaigns. In the
case of a real campaign, visitors would not need to enter URLs manually, but would simply follow the
appropriate links and the system would keep track of more practically defined conversions.

Advanced campaign settings

As you may have noticed, there are some additional configuration options that may be specified when
editing campaigns in the CMS Desk -> On-line marketing interface.

On the General tab, the Campaign impressions and Total cost values may be used to help evaluate
the campaign and calculate its goals. An important property is the Campaign condition, which allows
you to set a macro condition that must be fulfilled in order for the campaign to be assigned to visitors.
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Owverview Camipaigns

» Campaigns » E-mail marketing

General | Goals  Conversions  Reports
E Save

Campaign basic setings

Campaign display name: E-mail marketing

Campaign name: Emails

Campaign description:

Open from: EQ Now
Open to: ELJ:‘ Now
Enabled:

Advanced campaign settings

Campaign impressions:

Total cost:

Coockies.Campaign !'= "Bannerl" f
Campaign condition:

For example: Cookies.Campaign != "Bannerl”

This sample condition checks the value of the Campaign cookie and prevents the edited campaign
(E-mail marketing) from being assigned to visitors who are already being tracked by the Bannerl
campaign. In practice, this would mean that if a visitor was brought to the site through a banner and then
later clicked on a link in a marketing e-mail, the banner campaign would remain active instead of being
overwritten.

You can write any other type of condition according to your specific requirements. Through the edit icon
(#), you can open the Macro condition editor, which provides a graphical interface that makes it easier
to build complex conditions. For more information about the available macro options, please refer to

Internals and API -> On-line marketing macros.

If you switch to the Conversions tab, you can configure which Conversions should be tracked by the
campaign. There are two possible options:

e All conversions will be tracked for the campaign - if chosen, any conwversion hit logged on the
entire website will be included in the campaign's statistics.

¢ Only the selected conversions will be tracked for the campaign - this option allows you to limit
which conwversions should be tracked. Specific conversions may be assigned to the campaign by
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5.3

clicking the Add conversions button and choosing from the list in the displayed dialog.

'-5‘@ Campaigns

Overview Campaigns

» Campaigns » E-mail marketing

General Goals | Conversions | Reports

The chanoes were saved.

= All conversions will be tracked for the campaign.
@ Only the selected conversions will be fracked for the campaign:

The following conversions are used by the campaign.
= Conversion name

0 Sample conversion

N R ——

In both cases, only conwersions performed by \isitors who arrive on the website as a result of the given
campaign will be logged.

Automatic campaign creation

When a visitor comes to the website through an undefined campaign (typically specified
via the tracking URL parameter), it will be ignored by default and no campaign tracking
will be performed.

If you wish to change this behaviour, edit your application's web.config file and add the
following key to the /configuration/appSettings section:

<add key="CMSEnabl eAut onat i cCanpai gnCreat e" val ue="true" />

Once this is done, unknown campaigns will automatically be added to the list of
campaign objects for the given website.

Campaigns created this way will be enabled by default and active for an unlimited time
interval, but they can be configured using the same approach as mentioned abowe at
any time.

Evaluating campaigns

The statistics logged for campaigns may be viewed using various types of web analytics reports. To
access these reports, go to CMS Desk -> On-line marketing -> Web analytics and expand the
Campaigns & conversions -> Campaigns category.
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Here you can check the results of the sample campaigns created according to the instructions in the
Managing campaigns (Example) topic. Because of the way the analytics log is processed, you may

have to wait approximately one minute before conversion hits or campaign visits are reflected in the

reports.

Campaign reports use the same basic format as all other web analytics reports, so please refer to Web
analytics -> Using web analytics reports for details about the actions that can be used to filter or

otherwise manage the displayed data. The following types of reports are available for campaigns:

Owveniew

Displays the amount of hits that the website received as a result of the
selected campaign(s). It contains a line chart that shows the number of
\visits recorded over time and a table with the total amount of page views
generated by the given campaigns during the entire time period.

Conversions count

Displays the number of conwersion hits that were performed by users
who arrived on the website through the selected campaign.

This report includes two types of charts, one that shows the progress of
the amount of conversion hits recorded during the specified time period

and another with detailed statistics for individual units of time according
to the selected report type (hours, days, months etc.).

Conwersions value

Displays the sum of the conwersion values generated by users who
arrived on the website through the selected campaign.

This report includes two types of charts, one that shows the progress of
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the conwersion values recorded during the specified time period and
another with detailed statistics for individual units of time according to
the selected report type.

Campaign details Displays the values of the following campaign metrics:

¢ Visits - the amount of hits that the website received as a result of the
given campaign.

e Conversions - the number of conversions that were performed by
users who arrived on the site through the campaign.

e Conversions rate - the percentage of visitors that performed a
conwversion. This can be higher than 100% if the average visitor
generated more than one conwversion.

e Conversions value - the total sum of the values recorded for all of
the campaign's conwersions.

e Conversions value per visit - the average conversion value
contributed by the campaign's \isitors.

e Total cost - shows the total cost that was specified for the given
campaign.

¢ ROI - the rate of investment, calculated as the sum of the
campaign's conwersion values divided by the total cost. This statistic
is accurate only if your conversion values are set to reflect the
income generated by the matching conversions.

You can either choose to view all campaigns defined for the website and
compare their values, or select a specific campaign and analyze the
statistics logged for individual types of conversions.

Server campaigns May be used to compare the results of campaigns created for different
sites in the system. You can choose to display the Views, Conversion
count or Conversion value statistics for the campaigns belonging under
the selected site.

Campaign goals

In addition to the data provided by the reports listed above, you can optionally specify goals that should
be achieved by each campaign and then compare them with the actual results.

To enter a campaign's goals, select one of the reports and switch to the Campaigns tab, which
contains the campaign management interface (the same one that is available under the Campaigns
item in the main on-line marketing menu). Next, edit (#) a campaign. On the General tab, the following
two properties are available among the advanced settings:

e Campaign impressions - this field can be used to specify how many people were targeted by the
given marketing campaign. For example, if you sent marketing e-mails containing a link to the
website to ten thousand people, the amount of impressions would be 10000.

e Total cost - allows you to manually enter the total cost of the given marketing campaign. This can be
used to determine whether the campaign was a success and when calculating the campaign's goals.

Now switch to the Goals tab, where you can configure the following types of target values for the
campaign:
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e Number of visitors - sets how many visitors should be brought to the website by the campaign. It
can either be specified directly as an Absolute number, or as a percentage of the campaign's
Impressions according to the value set on the General tab.

e Number of conversions - specifies the expected amount of conwversions performed by users who
\isit the website as a result of the campaign. It can either be specified directly as an Absolute
number, or as a percentage of the campaign's Impressions.

e Total value of conversions - sets a target number for the sum of all conversion values logged as a
result of the campaign. It can either be specified directly as an Absolute number, or as a percentage
of the campaign's Total cost.

e Value per visitor - this indicator allows you to specify the average conwersion value that should be
generated by a single campaign visitor. It is calculated as the campaign's Total value of conversions
divided by its Number of visitors. The value can either be specified directly as an Absolute number,
or as a percentage of the campaign's Cost per visitor (i.e. the Total cost divided by the Number of
Visitors).

!::_;J Campaigns - Overview

Report Campaigns

» Campaigns * Banner campaign

General | Goals | Conversions

Red flag Goal
Number of visitors: 15 50 *) Absolute @ Percentage of impressions
Number of conversions: 10 25 ~) Absolute @ Percentage of impressions
Total value of conversions: 30 200 O Absolute @ Percentage of total cost
Value per visitor: 5 20 @ Absolute = Percentage of cost per visitor

Each goal may have two values. The Red flag may be used to set a number that must be reached in
order for the campaign to be at least partially successful (campaigns below this value are considered to
have failed). The Goal value sets a target that should ideally be achieved by the campaign. The progress
that individual campaigns make towards their goals can then be followed using the corresponding reports
under the Goals sub-category in the web analytics tree.
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The red flag and goal values configured for the selected statistic are displayed in the reports as red and

green lines, so you can easily see the current status of the specified campaign.

Reports for individual campaigns

Any of the reports described above may also be viewed when editing a campaign in CMS Desk ->
On-line marketing -> Campaigns on the Reports tab. You can choose a specific report via the radio
buttons at the top of the page.
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Only the data logged for the given campaign is displayed here.
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6.1

Contact management

Overview

The Contact management module is an on-line marketing tool which provides a centralized ovenview of all
users who visit your website. It can be used to gather information about them and about the activities
that they perform on the website. The data gathered by the module can be used to track campaign
results, analyze client behavior, optimize content, identify potential buyers and perform other
marketing-related actions.

To get started with the module, it is important to get familiar with the following basic terms represented
by objects of the module. Click the links to learn more about the particular objects, their management,
use and configuration.

Contact - a single person who \isits the website and about whom information is gathered by the
module.

Account - a company or other commercial or non-commercial body where a contact operates.
Individual contacts can belong to multiple accounts and an account can be a subsidiary of another
account.

Contact role - the role which a contact has in an account. It is typically a job position or a type of
competence which the contact has within the account. One contact can have only one role in one
account.

Contact status - individual contacts can be labeled with pre-defined statuses. One contact can be
labeled with only one status at a time.

Account status - individual accounts can be labeled with pre-defined statuses, similarly as contacts,
while there are separate sets of statuses for contacts and accounts. One account can be labeled
with only one status at a time.

Contact group - taxonomy units which enable you to sort contacts into groups. Contacts can be
added to groups either manually, or automatically based on dynamically evaluated macro conditions.
It is also possible to add an account to a contact group, which makes all contacts belonging to the
account belong to the contact group as well.

The sample diagram below depicts how relationships between the objects may look in a real world
scenario. It shows three contacts who operate as different roles in three accounts. They are grouped in
two contact groups and both contacts and accounts are labeled with statuses.
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In certain situations, it may happen that you have multiple contacts or accounts in the system and get
to the conclusion that they actually represent one object. In the Merging contacts and accounts sub-
chapter, you can learn how to get rid of such duplicate contacts or accounts by merging them into a
single object.

Another important part of the Contact management module are Activities. Activities are actions that a
contact performs on the website, e.g. Visit a page, wte in a poll, add a product to their shopping cart or
wishlist, etc. These activities can be tracked and logged so that you can view a log of all activities that
individual contacts performed. You can deduce conclusions about the contacts from the activities that
they performed and the logged activities can also be used for contact evaluation by the Scoring module.

In the end of this chapter, you can find the Configuration sub-chapter. In it, you can learn how to enable
the use of global abjects in this module, and how to define account statuses, contact statuses and
contact roles.

6.2 Contacts

6.2.1 Overview

A contact in Kentico CMS is an object representing a single person who visits the website and about
who the Contact management module gathers information. It can thus stand behind an anonymous
visitor identified by IP or cookie or a regular user identified by username or e-mail. A contact can hawe its
website activities tracked and analyzed, it can be grouped together with other contacts, assigned with a
contact status (e.g a V.l.P. contact) or contact role (e.g. Designer) and it can be associated with
accounts, i.e. companies and other commercial and non-commercial bodies, in which it operates.
Besides, stored as a system table, a contact supports custom fields.

Further in this chapter, you will learn how to manage contacts and you will also see an example of
adding a new contact to your Contact management.
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6.2.2 Managing contacts

In this topic you will learn how to manage contacts. Contacts can be managed in:

¢ CMS Desk -> On-line marketing -> Contacts
¢ Site Manager -> Tools -> Contact management -> Contacts

The user interface in CMS Desk allows management of contacts that belong to the currently edited
website. The one in Site Manager allows management of contacts belonging to all websites running in
the system. If global contacts are enabled, they can be managed in both sections.

On the initial page of the user interface, you can see a list of contacts available on the current site. You
may need to display only contacts matching certain search criteria (e.g. first name, last name, e-mail
etc.). To do so, choose either the simplified or advanced filter, enter the required values and click
Search.

Individual contacts can be Edited (#) or Deleted (#) and you can also perform = Other actions such
as |3 Export, % Backup or [# Restore. New contacts can be added after clicking the “# New contact
link.

Using the pair of drop-down lists below the list, you can perform certain contact management tasks with
multiple contacts at once, specifically adding contacts to a contact group, deleting and merging
contacts or changing their status. To do this, choose either Selected contacts or All contacts from the
first drop-down list, the required action from the second one and click OK.

Live Site  Site Manager  |[COTporetEiSielEd 1 Global Administrator v v6.0.4297 @  signout

My desk Tools  Administration E-commerce On-line marketing ' Enterprise Marketing Solution
o Conversions af — g &g Newcontact | =
| d B 4 v B F 0
My dashboard Weh analytics  Scoring a Campaigns Activities | Contacts | Accounts QL Mew account Contact groups Newsletters Configuration
Dashboard Analytics Contact management Segmentation E-mail marketing Configuration —
&F Contacts 2
£ Wew contact
Firstname: | LIKE [=]
Lastname:  LIKE
E-mail: LIKE |Z|
Contact status: | (all) [~]
Show: @ All @ Only monitored ) Only nen-monitored
~ Display advanced filter
] ~ Actions = Firstname  Last name = E-mail Contact status Country
E 7R Anonymous - 2011-10-24 11:02:06.704
0 ZR John Graham john_graham@localhost local Prospective client
0 #3 Jeremy Larson jeremy larson@localhostlocal Mot interested
O #3% Nicole Plath nicole.plath@localhost.local Prospective client  United Kingdom
] /’ x James Watson james.watson@localhostlocal ~ Regular customer  United Kingdom

Items per page: 25 |Z|

Selected contacts E (select an action) E ﬁ
If editing a contact, the following tabs are available:

General tab
Custom fields tab
Accounts tab

Membership tab
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e Activities tab

e |Ps tab

e Contact groups tab
e Scoring tab

e Merge tab

General tab

On this tab you can edit properties of a selected contact. When you have modified the values, click ki
Save to sawve the contact.

General

First name - the first name of the contact.

Middle name - the middle name of the contact.

Title before - allows to define a contact title used before the name.
Last name - the last name of the contact.

Salutation - allows to define a contact salutation.

Title after - allows to define a contact title used after the name.

Personal info

¢ Birthday - the birthday of the contact. Enter the value manually, use the Calendar (&) or use the
Now link.

e Gender - the gender of the contact.

e Job title - the job title of the contact.

e Created - indicates when the contact was created.

Contact settings
e Contact status - allows to select a contact status. If defined, the contact can be labeled with a
contact status, e.g. a V.I.P. contact.
e Track activities - if enabled, allows to track contact actiwities.
* Contact owner - allows to define a contact owner, i.e. a user responsible for management of the
given contact.
e Campaign - allows to choose a Campaign to be associated with the current contact.

Address

Address 1 - the first line of the contact's address.

Address 2 - the second line of the contact's address.

City - allows to define the city where the contact has their address.

Zip code - allows to define the zip code of the area where the contact has their address.
Country - allows to define the country where the contact has their address.
Mobile phone - the mobile phone number of the contact.

Home phone - the home phone number of the contact.

Business phone - the business phone number of the contact.

E-mail - the e-mail address of the contact.

Web URL - the web URL of the contact.

Notes - you can leave contact notes either as plain text or as text with basic formatting, and you can
also add your stamp by clicking the Add stamp button.

Please note that if you are Viewing properties of a merged contact, the & Split from parent link is
available on the page, enabling you to split the current contact from the parent one.
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£F Contact properties

» Contacts » James Watson

General | Custom fields  Accounts  Membership  Activities IPs  Contact groups  Scoring  Merge

[ s

General

First name: James Last name: Watson

Middle name Salutation:

Title before: Title after:

Personal info

Birthday: 9/30/1979 B now Job title: Marketing specialist
Gender: Male  [] Created: 10/12/2011 1:07:40 PM

Contact settings

Contact status:  Regular customer [=] Contact owner:  Luke Hillman (LukeH) ﬁ

Track activities: Campaign: Sample campaign
Address
Address 1: 55 Hawthorn Drive Maobile phone:
Address 2: Home phone:
City: Bristol Business phone:
Zip code: BS3 7WJ E-mail james watson@localhost.local
Country: United Kingdom |Z| Web URL:
Notes
B I | | & ]
V
Add stamp

Custom fields tab

On this tab you can enter custom field values of the current contact, as defined in Site manager ->
Development -> System tables -> Edit (#) Contact management - Contact on the Fields tab. When
you have entered the values, click OK to save the changes.

£ Contact properties

» Contacts » James Watson

General | Custom fields | Accounts  Membership  Activiies  IPs  Contact

Mr. Watscn is meoving to Lendeon in .
May Z013.

Additional description:
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Accounts tab

On this tab you can see a list of accounts assigned to the current contact and you can also assign
accounts by clicking the ® Add accounts link. If you decide to do so, the Select account dialog
opens, enabling you to assign selected accounts to the current contact; optionally, a contact role may
be selected (if defined). Please note that if you edit a global contact, only global accounts are offered.

Similarly, if you edit a site contact, only current site accounts are offered.

You can View account details (%) of individual accounts and you can also Select contact role (“#)
or Remove (#) an account. The displayed list can be sorted by account name, contact role, account
status and country.

Using the pair of drop-down lists below the list, you can perform certain management tasks with multiple
accounts at once, specifically Selecting contact role or Removing accounts. To do this, choose either
Selected accounts or All accounts from the first drop-down list, the required action from the second one
and click OK.

£ Contact properties

» Contacts » James Watson

General  Custom fields | Accounts | Membership  Activiies IPs  Contact groups  Scoring  Merge

il Add accounts

+ Actions  Account name = Contact role Account status Country

fg & x UK Branch of Company 1 Decision maker  Silver partner United Kingdom

Selected accounts [ =] (select an action) ]

Membership tab

On this tab you can manage the current contact's memberships, i.e. users, e-commerce customers and
newsletter subscribers that should be associated with the currently edited contact.

The following tabs are available under the Membership tab:

e Users - here you can see a list of users under the current contact and you can also manually add
users using the & Add users link. Please note that the usual scenario is that a contact acts as one
registered user. Howewer, more users can be assigned to a contact.

e Customers - here you can see a list of customers under the current contact and you can also
manually add customers using the & Add customers link.

e Subscribers - here you can see a list of subscribers under the current contact and you can also
manually add subscribers using the & Add subscribers link.

On each tab, the listed items can be Deleted (#) and the list can be sorted e.g. by name and e-mail.

You may need to display only items matching certain search criteria (e.g. first name, last name, e-mail)
on the respective tabs. To do so, enter the required values and click Search.

Detailed information on memberships in Kentico CMS can be found in the Memberships chapter in the
same section of the Deweloper's Guide.
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£Z Contact properties

» Contacts » James Watson

General  Custom fields  Accounts | Membership | Activiies 1P Contact groups

» Membership

Users | Customers  Subscribers

(o Add users

First name: LIKE |z|

Last name: LIKE |Z|

E-mail: LIKE |E|

User name: LIKE E
+ Actions  Firstname  Lastname -  E-mail User name
b4 Andrew Jones andy@localhost.local  Andy

Activities tab

On this tab you can see a list of the current contact's activities, e.g. user registration, blog post
subscription, poll voting etc. Howewer, activities are logged only if the Enable on-line marketing setting
is enabled in Site Manager -> Settings -> On-line marketing and the Log activities setting is
enabled in Site Manager -> Settings -> On-line marketing -> Activities.

Individual activities can be Viewed ( =) or Deleted (#). The displayed list can be sorted by title, type,
IP address and activity time.

You may need to display only activities matching certain search criteria (e.g. activity type, title etc.). To
do so, fill in the fields as required and click Search.
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£Z Contact properties

» Contacts » James Watson

General  Custom fields  Accounts  Membership | Activities | IPs  Contact groups  Scoring  Merge

Type: {all) E

Title: LIKE [~]

IPaddress: | LIKE [~]

Time between: FS\ Now and E@ HNow

e

[ = Actions  Title Type IP address Activity time
[ a3 Page visit 'Community Website Section” Page visit 1 10/27/2011 10:08:32 AM
[ q x Page visit "News' Page visit =1 10/27/2011 10:08:29 AM
] a ¥ Page visit "Smartphones' Page visit 1 10/27/2011 10:08:26 AM
[ q x Page visit "Froducts’ Page visit =1 10/27/2011 10:08:23 AM
[ a3 Poll voting 'How do you like our new website?’ Poll voting =1 10/27/2011 10:08:07 AM
[ q x Page visit "Home' Page visit =1 10/27/2011 10:08:01 AM
] a ¥ Page visit "My Account’ Page visit 1 10/27/2011 10:07:56 AM
] q x User logged in "Andrew Jones (andy@localhost local)  User login 1 10/27/2011 10:07:56 AM

Selected activities |Z| (select an action) |Z| E
IPs tab
On this tab you can see a list of IP addresses from which the current contact accessed the website. The
listed items can be Deleted (#) and you can also Export (= -> [3) the items. The displayed list can

be sorted by IP address and activity time.

You may need to display only IP addresses matching certain search criteria (IP address, time period).
To do so, fill in the respective fields as required and click Search.

& Contact properties

» Contacts » James Watson

General  Custom fields  Accounts  Membership  Activiies | IPs | Contact groups  Scoring  Merge

IP address: LIKE |Z|
Time between: B mow  and B Now

+ Actions IP address First activity time

® 1 102772011 10:07:53 AM

Contact groups tab

On this tab you can see a list of contacts groups to which the current contact is assigned. You can also
add the contact to other contact groups by clicking the & Add to contact groups link. Individual items
can be Removed (#) from the list, which results in the current contact being removed from the
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respective contact group.

£Z Contact properties

» Contacts » James Watson

General  Custom fields  Accounts  Membership  Activiies  IPs | Contact groups

(3l Add to contact aroups

« Actions Display name = Dynamic From account Manual

b 4 UK residents Na Yes Mo

Scoring tab

On this tab you can see a list of scores in which the current contact achieved some points, together with
the actual score point values. By clicking the View (' 4) icon, the respective score's management
interface is opened in a pop-up window. The interface is identical to the one displayed when editing (#)
a score in CMS Desk -> On-line marketing -> Scoring.

&4 Contact properties

» Contacts » James Watson

General  Custom fields  Accounts  Membership  Activiies  IPs  Contact groups | Scoring

« Actions Score name = Achieved points Enabled
Ci; Interested im smartphones 150 Yes
cﬁ; Repeated purchases 300 Yes
Merge tab

On this tab you can merge other contacts with the currently edited contact so that only the currently
edited contact remains. This is useful in cases when you come to the conclusion that multiple contacts
actually represent a single real-world person. On the tab, you can also view a list of contact that have
been merged with it and split them back into separate contacts if needed. Detailed information on
merging in Kentico CMS can be found in the Merging contacts and accounts chapter.

6.2.3 Contact statuses

Contacts can be labeled with statuses in order to reflect their relationship to your organization or to
indicate how they are perceived from the marketing point of view. Statuses can be assigned to individual
contacts in the Contact status field on the General tab of each contact's editing interface. One contact
can be labeled with only one status at a time.
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Live Site  Site Manager Corporate Site B3 4 Global Administrator

Content My desk  Tools Administration E-commerce on-line marketing

3 o Conversions = 4 New contact i
e B 2 B ¢ PN g = @ ol
My dashboard ‘Web analytics Scoring a Campaigns Activities | Contacts | Accounts E!p Mew account Contact groups C il
Dashboard Analytics Contact management Segmentation E-mail marketing Configuration

£& Contact properties

» Contacts » John Graham

General | Accounts  Membership  Activiies IPs  Contact groups  Scoring  Merge

E Save
General
First name: John Last name: Graham
Middle name Lioyd Salutation:
Title before: Title after: MBA
Personal info
Birthcay: 11411975 & Now Job tte: CFO
Gender: Male |Z| Created 12472011 1:31:11 PM
Contact settings
| Centact status: Prospective client ] Contact owner: W
rack a S i Campaign: (none) E

There is a pre-defines set of contact statuses for each website. The sets of statuses can be managed in
the following sections of the user interface:

* CMS Desk -> On-line marketing -> Configuration -> Contact status
e Site Manager -> Tools -> Contact management -> Configuration -> Contact status

The user interface in CMS Desk allows management of contact statuses pre-defined for the currently
edited website. The one in Site Manager allows management of contact statuses for all websites running
in the system. If global contact statuses are enabled, they can be managed in both sections.

Properties of contact statuses listed in the mentioned sections of the user interface can be edited after
clicking the Edit (#) icon in a respective contact role's row. By clicking the Delete (#) icon, you can
delete the contact status so that it is no longer present and available in the system. The Export (/)
action available in the drop-down menu ( *) in each row enables you to export the respective status into
a file and subsequently import it on another Kentico CMS instance.

Live Site  Site Manager Corporate Site B3 A Global Administrator

Content My desk  Tools Administration E-commerce On-line marketing

3 ] Conversions f = g i Mew contact
= ) 28 W @ B =
My dashboard ‘Web analytics Scoring ,a Campaigns Activities Contacts Accounts ﬂ@ New account

@

E-mail marketing

Contact groups

Dashboard Analytics Contact management Configuration

Z7 Contact statuses

Segmentation

Account status ﬁ New contact status
Contact status >

~ Actions  Contact status name =
Contact role

F ¥ ~  Notinterested

# % ~  Prospective client
ra 9 Regular customer

Creating a new contact status

© 2012 Kentico Software



Contact management 55

If you want to add a new contact status to the set of listed statuses, click the # New contact status
link abowe the list. After doing so, you need to specify the following properties in the New contact status
dialog:

e Display name - name of the contact status used in the system's user interface.
e Code name - name of the contact status used in web project code.
e Description - text describing the contact status.

Once you hawe the properties specified, click OK for the new status to be created.

& New contact status

» Contact statuses » New contact status

Digplay name: VIP customer
Code name:  VIPCustomer

Thiz contact ztatus is uszed to -
label contacts that achieved the
WVIP customer sStatus.

Description:

——

6.2.4 Contactroles

Contact roles enable you to specify the role of a contact in an account. It is typically a job position or a
type of competence which a person has in the organization, e.g. CEO, CFO, Decision maker, etc. The
role of a contact in an account can be specified after clicking the Select contact role (~€) icon on the

Contacts tab of each account's editing interface. One contact can only have one role in one account.

Live Site  Site Manager  |[ColporateiSitellEd L Global Administrator » V6.0.4297

]
¢ Kentico

#1%  CMS Desk Content Mydesk Tools Administration  E-commerce [EeGRTCRIETTN] ' Enterprisd
Conversions 4 = 8 & New confact
: = B o @ [ & @ e
My dashboard Web analytics Scoring a Campaigns Activities  Contacts | Accounts ﬁ}g MNew account Contact groups C i
'8
Dashboard Analytics {2 Select contact role - Windows Internet Explorer E‘E‘é} )

l‘Sf Sccountpmperiies _,"., Select contact role

» Accounis » Company 1

General | Contacts | Subsidiaries  Merge

g Add contacts

Contact role name

CEO

CFO

Decision maker 1

[ -~ Actions  Figs Lastname -~  E-mail i
- Employvee
= Graham john_graham@local
Items per page: 10 E +
seiected contzcts |7 (seectanzoron) [+ (L S —

There is a pre-defined set of contact roles for each website. The sets of roles can be managed in the
following sections of the system's user interface:

¢ CMS Desk -> On-line marketing -> Configuration -> Contact role
e Site Manger -> Tools -> Contact management -> Configuration -> Contact role

The user interface in CMS Desk allows management of contact roles pre-defined for the currently edited
website. The one in Site Manager allows management of contact roles for all websites running in the
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6.2.5

system. If global contact roles are enabled, they can be managed in both sections.

Properties of contact roles listed in the mentioned sections of the user interface can be edited after
clicking the Edit (#) icon in a respective contact role's row. By clicking the Delete (#) icon, you can
delete the contact role so that it is no longer present and available in the system. The Export (/3) action
available in the drop-down menu ( =) in each row enables you to export the respective status into a file
and subsequently import it on another Kentico CMS instance.

T Live Site  Site Manager |CorporatelSite|bdl L Global Administrator
e Kentico
#IN OS5 Desk Content Mydesk Tools Administration  E-commerce [ROURTTRIE AT
i af = E & iy
& v B Conversions 74 / E} £F New contact 5‘
My dashboard Web analytics Scoring a Campaigns Activities Contacts Accounts E!I- Mew account Contact groups Newsletters Configuration
Dashboard Analytics Contact management Segmentation E-mail marketing Configuration

3 Contact roles

Account status ‘a. New contact role
Contact status

~ Actions  Contact role name -
Contact role >

S8~ CcEO

F®~ cro

# # ~  Decision maker

¥~ Employee

Creating a new contact role

If you want to add a new contact role to the set of listed roles, click the & New contact role link above
the list. After doing so, you need to specify the following properties in the New contact role dialog:

e Display name - name of the contact role used in the system's user interface.
e Code name - name of the contact role used in web project code.
e Description - text describing the contact role.

Once you hawe the properties specified, click OK for the new contact role to be created.

(g, New contact role

» Contact roles » New contact role

Display name: CIO
Code name:  CIO

This status is used to label -
contacts who operate asz Chief
Information Officers imn

Description: indiwvidual accounts.

ok

Example: Creating a sample contact

Here you will learn how to create a new contact.

A new contact can be created automatically on the live site, e.g. if an anonymous visitor browses the
website for some content or if a new user registers there, and manually in the administration interface.
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On the live site

When an anonymous website visitor comes to the website for the first time, a contact is created for
them automatically. When the same visitor registers on the live site as a new user, a new contact An
example of creating a new contact on the live site can be found in the Activities -> Example topic in the
Contact management section of this guide.

In the administration interface

1. Sign in as an administrator, go to CMS Desk -> On-line marketing -> Contacts (alternatively, you
can navigate to the Contacts tab in Site Manager -> Tools -> Contact management) and click the “#
New contact link.

R
¢ Kentico

#1%  CMS Desk Content My desk  Tools Administration a0 On-line marketing
o Conversions af = 5 & Mew contact
e g K OB o e & =
Iy dashboard Web analytics  Scoring a Campaigns Activities | Contacts | Accounts E:'# Mew account
Dashboard Analytics Contact management
£4 Contacts

'C@‘ Mew contact !

2. In the New contact dialog, enter the following properties:

e First name: James

® | ast name: Watson

Contact status: select a contact status, if no statuses were defined yet, please refer here to see
how to do it

Gender: Male

Job title: Marketing specialist
Address 1: 55 Hawthorn Drive

City: Bristol

ZIP code: BS3 7WJ

Country: United Kingdom

E-mail: james.watson@Iocalhost.local

Once entered, click Save (kd) for the contact to be created.
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&g New contact

» Contacts » New contact

[ 522

General

First name: James Last name: Watson

Middle name: Salutation:

Title before: Title after:

Personal info

Birthday: P now Job fitle: Marketing specialist
Gender. Male |Z| Created:

Contact settings

Contact status: Regular customer E Contact owner: m Clear

Track activities: Campaign: (none) |Z|
Address
Address 1 55 Hawthorn Drive Mobile phone:
Address 2: Home phone
City: Bristol Business phone:
Zip code: BS3 7w E-mail: james.watson@localhost.local
Country: United Kingdom -] Web URL:
Notes
B I |E=EE|&

3. Optionally, switch to the Accounts tab, click the ® Add accounts link and in the Select account
dialog select accounts which should be assigned to the contact. Click OK. Please note that at least one
account must be defined to be able to perform this step. If no accounts were defined yet, please refer
here to see how to do it.

e Kentico :
-y NWEL £ | Select account -- Webpage Dial
#1%  CMS Desk Content My desk  Tools 3 £l =
—_— H elc d O
: 7 8 conver 7
My dashboard Web analytics  Scoring a Camp: ybe name or its part m
Dashboard Analytics

— Select all Deselect all
&& Contact properties /

[71 = Account name
» Contacts » James Watson
=) Company 1
General | Accounts ership  Activiies IPs  Conl L

Company 2

| UK Branch of Company 1

Items per page: 10
Current contact is not assigned to any accounts. perpag El

Contact's role

Assign current contact to accounts with following role:  (nong) E
m

4. Optionally, switch to the Membership tab and on the respective tabs add users, customers or
subscribers that should be associated with the new contact.
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i convel
My dashboard Web énalytlcs Smmg a Campi
Dashboard Analytics

&F Contact properties

» Contacts » James Watson

General  Accounts A" Adivites  Ps Co

» Membership

ubscribers

Users | Customers

First name

LIKE [~]
Last name: LIKE E
E-mail: LIKE
o

;E] Select users -- Webpage Dialog

f select users

Eer name or its part:

Selectall Deselectall

User

Andrew Jones {Andy] ]
Luke Hillman (LukeH)
Sample Gold Pariner {qold)
Sample Silver Partner (silver

Sean Gaines (SeanG)

[
El

[ R

Items per page: 10 E|

(i

5. Optionally, switch to the Contact groups tab, click the & Add to contact groups link and in the
Select contact groups dialog select contact groups to which the contact should be added. Click OK.
Please note that at least one contact group must be defined to be able to perform this step. If no contact
groups were defined yet, please refer here to see how to do it.

My dashboard

Dashboard Analytics

il conversions
Web analytics  Scoring & campaigns

a Select contact groups - Webpage Dialog

Contact group name or its part:

&F Contact properties

Select all Deselect all

» Contacts » James Watson
General  Accounts  Membersghi Activities  IPs | Contact groups

No contzct groups found.

1} Contact group name
|} Inactive contacts

[ UK residents
] USresidents

ltems per page: 10 E

6. If you now view the list of contacts, you can see that the new contact is listed among other contacts.

&3 Contacts

(2]

&g New contact

=

First name: LIKE |Z|

Lastname: | LIKE [=]

E-mail: LIKE [=]

Contact status: | (all)

Show: @ All @ Only monitored ) Only non-menitored

- Display advanced filter

F + Actions First name Last name = E-mail Contact status Country

] re % Anonymous - 2011-10-17 15:16:06.718

O #%~ John Graham Jjohn.graham@localhost local Prospective client

O #%~ Jeremy Larson jeremy.larson@localhostlocal  Not interested

= / x - Micole Plath nicole plath@lecalhost.local Prospective client  United Kingdom
ﬂj ra % James Watson Jjames.watson@localnostiocal  Regular customer  United Kingdnm].

Items per page: 25 |Z|
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6.3
6.3.1

6.3.2

Accounts

Overview

An account in Kentico CMS is an object representing a single organization, i.e. a company or other
commercial or non-commercial body. The object can be site-specific or shared across more websites (
global account). It contains multiple contacts, can have subsidiaries and can be assigned with an
account status. Besides, stored as a system table, an account supports custom fields.

Further in this chapter, you will learn how to manage accounts and you will also see an example of
adding a new account to your Contact management.

Managing accounts

In this topic you will learn how to manage accounts. Accounts can be managed in:

® CMS Desk -> On-line marketing -> Accounts
e Site Manager -> Tools -> Contact management -> Accounts

Here you can see a list of accounts available on the current site and you can also create new accounts

by clicking the % New account link. Please note that you can always create site-specific accounts
and, if the use of global accounts is allowed, also accounts shared across more websites.

You may need to display only accounts matching certain search criteria (e.g. account name, account
status, e-mail etc.). To do so, choose either the simplified or advanced filter, enter the required values
and click Search.

Individual accounts can be Edited (#) or Deleted (#) and you can also perform = Other actions such
as |3 Export, % Backup or & Restore. The displayed list can be sorted by account name, account
status, primary contact and country.

Using the pair of drop-down lists below the list, you can perform certain contact management tasks with
multiple accounts at once, specifically adding accounts to a contact group, deleting and merging
accounts or changing the account status. To do this, choose either Selected contacts or All contacts
from the first drop-down list, the required action from the second one and click OK.
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] Live Site  Site Manager  |COMpOrtEISHEMIEd A Global Administrator » v6.0.4297 4@ Sign Out
3le Kentico ,
#Iv  CMS Desk Content My desk Tools  Administration  E-commerce [ROLETIENEN ] Enterprise Marketing Solution
e Conversions af =7 5 g Mew confact
G J 8 g @ [PENs =) Y
My dashboard Web analytics  Scoring a Campaigns Activities  Contacts | Accounts &. Mew account Contact groups Configurati
Dashboard Analytics Contact management Segmentation E-mail marketing Configuration —
|§"_,§;. Accounts 2

E“!_@ Mew account

Account name:  LIKE El
Account status: (all)

E-mail: LIKE [=]
Contact name: | LIKE [=]

Display advanced filter

4

~ Actions  Account name = Account status Primary contact Country
7R Company 1 Gold partner Z John Lioyd Graham  USA
7R Company 2 Silver partner 7 James Watson United Kingdom

E = EE

SR UK Branch of Company 1 Silver partner &7 Nicole Plath United Kingdom

Items per page. 25 E

Selected accounts E| (select an action) E ﬁ
If editing an account, the following tabs are available:

General tab
Custom fields tab
Contacts tab
Subsidiaries tab

Merge tab

General tab

On this tab you can edit properties of a selected account. When you have modified the values, click
Save to sawe the account.

General

e Account name - the name of the account. Accounts usually represent companies or other
commercial or non-commercial bodies.

® Account status - allows to select an account status. If defined, the account can be labeled with an
account status, e.g. a V.l.P. account.

e Subsidiary of - allows to select an account, i.e. company or other commercial or non-commercial
body, of which the current account is a subsidiary.

e Account owner - allows to define an account owner, i.e. user responsible for management of the
current account.

Address

Address line 1 - the first line of the account's address.

Address line 2 - the second line of the account's address.

City - allows to define the city where the account has its address.

Zip code - allows to define the zip code of the area where the account has its address.
Country - allows to define the country where the account has its address.

Phone - the phone number of the account.

Fax - the fax number of the account.

E-mail - the e-mail address of the account.

Website URL - the website URL of the account.
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Contacts

e Primary contact - the most important contact assigned to the current account; e.g. a company's
CEO. Please note that you can select a primary contact only if at least one contact is assigned to
the current account.

¢ Role - if defined, allows to assign the primary contact with a contact role, e.g. CEO.

e Secondary contact - the second most important contact assigned to the current account; e.g. a
company's CFO. Please note that you can select a secondary contact only if at least one contact is
assigned to the current account.

¢ Role - if defined, allows to assign the secondary contact with a contact role, e.g. CFO.

Notes - you can leave account notes either as plain text or as text with basic formatting, and you can
also add your stamp by clicking the Add stamp button.

Please note that if you are \iewing properties of a merged account, the & Split from parent link is
available on the page, enabling you to split the current account from the parent one.

E_,ﬂ; Account properties

¥ Accounts » Company 1

General | Custom fields  Contacts  Subsidiaries  Merge
E Save

The changes were saved.

General

Account name: Company 1 Subsidiary of: (none) |Z|
Account status: Gold partner |E| Account owner:  Luke Hillman (LukeH} mm
Address
Address line 1: 1025 Sycamore Boulevard Phone
Address line 2: Fax:
City: MNew York E-mail: company1@localhost.local
Zip code: 12500 Website URL:
USA
Country: lz'
(none) |E|
Contacts
Primary contact John Lioyd Graham [=] Role: CFO [~]
Secondary contact | (none) [=] Role: {none) [=]
Notes
B I |EE|& B
A
Add stamp

Custom fields tab
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On this tab you can enter custom field values of the current account, as defined in Site manager ->
Development -> System tables -> Edit (¢#) Contact management - Account on the Fields tab.
When you have entered the values, click OK to save the changes.

Ej.ﬂ; Account properties

» Accounts » Company 1

General | Custom fields | Contacts  Subsidiaries  Merge

Company 1 is cpening a new branch .
in Japan in July 2012.

Additional description:

ok
Contacts tab

On this tab you can see a list of contacts assigned to the current account and you can also add
contacts by clicking the “# Add contacts link. If you decide to do so, the Select contact dialog opens,
enabling you to assign selected contacts to the current account; optionally also with a selected role (if
defined). Please note that if you edit a global account, only global contacts are offered. Similarly, if you
edit a site account, only current site contacts are offered.

You can View contact details (%) of individual contacts and you can also Select contact role (-£) or
Remove (#) a contact. The displayed list can be sorted by contact first name, last name, e-mail,
contact role, contact status and country.

Using the pair of drop-down lists below the list, you can perform certain management tasks with multiple
contacts at once, specifically Selecting contact role or Removing contacts. To do this, choose either
Selected contacts or All contacts from the first drop-down list, the required action from the second one
and click OK.

E;, Account properties

¥ Accounts » Company 1

General  Custom fields | Contacts | Subsidiaries Merge

&g Add contacts

] + Actions First name Last name = E-mail Contact role Contact status Country

| :5'&“ John Graham john.graham@localhost local  CFO Frospective client  USA

Selected contacts E (select an action) E “

Subsidiaries tab

On this tab you can see a list of accounts which are subsidiaries of the current account. You can also
add accounts to be recognized as subsidiaries of the current account by clicking the ® Add accounts
link. If you decide to do so, the Select account dialog opens, enabling you to assign these accounts.
Please note that if you edit a global account, only global accounts are offered; similarly, if you edit a site
account, only current site accounts are offered.
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6.3.3

You can View details (%) of individual accounts or Remove (#) them. The displayed list can be sorted
by account name, account status, primary contact and country.

Using the pair of drop-down lists below the list, you can perform the Remove action for multiple accounts
at once. To do this, choose either Selected accounts or All accounts from the first drop-down list, the
action from the second one and click OK.

E_!]; Account properties

¥ Accounts » Company 1

General  Custom fields  Contacts | Subsidiaries | Merge

i Add accounts

Account name: | LIKE E
Account status: (all) E|
E-mail LIKE (=]
Contact name: | LIKE |Z|
[~ Search

= Display advanced filter

[l - Actions  Account name = Account status ~ Primary contact ~ Country

[l L,%. x UK Eranch of Company 1 Silver pariner Nicole Plath United Kingdom

Selected accounts |Z| (select an action) |Z| “
Merge tab

On this tab you can merge other accounts with the currently edited account so that only the currently
edited account remains. This is useful in cases when you come to the conclusion that multiple accounts
actually represent a single real-world organization. On the tab, you can also view a list of accounts that
have been merged with it and split them back into separate accounts if needed. Detailed information on
merging in Kentico CMS can be found in the Merging contacts and accounts chapter.

Account statuses

Accounts can be labeled with account statuses in order to reflect their relationship to your organization

or to indicate how the account is perceived from the marketing point of view. Statuses can be assigned
to accounts in the Account status field on the General tab of each account's editing interface. One
account can be labeled with only one status at a time.
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Live Site  Site Manager Corporate Site [ 2 Global Administrator

e Kentico

#1N  CMS Desk Content My desk Tools  Administration E-commerce On-line marketing

e Conversions /‘?' e g & New contact i

. s 28 o @ 5 @ d

My dashboard Web analytics  Scoring a Campaigns Activities  Contacts | Accounts E‘ED New account Contact groups Configurati
Dashboard Analytics Contact management Segmentation E-mail marketing Configuration

Ii}, Account properties

» Accounts » Company 1

General | Contacts  Subsidiaries  Merge

B Save
General
Company 1 Subsidiary of: (none) E|
Account status: Gold partner E] Account owner:  Luke Hillman (LukeH) W

There is a pre-defined set of account statuses for each website. The sets of statuses can be managed in
the following sections of the user interface:

e CMS Desk -> On-line marketing -> Configuration -> Account status
e Site Manager -> Tools -> Contact management -> Configuration -> Account status

The user interface in CMS Desk allows management of account statuses pre-defined for the currently
edited website. The one in Site Manager allows management of account statuses for all websites
running in the system. If global account statuses are enabled, they can be managed in both sections.

Properties of account statuses listed in the mentioned sections of the user interface can be edited after
clicking the Edit (#) icon in a respective account status's row. By clicking the Delete (#) icon, you can
delete the account status so that it is no longer present and available in the system. The Export (\3)
action available in the drop-down menu ( *) in each row enables you to export the respective status into
a file and subsequently import it on another Kentico CMS instance.

Live Site  Site Manager Corporate Site|Bd & Global Administrator

e Kentico

#1%  CMS Desk Content  Mydesk Tools  Administration  E-commerce [eQNERIENEEIN]

Conversions 4 =T H £ Mew contact
- o B W o= B (] @ a
My dashboard Web analytics Scoring a Campaigns Activities  Contacts Accounts Elp New account Contact groups Configurati
Dashboard Analytics Contact management Segmentation E-mail marketing Configuration

ZP Account statuses

Account status > ﬁ Mew account status

Contact status

~ Actions  Account status name -
# & ~ | Goldpartner

¥~ | Inactive

# 8 ~  Siver parner

Contact role

Creating a new account status

If you need to add a new account status to the set of listed statuses, click the # New account status
link abowe the list. After doing so, you need to specify the following properties in the New account
status dialog:

e Display name - the name of the account status used in Kentico CMS user interface.
e Code name - the name of the account status used in the code.
e Description - the description of the account status.
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Once you hawe the properties specified, click OK for the new status to be created.

& New account status

» Account statuses » New account status

Display name: VIP partner
Code name:  VIPPartner

Thiz =ztatus iz used to label -

accounts that have achieved VIP

partnership with out company.
Description:

——

6.3.4 Example: Creating a sample account

Here you will learn how to create a new account.

1. Sign in as an administrator and go to CMS Desk -> On-line marketing -> Accounts and click the
New account link.

| Live Site  Site Manager Corporate Site [ 2 Global
e Kentico
#Iv  CMS Desk Content Mydesk Tools  Administration  E-commerce [RONRIITRNE 1SS0
: o Conversions P 5 & New contact i
v &l 2 = W @ | =
My dashboard Web analytics Scoring a Campaigns Activities  Contacts | Accounts [{!p Mew account Contact groups
Dashboard Analytics Contact management Segmentation

|§;i; Accounts

I Ei!n. New account I

2. In the New account dialog, enter for example the following properties:

e Account name: Kentico Software

Account status: select an account status, if no statuses were defined yet, please refer here to see
how to do it

Account owner: Luke Hillman (LukeH)

Address line 1: AXA Centrum

City: Brno

Zip code: 60200

Country: Czech Republic

Phone: +420-511-180-800

E-mail: info@localhost.local

Once entered, click kd Save for the new account to be created.
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[?L New account

» Accounts » New account

[ save

General

Account name: Kentico Software Subsidiary of: (none) E|

Account status: Gold partner |Z| Accountowner:  Luke Hillman (LukeH) m
Address

Address line 1: Uzka 8 Phone: +420-511-180-800

Address line 2: AXA Centrum Fax:

City Brno E-mail: info@localhost.local

Zip code: 60200 Website URL:  hitp:/'www _kentico.com

Country: Czech Republic E|

Notes

B I |EE | & =

### Global Administrator - 10/25/2011 2:10:44 PM ##

this company produces Kentico CMS, the web content management system for ASP.NET

body div 4

Add stamp

3. The account is now created and you are redirected to the General tab of its editing interface. If you
want to add contacts to it, switch to the Contacts tab and click the “# Add contacts link. In the Select
contact dialog which pops up, select contacts who should belong to the account, e.g. James Watson
defined in Contacts -> Example: Creating a sample contact, and click OK.

|ive Site Site Mananer Frmnarate cita PR # lnhal Adminictrator w V6.0 4207

Kentico

CMS Desk Content My desk a Select contact - Webpage Dialog I’

[ 5 @ iR & Select contact
Wy dashboard Web analytics  Scoring a Contact name: | LIKE E' m
Dashboard Analytics i

Select all Deselect all

[% Account properties

» Accounts » Kentico Software Cntactnay

Anonymous - 2011-10-24 11:02:06.704
General

| g KT

John Lioyd Graham

Nicole Plath

]

O

=

[ Jeremy Larson
No contacts are assigned to current account. =]
]

James Watson

Items per page: 10 |Z|

Contacts’ role

Add contacts with following role:  (none) |Z|

4. Optionally, switch to the Subsidiaries tab, click the ® Add accounts link and in the Select
account dialog select accounts which should be recognized as subsidiaries of the current account.
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Click OK.
1, : , ]
e:s 5&!][}5&50 e @ elect account -- Webpage Dialog k i k
& 'ﬂ g,;] i ¢ % Select account
My dashboard Web analytics  Scoring & d Type name or its part: W i
Dashboard Analytics
. elect all Deselect all
Iiz; Account properties /(
[7]  Account name
» Accounts » Kentico Software
, General Contadaries Merge E‘ T -
4 Iltems per page. 10 |Z|
Account name: | LIKE f ]
Account status: | (all) lm e
E-mail: LIKE [=] ~ -
6. If you now view the list of accounts in CMS Desk -> On-line marketing -> Accounts, you can see
that the new account is listed among other accounts.
I%q Accounts ?
Eﬁ‘_!_@ MNew account
Account name: LIKE |Z|
Account status: (all) |Z|
E-mail: LIKE [=]
Contact name: LIKE |Z|
[ Search |
+ Display advanced filter
= ~ Actions  Account name = Account status Primary contact Country
= fx Company 1 Gold partner 7 John Lioyd Graham ~ USA
l ya x Company 2 Silver pariner (3 _James Watson United Kingdom
Ej 7R Kentico Software Gold partner Czech Republic I
sl j x UK Branch of Company 1 Silver pariner &z Nicole Plath United Kingdom
Items per page: 25 |Z|
6.4 Contactgroups
6.4.1 Overview
Contact groups in Kentico CMS are objects enabling you to group contacts according to the required
criteria. One contact can be contained in seweral different contact groups. Assignment to more contact
groups at a time applies also to accounts. However, if a particular account is contained in a contact
group, all its contacts belong to this group, too. Besides, contact groups can be site-specific or shared
across more websites (global contact group). They are thus convenient for various marketing activities,
e.g. for e-mail marketing.
Further in this chapter, you will learn how to manage contact groups and you will also see an example of
creating a new contact group.
6.4.2 Managing contact groups

In this topic you will learn how to manage contact groups. Contact groups can be managed in:
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e CMS Desk -> On-line marketing -> Contact groups
e Site Manager -> Tools -> Contact management -> Contact groups

Here you can see a list of contact groups available on the current site and you can also create new
contact groups by clicking the & New contact group link. Please note that you can always create
site-specific contact groups and, if the use of global contact groups is allowed, also contact groups
shared across more websites.

Individual contact groups can be Edited (#) or Deleted (#) and you can also perform = Other actions
such as |3 Export, ' Backup or & Restore. The displayed list can be sorted by contact group name
and, optionally, site.

#1%  CMS Desk Content My desk Tools  Administration  E-commerce [eUSERNER N _

[ Conversions af = &l & New contact =

2 Z B W @ B % iy

My dashboard Web analytics Scoring a Campaigns Activities Contacts  Accounts ﬂ.g. Mew account Contact groups
Dashboard Analytics Contact management Segmentation

ifEl New contact arou

- Actions  Contact group name =

FR~ Inactive contacts

# 3 = UKresidents
F ¥ = USresidents

If editing a contact group, the following tabs are available:

e General tab
e Contacts tab
e Accounts tab

General tab

On this tab you can edit properties of a selected contact group. When you have modified the values,
click & Save to save the contact group.

Display name - the name of the contact group used in Kentico CMS user interface.

Code name - the name of the contact group used in the code.

Description - the description of the contact group.

Dynamic condition - allows to define a macro condition. If defined, a contact which fulfills the given

condition is assigned to the current contact group.

* Macro condition - use the text area to define a macro condition, e.g. contact's city is London.
Alternatively, you can click Edit (#) to edit the macro condition in the Edit macro condition dialog
window. For more details on using macros in Kentico CMS, please refer to the Macro expressions
chapter in the Development section of the Developer's Guide.

e Schedule rebuild - if enabled, the current contact group is automatically rebuilt in accordance with

the defined macro condition.

You can also manually rebuild the contact group according to a macro condition (if defined) by clicking
the ® Rebuild contact group link or view Contact group info containing information on the number of
contacts in the current contact group, its status and last rebuild time.
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! Contact group properties

» Contact groups » UK residents

General | Contacts  Accounts

E Save ‘g Rebuild contact grou

Display name UK residents Contact group info

Code name: UKResidents Number of contacts: 4
Contacts who live in the United - . =
Kingdom should belong te this HETE FReady

group. Last rebuild time: 10/27/2011 8:01:28 AM
Description

Dynamic condition: [

» Contact.ContactCountry == "United Eil g
Macro condition:

4 1 3

Schedule rebuild: [

Period: Day

Starttime: 10/24/2011 4.33.19 PM E‘PM
Every: 1 Day
Days | Monday Saturday
Tuesday Sunday
V| Wednesday
Thursday
V| Friday

Contacts tab

On this tab you can see a list of contacts assigned to the current contact group and you can also add
contacts to the group by clicking the “# Add contacts link. If you decide to do so, the Select contact
dialog opens, enabling you to assign selected contacts to the current contact group. Please note that if
you edit a global contact group, current site contacts and optionally global contacts are offered; howewer,
if you edit a site contact group, only current site contacts are offered.

You can View contact details () of individual contacts and you can Remove (#) contacts. The
displayed list can be sorted by contact first name, last name, e-mail, contact status, country etc.
Besides, the list provides information on how a particular contact was added to the contact group:

* Dynamic - indicates if the contact was added based on a dynamic condition.
e From account - indicates if the contact was added together with an account with which it is
associated.

e Manual - indicates if the contact was added manually, using the Select contact dialog window.

Using the pair of drop-down lists below the list, you can perform the Remove action for multiple contacts
at once. To do this, choose either Selected contacts or All contacts from the first drop-down list, the
action from the second one and click OK.

Please note

Contacts added to the current contact group otherwise than by assigning an associated
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account, i.e. either dynamically based on a condition or manually, remain in the
contact group after removing the respective account from it.

Similarly, this holds true also to contacts added to the group dynamically providing the
respective dynamic condition ceased to apply.

i Contact group properties

» Contact groups » UK residents

General Contacts Accounts

G Add contacts

F + Actions First name Last name = E-mail Contact status Country Dynamic From account = Manual
(=] ._'51 x John Graham john.graham@localhost local Prospective client Mo Yes No
[} .-'_'51 x Jeremy Larson jeremy_larson@localhost.local Mot interested Mo Yes Mo
[} .-'_'51 x Nicole Flath nicole.plath@localhost.local Prospective client  United Kingdom  Yes Mo Mo
[} .-'_'51 x James ‘Watson james.watson@localnost.local  Regular customer  United Kingdom  Yes Mo Mo

Selected contacts [] (select an action) [=] O
Accounts tab

On this tab you can see a list of accounts assigned to the current contact group and you can also add
accounts to the group by clicking the ® Add accounts link. Please note that adding an account to a
contact group results in adding all contacts associated with this account to the group. If you decide to
add accounts, the Select account dialog opens, enabling you to assign selected accounts to the
current contact group. Please note that if you edit a global contact group, current site accounts and
optionally global accounts are offered; howewer, if you edit a site contact group, only current site
accounts are offered.

You can View account details (%) of individual accounts and you can Remove (#) accounts. The
displayed list can be sorted by account name, account status, country etc.

Using the pair of drop-down lists below the list, you can perform the Remove action for multiple accounts
at once. To do this, choose either Selected accounts or All accounts from the first drop-down list, the
action from the second one and click OK.

5‘ Contact group properties

¥ Contact groups » UK residents

General Contacts | Accounts

L Add accounts

0 = Actions  Account name = Account status ~ Country

] (7D 4 UK Branch of Company 1 Silver partner United Kingdom

Selected accounts |Z| (select an action) |Z| “
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6.4.3

Example: Creating a sample contact group

In Part 1 of this example, you will learn how to create a new contact group with a dynamic condition. In
Part 2, you will learn how contacts can be added to the group based on a dynamic condition, as
members of an account and manually.

Part 1: Creating the sample contact group

1. Sign in as an administrator and go to CMS Desk -> On-line marketing -> Contact groups. Click the
& New contact group link.

Live Site  Si

M 2aha o _a2:__ |
M Kentico

#1%  CMS Desk Content My desk Tools  Administration  E-commerce [RONRCRIEL ]
Conversions af P B £ New contact
i B OB y @ B =
Iy dashboard Web analytics Scoring a Campaigns Activities Contacts  Accounts E‘!ﬂ' New account
Dashboard Analytics Contact management

i Contact groups

{3l Mew contact aroup

2. In the New contact group dialog, enter the following properties:

* Display name: UK residents

e Code name: UKResidents

e Description: Contacts who live in the United Kingdom should belong to this group.

Click & Save once entered.

i3 New contact group

» Contact groups » New contact group

[ sawe

Display name: UK residents

Code name:  UKResidents

Contacts who live in the United -
FKingdom szhould belong to this
group.

Description:

3. You will be redirected to the General tab of the newly created contact group's editing interface. Here,
specify a dynamic condition which will ensure that all contacts who have United Kingdom specified in
the Country field of their properties will be added to the contact group automatically:

* Dynamic condition: enabled
* Macro condition: Contact.ContactCountry == "United Kingdom"

Click & Save to sawve the condition.
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» Contact groups » UK residents

General | Contacts  Accounts
ESaue

Display name: UK residents

Code name: UKResidents
Contacts who live in the United -
Kingdem sheuld keleng te this
Jroup.

Description:

Dynamic condition:
. Contact.Contactlountry == "United Kirf
Macro condition:
4 | 1 3
=

The group is now created. To try out the three different ways how contacts can be added to the group,
please proceed to the second part of this example.

Part 2: Adding contacts to the contact group

4. To try out adding of contacts based on the dynamic condition, make sure that you have at least one
contact with United Kingdom specified in the Country field (see Contacts -> Example: Creating a
sample contact to learn how to create one). Then click the # Rebuild contact group link which
appeared next to k1 Save. This ensures that all contacts that match the condition will be added to the
contact group automatically.

» Contact groups » UK residents

General Contacts  Accounts
el save | 8 Rebuid contact arou

5. Now switch to the Contacts tab. You should see that the matching contacts were added to the
contact group. The Yes value in the Dynamic column indicates that they were added to the contact
group based on a dynamic condition.

» Contact groups » UK residents

General | Contacts | Accounts
=

£ Add contacts

[[] - Actions Firstname Lastname -  E-mail Contact status Country Dynamic § From account Manual
0O =R Nicole Plath nicole.plath@localhost.local Prospective client  United Kingdom | Yes No No
|} ._'g x James Watson james watson@localhostlocal ~ Regular customer  United Kingdom § Yes Mo No

ltems per page: 25 [~

6. Now let's try adding an account to the contact group, which makes all contacts that belong to the
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account members of the contact group as well. Before proceeding, please make sure that you have at
least two contacts assigned to one account (see Accounts -> Example: Creating a sample account to
learn how to do it). Then switch to the Accounts tab and click ® Add accounts. In the Select account
pop-up dialog, select the account and click OK.

No accounts found.

-
a Select account -- Webpage Dialeg

%- Select account

Select all Deselect all

[
[
O

pe name o its part: |

==)

Account name

m

Company 1

Company 2

UK Branch of Company 1

Items per page: 10 E|

7. If you switch back to the Contacts tab, you can see that all contacts associated with the previously
added account are listed. The Yes value in the From account column indicates that the contacts were
added automatically because they belong to the added account.

Contact group properties ?

» Contact groups » UK residents

General | Contacts | Accounts

£ Add contacts

] ~ Actions First name Last name = E-mail Contact status Country Dynamic From account § Manual
= ._'51 x John Graham john.graham@localhost.local Prospective client No Yes No
] Cg x Jeremy Larson jeremy larson@localhost. local Mot interested Mo Yes No
0O #R Nicole Plath nicole. plath@Ilocalhost.local Prospective client  United Kingdom  Yes No No
0O &R James Watson james watsen@localhostlocal  Regular customer  United Kingdom  Yes No No

Items per page: 25 E|

7. The last way how contacts can be added to contact groups is to add them manually. To do this, click
the “# Add contacts link abowe the list of contacts. In the Select contact pop-up dialog, choose a
random account which has not been added to the contact group yet and click OK.
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Live Site  Site Manager  |CorporateiSitellEd A Global Administrator v v6.0.4297 | @ S

¢ Kentico

1% CMS Desk Content My desk  Tools  Administraion  E-commerce [EOIRTERGELEIN] ! Enterprise Marketing

[ Conversions af [T E] £ New contact
| =8 Q = % &y B =
My dashboard Web analytics  Scoring a Campaigns Activities Contacts  Accounts & Mew account Contact groups Newsletiers Configuration
-
Dashboard Analytics 21 Select contact -- Webpage Dialog
i Contact group properties &5 Select contact

Contact groups " -

¥ Contact groups » UK residents Contact name: | LIKE |z| W =

General Selectall Deselect all

. Contact name
+ Actions First name Last name = E-m Anonymous - 2011-10-24 11:02:06.704

ld =
=) John Graham john| | [ John Liovd Graham

= ZFR Jeremy Larson jere [ Jeremy Larson

0 R Nicole Plath nicof | [C]  Nicole Piath

= FR James Watson jame [ James Watson p

ltems per page: 10 [»| .

D
Selected contacts [ | (select an action) =] i m

8. Switch back to the Contacts tab, you should see the last contact listed with the Yes value in the
Manual column, indicating that it was added to the contact group manually manually.

Contact group properties -

» Contact groups » UK residents

General | Contacts | Accounts
=

L5 Add contacts

[ ~ Actions First name Last name =~ E-mail Contact status Country Dynamic From account § Manual
=} @x Anonymous - 2011-10-24 11:02:06.704 No No Yes
=} @x John Graham john.graham@localhost.local Prospective client No Yes No

=} .:§l x Jeremy Larson jeremy larson@localhost.local Mot interested No Yes No

0 | &% Nicole Plath nicele.plath@localhost.local Prospective client  United Kingdom ~ Yes No No

0 | &R James Watson james watson@Iocalnostlocal  Regular customer  United Kingdom  Yes No No

Items per page: 25 [

6.5 Merging contacts and accounts

6.5.1 Overview

It may happen that multiple contacts in the system actually represent the same real-world person, or
that you have more than one account in the system that represents a single real-world organization. The
merging functionality allows you to get rid of such duplicities by merging multiple contacts or accounts
into a single object.

There are two ways how merging can be performed:

e Manual merging - available for both contacts and accounts. It can be performed on the Merge tab of
individual contacts' and accounts' editing interfaces by selecting contacts or accounts to be merged
with the currently edited one. A merge suggestion functionality is available here, offering to merge
contacts with identical parameters.

e Automatic merging - available only for contacts. It can be performed automatically when multiple
contacts are associated with the same E-commerce customer or newsletter subscriber, depending
on settings made in Site Manager -> Settings -> On-line marketing.
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6.5.2

After merging, only the single object (so-called parent) into which multiple ones have been merged is
displayed in the user interface. However, the ones merged with it are still stored in the database. On the
Merge -> Split tab of each contact's or account's editing interface, you can see a list of contacts or
accounts that have been merged with it. It is possible to split these contacts or accounts from the parent
back into separate objects. More information on how this can be achieved is available in the Splitting
topic.

Manual merging

Manual merging of contacts or accounts can be performed on the Merge tab of their editing interfaces.
Here, you can either let the system suggest you which contacts/accounts appear to be duplicate to the
currently edited one, or choose the contacts/accounts to be merged with it manually from a list of all
contacts/accounts that are available.

Suggested merges

On the Suggested merges sub-tab, you can let the system suggest you which contacts/accounts have
identical values of certain properties. To get the suggestions, select the parameters to be compared
using the Suggest by check-boxes and clicking Show. A list of contacts/accounts that have values of
the selected properties identical to the currently edited one is displayed below.

To merge all suggested contacts/accounts into the currently edited one, click the Merge all button. If
you want only some of them to be merged, select them using the check-boxes in their rows and click
the Merge selected button. In both cases, the Merge collisions dialog window will be opened, enabling
you to specify values of individual properties and resolve potential value conflicts.

£&/ Contact properties

» Contacts » James Watson

General  Custom fields  Accounts  Membership  Activities IPs  Contact groups  Scoring | Merge

Suggest by: [V] E-mail Fhone Post address
Suggested merges » Birthday Membership IP address
Choose contact

split Choose from following contacts to be merged into current contact:

=  Lastname = Firstname  E-mail

Graham John john.graham@loecalhost local
Larson Jeremy jeremy larson@localhost.local
Plath Nicole nicole plath@localhost local

Choose contact/account

On the Choose contact/account sub-tab, you can choose contacts/accounts to be merged with the
currently edited one manually. By default, a list of all available contacts/accounts is displayed, while you
can display only those that match specified criteria using the filter above the list.

To merge all displayed objects into the currently edited one, click the Merge all button. If you want only
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some of them to be merged, select them using the check-boxes in their rows and click the Merge
selected button. In both cases, the Merge callisions dialog window will be opened, enabling you to
specify values of individual properties and resolve potential value conflicts.

&4 Contact properties

» Contacts » James Watson

General  Custom fields  Accounts  Membership  Activiies IPs  Contact groups  Scoring | Merge

Firstname: | LIKE [=]
Suggested merges Lastname:  LIKE [~]
Choose contact » E-mail LIKE |Z|
— || Contactstatus: (all} |Z|
Split
i Show: @ All @ Only monitored ¢ Only non-menitored

~ Display advanced filter

Choose from following contacts to be merged into current contact:

{l ~  Firstname  Lastname = E-mail Contact status Country Site name

[} Anonymous - 2011-10-17 15:16:06.718 Corporate site
] John Graham john.graham@localhost.local Prospective client  USA Corporate site
= Jeremy Larson jeremy larson@localnost.local Mot interested Corporate site
= Nicole Plath nicole plath@localhost.local Prospective client  United Kingdom  Corporate site

Merge collisions

In the Merge collisions dialog window, you can adjust property values that the contact/account will
have after merging. Properties whose values are not empty in at least one of the merged contacts/
accounts are pre-filled, while the following icons are displayed next to them:

e o _indicates that the system didn't detect any collision of this field's values.

e /4 _indicates a detected collision, while the pre-filled value is is taken from the parent. If collisions
are detected only between child contact properties while the parent has the property value empty, the
pre-filled value taken from the colliding contact that is retrieved from the database first. By clicking
the = icon next the fields, you can choose the colliding value from a different contact.

You can adjust values of all the properties according to your needs. Once finished, click Merge to
perform the merging.
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a Merge collisions -- Webpage Dialog @

L]

~ . Merge collisions

Fields Custom fields

General

First name: James v of

Middle name: -

Last name: Watson - A

Salutation: -

Title before: -

Title after: - 3

Personal info

Birthday: 9/30/1979 12:00:00 AM E‘PM Y4
Gender: Male [z] &
Job title: Marketing specialist v of

Contact settings

Contact status: Regular customer |Z| of

Contact owner: Global Administrator

Track activities: 4

Campaign: Sample campaign |Z| o

Address

Address 1: 55 Hawthorn Drive v V

Address 2: -

city: Bristol v

Zip code: BS3 TWJ v

P P —— (i ) 2

6.5.3 Automatic merging

When multiple contacts are associated with the same registered user, the system merges the two
contacts automatically. It is also possible to configure automatic merging when identical E-commerce
customer or Newsletter subscriber is associated with multiple contacts. To configure automatic merging,
adjust the following settings in Site Manager -> Settings -> On-line marketing:

e Merge contacts for identical E-commerce customers - if enabled, contacts associated with the
same E-commerce customer will be merged automatically.

* Merge contacts for identical Newsletter subscribers - if enabled, contacts associated with the
same newsletter subscriber will be merged automatically.

e When a visitor has more contacts, use - indicates which contact should be used as the parent
contact when merging multiple contacts automatically.
e Last logged contact - a contact which has the last logged activity will be selected as parent.
* Most active contact - a contact which has the highest number of logged activities will be selected

as parent.

e Create a new contact - a new contact will be created and the contacts will be merged into it.

In cases when collisions are detected, the system uses property values of the parent contact. If
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collisions are detected only between child contact properties while the parent has the property value
empty, value of the property is taken from the colliding contact that is retrieved from the database first.

W CMS Desk  User: & Global Administrator v v6.04308 | & Sign out
8
1 Site Manager Site: Administration Dashboard

Sites Settings Development  Tools Licenses Support f Enterprise Marketing Solutig
IO SiE
Site:
(global) - i
Allow global accounts (2]
Settings Allow global contact groups (7]
@ Content
=5 URLs and SEQ Allow global configuration @ O
a Security & Membership
’ System Automatic merging of contacts
 On-line marketing H
p‘ﬂ E-commerce 4 | Merge contacts for identical E-commerce
8 C ity | customers
ommuni
#% Intranet & Collaboration Merge contacts for identical Mewsletter (2]
‘&, Versioning & Synchronization subscribers
9 Integration
When avisitor has more contacts, use &) Wostactive contact -
< Cloud services

6.5.4 Splitting

On the Merge -> Split tab of each contact's or account's editing interface, you can see a list of all
objects which were merged into the currently edited one. It is possible to split these objects from the
parent and make them separate objects again.

To split some of the merged objects back into separate objects, select them using the check-boxes and
click the Split selected button. Before splitting, you may enable the following options in the Split
settings section for additional actions to be performed when splitting:

The following options are available when splitting merged contacts:

e Copy activities created after merge to split contacts - indicates if activities of the current contact
logged after merge should be copied to the split contacts.

e Fill in empty fields in split contacts - indicates if originally empty fields of the split contacts should
be filled in with values from the current contact.

e Remove accounts from current contact which are also in relation with split contacts -
indicates if accounts originally associated with the split contacts should be remowved from the current
contact.

e Remove current contact from contact groups which are also in relation with split contacts -
indicates if the current contact should be removed from contact groups into which the split contacts
belong.

The following options are available when splitting merged accounts:

e Fill in empty fields in split accounts - indicates if originally empty fields of the split accounts
should be filled in with values from the current contact.

e Remove contacts from current account which are also in relation with split accounts -
indicates if contacts associated with the split accounts should be removed from the current account.

e Remove current account from contact groups which are also in relation with split accounts -
indicates if the current account should be removed from contact groups associated with the split
accounts.
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6.6
6.6.1

6.6.2

&& Contact properties

» Contacts » James Watson

General  Custom fields  Accounts  Membership  Activiies IPs  Contact groups  Scoring | Merge

First name: LIKE |Z|

Suggested merges Lastname:  LIKE [=]

E-mail: LIKE [=]

Contact status:  (all) [=]
Show: @ All & Only monitored ¢ Cnly non-menitored

i

~ Display advanced filter

Choose contact

Split »

Following contacts were merged into current contact:
] + Actions First name Last name = E-mail Contact status Country Merged when Site name

= & Anonymous - 2011-10-17 15:16:06.718 11/3/2011 7:08:05 PM  Corporate site

Split settings

[T] Copy activities created after merge to split contacts

CIFill in empty fields in split contacts

[T Remove accounts from current contact which are also in relation with split contacts

[T Remove current contact from contact aroups which are also in relation with split contacts

Activities
Overview

Kentico CMS allows you to track and log activities (i.e. actions such as \isiting a page, making a
purchase, subscribing to an event etc.) performed by a contact on the website, and thus gather data
needed for evaluating contact's behaviour for various marketing purposes (more details can be found in
the Scoring chapter in the same section of this guide).

Further in this chapter, you will learn how to manage activities and activity types and you will also see
an example of activity logging.

Managing activities

In this topic you will learn how to manage activities performed by a contact on the website. Activities can
be managed in:

* Site Manager -> Tools -> Contact management on the Activities -> Activities tab
* CMS Desk -> On-line marketing -> Activities on the Activities tab

Here you can see a list of activities which the users performed on the website, e.g. user registration,
blog post subscription, poll woting etc., and you can also create a new custom activity by clicking the
New custom activity link. However, activities are logged only if On-line marketing is enabled, same as
the Log activities setting in Site Manager -> Settings -> On-line marketing -> Activities.

Individual activities can be Viewed ( ) in detail or Deleted (#). The displayed list can be sorted by title,
type, contact name, IP address and the time of when the activity happened.

You may need to display only activities matching certain search criteria (e.g. activity type, title, contact
name etc.). To do so, fill in the fields as required and click Search.

© 2012 Kentico Software



Contact management 81

L* Activities

Activities Activity types

I'./; Mew custom activity

Type {all) E
Titie LIKE [=]
Contact name: LIKE |Z|

[=]

IP address: LIKE

Time between @w and E@M
[ search |
(=] ~ Actions  Title Type Contact name IP address
B a3t Fage visit 'Logon Page’ Page visit Abigail Woodwarth 1
B a3 User logged in 'Abigail Woodwarth (2bigail woodwarth@localhost lecal)  User login Abigail Woodwarth 1
B a3t Page visit My Account Page visit Abigail Woodwarth 1
B qx Page visit "Logon Page” Page visit Anonymous - 2011-10-17 15:16:06.718 1
B a3t Page visit ‘Careers’ Page visit Anonymous - 2011-10-17 15-16:06.718 1
B a, x Page visit "Careers’ Page visit Anonymous - 2011-10-17 15:16:06.718 1
] qx Page visit My Account Page visit Anonymous - 2011-10-17 15:16:06.718 1
] qx User logged in ‘(lukeh@localhost local) User login Anonymous - 2011-10-17 15:16:06.718 1
B adt Page visit ‘Logon Page’ Page visit Andrew Jones 1
B ad Page visit ‘Community Website Section’ Page visit Andrew Jones 1
B adt Page visit ‘Community Website Section’ Page visit Andrew Jones 1
B a3t Page visit News' Page visit Andrew Jones 1
B a3t Page visit My Account Page visit Andrew Jones 1
B a3t User logged in 'Andrew Jones (andy@localhost local)’ User login Andrew Jones 1
B a3t Page visit 'Logon Page’ Page visit Global Administrator 1
B a3t Page visit ‘Home' Page visit Global Administrator 1
B q 3 Page visit 'Home' Page visit Global Administrator 1
B q 3 Landing page 'Home" Landing page  Global Administrator 1
B q 3 Page visit 'Home' Page visit John Graham 1

Creating a new custom activity

Activity time ~

10/17/2011 3:16:38 PM
10/17/2011 3:16:32 PM
10M17/2011 3:16:32 PM
10M17/2011 3:16:27 PM
10M17/2011 3:16:25 PM
10M17/2011 3:16:21 PM
10M17/2011 3:16:07 PM
10/17/2011 3:16:06 PM
10M17/2011 3:15°56 PM
10M17/2011 3:15:55 PM
10M17/2011 3:15°52 PM
10M17/2011 3:15:49 PM
10M17/2011 3:15:34 PM
10M17/2011 3:15:30 PM
10M17/2011 3:15:26 PM
10M17/2011 3:15:24 PM
10M117/2011 31423 PM
10/17/2011 3:14:13 PM

10/17/2011 10:00:39 AM

If you need to create a new custom activity, click the % New custom activity link, fill in the fields as

required and click OK.

e Contact - a contact related to the activity. Used e.g. to permanently associate a particular contact

with the activity. Click Select to choose a contact from a contact list.

Activity type - the type of the activity.

Activity title - the title of the activity.

Activity value - the value of the activity. Used e.g. in Content rating, E-commerce etc.

activity to a particular URL.

Activity URL - the URL associated with the activity. Used e.g. if you need to permanently relate the

e Campaign - a campaign associated with the activity. Used e.g. if you need to monitor the behavior of

the \isitors of your website.
e Created - indicates the time of creating the activity.
e Comment - allows to leave an activity comment.
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7t/ Activities

Activities Activity types

>

Activities » MNew custom activity

Contact: James Watson

Activity type: Testimonial [=]

Activity fitle: Testimonial

Activity value: 1000

Activity URL:

Campaign: Sample campaign |Z|

Created: 10/27/2011 12:4T7:25 PM E"JDM

Comment:

B I | | & 8

Mr. Watson has been granted a testimonial to honour his 10-year career with UK Branch of Company 1.
body 5

[ ok

Viewing activity details

If you need to view the details of a particular activity, click the View ( 4) link beside it. A dialog window
pops up, giving you the details of the given activity and allowing you to leave an activity comment.
Besides, some activity details can be edited, e.g. the title of the activity etc. The following activity details
are available:

General information

Activity type - the type of the activity.

Activity title - the title of the activity.

Contact name - the name of the contact associated with the activity. Click the = icon to view and
edit contact details.

Activity date - the date and time of performing the activity.

Activity URL - the URL of the activity. Click the & icon to view the web page on the live site.
Activity URL referrer - the URI from which the web page where the activity was performed had been
\visited.

Activity site - the website where the activity was performed.

Activity comment

Comment - you can leave an activity comment, either as plain text or as text with basic formatting,
and you can also add your stamp by clicking the Add stamp button. To save the comment, click
Save.

If you have modified any value, click Save. To view the details of another activity in the list, click Next.
Or click Back to view the details of the previous activity.
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r ™y
& Activity detail - Windows Internet Explorer [ =R ﬂ

£ Activity detail

General information

Activity type: User login
Activity fitle:  User logged in "Abigail Woodwarth (abigail. woodwarth@localhost local)

Contact
name:
Activity date: 10/17/2011 3:16:32 PM
Activity
URL:

Abigail Woodwarth &3

/SpecialPages/Logon-page.aspx qh
Activity URL o iocalhostis. 0_4204.15185/SpecialPages/L PRetumUri=36275.0_4204.15185%2iSpecialPages%2fUserd 2 t

referrer poilocalhostie. 0_4294. pecialPages/Logon-page.aspx?ReturnUri=' 0_4294, pecialPages 56 y-account aspx
Activity site: Corporate site

Activity comment

Comment:

Add stamp

6.6.3 Managing activity types

In this topic you will learn how to manage activity types on which activities performed by contacts on the
website are based. Activity types can be managed in:

e Site Manager -> Tools -> Contact management on the Activities -> Activity types tab
e CMS Desk -> On-line marketing -> Activities on the Activities tab

Here you can see a list of activity types and you can also create new types by clicking the ! New
activity type link.

The existing activity types can be Edited (#) or Exported (= -> [H). Besides, custom activity types
can be Deleted (#). The displayed list can be sorted by activity type name, availability (Enabled) and
status (Is custom).

You may need to display only activity types matching certain search criteria (activity type name, activity
type status). To do so, fill in the fields as required and click Show.
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v Activities

Activities Activity types

l2f) Mew activity tvpe

Name:  LIKE [~]
|z custom: {all) |Z|
[ Show
= Actions  Name = Enabled  Is custom
F3# ~ | Abusereport Yes No
# 3 ~ | Blog comment Yes No
FR~ Blog post subscription Yes Mo
# 3 ~ | Ciick through tracking Yes No
# 3 ~ | Contentrating Yes No
# 3 = | Custom activity Yes Yes
# 3 ~ | Customer registration Yes MNo

Creating a new activity type

If you need to create a new activity type, click the 4 New activity type link, fill in the fields as required
and click OK.

Display name - the name of the activity type used in Kentico CMS user interface.
e Code name - the name of the activity type used in the code.

e Description - the description of the activity type.

¢ |s custom - indicates whether the activity type is custom.

Allow manual creation - indicates whether manual creation is allowed.

Enabled - indicates whether the activity type is enabled.

Scoring rule configuration

e Activity item control - indicates which Activity item control should be used when defining a scoring
rule.

e Activity detail control - indicates which Activity detail control should be used when defining a
scoring rule.
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¢¥ Activities
Activities Activity types

» Activity types » Testimonial

Display name: Testimonial
Code name: Testimenial

Allows to grant a testimonial.
Description:

Allow manual creation: v
Enabled:

Scoring rule configuration:

Activity item control: (default) E
Activity detail control: (default) |Z|

Activity types
The following activity types come shipped with Kentico CMS:

e Abuse report - the visitor reported an abuse using the Abuse report module (see Modules -> Abuse
report in the Deweloper's Guide).

Blog comment - the visitor commented on a blog post (see Modules -> Blogs in the same guide).
Blog post subscription - the \isitor subscribed to blog post comments.

Clicked newsletter link - the subscriber clicked a tracked link in a newsletter (see Newsletters).
Content rating - the visitor rated some content (see Content rating).

Customer registration - the customer registered during the checkout process.

Event booking - the \isitor signed up for an event using the Booking system.

External search - the visitor came to the website after searching on a search engine, such as
Google.

Form submission - the visitor submitted an on-line form (see Forms).

Forum post - the visitor posted on the forum (see Forum).

Forum post subscription - the \isitor subscribed to a forum post.

Internal search - the visitor searched for text using the on-site search.

Joining a group - the visitor joined a community group or a workgroup (see Groups).

Landing page - the visitor came to this page as the first page.

Leaving a group - the \isitor left a community group or a workgroup.

Message board comment - the \isitor posted a comment on a message board (see Message
boards).

Message board subscription - the visitor subscribed to a message board.

Newsletter subscription - the visitor subscribed to a newsletter.

Newsletter unsubscription - the visitor unsubscribed from a newsletter.

Opened newsletter e-mail - the subscriber opened a tracked newsletter.

Page visit - the visitor Visited a page.

Poll voting - the visitor voted in a poll (see Palls).

Product added to shopping cart - the visitor added a product to the shopping cart.

Product added to wishlist - the visitor added a product to the wishlist.

Product removed from shopping cart - the visitor remowved a product from the shoppingcart.
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e Purchase - the vsitor made a purchase.

e Purchased product - the visitor bought a product.

e User contribution - content created - the \isitor created new content using the User contributions
module (see User contributions (Wiki)).

e User contribution - content deleted - the \isitor deleted content using the User contributions
module.

e User contribution - content updated - the visitor updated content using the User contribution
module.

e User login - the \sitor logged in to a site.

e User registration - the visitor registered as a member of the site.

6.6.4 Example

Here you will see how website users' activities are logged. The example is demonstrated both on an
anonymous and a registered user.

1. Visit the live website as an anonymous \sitor and perform some actions, e.g. view the Home page
and vote in the poll.

2. Sign in as an administrator and navigate to CMS Desk -> On-line marketing -> Contacts
(alternatively, you can navigate to the Contacts tab in Site Manager -> Tools -> Contact
management). As you can see, an anonymous contact is listed.

&& Contacts

Z Mew contact

First name: LIKE E
Lestname:  LIKE [~]
E-mail LIKE [~]
Contact status: (all) |Z|
Show: @ All @ Only monitored & Only non-monitored
[ Search |
~ Display advanced filter
= « Actions First name Last name = E-mail Contact status Country
= TR~ Anonymous - 2011-10-17 15:16:06.718
0 /x - John Graham john_graham@localhost local Prospective client  USA
& f x - Jeremy Larson Jjeremy.larson@localhost local Mot interested
0 / x - Micole Flath nicole.plath@localhost local Prospective client  United Kingdom
] TR~ James Watson james.watson@localhostlocal  Regular customer  United Kingdom

Selected contacts [~ | | iselect an action) ]

3. If you now Edit (£) this contact and switch to the Activities tab, you can see that the poll voting
activity was logged, same as the Home page \isit.
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£& Contact properties

» Contacts » Anonymous - 2011-10-17 15:16:06.718

General  Custom fields  Accounts  Membership | Activities | IPs  Contact groups  Scoring  Merge

Type: {all) E
Title: LIKE [=]
IPaddress: | LIKE [~]
Time between: 3] Now and = Now
-l
= + Actions  Title Type IP address Activity time
[ q x Poll voting "How do you like our new website?”  Poll voting N 1012612011 2:10:52 PM
1 q x Page visit 'Home' Page visit . 10/26/2011 2:10:41 PM
E q x Landing page 'Home' Landing page 1 10/26/2011 2:10:35 PM

Selected activities |Z| (select an action) |Z| E

4. Go to the live site again, sign out from the administration account and on the My account page
register as a new user, e.g. Peter Chelmsford. Perform actions like in Step 1., i.e. view the Home page

and vote in the poll.

5. If you now view the list of contacts in the administration interface, you can see that a new contact,

Peter Chelmsford, is listed among other contacts.

= ~ Actions  Firstname  Lastname « E-mail Contact status
0 %~ Anonymous - 2011-10-17 15:16:06.718

[l f x - Peter Chelmsford peter.chelmsfordi@localhost.local

[l / x - John Graham Jjohn.graham@localhost local Prospective client
Il f x - Jeremy Larson Jjeremy larsen(@localhost local Mot interested

[l / x - Micole Flath nicole. plath@localhost local Prospective client
Il f x - James Watson james.watsoni@localhost.local Regular customer

Country

UsA

United Kingdom
United Kingdom

6. And if you Edit (#) this contact and switch to its Activities tab, you can see that the poll voting

activity was logged, same as the Home page visit.
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& Contact properties

» Contacts » Peter Chelmsford

General  Custom fields  Accounts  Membership | Activities | IPs  Contact groups  Scoring  Merge

Type: {all) |Z|

Title: LIKE [~]

IPaddress: | LIKE [~]

Time between: ) Now  and = Now

[ Search |

1 = Actions  Title Type IP address Activity time
[ ad Poll voting "How do you like our new website? Paoll voting 1 10/27/2011 1:34:19 PM
[ a3t Page visit 'Home' Page visit A 10/27/2011 1:34:11 PM
[ q x Page visit "My Account’ Page visit . 102772011 1:34:03 PM
= q x User logged in 'Peter Chelmsford (peter.chelmsford@localhost.local) User login 1 102712011 1:33:57 PM
= Q x User registration 'Peter Chelmsford (peter.chelmsford@localhostlocal)  User registration 1 1042712011 1:33:57 PM

Selected activities E (select an action) E| “

6.7  Settings

6.7.1 Overview

In this sub-chapter, you will learn about settings which influence and modify the behavior of the Contact
management module. These settings can be adjusted in the Site Manager -> Settings section of the
system's user interface. Here, they are located in the On-line marketing settings category and its
sub-categories.

The following topics in this sub-chapter contain explanations of settings with related functionality:

e General contact management settings - explains general settings related to the Contact
management module.

e Enabling tracking of activities - explains which settings need to be adjusted in order for activity
tracking to be functional.

e Allowing the use of global objects - explains what global Contact management objects are, how their
use can be enabled and what changes to the user interface their enabling brings.

e Automatic deleting of contacts - explains which settings may be used to configure the system to
periodically delete unnecessary contacts and their activities.

Depending on your selection in the Site drop-down list, you can either adjust the settings for a particular
website, or globally if the (global) option is selected. Global settings can be inherited by individual sites
if the Inherit from global settings check-box next to a site-specific setting is enabled.
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w CMS Desk  User: & Global Administrator v v6.0.4297 ’ Sign O
Ly
IS Site Manager Sites ! Enterprise Marketing Solut

Administration Settings Development  Tools Dashboard Licenses Support

Site:

| On-line marketin, 7
Corporate Site |z| A g
Iobal
[g'ol?)_ e Site — E Save j Reset these settings to default
E-commerce site
=5 URLs and SEQ On-line Marketing
a Security & Membership -
B system Enable on-line marketing 2] Inherit from global settings
- On-line marketing
¢ Activities L
) Newslatters Optimization
(sl Web analyti .
5B web analytics Enable A/B testing (2] [Tl inherit from global setiings
TR E-commerce
&4 Community Enable multivariate testing @ ] [ Inherit from global settings
#% Intranet & Collaboration

As you can notice if you browse the settings categories, there is a number of other settings not listed in
this sub-chapter. These settings have no direct relation to the Contact management features and are
explained in respective chapters of this guide dedicated to the features which they influence.

6.7.2 General contact management settings

General settings related to the Contact management module can be adjusted in the On-line marketing
category in Site Manager -> Settings. The following of the settings in the category are related to the
Contact management module:

e Enable on-line marketing - enables on-line marketing features, among others including tracking of
live site users as contacts and logging of activities.

¢ Notes stamp format - format of the stamp added to the Notes field after clicking the Add stamp
button when editing contacts or accounts.

e Log IP address - indicates if logging of contacts' IP addresses should be allowed.

e Remember contacts permanently - indicates how long contacts should be remembered. If
checked, a contact is kept until cookies are deleted or another contact is determined. If unchecked,
a contact is kept until the current session expires.

e Automatically recognize visitors by user agent - indicates if a visitor's browser user agent
information should be used to determine what contact should be assigned to the current anonymous
\isitor.

e Automatically recognize visitors by IP address - indicates if visitor's IP address should be used to
determine what contact should be assigned to the current anonymous \isitor.
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6.7.3

eNELCo CMS Desk  User: A& Global Administrator
X

#1N Site Manager Sites  Administration [EISUUETE Development Tools  Dashboard  licenses  Support
Site: L] N N
(global) B On-line marketing
E Save f Reset these settings to default
Settings
@ content . . . - . .
=2 URLs and SEO These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.
a Security & Membership On-line Marketing
& system
= On-line marketing ﬂEnable on-line marketing @ ]

m E-commerce
&4 community
& Intranet & Collaboration Optimization
& Versioning & Synchronization

@ Integration Enable A/ testing [7]
<5 Cloud services Enable multivariate testing e
Content personalization
|| | Enable content personalization 2]
4
| Contact management
Notes stamp format B =strong=### [%FullName|(user)administrator| (has
Log IP addresses @
Remember contacts permanently @
Automatically recognize visitors by user agent (2
Automatically recognize visitors by IP address ()

Enabling tracking of activities

For tracking of activities to be functional, you need to:

1. Enable the Enable on-line marketing option in the On-line marketing category in Site Manager -
> Settings.

entico CMS Desk  User: 2 Global Administrator v v6.0.4207 @  Sign Out
X

1N Sie Manager Sites Administration Settings Development  Tools Dashboard Licenses Support / Enterprise Marketing Soluti
s(:ro:nau B @ Ondine marketing [2]
E Save f Reset these settings to default
Settings
@ Content
=2 URLs and SEO These settings are global, they can be overridden by individual website settings. Please select 2 site to see or change the site settings.
a Security & Membership On-line Marketing
& system
L+ On-line marketing [Enahle on-line marketing @ l
7 Activities

2. Enable the Log activities option in the On-line marketing -> Activities category in Site Manger ->
Settings.

3. Still in the On-line marketing -> Activities category in Site Manger -> Settings, enable or disable
the rest of the settings below Log activities. These settings have self-explanatory names according to
the type of activity whose logging they enable.
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w CMS Desk  User: A Global Administrator ¥ v6.04207 @ Sign O1
.
I% Site Manager Sites  Administration Tools I Enterprise Marketing Soluti

FECLLIE  Development Dashboard Licenses Support

S('g':;hal) 5 ¢ Activities 2
E Save f Reset these settings to default
Settings
@ content
=2 URLs and SEO These settings are global, they can be overridden by individual website settings. Please select 2 site to see or change the site settings.
a Security & Membership General
B system
| On-line marketing [Log activities (2] ]

¥ Activities
fﬁ Newsletters
fall Web analytics Page

TR E-commerce
. Page visits
&4 Community e
&% Intranet & Collaboration Landing page 9
%=, Versioning & Synchronization
@ Integration
<5 Cloud services Membership
User registration [2]
User login [ 2]
4
| | Joining a group (7]
Leaving a group (7] '

6.7.4 Allowing the use of global objects

The following objects can either be site-specific, i.e. available only for a single website, or global, which
means that they are shared across all websites running in the system:

Contacts
Accounts

Contact groups
Account statuses
Contacts statuses
Contact roles

The use of global objects is disabled by default. To enabled it, go to Site Manager -> Settings -> On-
line marketing and adjust the following settings in the Global data section:

e Allow global contacts - enables the use of global contacts.

e Automatically create global contact for user on multiple sites - if enabled and the system
detects that there are multiple contacts associated with a user registered to multiple websites
running in the system, a new global contact is created and the detected ones are merged into it. If
one of the detected contacts is already global, the others are merged into it instead of a new one. If
more of them are global, no action is performed as it would not be possible to determine which of
them should be used as the parent.

e Allow global accounts - enables the use of global accounts.

e Allow global contact groups - enables the use of global contact groups.

e Allow global configuration - enables the use of global contact statuses, account statuses and
contact roles.
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entico CMS Desk
Ly

#I%  Site Manager Sites  Administration Settings Development  Tools Dashboard Licenses
Site:
{global) |Z| Automatically recoanize visitors by IP address &)
Settings
@ Content Global data
URLs and SEO
== : ) Allow global contacts (2]
a Security & Membership
& system Automatically create global contact for user on
- : : v
i+ On-line marketing multiple sites Lz
mf E-commerce Allow global accounts @
B4 Community
& Intranet & Collaboration L} Allow global contact groups @
& Versioning & Synchronization 4
@ Integration | | Allow global configuration (2]
5 Cloud services

User interface differences when global objects are enabled

If global objects are allowed, the Site drop-down list is visible abowve the list of objects in the respective
sections of CMS Desk (e.g. CMS Desk -> On-line marketing -> Contacts). The Site drop-down list
offers you the following options:

¢ (global and this site) - both global and current site objects are listed.
¢ (global) - only global objects are listed.
e current site - only current site objects are listed.

When the (global and this site) options is selected, the Site column is added to the grid, indicating if
the object is site-specific or global. It is also not possible to create new objects in this case since it
would not be clear whether the new object should be global or site-specific. To create a new object, you
either need to have a particular website selected in the Site drop-down list, in which case you create an
object specific for the website, or you need to select the (global) option, in which case you create a
global object.

Live Site  Site Manager  |COfporateiSitelbd A Global Administrator » v6.0.4207 @  SignOut

l¢ Kentico
.

P4\ CMS Desk Content  Mydesk Tools  Administration  E-commerce [ROLSITERNENTILN] ! Enterprise Marketing Solution

af EL % New contact
@ T B 9
Activities | Contacts | Accounts E';p New account

5 ] i Cconversions
‘Web énalytics Scoring a Campaigns

My dashboard Contact groups Newsletters Configuration

Dashboard Analytics Contact management Segmentation E-mail marketing | Configuration —
&3 Contacts [2]
Sit ! (global and this site) [=] [

(global and this site)
L (global) B pew item.
Corporate Site |
Firstname: | LIKE [=]
Last name: LIKE E
E-mail LIKE =]
Contact status: | (all)
Show: @ All @ Only monitored ¢ Cnly non-monitored
= Soren

~ Display advanced filter

F ~ Actions First name Last name = E-mail Contact status Country Site

B 7R Anonymous - 2011-10-24 11:02:06. 704 Corporate Site

0O /7R John Graham john local P ive client  USA [Comorate Site

B f x Andrew Jones andy@localhost local (global)

(=] j x Nicole Plath nicole local P ive client  United Kingdom [Cnrporate Site

[} f x James Watson James.watson@localhostlocal  Regular customer  United Kingdom | Corporate Site

Items per page: 25 E
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If you manage contact management objects in Site Manager -> Tools -> Contact management, the
Site drop-down list is always present and allows you to manage both global objects and objects of all
websites in the system. The same conditions as described above apply here as well.

W CMS Desk  User: A Global Administrator v v6.04297 & | SignOut
L
1% Site Manager Sites  Administration  Setfings  Development Dashboard  Licenses  Support f Enterprise Marketing Solution
Tools &% Contact management 2
& Contact management -
]:jl E-commerce configuration Site: (all)y El
(ally
Actiy (global) fation _
- ‘Corporate Site
g E-commerce site Hnew item.
First name: LIKE
Last name: LIKE E
E-mail LIKE =]
Contact status: | (all)
Show: @ All @ Only monitored ¢ Cnly non-monitored
= Soen |
~ Display advanced filter
F ~ Actions First name Last name =~ E-mail Contact status Country Site
B 7R Anonymous - 2011-10-24 11:02:06.704 Corporate Site
[} / x John Graham John.graham@localhost.local Prospective client  USA Corporate Site
=] ﬁ x Andrew Jones andy@localhost local VIP client Australia (global)
] Nicole Plath nicole. | local P client  United Kingdom § Corporate Site
"
=) /ﬁ x James Watson james watson@localhost local ~ Regular cusiomer  United Kingdom | Corporate Site

Items per page: 25 E

6.7.5 Automatic deleting of contacts

Hotfix required

The functionality described in this topic is only available if hotfix 6.0.7 or newer is
applied to your installation of Kentico CMS.

You may download the appropriate hotfix package from http://dewnet.kentico.com/
Bugtracker/Hotfixes.aspx.

The contact management module generates a very large amount of data, especially in the case of
high-traffic websites. Contacts are created and activities logged for every \isitor, which may be
overwhelming for your marketers. For this reason, the system can be configured to regularly remowve
contacts that meet certain conditions (and the activities logged by these contacts). This way, you can
filter out inactive, outdated or otherwise unnecessary contacts without having to remove them
individually.

This functionality is provided by a global Scheduled task named Delete inactive contacts, which is
executed once per week by default. If you wish, you can change this interval (and other properties) by
editing the task in Site Manager -> Administration -> Scheduled tasks. It is also possible to run the
task manually at any time.

The task runs in a separate thread by default and the deleting itself is done by the database senver, so it
should not have a negative impact on the performance of your website, even when removing a large
number of contacts.
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"3k Wentico
IS Site Manager Sites

Administration

Settings  Development  Tools

Dashboard

licenses  Support

CMS Desk

User: & Global Administrator » v6.0.4349

Sign

d Enterprise Marketing Sol

Administration @ Scheduled tasks

[ Avatars

3 Bad words site: (global)

a Badges @ New task @ Refresh

2 Banned IPs

< Categories

& E-mail queue ~ Actions Task name ~ Last run Next run Last result Server name  Executions

(%) E-mail templates Z %P ~  Cleanemail queue 11/28/2011 9:09:08 Al 11/28/2011 9:09:08 Al 13

[ Eventlag AR P v  Cleanunused memory 9162009 12:00:00 AM 0

@ Integration bus

é M gb hi # @ P ~  Delete image editor history 11/28/2011 9:09:07 AWl 11i28/2011 9.09:07 P 13
embership

@ Permissions [/ # P> ~  Delete inacive contacts 12/2/2011 3:07:47 PM 0

3] Recycle bin # 3P~  Delete old temporary attachments 11/28/2011 4:34:39 PM 11/28/2011 5:34:39 P 43

&4 Roles # %P ~  Delete old temporary upload files 11/28/2011 9:09:07 Al 11/28/2011 9:08:07 A 13

OETEREGs E-product remind 11128/2011 4:51:13PM 11i28/2011 4:51:13PM 14

- g -

5 Smart search re 4.4 product reminder M !

1P, SMTP servers AP -  Execute searchtasks 11/28/2011 1:25:27 PM 11i28/2011 5:25:27 PM 21

& system Z 3% P ~  Optimize search indexes 11/28/2011 9:09:08 Al 12/2/2011 9:08:08 Al 5

54 UI personalization | #Z8 WP ~  Process activities log 1112812011 450:48 PM 11/28/2011 4:51:48 PM 452

Users
@ Y
g Web farm L F® P ~  Process analyiics log 11/28/2011 4:50:48 PN 11/28(2011 4:51:48 PN 452

When this task is executed, it starts a deleting process for each site according to the rules defined by
the settings in the Site Manager -> Settings -> On-line marketing category. Please note that the
task does not delete global contacts.

The Delete inactive contacts setting determines whether the contacts associated with the given site
should be affected by the scheduled task. If disabled, the site's contacts will only be remowed if they are
deleted manually. Additionally, the Enable on-line marketing setting must also be enabled for every
site where you wish to use this task.

The remaining settings in the section are used to set the conditions that specify which contacts should
be deleted. At least one condition must be entered in order for any contacts to be deleted. If multiple
conditions are set, only those contacts that fulfill all of them will be removed. The following are available:

Last activity older than (days) - can be used to delete contacts that do not have any recent
activities logged. Contacts whose latest activity is older than the specified number of days will be
removed. For example, entering 14 would mean that contacts which do not have any activities logged
within the last two weeks would be remowved.

Contact created before (days) - can be used to clear out old contacts. All contacts that are older
than the specified number of days will be removed. For example, setting the value to 365 would mean
that all contacts created more than a year ago would be remowved.

Contact last logon before (days) - this condition is only applied to contacts that are not
anonymous (i.e. only those that are associated with a specific user account). It can be used to
delete contacts who have not logged into the website recently. For example, entering 31 would mean
that all contacts who have not logged in within the last month would be removed.

Contact last modified before (days) - can be used to remowve contacts that were not edited
recently (e.g. had their contact address changed). Contacts whose latest modification is older than
the specified number of days will be deleted. For example, entering 31 would mean that all contacts
which were not modified within the last month would be remowved.

Contact merged before (days) - can be used to delete contacts that were merged into another
contact a certain number of days ago. A merged contact is one that was combined into another
contact, not the contact which is the actual result of a merge operation. For example, entering 7
would mean that all contacts which were merged more than one week ago would be remowved.
Merged into site contact - determines whether the task should delete all contacts that were
merged into another contact associated with the given site.

Merged into global contact - determines whether the task should delete all contacts that were
merged into a global contact.

Contact isanonymous - can be used to choose whether the task should remowe all contacts that
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are anonymous, or the opposite (those that are related to a specific user account). Contacts that are
only related to a customer or subscriber are still considered as anonymous. The Doesn't matter
option is the equivalent of an empty value in this condition. (i.e. if selected, the task will not delete
any contacts unless at least one other condition is specified).

CMS Desk
..
IV Site Manager Sites Administration Development  Tools Dashboard Licenses Support
Site:
(global) - Allow global contacts @ o
. Automatically create global contact for user
Settings on multiple sites @
@ content
EE URLs and SEQ Allow global accounts @ [
& Security & Membership
’ System Allow global contact groups @ O
.~ On-line marketing
L/; Activities Allow global configuration @ ]
Fl Newsletters
1P Web analytics Automatic merging of contacts
TR E-commerce " (acte for identical E-
i . erge contacts for identical E-commerce
&4 Community customers @
#i Intranet & Collaboration
%8 Versioning & Synchronization Merge contacts for identical Newsletter e
. subscribers
@ Integration
<5 Cloud services When avisitor has more contacts, use &) Most active contact -
« Delete inactive contacts
Delete inactive contacts (2]
Last activity older than (days) @ 1
Contact created before (days) e
Contact last logon before (days) @
Contact last modified before (days) @
Contact merged before (days) @
Merged into site contact @ o
Merged into global contact @ ]
Contactis anonymous @ Is anonymous hd
Export these settings

It is recommended to be very careful when configuring these conditions. Make sure that the system only
deletes those contacts that are no longer necessary, otherwise you may lose valuable marketing data.
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7 Scoring

7.1 Overview

Scoring (also referred to as lead scoring or engagement scoring) is an on-line marketing method based
on assigning numeric values to individual contacts based on their properties and activities that they
perform on the website. The purpose of this method is to numerically evaluate contacts based on various
criteria, deduce conclusions about them from the scores and perform appropriate marketing actions.

You can define multiple scores, each with a separate set of rules based on which score points are
assigned to individual contacts within the particular score. If a contact matches a rule, score points can
either be added to or subtracted from its total score points within a particular score.

User interface of the Scoring module is located in CMS Desk -> On-line marketing -> Scoring. The
user interface is generally described in the Managing scores topic. In the Example: Creating a sample
score topic, you can see a step-by-step example of how a sample score with seweral rules can be
defined and how score points are added to multiple contacts when they match the defined rules.

7.2 Managing scores

User interface of the Scoring module is located in CMS Desk -> On-line marketing -> Scoring. On the
initial screen of the interface, you can see a list of defined scores. New scores can be added using the
=+ New score link. Existing scores hawe the following actions available in the Actions column:

e # Edit - opens the score's editing interface where properties of the score can be modified, score
rules defined and score points that individual contacts received within the score can be viewed.
o ¥ Delete - deletes the score.

It is also possible to & Export, % Backup and '# Restore listed scores by choosing the respective
action from the = Other actions drop-down menu.

e
)
L Content My desk  Tools  Administration E-commerce On-line marketing
e Conversions af = 5 Zal Mew contact
= aﬂ Q & e o If-?;y =
My dashboard Web analytics | Scoring | & Campaigns Activities  Contacts  Accounts [ Mew account
Dashboard Analytics Contact management
lg@ Scoring
% New score
- Actions  Display name ~ Enabled

# 3 ~  Interestedin smariphones  Yes
FR~ Repeated purchases Yes

The editing interface of each score, displayed after clicking the Edit () icon, is split into three tabs —
General, Rules and Contacts.

General tab
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On the General tab, you can edit general properties of the score. The following of them are also
available when creating a new score after clicking the == New score link mentioned abowe:

e Display name - name of the score used in the system's administration interface.

e Code name - name of the score used in web project code.

e Description - text describing the score.

Enabled - indicates if the score is enabled, i.e. if contacts are evaluated with score points within the
score.

Other properties are only available when editing an already existing contact:

E-mail notifications

The two properties listed below enable you to set up e-mail notifications about contacts reaching a
certain number of score points:

e Send notification at score - number of score points that a contact has to reach in order for the e-
mail notification to be sent.

¢ Notification e-mail address - e-mail addresses to which the notification e-mails will be sent. You
can enter multiple addresses separated by semicolons (;).

The e-mail notifications are based on the Scoring - Notification e-mail e-mail template.

Score recalculation

When rules within the score are added or modified, it is necessary to recalculate score points previously
reached by individual contacts with regards to the new rules. This can either be done manually by
clicking the ® Recalculate link, or automatically by means of a dedicated scheduled task.

A scheduled task named Score '<score display name>' recalculation is created automatically in

Site Manager -> Administration -> Scheduled tasks for every created score. It is disabled by default
and can be enabled by the Schedule rebuild check-box. After doing so, a set of controls is displayed
below the check-box, letting you specify the period after which recalculation will be regularly performed.

In the Score info box on the right, two values related to score recalculation are displayed:

e Status - when rules within the score were added or modified, the Recalculation needed status is
displayed here. When the current score points reflect the currently defined rules, you should see the
Ready status.

e |Last recalculation time - date and time of last score points recalculation.
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%’Q Score properties

» Scoring » Interested in smartphones

Contacts | General | Rules
E Save % Recalculate

Display name: Interested in smartphones score info
Code name: InsterestedIinSmartphones
p Status: Ready
Points within this score are 5 Last recalculation time: 10/12/2011 8:01:34 PM
added to contacts who browse the
Smartphones section of the
Description: website. Points are alsc added
based on some additional contact
properties.

Enabled:
Send notification at score:

Motification e-mail address:
Schedule rebuild:

Period:  Day |Z|

Starttime: 10/12/2011 9:01:33 PM | 5 Now
Every: 1 Day

Days: Monday DSaturday
[ Tuesday DSunday’
[l wednesday

0 Thursday
O Friday

Rules tab

On the Rules tab, you can see a list of defined rules based on which score points are added to contacts
within the current score. New rules can be defined after clicking the ¥ New rule link above the list.
Listed rules can be Edited (#) or Deleted (#) by clicking the respective icons in the Actions column.

E@ Score properties

» Scoring » Interested in smartphones

Contacts  General | Rules

ﬁ New rule
~ Actions Display name Value Validity Is recurring Rule type
7R Browsed smartphones 1 Yes Activity
7R Has business phone 5 No Adtribute
7R Works as manager 5 No Attribute

When defining a new rule or editing an existing one, the following properties can be specified:

¢ Display name - name of the rule used in the system's administration interface.
e Code name - name of the rule used in web project code.
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¢ Value - number of score points that will be added to a contact for matching the rule.

¢ Rule type - you can choose from the following types of rules:
e Attribute - score points are added to contacts whose properties match a specified value.
e Activity - score points are added to contacts who perform a specified activity.

If you select the Attribute type, the following two fields can to used to define the rule:

e Attribute - contact property that has to match the condition specified below in order for contacts to

receive the score points.
e Condition - condition that the attribute must match in order for contacts to receive the score points.

'-5‘,;_] Score properties

% Scoring ¥ Interested in smartphones

Contacts  General | Rules

» Rules » Works as manager

[ sae

General

Display name: VWorks as manager
Code name: WorksAsManager
Value: 5

Rule type: @ Attribute Activity

Rule settings

Attribute: Job title
Condition: LIKE E manager

If you select the Activity type, the following fields can be used to specify the required activity:

Activity - type of activity that the contact needs to perform in order to receive the score points.

Activity time - time period within which contacts receive score points for performing the activity.

Page - path to a page where the activity needs to be performed.

Activity URL - URL where the activity needs to be performed.

Activity title - title of the activity.

Activity comment - text entered as comment of the activity.

Campaign - web analytics campaign through which the user came to the website.

Culture - cultural version of the website in which the activity needs to be performed.

IP address - IP address from which the activity needs to be performed.

URL referrer - URL from which the user needs to come to the page where they perform the activity.

Recurring rule - indicates if score points can be added to contacts for performing the activity

repeatedly. If disabled, score points are added only for the first time it is performed by each contact.

* Max. rule points - maximum number of points that can be added to a single contact for performing
the activity

* Validity - indicates how long the score points will be added to a contact after performing the activity.

After the specified time period, the score points will be subtracted from the user's total score points.

Depending on the selected type of activity, other specific properties can be displayed along with the
ones listed abowve.
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l;{] Score properties

» Scoring » Interested in smartphones

Contacts ~ General | Rules

% Rules » Browsed smartphones

[ s2ue

General

Dizplay name: Browsed smartphones
Code name: BrowsedSmartphones
Value: q

Rule type: () Affribute @) Activity

Rule settings

Activity: Page visit E
Activity details

Activity time: Betwaen B Now and B now
Location

Page [ select ] Clear |
Activity URL: Startswith  [=| /Products/Smartphones
Description

Activity fitle: LIKE |Z|

Activity comment. || kg E

Context

Campaign: LIKE E

Culture: (default) [~]
Browser information

IP address: LIKE E

URL Referrer: LIKE |Z|

Additional details

Query string: LIKE |Z|

AB variant: LIKE |Z|

MVT combination: || |kE |Z|

validity

Recurring rule:

Mazx. rule points:

Validity: ) Days ) Weeks () Months ) Years

@ Until
F_@ Mow M/A

Contacts tab

On the Contacts tab, you can see a list of contacts who received points within the current score and the
actual numbers of score points that they received (the Score column). Please note that points received
for matching activity rules are added about one minute after the activity is performed, unless the
CMSLogActivityimmediatelyToDB key is added to the appSettings section of the project's web.config file
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7.3

and set to true. In this case, score points for activity rules are added almost immediately.

When large numbers of contacts are displayed, you can filter them by their score points value using the
Score filter above the list. By clicking the View contact details (%) icon next to a contact, the
contact's editing interface identical to the one available in CMS Desk -> On-line marketing -> Contacts
is displayed in a new pop-up window.

Lfg] Score properties

» Scoring » Interested in smariphones

Contacts | General  FRules

Score: == E
] Actions Full name Contact status Score
0| & Jim Edwards 11
0 | & Anonymous - 2011-10-12 18:31:56.734 9

Selected contacts [+ (selectanaction)  [+] e S

Example: Creating a sample score

In Part 1 of the following example, we will create a sample score with two attribute rules and one activity
rule. In Part 2, we will browse the website as two new contacts and see how score points are assigned
to them when they match the defined rules.

Part 1: Creating a sample score

1. Go to CMS Desk -> On-line marketing -> Scoring and click the = New score link.

Live Site
ale Kentico
#1N  CMS Desk Content My desk  Toolz  Administration E-commerce On-line marketing
- Conversions af =T 5 g New contact
] & R w @ B «

My dashboard Web analytics | Scering | & Campaigns Activities  Contacts  Accounts [l New account

Dashboard Analytics Contact management
L_@ Scoring

| % New score l

2. In the New score dialog, enter the following details:

Display name: Interested in smartphones

Code name: InterestedinSmartphones
Description: enter some text describing the score
Enabled: checked

Click Save when you hawe all values entered.
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f
3@ New score

¥ Scoring » MNew score

[ save

Display name: Interested in smartphones
Code name:  InterestedinSmartphonas

Foints within this score are -
added to contacts who browsze the
Smartphones section of the

Description; weksite. Points are also added
based on some additional contact
properties.

Enabled:

3. The new score is now created and some new fields appear in the form you hawve just filled in. Let's
omit these for now and create some rules based on which score points will be added to contacts within
this score. As you may have noticed, three tabs have appeared after clicking Save, while you are now
on the General tab of the score's editing interface. Switch to the Rules tab. The tab is empty since no
rules are created yet, so let's click the ¥ New rule link to create our first rule.

'-3‘1;1 Score properties

» Scoring » Interested in smartphones

Contacts  General | Rules

| ﬁ New rule l

Mo data found.

4. The first rule will be based on contact activities. It will add one point when a contact views a page in
the /Products/Smartphones section of the website (i.e. the list of offered smartphones and particular
smartphone detail pages). The rule will be recurring, which means that points will be added even for
repeated visits of these pages. In the New rule dialog, such a rule can be specified by the following
configuration:

¢ Display name: Browsed smartphones

e Code name: BrowsedSmartphones

e Value: 1

e Rule type: Activity

e Activity: Page vsit

e Activity URL: Starts with /Products/Smartphones
e Recurring rule: enabled

Leawe the rest of the properties blank or at default values and click Save.
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ng] Score properties

» Scorng » Interested in smartphones

Contacts  General | Rules

» Rules » New rule

[ s2ve
~Sienezal

Display name: Browsed smariphones

Code name: BrowsedSmartphones

Value: 1

Rule type: ©) Attribute @ Activity

Activity: Page visit E
Activity details

Activity time: o — & Now and
Location

FPage:

Activity URL Startswith [ =] /Products/Smartphones
Description
Activity title: LIKE E
Activity comment: || kg |Z|
Context
Campaign: LIKE E
Culture: (default) E
Browser information
IP address: LIKE |Z|
URL Referrer: LIKE |Z|
Additional details
Query string: LIKE |Z|
AB variant: LIKE E
MWT combination: || |KE E
validity
Recurring rule:
ax. rule points:
Validity: ) Days @ Weeks @ Months ) Years

@ Until
@Now 1A

¢ Display name: Works as manager
¢ Code name: WorksAsManager

5. Now let's create an attribute rule which will add 5 score points to contacts who have the word

manager in their job title, as these are likely to need smartphones to do their job. Switch back to the list
of rules (click the Rules tab header) and click the % New rule link again. This time, enter the following
properties:
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Value: 5

Rule type: Attribute
Attribute: Job title
Condition: LIKE manager

Click Save to sawe the rule.

'-5‘,;] Score properties

% Scoring ¥ Interested in smartphones

Contacts  General | Rules

» Rules » New rule

=

General

Display name: Works as manager
Code name: WorksAsManager
Value: 5

Rule type: @ Aftribute ) Activity

Rule settings
Aftribute: Job title El

Condition: LIKE [=] manager

6. Repeat the procedure for the last time to create one more attribute rule, this one adding 5 points to
contacts that have a business phone number, as these can also be considered as potential smartphone
buyers:

Display name: Has business phone
Code name: HasBusinessPhone
Value: 5

Rule type: Attribute

Attribute: Business phone
Condition: Not empty

Click Save to sawe the rule.
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'-5‘,;] Score properties

% Scoring » Interested in smartphones

Contacts  General | Rules

» Rules » New rule

=

General

Display name: Has business phone
Code name: HasBusinessPhone
Value: 5

Rule type: @ Aftribute @ Activity

Rule settings
Attribute: Business phone E

Condition: Mot empty E

7. If you switch back to the list of rules, you should see the three defined rules listed.

'-53;] Score properties

» Scoring » Interested in smartphones

Contacts  General | Rules

ﬁ New rule
- Actions  Display name Value  Validity  Is recurring
7R Browsed smariphones 1 Yes
7R Has business pnone 5 No
7R Works as manager 5 Mo

Part 2: Trying out the functionality

Rule type
Activity
Aftribute
Attribute

With the rules defined, let's try how score points are added to contacts when they match the rules. For
the purpose of this example, we will use brand new contacts created by accessing the website as
anonymous users from two different browsers. If you already have some contacts created this way (e.g.
after going through Example: Creating a sample contact), these contacts will be used instead of the new
ones, but the demonstrated functionality will be the same.

Points for activity rules

Please note that points received for matching activity rules are added about one minute
after the activity is performed, unless the CMSLogActivitylmmediatelyToDB key is
added to the appSettings section of the project's web.config file and set to true. In this
case, score points for activity rules are added almost immediately.
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It is therefore recommended to add the key to the web.config file in order to see the
results in steps 9 and 10 immediately.

8. Sign out of the administration interface, navigate to the /Products/Smartphones section of the
Corporate Site and view the product detail pages of at least 4 smartphones.

9. Then, log back on to CMS Desk, go to On-line marketing -> Scoring, edit (#) the previously
created Interested in smartphones score and view the Contacts tab. You should see that a new
contact is listed there. It should have as many score points in the Score column as the number of
pages in the /Products/Smartphones section you have viewed.

'-5@ Score properties

» Scoring » Interested in smartphones

Contacts | General  Rules

Score: == |Z|
[ searcn |

0 & Anonymous - 2011-10-12 18:31:56.734 g I

Selected contacts [=] (select an action) [~] “

10. Now open a different web browser and access the /Products/Smartphones section as an
anonymous Visitor again. This time, view only the list of smartphones. After doing so, switch to the first
browser and view the Contacts tab. You should see another contact, but with only one point added for
viewing the list of smartphones.

'-5;] Score properties

» Scoring * Interested in smartphones

Contacts | General Rules

Score: == |Z|
[~ search ]
1 Actions Full name Contact status Score
[l =) Anonymous - 2011-10-12 18:31:56.734 g
0 & Anonymous - 2011-10-12 19:43:34.957 1

11. Now click the View contact details (%) icon next to the second contact. A new pop-up window
where you can edit properties of the contact appears. The user interface provided in the pop-up window
is identical to the contact editing interface in CMS Desk -> On-line marketing -> Contacts (see

Contact management -> Contacts for more details).

On the General tab, fill in some sample details including a Business phone number and a Job title
containing the word manager. Click Save once finished.
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-

@ Contact properties - Jim Robbins - Windows Internet Explorer

&% Contact properties - Jim Robbins ?

General | Accounts  Membership  Activities IPs  Contact groups  Scoring  Merge

[E=REER)

[ saee

General
First name:
Middle name:
Title before:

Personal info
Birthday:

Gender.

Contact settings
Contact status:

Track aclivities:

Address
Address 1:
Address 2:
City

Zip code:
Country:

Jim

M. Sc.

1011211975 = o

Male  [+]

=

(none)

14900 Interurban Ave South
Suite 271

Seattle

WA, 98168

USA

Washington

[
[

-

m

Last name: Edwards
Salutation:
Title after MBA
FOD fitle: Sales Manager l
Created: 1022011 74334 PV
Campaign: (none)
Mobile phone: 1-541-123-4567
Home phone
I Business phone.  1.541-123-4567 l
-mail- jim edwards@ocamost.mcal -
Web URL:

www.example.com

12. Close the window. Back on the Contacts tab, you should see that the second contact now has 11
points. This results from the fact that 5 were added due to having a business phone and another 5 due to
having the word manager in their job title, just as defined by the two previously created attribute rules.

Score properties

» Scoring » Interested in smartphones

Contacts | General Rules

Actions

Full name

Jim Edwards

—
Anonymous - 2011-10-12 18:31:56.734

Contact status

© 2012 Kentico Software



Website ogtimization



110 Kentico CMS 6.0 On-line Marketing Guide

8 Website optimization

8.1 Overview

Making improvements on a website can be a difficult process, since it is often not possible to know
ahead of time whether a change will have a positive effect, or which modification out of several options
will bring the best results. A possible solution for these issues is optimization testing of pages.

Optimization testing allows you to create different versions of a page (or specific parts of a page) and
evaluate them according to the behavior of the website's visitors. This way you can confirm which
changes are actually beneficial and use the content that works best for the users who visit your website.
The entire process is completely transparent for the site's \isitors and does not require them to give any
feedback manually. Testing is typically done for key sections of the website that receive the most traffic,
such as the default home page (landing page).

There are two different techniques that you can use to optimize pages in Kentico CMS:

e A/B testing - divides incoming traffic between two or more different variants of a page. Each variant is
defined as a separate document in the content tree. Results are tracked for each page variant as a
whole, meaning that the combined effect of all changes made to the given page is measured.

e Multivariate testing (MVT) - allows you to make multiple modifications to the content of a single page
and monitor the effect that specific changes have on the behavior of visitors.

Each type of testing has its advantages and disadvantages and is intended for different scenarios. A/B
testing is usually more straightforward and easier to set up and use. It is most suitable for situations
where you need to test a single variable element or a full redesign that changes the entire appearance of
a page. In cases where you need to evaluate multiple variables on a single page or monitor the effect of
individual modifications with a greater degree of detail, multivariate testing is the better option. Because
MVT usually involves more tested variants, it may require more time (or site traffic) than A/B testing to
get meaningful results.

For both types of optimization testing, results are measured by tracking the activity of users after they
access the tested page and view one of the different content versions. Actions that are desired from
visitors are represented in the system as Conversions. Typical examples of conwversions are product
orders, registrations, newsletter subscriptions, views of special pages etc. When a user performs the
specific action tracked by a conversion, it is referred to as a Conversion hit. To learn more about
conversions and how they can be implemented on your website, please read the Conversions chapter.

8.2 A/B testing

8.2.1 A/B testing overview

A/B testing is an on-line marketing technique used to optimize the pages of a website according to the
reactions of visitors. This is achieved by creating one or more modified versions of a given page and
running them all at the same time during a designated testing period. The system then divides traffic
between individual page versions and tracks how the changes affect the user experience and activity of
visitors.

The following images show two versions of a sample home page — the original and an alternative page
with the position of the left and right content columns reversed.
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First Name:

E-mail

There are no limitations placed on the modifications that can be made to different page options. They
may include anything from subtle changes to using a completely different page.

In Kentico CMS, the basic objects that provide this functionality are A/B tests, which can be created for
specific website pages. The page options defined for a test are called Page variants. Each variant is
linked to a document in the content tree of the website that can be designed and configured using the
standard web development process. Usually, the Original page for which the test was created will be
included as one of the variants, so that potential improvements can be compared with the baseline
statistics (those of the unmodified page).

For a practical scenario, imagine that you have an e-commerce page on your website where visitors can
purchase products and you wish to fine-tune it to be more user friendly in order to increase the amount
of sales. By utilizing A/B testing, you can create multiple versions of this page with any type of
modifications such as a slightly altered layout, graphical design or text content. These alternative pages
will then sene as variants of the A/B test. While the test is running, it will automatically display different
page variants to different visitors and keep track of all product purchases as conversions. When the test
is completed after a certain amount of time, you can evaluate which page variant encouraged more users
to make purchases on the website and set the most successful one as the permanent page.

Please see the Managing A/B tests topic for detailed information about how an A/B test can be defined
for a page. If you wish to try out a live A/B testing scenario, you can do so on the sample Corporate Site
according to the instructions in the Example: Sample A/B test topic. The data gathered by A/B tests is
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8.2.2

displayed using reports that allow you to view and analyze several types of conversion metrics, as
described in Analyzing A/B test results.

With A/B testing, results are tracked for entire page variants, which means that the measured statistics
reflect the combined effect of all changes made to each variant. If you wish to monitor how individual
page modifications affect the behaviour visitors, you may use Multivariate testing, which is another
website optimization feature provided by Kentico CMS.

How it works

When a \isitor navigates to a page that has a running A/B test defined, one of the page variants
configured for the given test will be displayed to them. The variant is chosen randomly for every user.
With a large enough visit sample size, each page variant should receive roughly the same amount of
traffic during the course of the test.

A persistent cookie is stored in the visitor's browser, used to identify which variant was assigned by the
given A/B test. The name of the cookie uses the following format: CMSAB<A/B test code name>. It
sawes the code name of the assigned page variant as its value. This cookie expires either within 30 days
after the last visit on the tested page, or on the date when the test is configured to end.

Any conwersions performed on the website by users who have passed through an A/B test page will be
logged under the assigned page variant, which is taken from the value of the A/B testing cookie. The
logging of conversion hits is provided by the Web analytics module. In addition to monitoring
conwersions, the cookie also ensures that returning visitors are always shown the page variant that was
previously assigned to them, which helps awid confusion by maintaining a consistent appearance of the
tested page.

It is possible to run multiple A/B tests concurrently for different pages on the same website. Conversions

will be logged for all tests defined for pages visited by a given user, according to the cookies present in
the browser.

Managing A/B tests

The sections below describe the general steps that need to be taken in order to successfully set up an
A/B test on your website.

Enabling A/B testing

Before you can start creating A/B tests for pages, it is first necessary to enable the module by going to
Site Manager -> Settings -> On-line marketing and checking the Enable A/B testing field.
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Since web analytics are used to log conversion statistics for individual page variants, the Enable web
analytics and Track conversions fields must additionally be enabled in the On-line marketing ->
Web analytics sub-category of the settings. All other requirements for the correct functioning of the web
analytics module also need to be fulfilled.

Defining an A/B test for a page

To start optimizing a page via A/B testing, create and configure an A/B test object for it. This can be
done in the Content -> Edit mode of CMS Desk by selecting the appropriate document from the content
tree and switching to its Analytics -> A/B tests tab. Here you can find a list of all A/B tests assigned to
the current document and manage them as required. The L& New test link may be used to add an A/B
test.

When creating or editing A/B tests, the properties described in the table below are available:

Display name The name of the A/B test displayed in the administration
interface.
Code name Sets a code name that serves as an identifier for the test. It

is also used in the name of the browser cookie used to store
which of the test's page variants was assigned to a \isitor.

Test description Can be used to enter a text description for the test in order to
give information about its purpose, goals etc.

Test culture Used to selects which culture version(s) of the document
should be included in the test.

Target number of conwversions Sets the number of conversion hits that must be logged to
complete the test. Once this number is reached, the A/B test
will automatically stop working and switch to the Finished
status.

If the total option is selected, then the number will be
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compared with the total sum of the conversion hits logged for
all test page variants. If any variant is chosen, then the test
will be concluded when the specified number is reached by
one variant (the one with the most conwersion hits).

Leaving this property empty or setting it to 0 means that
there will be no conwersion hit limit for the test.

Test from/to

Sets the time interval during which the test should occur.
The Calendar button (E5) can be used to select the exact
date and time.

Test enabled

This property may be used to manually start or stop the test.

Status

Displays the current status of the A/B test. The following
statuses are possible:

¢ Disabled - indicates that the test is not active. The original
tested page will always be displayed to visitors and
conwversions will not be logged for the test’s variants.

¢ Not running - indicates that the test is not active yet.
Used when the test is enabled, but the Test from date is
still in the future.

¢ Running - indicates that the test is currently active.

¢ Finished - this status is automatically assigned after the
Test to date passes or when the current number of
conwversions reaches the Target number of conversions.
Tests with this status are no longer active.

Each page may have only one A/B test running at a given
time. It is howewver possible to have multiple finished or
inactive (disabled) tests assigned to a page, which can be
used to archive data from previous tests or when preparing
future tests. Different culture versions of a page may each
have a different test running at the same time.
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Managing A/B tests through the Web analytics interface

If you wish to manage all tests assigned to different pages from a single location, go to
CMS Desk -> On-line marketing (or Tools) -> Web analytics. Then expand the
Optimization -> A/B tests category, select any of the contained items (reports) and
switch to the A/B tests tab.

Here, all A/B tests defined on the current website and their page variants may be
managed in the same way as described for individual documents. The only difference is
that the Original page property is additionally available when editing a test, which can
be used to assign tests to specific pages.

Adding page variants to an A/B test

Test variants are created the same way as any other pages, since each variant is represented by a
separate document in the website's content tree and can be managed in CMS Desk -> Content.
Because of this, you can utilize all page configuration and design options provided by Kentico CMS.
Please refer to the Development -> Web development ovenview chapter of the Deweloper's Guide if you
require basic information about page development.

Usually, the page variants of an A/B test will all use the same basic concept, but have one key
difference that sets them apart from the original page, such as:

¢ The position of an important page element.
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¢ A different color scheme intended to highlight a part of the page.
¢ Alternative text content of headings or descriptions that could potentially be more interesting for
visitors.

These are only basic examples of ideas that can be tested by individual variants. You can implement
any other type of modifications according to your specific requirements.

You may also leverage existing functionality to help present all variants defined for an A/B test as a
single page. The following two properties are available on the Properties -> Menu tab when editing any
document:

e Show in navigation - indicates if the page variant should be displayed by navigation controls and
web parts (i.e. in the website's menus).

e Show in site map - indicates if the page variant should be displayed by the Site map web part and
included in the website's Google Sitemap.

Live Site  Site Manager _ﬂ A Global Administrator v
e Kentico
#1N VS Desk Content My desk  Tools Administration E-commerce On-line marketing
"l Cof ir u /O
A Copy 1 Up [
MNew Delete &b Move 4} Down Edit Preview Live site List Search
Content management View mode Other
& Corporate Site Page Design Form | Properties | Analytics
[1 Home
|| HomeB E Save

i || HomeC General

| Services Basic properties
_! URLs prop
|| Products

4 News Template
‘_! Show in navigation: [7]
|| Partners Metadata Showin sit B

™ . 0w in sitemap.
1] Community Categories
|1 Company
._.i Media Menu > Menu actions
|| Examples Workflow @ Standard behavier
[0 Mobile* Vo © Inactive menu item
; Other Related docs () Javascript command:
Y Files i Example: alert{'helio’);return false;
) Special Pages Linked docs
. i @ URL redirection:
w Images Security B
= L Example: hitpzfwww.mydomainxy.com or ~/products.aspx
3 My Images ( Attachments

In most cases, it is recommended to have these properties disabled for page variants in order to prevent
users from encountering multiple pages with nearly identical content. The appropriate variant will
automatically be displayed to users when they view the test's original page, so standard navigation is not
necessary.

Additionally, the Exclude from search flag can be enabled for page variants on the Properties ->
General tab. This will ensure that the given variant will not be returned in the results of searches
performed on the website.

Once the modified versions of the original document are added to the content tree, they must be
registered as variants of the given A/B test. To do this, select the original document, go to Analytics ->
A/B tests, edit (#) the test and switch to its Variants tab. Click the = New variant link and enter the
following properties:

¢ Variant display name - the name of the variant displayed in the administration interface.

e Variant code name - sets a code name that serves as an identifier for the page variant. It is also
used as the value of the A/B testing cookie stored for visitors assigned to this variant.

e Test page - must contain the path of the associated page (document). When users assigned to the
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variant access the original page of the given A/B test, they will see the page specified here instead.
The Select button may be used to choose an existing page from the website's content tree.
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Repeat this process for all documents that should be included as possible page options for the A/B test.
The original document is automatically added as a variant when the A/B test is created, and highlighted
in the list by a yellow background.
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When editing a running A/B test, it is necessary to always keep the variant Test page
paths up-to-date and ensure that the target documents actually exist in the content
tree. Otherwise \isitors may encounter a Page not found error if the path of their variant
is not valid.

To preserve conversion statistics, variants remain in the system even if their associated
document is deleted.

It is possible to save time when defining page variants by using an action that combines the two steps
described above. Simply select the A/B test's original page in CMS Desk -> Content and click the New
button in the menu abowe the content tree. Instead of selecting a document type, choose the A/B test
page variant option below the list.

Live Site
Sle Kentico
#1N  CMS Desk Content My desk  Tools Administration E-commerce On-line marketing
7 Copy & Up L4 | [d = P
Mew Delete |23 Move {} Down Edit Preview Live site List Search
Content management View mode Other
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,_'j Services Document type name : LIKE |Z|
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[ Mews
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B Mobile® £ book
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& Files ¥ Event
) Special Pages I[& Event (booking system)
i Images @Fa0
{4 [HEHke
Il i) Folder
K < {23 » »
£ Link an existing document
o) AJB test page variant

This can also be done by right-clicking the document in the content tree and selecting the New -> A/B
test page variant item from the context menu. A dialog with the following options will be opened:

e Document name - sets the name of the new document that will be associated with the page variant.

e Save under location - sets the path of the document under which the page variant will be placed.
The Select button may be used to choose a parent page directly.

e Assign to A/B test - selects the A/B test to which the variant will be added.

e Show in navigation, Show in site map, Exclude from search - these options may be used to
directly set the corresponding properties of the new document. The default values will hide the page
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variant from all standard website navigation.

This will create a copy of the selected document and automatically add it as a page variant of the
specified A/B test. Now you can implement the required modifications that will distinguish the variant
from the original page. Please keep in mind that this copy will use the same page template as the
original document, so the template must be Cloned as ad-hoc on the document's Properties ->
Template tab if you wish to make any changes to the design or layout of the page.

Configuring conversions

Conwersions allow you to track the behaviour and actions of the website's \isitors, so they must be used
in order to get A/B testing results. They work on a site-wide level and do not need to be assigned to
individual A/B tests in any way. All that needs to be done is define conversion objects and link them with
the actions that you wish to log for the test. There are many ways to specify that an action should be
logged as a conversion. You can find information about conversion management in the Conversions
chapter of this guide.

When an action designated as a conversion is performed anywhere on the website, the system checks if
the given user has passed through a page with an A/B test (according to the presence of a cookie). If
this is the case, the conwersion hit will be logged for the page variant assigned to the user.

Once the A/B test starts running on the live website, you can monitor the conversion statistics for
individual page variants using pre-defined reports, as described in the Analyzing A/B test results topic.

8.2.3 Example: Sample A/B test

The following example demonstrates how the sample A/B test included on the Corporate Site works. The
first part shows how the test looks from the live site perspective once it is started. In Part 2, you can
learn how to create a new page variant and add it to the test.

Part 1: Live testing example

1. Go to CMS Desk -> Content -> Edit and select the A/B test document, which can be found under
Examples -> On-line marketing -> Optimization. This document already has an A/B test defined and
one page variant added as a child document. The testing scenario is very basic, with the page being
composed of a text column on one side and a link on the other. The layout is reversed on the page
variant and the goal of the test is to find out which version gets more link clicks from \isitors.
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i To try out the example, first make sure that A/B testing is enabled in Site Manager -> Settings -> On-
{line marketing_ In order for conversions to be logged, it is also necessary to have Enable web analytics
‘and Track conversions checked in the Web analytics sub-category of the settings

iThe page's A/B test is configured on the Analytics -> A/B tests tab of this document. Edit the Sample
{AB test and enable it. Also nofice the content of the test's Variants tab, which defines all pages that will
‘be included as possible variants.

i‘/ou can then try viewing this page on the live site. One of the two variants will be displayed. Click the
Download here link, and a conversion will be logged for the given vanant

iTh\s is the original page with text on the left side and a i :Download here
‘download link on the right. The goal is to find which ; ;

ivariant encourages more users to click the link

2. To start the test, switch to the Analytics -> A/B tests tab of this document, edit (#) the Sample AB
Test, check the Test enabled box on the General tab and click OK.
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3. Now try viewing the page on the live site. To access it, sign out of CMS Desk, open the Home page
of the Corporate Site, scroll down to the bottom and click the Examples link under the Where to learn
more? section. Then, use the menu on the left to navigate to On-line marketing -> Optimization ->
A/B test. When you view the tested page, one of the two possible variants will be randomly selected and
displayed.

" Shopping cart | My account | My wishlist
O IT COm pa ny Your shopping cart is empty

Textsize:s m W

Products News Community Services Company Media

» Examples » On-ine marketing » Optimization » A/B test _ O\

Forums

A/B test - Variant page

Forum search

My Home Page

Development Models Links Text

Web Parts Download here This is a page variant with text on the right side and a
On-line marketing download link on the left. The goal is to find which variant
_ encourages more users to click the link.

Optimization

To try out the example, please follow the instructions on the
A/B test original tested page (one level above in the content tree).

MVT test
Conversion page

Content personalization

API

4. Click on the Download here link, and a conversion will be logged for the given page variant by the
sample Conversion page. If you return to the A/B test page, the same variant that was assigned during
the first visit will always be displayed.

5. Now open the same page using a different browser. Again, one of the page variants will automatically
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be chosen and assigned. Please note that it may be the same variant as before, since the selection
process is entirely random. You can simulate visits from multiple users by clearing the cookies from
your browser between views of the tested page. Try to use this approach to log several conversions for
each variant.

Please continue reading in the Analyzing A/B test results topic to see how you can view the results
measured for the sample test performed in the previous steps.

Part 2: Creating an A/B testing page variant

This part of the example demonstrates how you can add another variant to the test used in the section
abowe. Please note that it is generally not recommended to add, remove or otherwise modify the variants
of a running test, since this may affect the accuracy of the results (this is not a concern in the case of
this example).

6. Log in to CMS Desk -> Content -> Edit and select the A/B test document again (under Examples ->
On-line marketing -> Optimization). Then click the New action located in the menu abowve the content
tree and choose the A/B test page variant option below the list of possible document types.
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7. A dialog will appear, where you can specify the settings of the page variant. Enter Second variant into
the Document name field and leave the default values for the remaining properties.

E Save F‘ Save and create another

Document name: Second variant

Save under location: /Examples/On-line-marketing/Optil Select
Assign to A/B test: Sample AB Test |Z|
Show in navigation: [T

Show in site map: O]

Exclude from search:

Click the = Save button and the variant will be created as a child under the currently selected
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document. Additionally, it will automatically be assigned to the Sample AB Test.

8. By default, new variants added this way use the same page template as the parent document, so you
need to assign a unique template before you can start modifying the design of the page variant. To do

this, select the Second variant document, go to the Properties -> Template tab and click on the =

Clone template as ad-hoc action.

s

Page Design Form Properties | Analytics

General

URLs

Template

Metadata
Categories
Menu
Workflow
Versions
Related docs
Linked docs
Security
Attachments

Variants

[ s2ve

Template

AJ/B test example page templata
1= Save as new template

*:' Inherit template

".La'"i Clone template as ad-hoc

[j Edit template properties

Inherit content

() Use page template settings
@ Do not inherit any content
) Inherit only master page
@ Selectinherited levels

Root
Examples
[ onine marketing
[C] optimization
[C] A-Btest

9. Now that the document no longer shares its template with the original page, switch to the Design tab.
In this example, the new variant will test a single column layout where the "Download link" is placed
directly below the text. To achieve this, simply drag the web parts from the zonelLeft and zoneRight
zones into zoneTop as shown below:
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| Page | Design | Form  Properties  Analytics Display web part content

k. Sign in to C Manager. The default account is administrator with blank password. Global Administrator (administrator)

Home Products News Community Services Company Media

» Examples » On-line marketing » Optimization & A/B test

+  [Examples/On-line marketin imization/A-B test/Second variant - template: ad-hoc

Forums MRS s

Forum search | HeaderText {3 .
BEUB”IESI—S‘- econd variant

My Home Page

Development Models ~ | MainContentText | &3 first make sure that A/B testing is enabled in Site Manager -> Settings -> On-line
J oruer ol conversions to be logged, it is also necessary to have Enable web analytics and

\Web Parts Track conversions checked in the Web analytics sub-category of the settings.

On-line marketing |v HeaderContentText &

Optimization Text
A/B test

WVT test

- with text on the left side and a download link on the right. The goal is to find which
atia Cttoy dre users to click the link.

Conversion page

Content personalization v HeaderlinkText T

AP| Links

+ | ContentLink {5

You can also make any necessary changes to the text content on the Page tab.

The variant will now serve as a third possible option when the tested page is viewed. If you wish, you can
use the approach described in the first part of this example to try out the functionality of the A/B test
now that it has an additional page variant.

8.2.4 Analyzing A/B test results

The data gathered during the course of A/B testing may be viewed in reports that display various types of
conversion metrics. To access the main interface containing these reports, go to CMS Desk -> On-line
marketing -> Web analytics and expand the Optimization -> A/B tests category.
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|—\ Live Site  Site Manager  |[COFBOTAtEIStEE L Global Administrator v v6.0.4304 | @ | Sign Oy
.

Kentico .
#§%  CMS Desk Content  Mydesk Tools Administration  E-commerce [EWLRLCEIELESTN Enterprise Marketing Sol

ﬁiﬂ ga M conversions
Web analytics | Scoring & Campaigns

Analytics

af e &l g New contact
4 = Ii;_;l’ e
My dashboard Activities  Contacts  Accounts §1!3, Mew account

Dashboard

58 Web analytics

Newsletters

ups

Configuration ‘

Contact management Segmentation | E-mail marketing | Configuration

Web analytics 3 AB tests - Conversions count
¥ Dashboard
&a visitors Report | A/B tests ]
@ Traffic sources -
Content I /
12

¥ Campaigns & conversions i
[&] Browser capabilities .
- Optimization 104
1 A/B tests
) Overview

¥, Conversions count .
1 conversions value 1
%, Conversions rate .
Conversions source pages

F'-_:] Conversions by variants

) MVT tests 4]
| Data management .
=
L 0l
p 10162011 1011772011
—o— Sample A Test
Conversion count results
Variant Selected period Total
AB Test Variant Page 7 7
Sample AB Test variant (original) [ 6
Conversions count Variants: Il AB Test Variant Page Sample AB Test variant (original)
10712011 I  538% (7)

45.2% (6)

10/16/2011

Here you can check the results of the A/B testing actions performed according to the instructions in the
Example: Sample A/B test topic. Because of the way the analytics log is processed, you may have to
wait approximately one minute before conversion hits are reflected in the reports.

A/B testing reports use the same basic format as all other web analytics reports, so please refer to Web
analytics -> Using web analytics reports for details about the actions that can be used to filter or
otherwise manage the displayed data.

The Conversions drop-down list may be used to select which conversion's statistics should be
displayed. Please note that the system logs all conversion hits generated by visitors who have passed
through a page where an A/B test is running. If there are many conwersions defined on your website, only
those that can somehow be affected by the differences in the A/B test's page variants will contain
relevant data.

Data in the reports is represented by two possible types of graphs. The line charts show the progress of
a certain conwversion statistic over time and display combined data for all of the A/B test's variants. The
bar graphs contain details for individual units of time according to the selected report type (hours, days,
months etc.). You may also view the conversion data in a table located between the graphs. Each row in
the table shows the data logged for a specific page variant, both for the time period currently displayed
by the report and the entire duration of the test.

The following reports are available for A/B testing:
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Owveniew

This report can be used to view the progress of the primary metrics
measured for the site's A/B tests from a single location.

Conversions count

Displays the number of conversion hits logged for the selected A/B test
during the specified time intenal.

In the bar graph, the number of conversion hits is divided into categories
that represent individual page variants. This allows you to compare the
A/B test's variants and determine which one generated the most
conwversions (in absolute terms).

Conwersions value

Displays the sum of the conversion values logged for the selected A/B
test during the specified time interval.

In the bar graph, the conversion values are divided into categories that
represent individual page variants, which allows you to determine which
variant generated the highest total conversion value. This way you can
easily evaluate an A/B test's variants when using weighted conversions
that have a different level of importance.

Conwersions rate

Used to indicate how many visitors who access the tested page perform
a conversion. The conwersion rate is calculated as the amount of logged
conwersion hits divided by the total number of visitors on the variants of
the tested page.

If you select the (all) option from the Conversions drop-down list, then
the rate will be measured for all possible conwersions, i.e. as the
percentage of visitors who generated at least one conwversion hit of any

type.

The conwersion rate in the bar graph is displayed for individual page
variants. This allows you to compare the A/B test's variants and
determine which one encouraged the highest share of its visitors to
perform a conwversion.

Conversions source pages

Displays hit statistics for individual conversions that were logged as part
of the selected A/B test during the specified time interval.

The data logged for the chosen conwversion is categorized according to
the page variants defined for the given A/B test. This allows you to
easily determine which variant generated the most conwversion hits of the
selected type.

Conwersions by variants

Displays details of the number of hits logged for each conwversion by
individual page variants defined for the selected A/B test. You can
select the variant that you wish to evaluate from the Variants drop-down
list.

The hits logged for the chosen variant are divided into categories that
match individual conversions. This allows you to easily measure which
conversions are performed most commonly by visitors assigned to the
selected page variant.
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Reports for individual A/B tests

These reports can also be viewed when editing the original page of an A/B test in CMS
Desk -> Content -> Edit -> Analytics -> A/B testing -> Reports.

The same options are available as described for the web analytics interface, but
statistics are only displayed for the currently edited A/B test.

8.3  Multivariate testing

8.3.1 Multivariate testing overview

Multivariate testing (MVT) provides a way to optimize a website's pages based on the behaviour of its
visitors. It allows you to define any number of elements on a page as variables and create different
versions for each one. Once the test is started, users who view the page will see one of the possible
versions of its content and their subsequent activity will then be tracked to determine which
modifications produce the best results.

The basic objects used to manage this functionality are MVT tests, which can be created for specific
documents (pages) on the website. You can implement the changes that you wish to test by creating
Variants of the standard design objects that make up the content of the given page. This includes Web
parts, entire web part zones and Widgets in the page's editor zones.

Testing is not done for individual variants, but rather for Combinations of the variants on the page.
Because scenarios with multiple object variables can lead to a very large amount of possible
combinations, you can limit the scope of the test by disabling those that you are not considering as
options. The default page is also available as a combination, so you can compare potential
improvements with the baseline statistics (those of the page with its original, unmodified content).

The image below shows how a page with a defined multivariate test could look in the design interface.
There are two different versions of the top zone's content and three possible variants of the web part that
displays the download button in the bottom zone. That makes six total combinations of the page's
content which can be included in the MVT test.
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Combination; | Red button, Top text 2 E| Enabled Custom name: Red button, Top text 2

Sign in to CMS Desk. Sign inte CMS Site Manager. The default account is administrator with blank password. Global Administrator (administrator) | Log off
¥ Shopping cart | My account | My wishlist

o IT compa ny Your shopping cart is empty

Textsize:s m W

Home Services Products News Community Company Media

» Home » Download page _

v  [Home/Download page - page templaie: MVT template P

v q Ob22 @] |zoneTup—Varian12 o

¥ HeaderTextl ]

age
+  ContentText1 s

To download the requested content, please click the button below

- | zoneCenter ‘*

[*[¢ O P23 ahaks® RedButonVariant |G|
Download here

To learn how you can define an MVT test for a page and create different testing variants of its content,
please see the Managing MVT tests topic. If you wish to try out a live multivariate testing scenario, you
can do so on the sample Corporate Site according to the instructions in the Example: Sample MVT test
topic. The data gathered by MVT tests can be viewed in various reports that allow you to analyze several
types of conversion metrics, as described in Analyzing MVT test results.

With multivariate testing, results are tracked for specific combinations of the variants defined on a single
page, which represent individual modifications. If you wish to monitor the aggregate effect of all changes
made to an entire page as a single variable, you may use A/B testing, which is another optimization
feature provided by Kentico CMS.

How it works

When a \isitor navigates to a page that has a running MVT test on the live site, one of the enabled
content combinations will be displayed. The combination is chosen randomly for every user. With a large
enough visit sample size, each active combination should receive roughly the same amount of traffic
during the course of the test.

A persistent cookie is stored in the \isitor's browser, used to identify which combination was assigned to
the user by the given MVT test. The name of the cookie uses the following format: CMSMVT<MVT test
code name>. It saves the internal code name of the assigned combination as its value. This cookie
expires either within 30 days after the last visit on the tested page, or on the date when the test is
configured to end.

Any conwersions performed on the website by users who have passed through a page where an MVT
test is running will be logged for the given test under the assigned combination, which is taken from the
value of the MVT testing cookie. The logging of conwversion hits is provided by the Web analytics module.
In addition to monitoring conversions, the cookie also ensures that returning \visitors are always shown
the same content combination that was previously assigned to them, which helps awid confusion by
maintaining a consistent appearance of the tested page.

It is possible to run multiple MVT tests concurrently for different pages on the same website.
Conwersions will be logged for all tests defined on the pages \isited by a given user, according to the
cookies present in the browser.
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8.3.2

Managing MVT tests

The sections below describe the general steps that need to be taken in order to successfully set up a
multivariate test on your website.

Enabling multivariate testing

Before you can start creating MVT tests for pages, it is first necessary to enable the module by going to
Site Manager -> Settings -> On-line marketing and checking the Enable multivariate testing field.

w CMS Desk User: & Global Admil
L)
1% Site Manager Administration Settings Development  Tools Dashboard Licenses Support

SEigtlz:bal) B @ On-line marketing

E Save c{/ﬁ Reset these settings to default

Settings
@ content
=2 URLs and SEO These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site seftings.
a Security & Membership On-line Marketing
’ System
= On-line marketing Enable on-line marketing 8 =]}

f; Activities
& Newsletters

lall Web analytics Optimization

E-commerce
T—:ﬂ . Enable A/B testing @ o
&4 Community
* Intranet & Collaboration rEnabIe multivariate testing 8. ]
J= Versioning & Synchronization

9 Integration
< Cloud services Content personalization

Enable content personalization @ o

Since web analytics are used to log conversion statistics for individual versions of tested pages, the
Enable web analytics and Track conversions fields must additionally be enabled in the On-line
marketing -> Web analytics sub-category of the settings. All other requirements for the correct
functioning of the web analytics module also need to be fulfilled.

Defining an MVT test

To start optimizing a page on your website via multivariate testing, create and configure an MVT test
object for it. This can be done in the Content -> Edit mode of CMS Desk by selecting the appropriate
document from the content tree and switching to its Analytics -> MVT tests tab. Here you can find a list
of all MVT tests assigned to the current document and manage them as required. The % New MVT test
link may be used to add an MVT test.

When creating or editing MVT tests, the properties described in the table below are available:

Display name The name of the MVT test displayed in the administration
interface.
Test code name Sets a code name that serves as an identifier for the test. It

is also used in the name of the browser cookie used to store
which of the test's variant combinations was assigned to a
\visitor.
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Description Can be used to enter a text description for the test in order to
give information about its purpose, goals etc.
Culture Used to select which culture version(s) of the document

should be included in the test.

Target number of conversions

Sets the number of conversion hits that must be logged to
complete the test. Once this number is reached, the MVT
test will automatically stop working and switch to the
Finished status.

If the total option is selected, then the number will be
compared with the total amount of conversion hits logged for
all of the test's combinations. If any combination is chosen,
then the test will be concluded when the specified number is
reached by one combination (the one with the most
conwersion hits).

Leaving this property empty or setting it to 0 means that
there will be no conwversion hit limit for the test.

Test from/to

Sets the time interval during which the test should occur.
The Calendar button (E5) can be used to select the exact
date and time.

Enabled

This property may be used to manually start or stop the test.

Status

Displays the current status of the MVT test. The following
statuses are possible:

¢ Disabled - indicates that the test is not active. The default
content of the tested page will always be displayed to
visitors and conversions will not be logged for the test's
combinations.

e Not running - indicates that the test is not active. Used
when the test is enabled, but the Test from date is still in
the future.

* Running - indicates that the test is currently active.

e Finished - this status is automatically assigned after the
Test to date passes or when the Current number of
conversions reaches the Target number of conversions.
Tests with this status are no longer active.

Each page may hawe only one MVT test running at a given
time. It is however possible to have multiple finished or
disabled tests assigned to a page, which can be used to
archive data from previous tests or when preparing future
tests. Different culture versions of a page may each hawe a
different test running at the same time.
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Live Site

Site Manager

Content My desk  Tools Administration E-commerce On-line marketing
51 Copy i Up
_ o [ A Q (@] = e
Mew Delete = Move b Down Edit Preview Live site List Search
Content management View mode Other
'-:_,'J Corporate Site Page Design Form  Properties | Analytics
] Home
'_-! . » Analytics
|| Services
|| Products Reports  Settings  A/Btests | MVT tests | MVT variants
‘—.I News » MVT tests » Mew
|| Partners
[ community
._.i Company Display name: Home - MVT
._-i Media Test code name: MVWT_Test_Home
[ ] Examples =
|1 Mobile®
|| Other Description:
i) Special Pages
&) Images i
Culture: (all [=]

Target number of conversions: 10000

Test from: 9/30/2011 12:00:00 PM EL}\M
Test to: 1213172011 12:00:00 PM E\i‘m
Enablad: 0

Status: Disabled

@ total

) any combination

pages.

Managing MVT tests through the Web analytics interface

If you wish to manage all tests assigned to different pages from a single location, go to
CMS Desk -> On-line marketing (or Tools) -> Web analytics. Then expand the
Optimization -> MVT tests category, select one of the contained items (reports) and
switch to the MVT tests tab.

Here, all MVT tests defined on the current website may be managed in the same way
as described for individual documents. The only difference is that the Page property is
additionally available when editing a test, which can be used to assign tests to specific

Creating testing variants on the page

Once a page contains an MVT test, you can start creating the content options that you wish to evaluate.
This is done by defining variants for the elements that make up the content of the page. It is possible to
use the following objects as variables:

e Web parts - these variants are separate instances of the original web part. Each variant's properties
may be configured differently and an alternative Web part layout can be specified.

e Web part zones - in this case, variants are added as entire web part zones. A zone variant may
contain any type or number of child web parts as required. The basic properties of the zone may also
be set differently. When a new variant is added to a zone, the content of the original is automatically
copied into it, so you do not have to rebuild the zone from scratch if you only need to make small
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modifications. Please note that creating variants for individual web parts inside zone variants is not
supported.

e Editor widgets - like with web parts, each variant is a widget of the same type as the original that
provides the option to set different values for its properties.

If you are not familiar with the basics of page development in Kentico CMS, it is recommended to read
through the Development -> Web parts and Widgets chapters in the Kentico CMS Deeloper's Guide
before you continue.

To add an MVT variant to a web part or zone, open the page on the Design tab, expand the context
menu of the given object by right clicking its header (or through the = icon), hover over the MVT variants
option and select Add <object type> variant from the second lewel of the menu.

+ zoneCenter
~ | BlueButtonOriginal | &3
,_}:; Configure
l:é- Move to ..
Q Duplicate web part
x Remove
B MVT variants ...
@ Add web part variant

2} There are no variants

Then, fill in the following properties in the displayed dialog:

e Display name - the name used in lists of MVT variants in the administration interface.

e Code name - sets a code name that serves as an identifier of the variant.

e Description - can be used to enter a text description of the variant.

Enabled - indicates if the variant should be considered as a possible testing option. If you disable an
MVT variant, all testing combinations that include this variant will also be disabled.

After you enter and confirm these basic values for the new variant, a configuration dialog will be opened,
just like when creating a standard web part or widget. Here, you can set up the available properties
(according to the type of the given object) so that the variant generates the content that you wish to test.
By default, the values set for the original will be loaded into the properties, so you only have to change
the parts of the configuration that are unique for the given variant.

Each object for which testing variants are created will have a slider available in its header as shown
below:

+ zoneCenter

v 4 ] b3 ékéksF RedButtonVariant &

This slider can be used to switch between individual variants as needed (including the original). The
content specified by the current selection on the page's variant sliders will be displayed in CMS Desk on
the Design and Page tabs, and in Preview mode. You can also switch between different versions of
the page's content by using the combination panel, which is described below in the next section. If you
wish to view the content of variants while cycling through the slider on the Design tab, make sure that
the Display web part content checkbox on the right side of the Edit mode header is checked.
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The buttons on the right of the slider allow you to add new variants (#%), remove the currently selected
one (#&) or open a list (&%) of all variants that the given object currently has. At any time, you can
Configure (&) the properties of the variant currently chosen on the slider.

(= Web part properties (Editable text) - Windows Internet Explorer =NAEN X

Z Web part properties (Editable text) E Documentation

General Layeut | Variant properties

Display name: Red button variant
Code name:  RedButtonVariant

Thiz variant displays a red -
background for the download
button.

Description:
Enabled:
VI Refresh content Ok |~ Cancel " Appl

\. Py

When editing a variant like this, you can access the properties that affect the content on the General
tab. The specific settings related to the MVT testing functionality of the specific variant (the same
options that were offered when creating a new variant) can be changed on the additional Variant
properties tab.

In the case of editor widgets, multivariate testing variants are handled using a very similar approach. The
only difference is that editing is done on the Page tab of CMS Desk and the slider and actions for variant
management are located on the pop-up menu of individual widgets.

e J>22 OEE#EH

w Newsletter

First Name

Last Name:

E-mail:

You can access a list of all multivariate testing variants defined on a given document (page), by selecting
it from the content tree in CMS Desk -> Content -> Edit and going to Analytics -> MVT variants. The
variants of all three object types are included here, and they can be remowved or edited as necessary.

There are some general rules that apply to all MVT variants:

¢ If you delete an object from the page, any variants that it might have will be removed along with it.
e Variants are not linked to a specific MVT test. Instead, they are either stored on the page template
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used by the given document (in the case of web parts and zones) or bound to the document itself
(editor widget variants). This means that existing variants may be used by other MVT tests performed
on the given page at another time. Also keep this in mind if you wish to Export a multivariate testing
scenario to another website. Variants will be transferred along with documents or page templates,
not MVT test objects.

Multivariate testing and Content personalization

Please note that it is not possible to create multivariate testing variants of web parts,
zones or widgets that already have variants defined for Content personalization.

Setting up testing combinations

Individual testing scenarios are represented by combinations of the MVT variants created on the page.
By default, all possible combinations of the page's content will be included in a multivariate test, but you
may perform some additional configuration to fine-tune your test as required.

Combinations can be managed for documents that have an MVT test defined via a panel located at the
top of the page editing interface in CMS Desk. This panel is available on both the Page and Design
tabs, and in Preview mode.

Page | Design | Form  Properties  Analytics [#) /| Display web part content

Combination: | Original (Blue button) El V] Enabled Custom name:  Original {Blue button) m m

You can choose any of the available combinations through the Combination selector. Doing so will
cause the page to display the content defined by the variants that make up the given combination. The
selection made through the combination panel is linked with the positions set on the MVT sliders of
variable objects on the page. If you switch to a different variant through an object's slider, the current
combination will also change accordingly and vice versa.

Pages where there are sewveral variants for multiple objects will have a large amount of possible
combinations. For this reason, it is recommended to carefully choose which combinations should be
included in the page's MVT test. You can include or exclude a combination by toggling the Enabled
checkbox located on the panel next to the selector. There is a close relationship between the status of a
combination and its variants. If an individual variant is disabled through its properties, all combinations
that include it will also be disabled. If a disabled combination is enabled at a later point, all of its variants
will be enabled automatically.

A good way to evaluate potential combinations is to check them in the Preview mode of CMS Desk,
and disable those where the variants clash visually, have conflicting logic or are otherwise incompatible.
We recommend leaving the Default page combination enabled, so you can compare any improvements
with the baseline statistics of the original page.

Another best practice is to set a descriptive custom name for each active combination, so that you can
easily differentiate between combinations in the editing interface and identify them in the test's result
reports. To do this, simply select a combination through the panel, enter the appropriate text into the
Custom name field and click the Change button. The default names assigned to new combinations are
composed of a number indicating their order, followed by a list of the display hames of all variants that
are included in the given combination.
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8.3.3

Once the page's variants and combinations are all configured as needed, you can enable your MVT test
on the Analytics -> MVT tests tab of the document. Making further modifications on the page while an
MVT test is running is not recommended, since this may affect the accuracy and relevance of the
measured statistics. A warning will be displayed below the combination panel on pages where a test is
running.

The Set as result action should only be used after the conclusion of the test, once you have analyzed
the logged conwersion data and identified the combination that provides the best results. The action
allows you to easily set the winning combination as the permanent content of the page. Simply select
the given combination via the combination panel, then click the button and confirm the action. This will
replace the original web parts, zones and widgets with the variants included in the currently selected
combination and remowe all other MVT variants from the page.

Configuring conversions

Conversions allow you to track the behaviour and actions of the website's \isitors, so they must be used
in order to get MVT testing results. They work on a site-wide level and do not need to be assigned to
individual MVT tests in any way. All that needs to be done is define conwersion objects and link them
with the actions that you wish to log for the test. There are many ways to specify that an action should
be logged as a conwersion. You can find information about conversion management in the Conversions
chapter of this guide.

When an action designated as a conversion is performed anywhere on the website, the system checks if
the given user has passed through a page with a running MVT test (according to the presence of a
cookie). If this is the case, the conversion hit will be logged for the content combination that was
assigned to the user.

Once you enable the MVT test and it starts running on the live site, the conwersion statistics for
individual combinations can be monitored using pre-defined reports, as described in the Analyzing MVT
test results topic.

Example: Sample MVT test

This example demonstrates the functionality of the sample multivariate test included on the Corporate
Site and shows how you can expand it by adding another testing variant.

1. Go to CMS Desk -> Content -> Edit and select the MVT test document, which can be found under
Examples -> On-line marketing -> Optimization. This document already has a pre-defined MVT test.
The page is composed of a header, content text and a link at the bottom. If you switch to the Design
tab, you can see that there are three versions of the Editable text web part that displays the link (the
original and two MVT variants). Each one uses a different background color. The goal of the test is to find
out which variant gets more link clicks from \isitors.
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Kentico
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Download here

AP

Try switching between the content of individual variants using the slider in the web part's header. Also
notice the combination panel at the top of the page. It shows which combination of variants is currently
being viewed and may also be used to switch between individual combinations or configure their
behavior. Since the default test page only contains variants of a single web part, each "combination”
represents the same page with a different link color.

2. To better demonstrate how MVT combinations work, we will need to add a variant to another element
on the page. Right click the HeaderText web part, hover over the MVT variants option in the context
menu and select Add web part variant from the second level.
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Page | Design | Form  Properties  Analytics

Display web part content E

Combination: Original (Blue button

v [VlEnabled

Custom name:

Criginal (Blue button)

ager. The default account is administrator with blank p:

Home Products Community

» Examples » On-line marketing » Optimization » MVT

opping cart is empty

Company Media

v [Examples/On-line marketing/Optimization/MVT test - page template: ad-hoc

w zoneTop
Forums =
Forum search |v- fieaderlex @‘ -
@ Configure

My Home Page

Move to ...
Development Models

Web Parts

' Duplicate web part

On-line marketing Hrenove
MVT variants ...
Optimization ,ﬁ!
¢ Add web part variant
A/B test T
oy @ There are no variants
MVT test total .

e Sit€ can be found in CMS Desk -> On-line marketing -> Web Analytics under|
the Optimization -> MVT tests category.

ere multivariate testing is used to evaluate the button in the area below to find out
ets the best results.

it make sure that Multivariate testing is enabled in Site Manager -> Settings -» On-

r conversions to be logged, it is also necessary to have the Enable web analytics
iettings checked in Site Manager -> Settings -» On-line marketing -> Web

edit the test again in Analytics -> MVT tests and switch to its Reports tab. The

Conversion page
pag v|zoneCenter

&+

Content personalization b 13

[ <3

& aho®  cditabletext &3
Download here

AP

3. Enter the following values for the variant's properties in the displayed dialog:

e Display name: Header text - Red
e Code name: RedLinkHeader
e Enabled: Yes (leaw it checked)

-
a MVT variant properties -- Webpage Dialog

Display name: Header text - Red
RedLinkHeader

Code nama:

Description:

Enabled:

—

a MVT variant properties

==

@

Click OK.

4. A configuration dialog will appear for the Editable text web part used to display the page's header.
Enter Red link header variant into the Web part title property. Setting an appropriate title is
recommended, since this allows you to identify which variant you are working with on the Design tab
straight from the description in the web part header. You can then confirm the dialog by clicking OK
again and the variant will be added to the page.
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5. Now that there are two different variants of the page's header text, the number of possible
combinations will double to a total of six. Switch to the Page tab and make sure that one of the new
combinations that contains the Header text - Red variant is selected. The editable region at the top of the
page will be empty, so type in the following text: MVT Test - Red Download Link. Click i Save.

6. In this sample testing scenario, the second variant of the page's header is only intended for the red
version of the download link, so we will disable the combinations where the header text does not match
the link color. Select the fourth combination using the panel and uncheck the Enabled box next to the
drop-down list. Repeat this for the sixth combination. This ensures that versions of the page where the
new "red" header is combined with a blue or green link will not be included in the MVT test, which leaves
only four active combinations: all of the variants with the original header and a new combination that
contains the red link together with the second header.

Page Design Form Properties Analytics E
= Spell check

Combination:  5: Red button. Header tev * | Y| Enabled Custom name: 5: Red button, Header text - F _ Set as result
Original (Blue button)
Red button ab 2 T = P = = = =

El source Green button B @ | B I Us=xx| =& E | E = = = |

B =] ot M [8] Styles -  Format -  Font . AT |
|6: Green button, Header text - Red |

shlis
Your shopping cart is empty
Text size: == W

Home Products News Community Services Company Media

» Examples On-line marketing » Optimization » MVT tesf _ 0\

Forums
Forum search

My Home Page i This is a sample page where multivariate testing is used to evaluate the button in the area below to find out
iwhich background color gets the best results.

Development Models

Web Parts iTo try out the example, first make sure that Multivariate testing is enabled in Site Manager -» Settings -» On-
iline marketing. In order for conversions to be logged, it is also necessary to have the Enable web analytics
and Track conversions settings checked in Site Manager -> Settings -> On-line marketing -> Web

On-line marketing

Optimization ianalytics.
e iTo view the measured results, edit the test again in Analytics -» MVT tests and switch to its Reports tab. The
WMVT test itotal statistics of all tests on the site can be found in CMS Desk -> On-line marketing -> Web Analytics

under the Optimization -> MVT tests category.
Conversion page :

Content personalization !
: Download here

AFI

7. The testing combinations are now prepared and you can start the MVT test. Switch to the Analytics -
> MVT tests tab of the document, edit (#) the Sample MVT Test, check the Enabled box on the
General tab and click OK.
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Page Design Farm Properties Analytics

» Analytics

Reports Settings AfB tests MVT tests MVT variants

» MVT tests » Sample MVT Test

General | Reports

The changes were saved.

Display name: Sample MVT Test
Testcode name: SampleMVTTest

Sample MVT test.

Description:

Culture: (all)
Target number of conversions: @ total

Current number of conversions:

Testfrom: F_'@ Mow
Testto: > pow
Enabled:
Status: Running

U

-

() any combination

8. Now try viewing the page on the live site. To access it, sign out of CMS Desk, open the Home page
of the Corporate Site, scroll down to the bottom and click the Examples link under the Where to learn
more? section. Then, use the menu on the left to navigate to On-line marketing -> Optimization ->
MVT test. When you view the tested page, one of the possible combinations will be randomly selected

and displayed.
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O IT Company

Home Products News Community Company Media

» Examples » On-line marketing » Optimization » MVT test

Forum search

My Home Page

Development Models

Web Parts

On-line marketing
Optimization
A/B test
MVT test

Conversion page

Content personalization

AP|

rorume MVT Test

This is a sample page where multivariate testing is used to evaluate the button in the area below to find out which background color
gets the best results

To try out the example, first make sure that Multivariate testing is enabled in Site Manager -> Settings -> On-line marketing. In order
for conversions to be logged, it is also necessary to have the Enable web analytics and Track conversions settings checked in Site
Manager -» Settings - On-line marketing -» Web analytics.

When all required settings are enabled, switch to the Design tab of this document. There you can see that the editable text web part in
the bottom zone has three different variants. You can switch between individual variants using the slider in the web part's header and
the color of the button will be change according to the content specified for each variant

Also notice the panel at the top of the page while on the Page or Design tab. It shows which variant combination is currently being
viewed and can be used to rename or enable/disable individual combinations. In this example, each variant is its own "combination”
since there is only one variable web part on the page

The page's MVT test is configured on the Analytics -= MVT tests tab of this document. Edit the Sample MVT test and enable it.

You can then try viewing this page on the live site. One of the three possible variants of the button will be randomly selected and
displayed. Click the Download here link, and a conversion will be logged for the given combination.

To generate a wider range of testing data, try accessing the page using different browsers or from multiple machines (you can simulate
this by clearing your cookies between views)

To view the measured results, edit the test again in Analytics -> MVT tests and switch to its Reports tab. The total statistics of all
tests on the site can be found in CMS Desk -> On-line marketing -> Web Analytics under the Optimization -> MVT tests category.

Download here

9. Click on the Download here link, and a conversion will be logged for the given combination by the
sample Conversion page. If you return to the MVT test page, the same combination that was assigned
during the first visit will always be displayed.

10. Now open the same page in a different browser. Again, one of the combinations will automatically be
chosen and assigned. Please note that it may be the same combination as before, since the selection
process is entirely random. You can simulate visits from multiple users by clearing the cookies from
your browser between views of the tested page. Try to use this approach to log several conversions for
each combination.

Please continue reading in the Analyzing MVT test results topic to see how you can view the results
measured for the sample test performed in the previous steps.

8.3.4 Analyzing MVT test results

The data gathered during the course of MVT testing may be viewed in reports that display various types
of conversion metrics. To access the main interface containing these reports, go to CMS Desk -> On-
line marketing -> Web analytics and expand the Optimization -> MVT tests category.
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Live Site  Site Manager, 4 Global Administrator  v6.0.4308 Sign O

en
#1%  CMS Desk Content  Mydesk Tools  Administration  E-commerce [ReuSTREIEEETEn ! Enterprise Marketing Sol

i ﬁgﬁ I{;] m Conversions 'C/‘{.‘ ’:;,f EE? H MNew contact i _
My dashboard Web analytics | Scoring a Campaigns Activities  Contacts  Accounts L,!g. Mew account Contact groups MNewslefters Configuration
Dashboard Analytics Contact management Segmentation E-mail marketing |  Configuration o
|i_iﬂ Web analytics
r
Web analytics 3. MVTtests - Conversions count
I pashboard
&a visitors Report | MVT tests 4
@ Traffic sources 80
Content —
¥ campaigns & conversions —
[&] Browser capabilities 1
- Optimization _
] A/B tests 40
& MVT tests 7
€ Overview a
% Conversions count _
& conversions value o
% Conversions rate |
F'-:I Conversions by combinations _
|;'§ Data management |
0
10/1822011 100192011
Ll —o— Sample MVT Test
q
Conversion count results
‘Combination Selected period Total
Original (Blue button) 25 25
5. Red button, Header text - Red 21 21
Red button 8 8
Green button 6 3}
Conversions count Combinations: M5 Red button, Header text - Red Green button B Original (Blue button) B Red bution
I 35.0% (21)
10.0% (6)
TongEety I 1 7% (25)
I, 13.3% ()

Here you can check the results of the MVT testing actions performed according to the instructions in
the Example: Sample MVT test topic. Because of the way the analytics log is processed, you may have
to wait approximately one minute before conversion hits are reflected in the reports.

MVT testing reports use the same basic format as all other web analytics reports, so please refer to
Web analytics -> Using web analytics reports for details about the actions that can be used to filter or
otherwise manage the displayed data.

The Conversions drop-down list may be used to select which conwersion's statistics should be
displayed. Please note that the system logs all conversion hits generated by visitors who have passed
through a page where an MVT test is running. If there are many conwersions defined on your website,
only those that can somehow be affected by the differences between the tested content combinations
will have relevant data.

Data in the reports is represented by two possible types of graphs. The line charts show the progress of
a certain conwversion statistic over time and display combined data for all of the tested combinations. The
bar graphs contain details for individual units of time according to the selected report type (hours, days,
months etc.). You may also view the conversion data in a table located between the graphs. Each row in
the table shows the data logged for a specific combination, both for the time period currently displayed
by the report and the entire duration of the test.

The following reports are available for MVT testing:
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Owveniew

This report can be used to view the progress of the primary metrics
measured for the site's MVT tests from a single location.

Conversions count

Displays the number of conversion hits logged for the selected MVT test
during the specified time intenal.

In the bar graph, the number of conversion hits is divided into categories
that represent individual content combinations. This allows you to
compare the tested combinations and determine which one generated
the most conwversions (in absolute terms).

Conwersions value

Displays the sum of the conversion values logged for the selected MVT
test during the specified time interval.

In the bar graph, the conversion values are divided into categories that
represent individual content combinations, which allows you to
determine which one generated the highest total conversion value. This
way you can easily evaluate the results of the MVT test when using
weighted conwversions that have a different level of importance.

Conversions rate

Used to indicate how many visitors who access the tested page perform
a conversion. The conwersion rate is calculated as the amount of logged
conversion hits divided by the total number of \isitors on the given page.

If you select the (all) option from the Conversions drop-down list, then
the rate will be measured for all possible conwersions, i.e. as the
percentage of visitors who generated at least one conwversion hit of any

type.

The conwersion rate in the bar graph is displayed for individual content
combinations. This allows you to compare the tested combinations and
determine which one encouraged the highest share of its visitors to
perform a conversion.

Conwersions by
combinations

Displays details about the number of conversion hits logged for
individual content combinations defined on the page associated with the
selected MVT test.

You can select the combination that you wish to evaluate from the
Combinations drop-down list. If the MVT test is used for multiple
culture versions of the page, you can also specify the culture.

The hits logged for the chosen combination are divided into categories
that match individual conversions. This allows you to easily measure
which conwversions are performed most commonly by \isitors assigned
to the selected content combination.

Reports for individual MVT tests

These reports can also be viewed when working with the tested page in CMS Desk ->
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Content -> Edit by editing the given MVT test in Analytics -> MVT tests and switching
to its Reports tab.

The same options are available as described for the web analytics interface, but
statistics are only displayed for the currently edited MVT test.
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9.1

9.2

Content personalization

Content personalization overview

Content personalization is an on-line marketing feature that can significantly increase the flexibility of a
website. It allows you to create pages that display different content depending on the circumstances in
which they are viewed. This way, pages can be custom-built for different types of visitors, dynamically
reflect previous actions performed on the website by a given user or have their content determined by
any other site variables.

Personalization is applied through the basic components that form the content of pages, which includes
Web parts, entire web part zones and Widgets added into page editor zones. The first necessary step is
to define different versions of these objects called variants. The details of how personalization variants
can be created and configured for objects are described in Managing personalization variants.

Each variant is dedicated to a particular scenario, which is specified through a macro-based condition.
The condition determines in which situations the variant should be displayed. When a visitor selects the
page on the live site, the variants of all personalized objects will have their conditions dynamically
resolved according to the current context and the appropriate variant will be displayed for each object.

Some of the most effective content personalization can be achieved by using the data provided by other
on-line marketing features, such as Contact management, Scoring or Campaigns. An example of this
type of scenario can be found in the Example: Creating a personalized page topic, which demonstrates
how you can perform the personalization process step-by-step.

Managing personalization variants

To start using content personalization on a website, go to Site Manager -> Settings -> On-line
marketing and check Enable content personalization. This will allow users with the appropriate
permissions to start creating variants of objects, which will then be processed and displayed accordingly
on the live site.
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e
#1N Site Manager Administration Settings Development  Tools Dashboard Licenses Support

i;gba” 5] @ On-line marketing
E Save f Reset these settings to default
Settings
@ Content
=2 URLs and SEO These settings are global, they can be overridden by individuzal website settings. Please select

a Security & Membership On-line Marketing

’ System

. On-line marketing Enable on-line marketing (2]
tﬁ] E-commerce

84 Community

#% Intranet & Collaboration Optimization

=, Versioning & Synchronization

<y ) 955y Enable A/B testing @ O
Q Integration

< Cloud services Enable multivariate testing @ O

Content personalization

ﬁEnabIe content personalization @ l

If you disable content personalization at a later time, existing variants on your website will not be
deleted, but it will not be possible to manage them or define new ones, and the original objects will
always be shown on the live site.

Once content personalization is enabled, variants of objects can be created through the CMS Desk ->
Content -> Edit interface, which you would normally use to define standard page content. There are
three possible types of objects that you can personalize:

Web parts

To add the first content personalization variant to a web part, open its context menu by right clicking its
header (or through the = icon), hover over the Personalization variants option and then select Add
web part variant from the second level of the menu.

v Top zone

v | Top content text | &
3‘%!‘,! ‘Configure

=% Move to .

' Dplicate web part

x Remove

s% Personalization variants ..

é Add web part variant {b

(/) There are no variants

A dialog will be displayed where you can set the properties of the variant:

e Display name - this name will be displayed in lists of content personalization variants in the
administration interface.
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e Code name - sets a code name that serves as an identifier of the variant.

e Description - can be used to enter a text description for the variant. To make the variant easier to
use and maintain, you can add an explanation about the scenario for which the variant is intended,
describe the differences from the original object etc.

e Enabled - indicates if the variant should be considered as a possible content option. When an
object's variants are processed to determine which one should be displayed, disabled variants are
skipped (even if the requirements set by their condition are met).

e Display condition - enter the condition that must be fulfilled in order for the variant to be displayed.

-
{2 Content personalization variant properties - Windows Internet Explarer = | E] |-

Content personalization variant properties

Display name: Top content variant 1
Code name: ToeContentVari

This wvariant is only displayed -
during our businessz hours.

Description:

Enabled:

. . {(CurrentDateTime.Hour >= 9) && ¢Cm:.t-f
Display condition:

1 i | 2

—

" 4

When the values are confirmed, a standard web part configuration dialog will be displayed. The variant is
simply another instance of the original web part. By default, it will have the same values in its properties
as are set for the original, but you can change them as required.

After the first variant is created, a slider will be added to the header of the given web part as shown
below:

« Top zone

v 4 j)m & &% c®  Top content text - Variant 1 |G}

This slider can be used to switch between individual variants as needed (including the original). The
content specified by the currently selected variant will be displayed on the Design and Page tabs, as
well as in Preview mode. The conditions are only resolved on the actual live site. This means that you
can easily check how the page will look with different active variants without having to fulfill the required
conditions. Simply set the slider(s) to the appropriate variants. If you wish to view the content of variants
while cycling through the slider on the Design tab, make sure that the Display web part content
checkbox on the Edit mode header is checked.

The buttons on the side of the slider allow you to add new variants (#), remove the currently selected
one (#&) or open a list of all variants defined for the given web part (). At any time, you can Configure (
) the properties of the variant currently chosen on the slider.
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' ™
(= Web part properties (Editable text) - Windows Internet Explarer @M

21 Web part properties (Editable text)

General | Layout  Variant properties
-

&l source | B W B @ | B I U+ x x| =i E o P
E===E | @aPFP WEEO0 DO 8 E _
Styles -  Fomat - Font ~ Size v B A~ | 81 A

Default
Default

Weh part control 1D*: rowT

Visibility
Content Web part title: » Top content text - Variant 1
MNacinn

A variant may be edited just like any other web part. Notice that there is an additional tab available in the
configuration dialog called Variant properties, which contains the same options that were offered when
creating a new variant (as described abowe). It is also possible to specify a unique Web part layout for
each variant. You only need to switch to the Layout tab, select or create the required layout and it will
be applied to the currently edited variant.

If you need to enter content into a variant of a web part that provides an editable region (Editable text or
Editable image), you can do so on the Page tab as usual. To quickly switch between different variants
on this tab, hover over the given personalized section of the page and a menu icon () will appear. If you
expand the menu, a list of all available variants will be shown and you can select the one that you wish
to edit or view.

Page Design Form Properties Analytics @
E Save

El Source | B W G A A | e @ | B I U == X, x i=
& P | BE 0| B © i ¥ 3 ses ~ Format  ~ Font

2| Spell check

Community Company Media

» Home

‘ Original web part

| @ Top - Partners 1limited Website Possibilities!

‘Tnp-Hapw Hour
= created with Kentico CMS for ASP.NET. The website consists of multiple

& Top - Campaign arrivals 2 it as a starter kit for development of your own website and to learn Kenticc

' Top - Unregistered visitors
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When one of the menu options is clicked, the page will be reloaded with the content of the chosen
variant.

The variants of a personalized web part are stored on the given document's page template, so they will
be present on all pages that use the same template. If you delete (#) a web part, all of its variants will
be removed along with it. These same principles also apply to web part zone variants.

Web part zones

If you wish to define personalized content that uses a completely different type of web part or multiple
web part instances, you can add variants of an entire web part zone. This allows you to set the
properties of the zone in a specific way for each variant, and more importantly add (or remowe) any child
web parts that you need. Each zone variant may contain any type or amount of web parts, regardless of
what is placed inside other variants or the original zone.

Variants of zones can be created and managed on the Design tab in the same way as web parts (the
buttons on the slider use different icons for zones). The only difference is that you need to work with
zone objects rather than specific web parts. When a new zone variant is added, the content of the
original is automatically copied into it, so you do not have to rebuild the zone from scratch if you only
need to make small modifications.

v 4 ] »34 3] | Main zone - Variant 2 o

~ | Content text i

vveicome ijo the sample Corporate
Site

f you are new to Kentico CMS, please read the following information
before you start exploring the website:

The zone variant currently selected on the slider may be edited by double clicking the header of the zone
or through the & Properties option in the zone's context menu. To add content into a variant, use the
Add web part (3F) button in the top-right corner of the zone as usual. Most of the functionality
described above for web part personalization is also available for zones.

Creating variants for individual web parts inside a personalized zone is not supported. The same also
applies in the opposite direction: it is not possible to personalize a zone that already contains
personalized web parts. Moreover, personalization is only available for standard web part zones, and
cannot be done for widget zones.

Widgets

Content personalization can also be leveraged by editors, who do not have access to the Design tab, via
widgets. If the feature is enabled, variants can be added and managed through buttons on the pop-up
menu of individual widgets on the Page tab. When at least one variant is created for a widget, a slider
will become available just like for web parts or zones.
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#q  Jp2e OEE#EA

‘@ ' Newsletter

First Name
Last Name:
E-mail:

Subscribe

The following actions can be used:

e [@ Add new variant - creates a new variant for the given widget. When creating the first variant for a
widget on a page that also has a multivariate test defined, this action will open a menu where you
can choose which type of variant should be created.

[ Remove variant - removes the variant currently selected on the slider (not available for the
original).

e [El variant list - opens a dialog that contains a list of all variants defined for the widget and allows
their management.

Personalization of editor widgets works the same way as for web parts. Each variant is a widget of the
same type as the original, but its properties may be configured differently. This functionality is only
available for widgets placed into zones set for Customization by page editors and cannot be done for
group administrator or user widgets.

Since editor widgets are categorized as page content, their variants are bound to the specific document
and are not included on the page template. Like with web parts, removing a widget (E3) also deletes all of
its variants. Please note that using the Reset to default action provided by a Widget actions web part
will also cause all widget variants to be deleted from the page.

Variant overview

You can access a list of all content personalization variants defined on a given
document (page), by selecting it from the content tree in CMS Desk -> Content -> Edit
and going to Properties -> Variants. The variants of all three object types are included
here.

Multivariate testing and Content personalization

Please note that it is not possible to create personalization variants of web parts, zones
or widgets that are already included in a Multivariate test.
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Variant display conditions

When setting up a personalized page, the most important part of the process is to properly define the
conditions that indicate when individual variants should be displayed. By utilizing macro expressions,
you can write conditions for virtually any type of scenario according to your specific requirements. Keep
in mind that the final result of a condition's expression must be a logical (boolean) value in order for it to
work correctly. For more information about the available macro options, please refer to Internals and API
-> On-line marketing macros.

A variant's condition is specified in its Display condition property.

' ™
{2 Content personalization variant properties - Windows Internet Explarer E@g

Content personalization variant properties

Display name: Top content variant 1
Code name: ToeContentVari

This wvariant is only displayed -
during our businessz hours.

Description:

Enabled: [¥]

{(CurrentDateTime.Hour >= 9) && ¢Cm:.t-f

4 | m 3

Display condition:

- o

Through the edit icon (#), you can use the Macro condition editor, which provides a graphical interface
that makes it easier to build complex conditions.

On the live site, each personalized object will only have one of its variants displayed at any given
moment. Variants are processed in the order of their priority and the first enabled variant whose
condition is fulfilled in the current context will be selected. The original object is displayed in cases
where the conditions of all variants are resolved as false.

By default, the priority of variants depends on the order in which they were created, as can be seen on
the personalization slider. Apart from the original object, which is always first, variants with a higher
priority can be found further on the left of the slider.

~ 40 » 15 [
|~ | Top content text |G

[ @ Top zone - Default

If you wish to change the order in which an object's variants should be processed, click the Variant list
button among the actions on the slider. A dialog containing a list of the variants will be opened as shown
below.
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9.3

-
{2 Content personalization variants - Windows Internet Explorer =NAEN X

Content personalization variants

~ Actions Display name Enabled
f x T+ & Top zone content - Partners Yes
f x i & Top zone content - Happy hour Yes

ZF Wi & | Topzone content - Banner campaign arivals  Yes
F R4 & | Topzone content - Unregistered visitors Yes
Items per page: 25 |Z|

\. Iy

Here, you can reorganize the variants as necessary through the Up (‘i) or Down () actions.

Example: Creating a personalized page

This topic contains a step-by-step tutorial which describes how to create a relatively advanced
personalized page that leverages Contact management features in order to display different content to
each user according to the actions they previously performed on the website. Specifically, the example
demonstrates how you can modify the default Products page on the sample Corporate Site to display a
list of products based on the keywords that a visitor has entered into the website's search function.

1. Begin by opening the Corporate Site in CMS Desk and then select the Products document from the
content tree. Switch to the Design tab in Edit mode and you will be able to see the zones and web
parts that make up the content of the page. For the purposes of this example, we will create
personalization variants for the Random products web part located in the Main zone (its default title on
this page is Featured products). To add the first variant, open the context menu of the web part by right
clicking its header (or through the = icon), hover over the Personalization variants option and then
click Add web part variant in the second level of the menu.
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Live Site  Site Manager

M¢ Kentico
Fa Y

1% CMS Desk My desk  Tools  Administraion  E-commerce  On-line marketing
Col U o o —
S @ Bow fw 4 [d A
New  Delete o Move {} Down Edit Preview Live site List Search
Content management View mode Other
;L_’! Corporate Site Page | Design | Form  Properties  Analytics
[] Home c
i (le) IT Company
D News
[ Partners Home Products News Community Services Comg
Q Community » Products
|| Services
[ company |v | [Products - page template: Corporate Site - Random products
9 Media = | T s |+ - | Main zone
|| Examples =
[ Mobile® ¥ | Header text s
[ other -
o~ . |v CSS list menu i,_gl,!|
) Special Pages . imole web sho
= ¥ | Description text :%@u} a simp
= Images Laptops and Tablets Lvrryrwg—ym-rmgﬁrrreed to sell product

gateways integration, stock monitoring, in
Software module's capabilities, please refer to Ken
Site, which is a dedicated sample website

E-Books
‘ IT Services |v Featured products @|
Il -
Memberships % configure
'=? Move to

* Duplicate web part

“ Remove

# Personalization variants ...

é Add web part variant

O There are no variants
| I

2. Enter the following values for the variant's properties in the displayed dialog:

Display name: Featured products - Smartphones
Code name: Products_smartphones

Enabled: Yes (leave it checked)

Display condition:

Onl i neMar ket i ngCont ext . Cur rent Cont act . Last Acti vi tyOf Type("i nt er nal search").
ActivityTitle. ToLower (). Contai ns("phone")
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I =

é Cantent perscnalization variant properties - Windows Internet Explorer = | B

Content personalization variant properties

Display name:  Featured products - Smartphones (=]
Code name: Products_smartphones

Description:

Enabled:

icyTitle.Tolower ()} .Contains ("phone) /
Display condition:

4 ~ T b

ok

- 4

This condition ensures that the variant will only be displayed if the latest keyword searched by the
current user contains the word phone, e.g. smartphone, iPhone etc. It is composed of several macro
methods and expressions.

The LastActivityOfType method is used to retrieve the current contact's most recently logged Activity of
the Internal search type. The exact text of the search phrase is stored as part of the activity object's
Title, which is accessed through the corresponding property. Then, the title is converted to lower case to
make sure that the condition correctly recognizes search keywords with capital letters. Finally, the
Contains method simply checks if the second parameter (i.e. the word phone) is located somewhere
within the text of the first one and returns the result.

When writing your own conditions, you can refer to the Internals and API -> On-line marketing macros
topic for a description of all available macro methods and context values related to on-line marketing
features.

Click OK.

3. Next, the configuration dialog for the variant's web part properties will appear, where you can define
which products should be displayed on the page. The properties will automatically have the same values
as are set for the original, so you only need to make the changes listed below:

e Default -> Web part title: Featured products - Smartphones; setting a different title for each variant
is recommended, so that you can identify which variant you are working with on the Design tab
straight from the header text.

e Content filter -> Product public status: (all)

e Content filter -> Document types: CMS.Smartphone; this means that the web part will only load
and display documents of the appropriate type (smartphone products in this case).
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' ™
(= Web part properties (Random products) - Windows Internet Explorer @M
21 Web part properties (Random products)
General
Content filter

Default )

Product public status: v Featured product |Z|
Visibility
Content filter Product internal status: r o (all) E I
Transformations =
P Product department: y (@l [~]
No data behavior

Only random N products: y 4
Web part contaimer
HTML Envelope Path: v % W
AIAX
Time zones Document types: » CMS.Smartphone ﬁ
Partial caching

@ Yes
Combine with default culture: » () No
@ Use site settings

Culture code: 3 W Clear

Maximum nesting level: [ |
Refresh content Ok |~ Cancel | —Apply

4

Once the changes are made, click OK.

4. Now add another variant to the same web part by clicking the Add content personalization variant
button (#%) next to the slider.

- | Main zone

= | Header text i3

| Description text | GasF @ Simple web shop created using the E-comme
merieed to sell products on-line, including customizat
gateways integration, stock monitoring, invoices, taxe classes and mam

module's capabilities, please refer to Kentico CMS E-commerce Guide.
Site, which is a dedicated sample website demonstrating capabilities of

-| 4 J p 212 I@k % Featured products - Smartphonas Qy}|

Featured Products

Set the following properties for the variant:

¢ Display name: Featured products - MS Windows
e Code name: Products_MS
e Enabled: Yes (leawe it checked)

Then click the edit icon (#) next to the Display condition field to open the macro condition editor. On
the Designer tab, use the Add expression (&) button to create three expressions and copy the
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following macro code into the text areas on the left:

sear chText =Onl i neMar ket i ngCont ext . Curr ent Cont act . Last Acti vi t yOFf Type(
"internal search"). ActivityTitle. ToLower();

sear chText . Cont ai ns("w ndows")

sear chText . Cont ai ns( " m crosoft")

sear chText . Cont ai ns("of fice")

Select the OR radio button between the expressions. The Contains function already returns a logical
value, so choose the (no operation) option from the selector for each expression.

-

f =anes X

'g Edit macro condition - Windows Internet Explorer

#% Edit macro condition

Designer | Code
& 3
searchText=CnlineMarketingConte

searchText.Contains ("windows") __J (nooperanon]E ~ x

< [ttt G
©) AND @ OR

searchText.Contains ("microscft’ —
'_J (nooperalion]E - x

a (- 1 J o
©) AND @ OR

searchText.Contains ("office™) :J (nggpera[ion]E - x

L

Since this condition is composed of multiple parts, it only loads the latest search keyword once (just
like the first variant) and stores the value in a variable named searchText. This awids unnecessary
repetition and improves performance. The variable is then checked for three different words. Because the
OR option was selected between individual expressions, the condition will be fulfilled if at least one of the
keywords is found in the search text.

Once everything is set up properly, click OK to close the dialog and the macro output generated by the
condition editor will automatically be placed into the Display condition field. You can now confirm the
variant's properties.

For this variant, make the following changes to the web part's properties:

e Default -> Web part title: Featured products - MS Windows
e Content filter -> Product public status: (all)
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e Content filter -> WHERE condition: SKUManufacturerID = 6; this causes the web part to load only
those products that have Microsoft Corporation set as their manufacturer (specified through the
manufacturer ID).

Click OK again to create the second variant. There are now three different versions of the product list on
the page.

5. To try out how the personalization works, sign out of CMS Desk to view the live site. Enter phone or
some other text containing this word into the search bar on any of the website's pages (it is located in
the header under the navigation menu).

¥ Shopping cart | My account | My it
Your shopping cart is empty

Textsize: = m W

smartphone models| Qa,

Then select the Products page from the menu and you will see that only smartphone products are
included under the Featured products section.

Site Manager. The default account is administrator with blank password.

" Shopping cart | My account | M
Your shopping cart is empty
Textsize:s m W

News Community Services Company Media

» Products _ o

Smertphones Products
Laptops and Tablets

This section represents a simple web shop created using the E-commerce module. This module provides everything you might need to sell

Software products on-line, including customizable checkout process, payment gateways integration, stock monitoring, invoices, taxe classes and
many more. For full reference on the module's capabilities, please refer to Kentico CMS E-commerce Guide. You can also install the E-

E-Books commerce Site, which is a dedicated sample website demonstrating capabilities of the module in more detail.

IT Services

Memberships
= Featured Products

BlackBerry Torch 9300 HTC Sensation Motorola Atrix 4G Samsung Google Nexus S

$459.99 B3 sro0e i o200 Rd  sseo ¥

You can test other possible search expressions and check how the content of the page changes. If the
searched text does not match the conditions of either one of the created variants, the default list
containing a random selection of featured products will be shown. If you log on to the site as a different
registered user (e.g. user name Andy with a blank password), this will change the current contact and
the default version of the page will be displayed until you search for an expression that matches one of
the personalization variant conditions.
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As you can see, the result of the example is a personalized page that dynamically offers those products
that the \isitor has shown interest in (by searching for related terms), rather than a random selection of
products from the entire catalog. When setting up this type of personalization on your own website, you
can create any number of variants with appropriate conditions according to your specific requirements
and product catalog.
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10 E-mail marketing

10.1 Overview

E-mail marketing can be one of the most effective ways to attract new customers to your website or
keep in touch with existing clients. In Kentico CMS, you hawe the option to prepare and send out mass
e-mails via newsletters, which ensure delivery to the addresses of all subscribers. Subscriber
management can either be done by importing a mailing list manually or by allowing visitors to opt-in
individually. Additionally, you may include any existing users registered on your site, or even subscribe
entire Contact groups to a newsletter.

For detailed information about the functionality of the newsletter module and its configuration options,
please see the Modules -> Newsletters chapter of the Kentico CMS Deweloper's Guide.

When using newsletters to carry out an e-mail marketing campaign, it is important to determine its
owerall effectiveness. This can be achieved by tracking the sent e-mails and monitoring the reactions of
recipients. For this purpose, you may utilize several features that provide feedback and statistics about
how successful your newsletters are and which actions subscribers take when reading issues, including
the following:

e E-mail tracking - measures how many newsletter issues were actually opened by subscribers and
the clickthrough rate of any links placed into the content of the e-mails.

¢ Bounced e-mail monitoring - allows you to identify and block subscribers with invalid e-mail
addresses to which newsletter issues cannot be delivered.

Please note that the on-line marketing features of newsletters are only available if the Enable on-line
marketing setting is enabled for the given website in Site Manager -> Settings -> On-line marketing.

10.2 E-mail tracking

Two types of tracking can be used for the e-mails that deliver newsletter issues to subscribers. This
functionality may be enabled for individual newsletters through the CMS Desk -> On-line marketing ->
Newsletters interface by editing the selected newsletter on the Configuration tab:

e Track opened e-mails - if enabled, the e-mails used to send out the issues of the newsletter will be
tracked and statistics will be kept about the amount of e-mails that are opened by subscribers.

e Track clicked links - if enabled, the system will maintain records of how many times subscribers
click the hyperlinks placed in the issues of the newsletter.
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@ Newsletters

Mewsletters | Subscribers  Templates  Newsletter queue  Import subscribers  Export subscribers

» Newsleiters » Corporate Newsletter

Issues | Configuration | Subscribers

Mewslatter display name: Corporate Newsletter

Newsletter name: CorporateMewsletter

Sender name: Company Mame

Sender e-mail: sender@localhost.local

Base URL:

Unsubscription page URL: ~ISpecial-pages/Unsubscribe/Newsletter. aspx
Subscription confirmation: Subscription confirmation template
Unsubscription confirmation: Unsubscription confirmation template |Z|
Send draft e-mails to: administrator@localhost local

Send issues via e-mail queue:

On-line marketing:

Track opened e-mails:

Track clicked links:

Ol= =

Log newsletter actions as on-line marketing activities:

Please note that tracking cannot be done retroactively for e-mails that have already been sent before the
appropriate settings were enabled. Also, since draft e-mails are intended only for testing purposes, they
are not included in tracking statistics (only the e-mails sent to actual subscribers are measured).

Logging newsletter actions as activities

You can also decide if you want the actions related to a specific newsletter to be
included in the site's on-line marketing Activity statistics.

This is done by setting the Log newsletter actions as on-line marketing activities
property on the Configuration tab.

Newsletter activities include the following types of events:

Subscription
Unsubscription
E-mail opening
Link clickthrough

Opened e-mails

This feature allows you to monitor how many newsletter e-mails are actually opened by subscribers.
Open rate is one of the key metrics for judging an e-mail campaign's success.

Tracking of this type is achieved by embedding a small, invisible image into the content of e-mails.
When this image is requested from the senver for the first time, the system marks the e-mail as received
and opened for the given subscriber. As a result, mails will only be counted as opened if the e-mail client
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of the subscriber allows the loading of images. Alternatively, if the recipient clicks on a link contained in
the e-mail and Track clicked links is enabled for the newsletter, the e-mail will be recognized as
opened ewven if images are blocked. Because of these factors, the indicated number of opened e-mails
may be slightly lower than the actual amount.

If tracking is enabled, the statistics of newsletter issues can be viewed when editing a specific
newsletter on the Issues tab. The amount of e-mails that were received and opened by subscribers can
be compared side-by-side with the total number of sent e-mails.

@ Newsletters 2

Newsletters | Subscribers ~ Templates  Newsletter queue  Import subscribers  Export subscribers

» Newslefiers » My newsletier ?

Issues | Configuration  Subscribers

.
(5 Creste new issue

~ Actions Issue subject Send on Sent e-mails Opsned e-mails Unsubscribed
# 3 ~ | Secondissue B/17/2011 9:21:49 PN 12 0
F R ~ | Firstissue 811772011 9:08:11 PM 4 0

Items per page: 25 El

| I

If the number is greater than zero, it can be clicked to display a dialog containing a detailed list of all
subscribers who opened the e-mail.

(22 Issue opened by - Windows Internet Explarer =NACN X

ﬁ Issue opened by

Subscriber name: LIKE |Z|

E-mail: LIKE [~]

Opened betwean: B Now  and = Now

- Subscriber name E-mail Opened when ~
Mary Jones mary jones@localhost.local 6/22/2011 6:40:50 PM
John Smith johni@localhost.local 6/22/2011 6:39:50 PM
Frank Maguire frank.maguire@localhost.local 6/22/2011 6:38:50 PM
[~ Close

The subscribers can be filtered according to their name, e-mail address or the time interval during which
they opened the e-mail.

Clicked links

Another way to measure the effectiveness of an e-mail campaign is to track which links are clicked by
the recipients and how many times, also known as the clickthrough rate. If this type of tracking is
enabled, all links in newsletter issues are converted to tracking links when they are sent out. This
applies to both template based and dynamic newsletters. When a tracking link is clicked by a
subscriber, the system stores a record of the event.

Link statistics of individual newsletter issues can be viewed when editing a specific newsletter on the
Issues tab. The View tracking statistics ('d) action is available for all issues that contain tracked
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hyperlinks.

@ Newsletters

Newsletters | Subscribers ~ Templates  Newsletter queve  Import subscribers  Export subscribers

» Newsletters » My newslefter

Issues | Configuration  Subscribers
—

[
(5 Create new issue

~ Actions Issue subject Send on Sent e-mails Opened e-mails Unsubscribed

#Hlld)s  secondissue 8/17/2011 9:21:49 PM 12
id

f First issue 8/17/2011 8:08:11 PM 4

0

[T

0
ltems per page: 25

When clicked, this action opens a modal dialog that lists all links in the given issue and displays the
following information about them:

e Unique clicks - shows how many different subscribers clicked on the link.
e Total clicks - indicates how many times the link was clicked, including multiple clicks from the

same user.
e Click rate (%) - displays the clickthrough rate of the link as a percentage. Calculated as the number

of unique clicks divided by the total amount of sent e-mails.

r ™
(=2 Link tracking - Windows Internet Explorer E@Iﬂ
M Link tracking
Link: LIKE [~]
Description: LIKE |Z|
~ Actions Link Description Unique clicks Total clicks Click rate (%) ~
. ttp-/fiwww kentico.com/ Kentico 3 15 25
. http-/fiwww localhostKenticoCMS/Home. aspx Home 2 3] 17
e

Further details can be displayed for each link by using the View participating subscribers (&) action.
The action opens another dialog containing the names and addresses of the subscribers that used the
given link and their respective click count.
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(=2 Participating subscribers - Windows Internet Explarer =NASN X

.® Participating subscribers

Subscriber name:  LIKE |Z|

E-mail: LIKE [~]

+  Subscriber name E-mail Clicks ~

Frank Maguire frank.maguire@localhost local [}
User ‘Andrew Jones' andy@localhost.local H
Mary Jones mary.jones@localhost.local 4

Excluding links from tracking

Tracking may be manually disabled for any link in a newsletter issue by editing the
source and inserting the tracking="false" attribute into the <a> tag of the given
hyperlink, for example:

<a href="http://www.k entico.com/home.aspx" tracking="false">Kentico CMS</a>

When editing the content of a newsletter issue, you can easily switch to its source
using the Source button on the toolbar of the WYSIWYG editor.

In addition, please keep in mind that newsletter unsubscription links generated by the
{%UnsubscribeLink %} expression are not tracked by this feature (unsubscription
statistics are kept for each newsletter by default). Links to local anchors within the
content of an e-mail are also excluded.

10.3 Monitoring bounced e-mails

When an e-mail cannot be delivered successfully for some reason, an automatic reply informing about
the problem is returned (bounced) back to the sender. Tracking bounced mails allows the system to
identify addresses that do not correctly receive newsletter issues. Removing invalid addresses from your
mailing lists saves bandwidth and improves the accuracy of your subscription statistics, leading to a
better delivery rate.

Once this feature is enabled and properly configured (please see the Configuration section below for
more information), the mailbox where the bounced e-mails are stored is periodically checked. All
contained e-mails are analyzed and the bounce counter of subscribers is increased as necessary. After
a bounced e-mail is processed, it is deleted from the mailbox. This functionality is ensured by the
Check bounced e-mails scheduled task, which is executed once per hour by default.

If the number of bounces received from a subscriber reaches a specified limit, the system will
automatically block the corresponding address from receiving any further newsletter issues.

© 2012 Kentico Software


http://devnet.kentico.com/docs/6_0/devguide/scheduler_overview.htm

166

Kentico CMS 6.0 On-line Marketing Guide

Bounce statistics can be viewed in various parts of the CMS Desk -> On-line marketing ->
Newsletters interface. On the main Subscribers tab, the amount of bounces associated with individual
subscribers is displayed.

a Newsletters

MNewsletters | Subscribers | Templates  Mewsletter queue  Import subscribers  Export subscribers

[ New subscriber

Subscriber name: | LIKE [~]
E-mail: LIKE [=]
Elocked: (all) [~]
[ Show
- Actions  Subscriber name E-mail Blocked  Bounces
7R Contact group 'Male Customers’
R E | David Scott david.scott@example.com Yes
F R L | Frank Maguire frank maguire@localnost local No 2
R | JohnSmith john@localhost local No
FRE  MaryJones mary jones@localhost local No
7R Role 'Facebook users’
F R L  Userandrew Jones' andy@localhost local No

The Blocked field in the filter above the list may be used to display only blocked or active subscribers.
The Block (&) or Unblock (&) actions allow you to manually change the status of subscribers. When a
subscriber is unblocked, their bounce counter is reset to zero. To perform these actions for individual
subscribers assigned through a role or contact group, edit (#) the given role or contact group subscriber
and switch to the Users or Contacts tab respectively.

The same options are also available when viewing the subscribers of a specific newsletter in
Newsletters -> edit (#) newsletter -> Subscribers. The bounce count of a subscriber is shared for all
newsletters on the given site.

On the Issues tab of a newsletter, the total amount of bounces is shown for each issue. This way, you
can view the amount of sent e-mails and compare it with the number of bounces.

E.ﬁ Newsletters ?
Newsletters | Subscribers  Templates  Wewsletter queue  Import subscribers  Export subscribers
» Newslefters » My newsletter ?
Issues | Configuration  Subscribers
=

&
(3 Create new issue

~ Actions Issue subject Send on Sent e-mails Opened e-mails Unsubscribed Bounced e-mails
fx - Second issue 8/16/2011 43410 PM 3 1] o 3 |
fx - First issue 8/16/2011 4:33:45 PM 3 1] o 1

Items per page: 25 El

Configuration

To enable this feature, go to Site Manager -> Settings -> On-line marketing -> Newsletters and
check the Monitor bounced e-mails box. It is also necessary to properly fill in the remaining settings
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in the Bounced e-mails and POP3 settings categories.

1% Site Manager Sites  Administration

Settings Development  Tools

Dashboard

Licenses

CMS Desk  User: & GLOBAL ADMINISTRATOR

Support

s;'g‘ro:na” E% Newsletters
E Save &//ﬁ' Resat these settings to default
Settings
@ content
=2 URLs and SEO These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.
a Security & Membership General
B system
& On-line marketing Newsletter unsubscription page URL @ ~ISpecialPages/Unsubscribe aspx
L’; Activities
(a Newsletters Newsletter double opt-in approval page URL @ ~/Examples/Webparts/Newsletters/Subscription-a
F: .
afl Web analytics
™ Ej-cammerce Double opt-in interval @ |12
&4 community Generate newsletter e-mails if e-mails are e
o Intranet & Collaboration disabled
9% Versioning & Synchronization
@ Integration Use external service for dynamic newsletters @)
< Cloud services
Bounced e-mails
Monitor bounced e-mails (2]
Bounced e-mail address & testkentico@localhost local
"
| Bounced e-mail limit @ 3
Block subscribers globally @ O
POP3 settings
Server name & pop.localhost.local
Server port o 995
User name ) testkentico@localhost.local
Password ) esnnnnee
Use SSL (7]
Authentication method 6 User name and password |Z|
Export these settings

Keep in mind that it is possible to enter different values for each site to owerride the global settings (you
can use the Site selector abowe the settings tree for this purpose). The following options are available:

Bounced e-mails

e Monitor bounced e-mails - indicates if bounced e-mails should be counted for newsletter
subscribers.

e Bounced e-mail address - sets the e-mail address to which bounced e-mails are sent when the
delivery of a newsletter issue to a subscriber fails. If set, this address is used in the From field of
newsletter issue e-mails.

e Bounced e-mail limit - sets the amount of bounced e-mails that can be recorded for a subscriber
before the system blocks them from receiving further newsletter issues. This limit is set for all
newsletters under the selected site. If 0 is entered, subscribers will never be blocked automatically,
but their bounced e-mail count will still be tracked and displayed in the CMS Desk -> On-line
mark eting -> Newsletters interface.

¢ Block subscribers globally - if checked, bounces will be added to all subscribers that have the
same e-mail address. This is applied across all sites in the system. Please note that this setting
does not ensure consistency between the bounce counts of all subscribers with a shared address,
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only that new bounces will be added to all of them.
POP3 settings

e Server name - sets the domain name or IP address of the mail server where the bounced e-mails
should be stored. The POP3 protocol is used to check the server and monitor bounced e-mails.

e Server port - specifies the number of the port used to connect to the mail sener.

e User name - sets the user name used for authentication against the mail server.

e Password - sets the password used for authentication against the mail sener.

e Use SSL - indicates whether the connection to the mail server should be secured using SSL.

¢ Authentication method - selects the authentication method used for the connection to the mail
senver. Options include basic user name and password authentication and several
challenge-response mechanisms. The Auto option uses APOP if the server supports it and plain text
user name and password authentication otherwise.

Some mail seners may be configured to store e-mails even after they are downloaded, which causes
bounces to be counted multiple times (every time the mailbox is checked), so please adjust the settings
of the e-mail server if you experience issues of this type.

Monitoring bounced e-mails under medium trust

If your website is hosted in a medium trust environment, the bounced e-mails feature
will not be functional by default.

To be able to check bounced e-mails, the newsletter module makes use of a
component that creates outgoing network connections via POP3, a standard e-mail
protocol for receiving maildrops from an e-mail server. This component requires the
SocketPermission for its operation, otherwise it fails when attempting to connect to
the server. This permission is denied for applications under medium trust.

If you cannot raise the trust level yourself or create a custom security policy that
includes this permission, the only solution is to attempt to convince your hosting
administrators to grant the Sock etPermission to your application. If you are unable to
do so, the bounced e-mail monitoring feature will unfortunately not be available.
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11

111

11.2

Security

Overview

The security options of the on-line marketing features described in this guide can be configured in the
same way as for all Kentico CMS modules. Access to various types of data and the ability to perform
specific actions is only allowed for users who belong to roles that have the appropriate Permissions for
individual on-line marketing modules.

Additionally, the user interface is composed of separate elements and each user may only view those
parts that are included in the Ul personalization profile configured for their roles.

Default accounts and roles for on-line marketing

Security restrictions do not apply to users who are designated as global administrators,
since such accounts override any permission requirements and automatically have
access to all Ul elements.

You may also assign users to the Marketing manager default role, which is imported
along with the sample Corporate Site. By default, this role may perform any on-line
marketing actions, since it has all the necessary permissions and Ul elements
pre-assigned.

Permissions

Setting up the authorization options for on-line marketing features can be done by assigning the
appropriate permissions to your site's roles. This can be done in the Site Manager/CMS Desk ->
Administration -> Permissions interface. First, you need to select the appropriate Module and then fill
in its permission matrix as needed.

Web analytics (including conversions and campaigns)
The following permissions can be given for the Web analytics module:

¢ Read - allows members of the specified roles to view web analytics reports and other parts of the
CMS Desk -> Tools -> Web analytics interface. It is also required to access the analytics reports
anywhere else in the Ul, e.g. in CMS Desk -> Content -> Analytics -> Reports.

e Save reports - allows members of the specified roles to save web analytics reports. The saved
reports can be viewed in the CMS Desk -> Tools -> Reporting interface.

e Manage data - allows members of the specified roles to manage the data logged for various
statistics (i.e. delete or generate sample data for statistics).

e Manage campaigns - allows members of the specified roles to create or delete campaign tracking
objects and edit their properties, including goals.

* Manage conversions - allows members of the specified roles to create or delete conwersions and
edit their properties.
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A7 Permissions

Site: Corporate site [~]

Permissions for: Module [*] web analytics [~]

Report for user:  (none) [*]
Role Read Savereports Managedata Manage campaigns Manage conversions
Authenticated users (] (] (] (] (]

CMS Basic users

CMS Community administrators
CMS Designers

CMS Desk Administrators

CMS Editors

CMS Readers

Doo® oo O
D)ool o oo
D)oo oo DO
Doojoo oo
Dooloo oo

Everyone

Contact management
There are four basic types of permissions for the Contact management module:

¢ Read - allows members of the specified roles to access the appropriate part of the on-line marketing
interface and view any data there.

e Read global - allows members of the specified roles to view global objects of the appropriate type.
Please note that global data is only available in CMS Desk if this is allowed by the site's settings (
Site Manager -> Settings -> On-line marketing -> Global data).

e Modify - allows members of the specified roles to create, edit or delete objects of the given type.

e Modify global - allows members of the specified roles to create, edit or delete global objects of the
given type in CMS Desk.

Specific permissions of these types are then available for the following contact management objects:

Contacts - these permissions allow users to view or manage contacts and their settings.
Accounts - affect the viewing or management of accounts.

Contact groups - affect the viewing or management of contact groups.

Configuration - these permissions affect the viewing or management of account statuses, contact
statuses and contact roles.

e Activities - allow users to view or manage the activity log in CMS Desk. There are no global
permissions for activities, since activities are always logged for a specific site.

Please note that the Read global and Modify global type permissions may only be configured by global
administrators.
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Scoring

J;? Permissions

Site: Corporate Site |Z|

Permissions for: Module |Z| Contact management

Report for user.  (none) |Z| Show only this user's roles

d = Modify

Hale ual::::gm ogl:lt:aclts o?r?td;l?ls cg:\gacls accounts
Authenticated users o [m] (@] =] =]
CMS Basic users o a a o ]
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CMS Desk Administrators o o o o o
CMS Editors 4] .4 o H L.d]
CMS Readers o o a [m] o
Everyone L] 4] o 4] L]
Facebook users [m] m} o a =]
Gold Partners 4] .4 .4 [w] [m]
Linkedin users [m] o =] a [m]
Live ID users [w] [m] [m] [.4] [m]
Marketing Manager d d ﬁ ﬁ ﬁ
Not authenticated users (4] [m] [m] [m] [m]
OpenlD users o o o a o
Silver Partners ] L] o i o

Read
global
accounts

]
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Modify
global
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000 0 000D0D0O0O0DO0D0D0
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contact
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]
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Modify
global

g
g
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o
]
]

000 ®&R00O00O0O0®&O0O0O0DO0DO
000 ®RO0O0O0O0O0O0O®ROODO
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The security options of scoring are determined by the permissions of the Scoring module. The following

can be assigned:

* Read - allows members of the selected roles to view the settings of scores and their rules, as well as
the score points of individual contacts. This applies to the CMS Desk -> On-line marketing ->

Scoring interface.

e Manage - allows members of the selected roles to create, edit or delete scores and their rules. This

also includes the recalculate action.
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é,? Permissions

Site: Corporate Site El
Permissions for: Module [=] scoring [~]

Report for user:  (none) El Show only this user's roles

Role Read Modify

Authenticated users (m]

B O

CMS Basic users

CMS Community administrators
CMS Designers

CMS Desk Administrators

CMS Editors

CMS Readers

Everyone

Facebook users

Gold Partners

LinkedIn users

Live ID users

RO0DO0D0DODOR®RD KOO
m O D0OOODODO0®RO OO

Marketing Manager

A/B and MVT testing

To configure the permissions for optimization testing, select the A/B testing or MVT testing module
respectively. The following two permissions can be assigned for either one of the modules:

* Read - allows members of the selected roles to view all parts of the A/B or MVT testing management
interface and the corresponding reports.

* Manage - allows members of the selected roles to create, edit and delete tests and manage their
variants. In this case of A/B testing, this means page variants. For MVT testing, this affects
management of object (web part, zone or widget) variants on pages that have a test defined.

x/ﬁ? Permissions

Site: Corporate site -
Permissions for: Module [x] aBtesting -
Report for user:  (none) -

Role Read Manage

Authenticated users [m] [m]

CMS Basic users [m] ||

CMS Community administrators | m] | m]

CMS Designers | m] | m]

CMS Desk Administrators o g

CMS Editors O o

CMS Readers o o

Everyone ] a
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Additionally, permissions for the Web analytics module (as described abowe) are required to access A/B
or MVT testing reports in the web analytics interface and in CMS Desk -> Content -> Analytics -> A/B
tests / MVT tests -> Reports.

Editing A/B testing page variant documents

Because every page variant is represented by a document in the content tree, the
standard document permissions apply.

All permissions that can be configured for the Content module are checked, such as for
creating, modifying or deleting documents. Also, the Design web site permission for
the Design module is needed to edit page variants on the Design tab of CMS Desk.

Managing MVT object variants

The Designh web site permission for the Design module is also needed for users to be
able to manage the variants of web parts and zones on the Design tab of CMS Desk.

To work with variants of editor widgets on the Page tab, the Modify permission for the
Content module is required. Also, the security settings defined for specific widgets are
checked, as described in the Development -> Widgets -> Security chapter of the
Deeloper's Guide.

Content personalization

To configure the permissions for content personalization, select the Content personalization module. The
following can be assigned:

¢ Read - allows members of the selected roles to view the content of personalization variants, their
properties and variant lists in the CMS Desk administration interface. No special permissions are
required to view personalized content on the live site.

e Manage - allows members of the selected roles to create, edit and delete personalization variants of
objects.
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/’f:r"] Permissions

Site: Corporate site hd
Permissions for: Module ~ (Content personalization -
Report for user.  (none) -

Role Read Manage

Authenticated users [m] a

CMS Basic users [m] a

CMS Community administrators 0O a

CMS Designers i o

CMS Desk Administrators i i

CMS Editors a a

CMS Readers & a

Everyone O a

Additionally, the Design web site permission for the Design module is needed for users to be able to
manage the variants of web parts and zones on the Design tab of CMS Desk. To work with variants of
editor widgets on the Page tab, the Modify permission for the Content module is required. Also, the
security settings defined for specific widgets are checked.

E-mail marketing
E-mail marketing actions require the appropriate permissions for the Newsletters module:

e Read - allows members of the selected roles to view all data in the CMS Desk -> On-line marketing -
> Newsletters interface.

e Configure newsletters - allows members of the selected roles to configure the settings of individual
newsletter, including on-line marketing tracking.

e Author newsletter issues - allows members of the selected roles to create, edit and send out
newsletter issues.

e Manage subscribers - allows members of the selected roles to add, manage and remove newsletter
subscribers. This includes blocking and unblocking subscribers.

e Manage templates - allows members of the selected roles to create, edit and delete newsletter
templates.

© 2012 Kentico Software



176

Kentico CMS 6.0 On-line Marketing Guide

11.3

éﬁ? Permissions

Site: Corporate site
Permissions for. Module
Reportforuser.  (none)

Role

Authenticated users

CMS Basic users

CMS Community administrators
CMS Designers

CMS Desk Administrators

CMS Editors

CMS Readers

Everyone

Facebook users

Gold Partners

Linkedin users

Live ID users

Marketing Manager

Not authenticated users
OpenlD users

Silver Partners
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]
¢ Kentico
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My dashboard
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Content

My desk
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Live Site
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Additionally, the Read contact groups permission for the Contact management module is required to
be able to subscribe contact groups to a newsletter.

Ul personalization can be applied to CMS Desk only. Site Manager cannot be personalized as it is
typically used by administrators and dewelopers who need the full rather than a simplified Ul. Further in
the topic you will thus learn how to personalize the Ul of On-line marketing, specifically the Ribbon and
Configuration tab, in CMS Desk.

You can hide individual items or entire item groups in the top ribbon menu of On-line marketing.

Corporate site B3 A Global Admini:

Newsletters

E-mail marketing

Configuration

Configuration

£& Contacts

In the screenshot below, you can see the Ul elements of the Online marketing module. Their names
match the names of the ribbon menu items on the screenshot abowe.
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& Module properties

» Modules » On-line marketing

General Permission names User interface Sites

[GlNew element 4 a Ul elements
E ¢

Please select or create a UL element.
On-line marketing

(~ Dashboard -
My dashboard
Analytics
Web analytics
Scoring
Conversions
Campaigns

Contact management
Activities
Contacts
Accounts
Mew contact
Mew account

~ Segmentation

Contact groups Ll

= E-mail marketing M
Newsletters

Configuration

" Configuration

Configuration tab

You can also hide the tabs of the Configuration section of On-line marketing.

%

¥ Live Site  Site Manager Corporate site B3 A Global Admi:
Kentico

CMS Desk Content My desk  Tools  Administraion  E-commerce [eLSIUERNELR0T]

i} conversions llﬁf Jio) % &g New contact 5
My dashboard Weh énalyt\cs Swing a Campaigns Activities  Contacts  Accounts @' Mew account CnnﬁEfEmups Newsletters Configuration
Dashboard Analytics Contact management Segmentation E-mail marketing Configuration
Z7 Account statuses
ount status >4 | site: Corporate site |Z|
Contact status ﬁ New account status
Contact role
= Artinne | Arcannt etatue nama .

In the screenshot below, you can see the Ul elements of the respective section. Their names match the
names of the tabs on the screenshot above.

© 2012 Kentico Software



178 Kentico CMS 6.0 On-line Marketing Guide

|_'$ Module properties

» Modules » On-line marketing

General Permission names User interface Sites

EiNewelement =1 Ulelements
B ¢
Please select or create a UL element.
an-line marketing
Dashboard
Analytics

Contact management
Segmentation
E-mail marketing
Configuration
Configuration
Account status
Contact status

Contact role

Detailed information on Ul personalization in Kentico CMS can be found in the Membership, permissions
and security -> Ul personalization chapter in the Development section of the Developer's Guide.
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Internals and API

Overview

The content of this chapter is mainly intended for developers who wish to customize the behaviour of the
on-line marketing features, or for those interested in the internal workings. The information is divided into
the following sub-chapters, which are dedicated to the corresponding modules:

Web analytics (including campaigns and conwersions)
Contact management

A/B testing

MVT testing

Content personalization
Newsletters (E-mail marketing)

Each section contains an oveniew of the database structure for the given module and a list of classes
that you can use when working with the API. If you are not familiar with database table data
management through Info and Provider classes, we strongly recommend that you read the Database
table API topic in the Kentico CMS Deweloper's Guide before you continue. For detailed API
documentation, such as a list of all methods from the module classes, please refer to Kentico CMS API
Reference.

The on-line marketing features are also supported by the macro engine, which can be extremely useful
when creating dynamic website content. You can learn more in the On-line marketing macros topic.

Web analytics

Database tables

There are six important database tables used by the web analytics module to keep track of statistics
and their values. The Analytics_Statistics table stores records that represent the statistics of a tracked
event within a certain context, i.e. related to a specific object, site and culture.

Five other tables are used to store the exact number of hits for the statistics in the Analytics_Statistics
table:

¢ Analytics_HourHits
¢ Analytics_DayHits
¢ Analytics_WeekHits
¢ Analytics_MonthHits
¢ Analytics_YearHits

When a hit for a tracked statistic occurs, it is logged into all of these tables. The difference between
them is in the unit of time used to separate hits into individual records. For example, a record in the
Analytics_HoursHits table would contain the number of hits that were logged for a given statistic during
one hour, while a single record in Analytics_MonthHits would count all hits that occurred over an entire
month.

The Analytics_ExitPages table is used to temporarily store exit page candidates for the Top exit pages
statistic. The latest candidate recorded for a visitor when their session expires is then stored as the final
exit page.
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Analytics_DayHits

CMS_Site
Coksmn Name  Data Type  Allow Nuls

? HitsID int B
HitsStatisticsID it |}
HitsStanTime  datetime |}
HitsEndTime datstime |}
¢ HitsCount int B
Analytics_Statistics HisV ghe float &
Cohsmn Name Data Type Allow Nulls I [
F StatisticsID int E
StatisticsSielD int =
StatisticsCode rvarchar(400) (=} e . N
StatisticsObjectName rvarchan(450) [ .HHEIMICS_HOUI'HI'I'S
StatistesObjectiD - = Cokemn Name  Data Type  Allow Mulks
S k g T HisID int B
StatisticsCbjectCulture nwarchan{ 10} = b= - — -
HisStatisticsID it =)
0 Hits5tartTime datetime |}
HitsEnd Time datetime |}
& HitsCount int =
HitsV zhee float &
=]

Analytics_YearHits Analytics_WeekHits
Colemin Name  Data Type  Allow Nulls Column Name  Data Type  Allow Nulls
@ HislD it B ¥ HesID int [}
HisStatisticsID  int B HisSeatistcsID int [}
HisStartTime  datetime ] HisGtantTime | datetime ]
HitsEnd Time datetime ] Hit=EndTima gstatime [}
HitsCount int B HitsCount int O
HitsVahue flazt & HisVzhe flaat &
| b
Analytics_MonthHits
Analytics_ExitPages Column Name  Data Type  Allow Nulls
Cohemin Name Datz Type  Allow Nulls F HmsID int [

F  Sessionldentficator nvarchar.., =} HitsStatisticsID  int [l
ExitPageModel D int |} HitsStanTime datetime B
ExitPagelastModified datetime ] HitsEnd Time datetime E
BitPagaSielD int [ HitsCount int [l
BxitPageCulure nvarchar.., = HitsV zhee float &

O 0

Additionally, the tables listed below are used to store campaign and conversion tracking objects:

e Analytics_Campaign - contains records representing campaigns and their settings.

e Analytics_Conversion - contains records representing conversions.

e Analytics_ConversionCampaign - stores relationships between campaigns and conwersions. Each
entry in this table indicates that a conversion should be included in the statistics of a certain
campaign. Only campaigns that are restricted to a limited set of conwversions hawe these

relationships.

Campaign and conversion statistic storage

The data logged for campaigns and conwersions is stored like all other web analytics
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statistics. The main records are kept in the Analytics_Statistics table and the
corresponding amount of hits for individual units of time are saved in the appropriate Hits
table.

Page view statistics for campaigns always use the campaign StatisticsCode with the
name of the given campaign stored in the StatisticsObjectName column.

The following code names are used for conversion statistics:

e conversion - general statistic used to store the owverall conversion records. This
statistic is always logged when a conwversion is performed on the website.

e campconversion;<campaign name> - logged when a conwersion is performed by a
user associated with the particular campaign.

* abconversion;<A/B test code name>;<Variant code name> - logged when a
conwersion is performed by a user who viewed the given page variant of an A/B test.

e myvtconversion;<MVT test code name>;<Combination name> - logged when a
conwersion is performed by a user who viewed the given content combination on a
page with a defined multivariate test.

All types of conversions use the StatisticsObjectName column to store the code name
of the logged conwersion.

12.2.2 APIclasses

The following classes are used to manage the web analytics module. They can be found in the CMS.
WebAnalytics namespace.

Analytics_Statistics table API:

e StatisticsInfo - represents the statistics of a certain event within a specific context.
e StatisticsInfoProvider - provides management functionality for statistic records.

Analytics_<time interval>Hits table API:

e HitsIinfo - represents the hits of a statistic during a specific time interval.
e HitsinfoProvider - provides management functionality for statistic hits.

Analytics_Campaign table API:

e Campaignlinfo - represents one campaign tracking object.
e CampaigninfoProvider - provides management functionality for campaigns.

Analytics_Conversion table API:

e ConversionlInfo - represents one conversion tracking object.
e ConversionIinfoProvider - provides management functionality for conversions.

Analytics_ConversionCampaign table API:

e ConversionCampaigninfo - represents a relationship between a campaign and a conversion.
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e ConversionCampaigninfoProvider - provides management functionality for campaign-conversion
relationships.

Other classes:

¢ AnalyticsHelper - provides general web analytics functionality and data.

e HitLogProvider - contains methods used to create the analytics log files for statistics.

e HitLogProcessor - this class implements the scheduled task used to periodically process the
analytics log, which transfers the information to the database.

12.2.3 Logging conversions using the API

If you need to track a type of action that is not supported by default (as described in Logging actions as
conversions), you can write your own custom code and use the API to log conversions. This allows you
to monitor any type of activity performed by users on your website and view the results using the various
conwersion reports available in the web analytics interface.

To log a conversion via the API, you can use code similar to the following:

[CH]

usi ng CVB. WebAnal yti cs;
usi ng CVB. CvBHel per;

string siteNane = CVBContext. Qurrent SiteNane;
string aliasPath = CVBContext. CurrentAl i asPat h;

/] Checks that web anal ytics and conversion tracking are enabled in the site's
settings.
// Also confirms that the current | P address, alias path and URL extension are not
excl uded from web anal ytics tracking.
i f (Anal yticsHel per.|sLoggi ngEnabl ed(siteNane, aliasPat h)

&& Anal yti csHel per. TrackConver si onsEnabl ed( si t eNane) )
{

/'l Logs the conversion according to the specified paraneters.
H t LogProvi der. LogConver si ons(si t eNarme, CVSCont ext . PreferredCul t ur eCode,
Conver si onNarre, 0, 1, Conversi onVal ue);

}

There are several possible ways to include this type of code in your website's functionality. When
tracking activity on a specific page, you may use a custom user control or web part to ensure that the
code is executed as required. If you wish to log actions that may occur anywhere on the website, you

may utilize global event handlers.

As shown abowe, conwersions can be logged using the HitLogProvider class from the CMS.
WebAnalytics namespace, specifically the following method:

LogConversions(string siteName, string culture, string objectName, int objectld, int count, double value)
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siteName - sets the code name of the site for which the conwersion should be logged.

culture - sets the culture code under which the conversion should be logged.

objectName - used to specify the code name of the conwersion that should be logged.

objectld - used to specify the ID of the conversion. This parameter may be set to 0 if a valid code
name is passed via the objectName.

count - sets the amount of conwersion hits that should logged. This parameter is optional and the
default value (1) is used if it is not specified.

value - specifies the value that will be logged for the conversion.

In addition to logging a general conwersion, this method checks if the current user has passed through a
page with a running A/B or Multivariate test, or has arrived on the website through a Campaign. If this is
the case, then the conwersion is also automatically logged within the appropriate context and included in
the statistics of the given test or campaign.

Contact management

Database tables

The following database tables are used to store contact management and scoring data:

OM_Contact - contains records representing contacts and their settings.

OM_ContactStatus - contains records representing possible contact statuses.

OM_ContactRole - stores the possible roles that contacts can have within accounts.
OM_Membership - this table is used to bind users, subscribers and customers to contacts. Each
entry has a member type, which determines whether the related object is a user, subscriber or
customer. The given object is then connected through its ID (RelatedID). Please note that the
relationships with the CMS_User, Newsletter_Subscriber and COM_Customer tables are not
indicated in the diagram below.

OM_IP - used to store the IP addresses associated with contacts.

OM_UserAgent - stores the browser user agents of contacts.

OM_Account - contains records representing accounts and their settings.

OM_AccountContact - stores relationships between contacts and accounts. Each record indicates
that a contact belongs to a specific account. If the contact has a certain role within the account, the
information is also stored in this relationship.

OM_AccountStatus - contains records representing possible account statuses.

OM_ContactGroup - contains records representing contact groups.

OM_ContactGroupMember - this table is used to bind contacts and accounts to contact groups.
Each entry has a member type, which determines whether the related object is a contact or account.
The given object is then connected through its ID (ContactGroupMemberRelatedID). Please note that
the relationships with the OM_Contact and OM_Account tables are not indicated in the diagram
below.

OM_Activity - contains records representing the logged activities.

OM_ActivityType - contains records of all possible activity types.

OM_PageVisit - used to store the additional details, which are logged along with Page visit
activities.

OM_Search - used to store additional details for Search actiwities.

OM_Score - contains records representing and their configuration.
OM_Rule - contains records representing scoring rules.
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e OM_ScoreContactRule - contains relationships between contacts, scores and rules. Each record
stores the value that a specific contact has according to a certain scoring rule. The total score points
of a contact are calculated as the sum of all values for the rules that belong to the given score.

The diagram below shows the relationships between these tables. For a full-size diagram including table
columns, please click here.

CMS_State

&

CMS_Country

‘ 0M_cContactGroupMember |

OM_ContactGroup

§
OM_ContactRole

5

8

| OM_UserAgent | ‘ 0OM_Membership
- OM_ContactStatus |<>
‘ OM_Score |@_m| OM_Rule | | OM_PageVisit }oo_cnl OM_Activity

B . & °

OM_ActivityType

.
)

g 4
OM_ScoreContactRule [~

12.3.2 APIclasses

The following contact management classes can be used in the API. Unless specified otherwise, they
may be found in the CMS.OnlineMarketing namespace.

OM_Contact table:

¢ Contactinfo - represents one contact object.
¢ ContactinfoProvider - provides management functionality for contacts.

OM_ContactStatus table:

e ContactStatusinfo - represents one contact status.
e ContactStatusinfoProvider - provides management functionality for contact statuses.

OM_ContactRole table:

e ContactRolelnfo - represents one contact role.
e ContactRolelnfoProvider - provides management functionality for contact roles.

OM_Membership table:
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e Membershiplnfo - represents a binding object between a contact and a user, subscriber or
customer.
e MembershiplnfoProvider - provides management functionality for contact binding objects.

OM_IP table:

¢ |PInfo - represents one IP address associated with a contact.
¢ |PInfoProvider - provides management functionality for contact IP addresses.

OM_UserAgent table:

e UserAgentinfo - represents one browser user agent object associated with a contact.
e UserAgentinfoProvider - provides management functionality for contact user agents.

OM_Account table:

e AccountInfo - represents one account object.
e AccountinfoProvider - provides management functionality for accounts.

OM_AccountContact table:
e AccountContactInfo - represents a relationship between a contact and an account.

e AccountContactinfoProvider - provides management functionality for account-contact
relationships.

OM_AccountStatus table:

e AccountStatusInfo - represents one account status.
e AccountStatusinfoProvider - provides management functionality for account statuses.

OM_ContactGroup table:

e ContactGrouplnfo - represents one contact group object.
e ContactGrouplInfoProvider - provides management functionality for contact groups.

OM_ContactGroupMember table:
e ContactGroupMemberinfo - represents a binding object between a contact group and contact or
account.

¢ ContactGroupMemberinfoProvider - provides management functionality for contact group binding
objects.

OM_ Activity table:

e Activitylnfo - represents one activity object.
e ActivitylnfoProvider - provides management functionality for activities.

OM_ActivityType table:

e CMS.WebAnalytics.ActivityTypelnfo - represents an activity type object.
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e CMS.WebAnalytics.ActivityTypelnfoProvider - provides management functionality for activity
types.

OM_PageVisit table:

e PageVisitinfo - represents an object used to store additional data for Page visit actiities.
¢ PageVisitinfoProvider - provides management functionality for PageVisitinfo objects.

OM_Search table:

e Searchinfo - represents an object used to store additional data for Search activities.
e SearchinfoProvider - provides management functionality for Searchinfo objects.

OM_Score table:

e Scorelnfo - represents one score object.
e ScorelnfoProvider - provides management functionality for scores.

OM_Rule table:

¢ Rulelnfo - represents one scoring rule.
¢ RulelnfoProvider - provides management functionality for scoring rules.

OM_ScoreContactRule table:

e ContactScorelListinfo - represents a binding object between a contact, score and specific scoring
rule.

Other classes:

e CMS.WebAnalytics.ActivityLogProvider - contains methods used to create activity log files.
e CMS.WebAnalytics.ActivityLogProcessor - this class implements the scheduled task used to
periodically process the activities log, which transfers the information to the database.

12.3.3 APl examples
12.3.3.1 Overview

The topics listed below contain examples that demonstrate how the contact management API can be
used:

e Managing contacts

e Managing contact groups
e Managing contact roles

e Managing contact statuses
e Managing accounts

e Managing account statuses
e Managing activities
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Please note

All of the API examples can be simulated in the APl examples user interface. Please
refer to the API examples chapter in the Developer's Guide for more details.

If you would like to check the code of the examples, please refer to <web project
folder>\CM SAPIExamples\Code\OnlineMarketing\ContactManagement\Default.
aspx.cs.

The contact management API examples use the following namespaces:

usi
usi

usi
usi
usi
usi
usi
usi

ng
ng

ng
ng
ng
ng
ng
ng

System
Syst em Dat a;

CVB. d obal Hel per;
CVB. QVvBHel per;

CMB. Sit eProvi der;
CVB. Dat aEngi ne;

CVB. Onl i neMar ket i ng;
CMVS. Set ti ngsProvi der;

12.3.3.2 Managing contacts

The following example creates a new contact.

private bool CreateContact()

{

/1l Create new contact object
Cont act I nfo newContact = new Cont act | nfo()

{
Cont act Last Nanme = "My New Cont act ",
Cont act FirstName = "My New Fi r st nane",
ContactSitel D = CvsSCont ext.CurrentSitel D,
Cont act | sAnonynous = true

b

/| Save the contact
Cont act | nf oPr ovi der. Set Cont act | nf o( newCont act) ;

return true;

The following example gets and updates the contact created by the example above.

private bool Get AndUpdat eCont act ()

{

/! Get dataset of contacts
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string where = "ContactLast Name LIKE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oPr ovi der. Get Cont act s(wher e,
null, 1, null);

i f (!DatakHel per. Dat aSour cel sEnpty(cont acts))

{
/] Get the contact from dataset
Contact I nfo contact = contacts. Fi rst<Contact!|nfo>();
I/ Update a property
cont act . Cont act Last Name = cont act . Cont act Last Nanme. ToLower () ;
/| Save the changes
Cont act | nf oProvi der. Set Cont act | nf o( cont act) ;
return true;
}

return fal se;

The following example gets and bulk updates multiple contacts specified by a WHERE condition.

private bool Get AndBul kUpdat eCont act s()

{
/] Cet dataset of contacts
string where = "ContactLast Name LI KE N My New Contact % ";
I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oPr ovi der. Get Cont act s(wher e,
nul l);
i f (!Dat aHel per. Dat aSour cel sEnpt y(cont acts))
{
foreach (Contactlnfo contact in contacts)
{
/1 Update a property of each contact
cont act . Cont act Last Nanme = cont act . Cont act Last Nane. ToUpper () ;
/1 And save them
Cont act | nf oPr ovi der . Set Cont act | nf o( cont act) ;
}
return true;
}
return fal se;
}

The following example adds a contact status to the contact created by the first example in this topic.

private bool AddContact St at usToCont act ()
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{

/!l Get dataset of contacts

string where = "ContactLast Name LI KE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oPr ovi der. Get Cont act s(wher e,
null, 1, null);

/'l Get the contact status
Cont act St at usl nfo contact Status = Cont act St at usl nf oPr ovi der .
Get Cont act St at usl nfo(" M/NewSt at us", CVSCont ext. Current SiteNane);

i f (!DatakHel per. Dat aSourcel sEnpty(contacts) && (contactStatus != null))

{
/] Get the contact from dataset
Contact I nfo contact = contacts. First<Contact|nfo>();
/1l If relationship doesn't already exist
if (contact.ContactStatuslD != contact Status. Cont act St at usl D)
{
/] Add contact status to contact
cont act . Cont act St at usl D = cont act St at us. Cont act St at usl D
/1 Save the changes
Cont act | nf oProvi der. Set Cont act | nf o( cont act) ;
return true;
}
}

return fal se;

The following example remowves the contact status added by the example above from the contact.

private bool RenpveContact St at usFr onCont act ()

{

/! Get dataset of contacts

string where = "ContactLast Name LI KE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oPr ovi der. Get Cont act s(wher e,
null, 1, null);

/'l Get the contact status
Cont act St at usl nfo contact Status = Cont act St at usl nf oPr ovi der .
Get Cont act St at usl nfo(" M/NewSt at us", CVSCont ext. Current SiteNane);

if (!DatakHel per. DataSourcel sEnpty(contacts) && (contactStatus != null))
{

/] Get the contact from dataset
Contact I nfo contact = contacts. First<Contact!|nfo>();

/[l |If relationship exists
i f (contact. ContactStatusl D == cont act St at us. Cont act St at usl D)
{
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The following example adds a membership (user) to the contact created by the first example in this
topic.

The following example remowves the membership (user) added by the previous example from the contact.
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i f (!DatakHel per. Dat aSour cel sEnpty(cont acts))
{

/] Get the contact from dataset
Contact I nfo contact = contacts. First<Contact!|nfo>();

/1l Get the nenbership

CVB. Onl i neMar ket i ng. Menber shi pl nf o menber ship = CVB. Onl i neMar ket i ng.
Menber shi pl nf oPr ovi der . Get Menber shi pl nf o(cont act. Contact| D, contact. Contactl D,
CVBCont ext . Qurrent User. User | D, Menber TypeEnum CrsUser) ;

/'l Delete the menbership
CVB. Onl i neMar ket i ng. Menber shi pl nf oProvi der . Del et eRel at i onshi p( nmenber shi p.
Menber shi pl D) ;

return (nenbership !'= null);

}

return fal se;

The following example adds an IP address to the contact created by the first example in this topic.

private bool Addl PAddress()
{

/] Cet dataset of contacts

string where = "ContactLast Name LI KE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oPr ovi der. Get Cont act s(wher e,
null, 1, null);

i f (!Dat aHel per. Dat aSour cel sEnpt y(cont acts))
{

/] Get the contact from dataset
Contact | nfo contact = contacts. First<Contact!|nfo>();

/|l Create new | P address
I PInfo neW P = new | Pl nfo()

{
| PAddress = "127.0.0. 1"

| POri gi nal Contact! D = cont act. Cont act | D,
| PActi veContact| D = contact. Contactl| D
}s

/'l Save the IP info
| PI'nf oProvi der. Set| Pl nfo(new P);

return true;

}

return fal se;

© 2012 Kentico Software



Internals and API 193

The following example remowves the IP address added by the previous example from the contact.

private bool Renovel PAddress()

{

/|l Get dataset of contacts

string where = "Contact Last Nanme LIKE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oProvi der . Get Cont act s(wher e,
null, 1, null);

i f (!DatakHel per. Dat aSour cel sEnpty(contacts))
{
/] Get the contact from dataset
Contact I nfo contact = contacts. First<Contact!|nfo>();

[/l Get contact's IP

where = String. Format ("1 PCOriginal Contactl D = ' {0}' AND | PAddress = ' {1}'",
contact.ContactI D, "127.0.0.1");

I nf oDat aSet <| Pl nf o> del etel Ps = | Pl nf oProvi der. Getl ps(where, null, 1,

"IPID");

i f (!DatakHel per. Dat aSour cel sEnpt y(del et el Ps))

{
/] Delete |IP
| Pl nfoProvi der. Del et el Pl nfo(del etel Ps. First<I|Plnfo>());
return true;

}

}

return fal se;

The following example adds user agent information to the contact created by the first example in this
topic.

private bool AddUser Agent ()

{

/] Cet dataset of contacts

string where = "ContactLast Name LI KE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oPr ovi der. Get Cont act s(wher e,
null, 1, null);

i f (!Dat aHel per. Dat aSour cel sEnpt y(cont acts))
{
/]l Get the contact from dataset
Contactlnfo contact = contacts. First<Contactlnfo>();

/] Create new agent info
User Agent I nfo agent I nfo = new User Agent | nf o()
{
User Agent Act i veCont act| D = cont act. Cont act | D,
User Agent Ori gi nal Contact| D = cont act . Cont act | D,
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User Agent String = "M/ User Agent"
iE

/] Save the agent info
User Agent | nf oProvi der. Set User Agent | nf o( agent I nf 0) ;

return true;

}

return fal se;

The following example remowves the user agent information added by the previous example from the
contact.

private bool RenmoveUser Agent ()

{

/!l Get dataset of contacts

string where = "ContactLast Name LI KE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oPr ovi der. Get Cont act s(wher e,
null, 1, null);

i f (!Dat aHel per. Dat aSour cel sEnpt y(cont acts))
{

/] Get the contact from dataset
Contact | nfo contact = contacts. Fi rst<Contact!|nfo>();

/] Get the user agent info
where = String. Format (" User Agent O i gi nal Contact! D = ' {0}' AND

User Agent String = '{1}'", contact.ContactlD, "M/ User Agent");
I nf oDat aSet <User Agent | nf o> del et eAgents = User Agent | nf oPr ovi der .

Get User Agent s(where, null, 1, null);
i f (!DataHel per. Dat aSour cel sEnpt y( del et eAgents))
{

/] Delete the user agent info

User Agent | nf oProvi der . Del et eUser Agent | nf o( del et eAgent s. First<
User Agent I nfo>());

return true;

}

return fal se;

The following example deletes the contact created by the first example in this topic.

private bool Del eteContact()
{
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/] Cet dataset of contacts
string where = "ContactLast Name LI KE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oPr ovi der. Get Cont act s(wher e,
null, 1, null);

i f (!Dat aHel per. Dat aSour cel sEnpt y(cont acts))

{
/1 Get the contact from dataset
Contactlnfo contact = contacts. First<Contactlnfo>();
/] Delete the contact
Cont act | nf oProvi der. Del et eCont act | nfo(cont act) ;
return true;

}

return fal se;

12.3.3.3 Managing contact groups

The following example creates a new contact group.

private bool CreateContactG oup()

{
/1 Create new contact group object
Cont act G oupl nf o new& oup = new Cont act G oupl nf o()
{
Cont act G oupDi spl ayName = "M/ new group”,
Cont act G oupNane = "M/NewG oup”,
Cont act G oupSitel D = C\VBCont ext. Qurrent Sitel D,
Cont act G oupDynami cCondi ti on = "{%ont act . Cont act Last Nane. Cont ai ns
(\Ilw ne\l\)\")%"
Ji o
/'l Save the contact group to database
Cont act G oupl nf oProvi der. Set Cont act G oupl nf o( new& oup) ;
return true;
}

The following example gets and updates the contact group created by the example abowe.

private bool GCet AndUpdat eContact G oup()

{
/1 Get the contact group

Cont act G oupl nf o updat eG oup = Cont act G oupl nf oPr ovi der . Get Cont act G oupl nf o(

"M/NewG oup", CWMVBContext. CQurrent SiteNane);
if (updateGoup !'= null)
{
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/] Update contact group's properties
updat eG oup. Cont act G oupD spl ayName = updat eG oup. Cont act G oupD spl ayNare.
ToLower () ;

/| Save the contact group
Cont act G oupl nf oProvi der . Set Cont act G- oupl nf o( updat eG oup) ;

return true;

}

return fal se;

The following example gets and bulk updates multiple contact groups specified by a WHERE condition.

private bool GCet AndBul kUpdat eCont act G oups()

{
/1 Get the contact groups

string where = "Contact G oupNane LI KE N M/NewG oup% " ;
I nf oDat aSet <Cont act G oupl nf 0> groups = Cont act G oupl nf oPr ovi der.
Get Cont act G oups(where, null);

i f (!DatakHel per. Dat aSour cel sEnpt y( gr oups))

{
foreach (Contact G ouplnfo group in groups)
{
/1 Update a property
gr oup. Cont act G oupDi spl ayNanme = group. Cont act G oupDi spl ayNane. ToUpper
0);
/| Save the contact group
Cont act G oupl nf oProvi der. Set Cont act G oupl nf o( gr oup) ;
}
return true;
}

return fal se;

The following example adds a contact to the contact group created by the first example in this topic.

private bool AddContact ToG oup()

{

/] Cet dataset of contacts

string where = "ContactLast Nane LIKE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oProvi der. Get Cont act s(wher e,
null, 1, null);

/1 Get the contact group
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Cont act G oupl nf o group = Cont act G oupl nf oPr ovi der . Get Cont act G oupl nf o(
"M/NewG oup", CWMVSContext. Current SiteNane);

i f (!DataHel per. Dat aSour cel sEnpty(contacts) && (group != null))
{

/'l Get the contact from dataset
Contact I nfo contact = contacts. First<Contact!|nfo>();

/] Create the contact - contactgroup relationship
Cont act G- oupMenber | nf o newCont act G oupMenber = new Cont act G oupMenber | nf o
()

{
Cont act G oupMenber Cont act G oupl D = group. Cont act G oupl D,
Cont act G oupMenber Type = Cont act G oupMenber TypeEnum Cont act ,
Cont act G oupMenber Rel at edl D = cont act . Cont act | D,
Cont act G oupMenber Fr omVanual = true

BE

/| Save the contact group
Cont act G oupMenber | nf oPr ovi der . Set Cont act G oupMenber | nf o
(newCont act G oupMenber) ;

return true;

}

return fal se;

The following example remowves the contact added by the the previous example from the group.

private bool RenobveContact Fr on oup()

{

/] Cet dataset of contacts

string where = "ContactLast Name LIKE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oPr ovi der. Get Cont act s(wher e,
null, 1, null);

/1 Get the contact group

Cont act G oupl nf o group = Cont act G oupl nf oPr ovi der . Get Cont act G oupl nf o(
"M/NewG oup", CWVBContext. CurrentSiteNane);

i f (!DatakHel per. Dat aSour cel sEnpty(contacts) &% (group !'= null))
{

/] Get the contact from dataset
Contact I nfo contact = contacts. Fi rst<Contact!|nfo>();

/] Get the contact - contactgroup relationship

Cont act G oupMenber | nf o del et eCont act G oupMenber =
Cont act G oupMenber | nf oPr ovi der . Get Cont act G oupMenber | nf oByDat a( gr oup.
Cont act G oupl D, contact. Contactl D, Contact G oupMenber TypeEnum Cont act) ;

i f (del et eContact G oupMenber != null)
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/Il Delete the info
Cont act G oupMenber | nf oProvi der . Del et eCont act G oupMenber | nf o
(del et eCont act G oupMenber) ;

return true;

}

return fal se;

The following example adds an account to the contact group created by the first example in this topic.

private bool AddAccount ToG oup()
{

/1 Get the account

Account | nfo account = Account | nfoProvi der. Get Account | nfo("M/ New Account",
CVBCont ext . Current Si t eNane) ;

/1 Cet the contact group
Cont act G oupl nf o group = Cont act G oupl nf oPr ovi der . Get Cont act G oupl nf o(
"M/NewG oup", CWMVBContext. CQurrent SiteNane);

if ((account !'= null) &% (group !'= null))
{

/] Create new account - contact group rel ationship
Cont act G oupMenber | nf o newCont act G oupMenber = new Cont act G oupMenber | nf o

O

{
Cont act G- oupMenber Cont act G oupl D = group. Cont act G- oupl D,
Cont act G- oupMenber Type = Cont act G oupMenber TypeEnum Account ,
Cont act G- oupMenber Rel at edl D = account. Account | D

iE

/| Save the object
Cont act G oupMenber | nf oProvi der . Set Cont act G oupMenber | nf o
(newCont act G oupMenber ) ;

return true;

}

return fal se;

The following example removes the account added by the the previous example from the group.

private bool RenmoveAccount Fronroup()

{
/1l Get the account
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Account | nfo account = Account | nfoProvi der. Get Account | nfo("M/ New Account",
CVBCont ext . Qurrent Si t eNane) ;

/1 Get the contact group
Cont act G oupl nf o group = Cont act G oupl nf oPr ovi der . Get Cont act G oupl nf o(
"M/NewG oup", CNVBCont ext. CurrentSiteNane);

if ((account != null) && (group !'= null))
{

I/ Get the account - contactgroup relationship

Cont act G oupMenber | nf o del et eCont act G oupMenber =
Cont act G oupMenber | nf oProvi der . Get Cont act G oupMenber | nf oByDat a( gr oup.
Cont act G oupl D, account. Account| D, Cont act G oupMenber TypeEnum Account ) ;

i f (del eteContact G oupMenber != null)

{
I/l Delete the info

Cont act G oupMenber | nf oPr ovi der . Del et eCont act G oupMenber | nf o
(del et eCont act G oupMenber) ;

return true;

}

return fal se;

The following example deletes the contact group created by the first example in this topic.

private bool Del et eContact G oup()

{
/1 Get the contact group

Cont act G oupl nf o del et eGoup = Cont act G oupl nf oPr ovi der . Get Cont act G oupl nf o(
"M/NewG oup", CWMVBContext. CQurrent SiteNane);

if (deleteGoup !'= null)

{
/1 Delete the contact group
Cont act G oupl nf oProvi der . Del et eCont act G oupl nf o( del et eG oup) ;
return true;

}

return fal se;

12.3.3.4 Managing contact roles

The following example creates a contact role.
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private bool CreateContactRole()

{
/1 Create new contact role object
Cont act Rol el nf o newRol e = new Cont act Rol el nf o()
{
Cont act Rol eDi spl ayName = "M/ new rol e",
Cont act Rol eNane = " MyNewRol e",
Cont act Rol eSitel D = CVSContext. Current Sitel D
Ji o
/1 Save the contact role
Cont act Rol el nf oProvi der. Set Cont act Rol el nf o( newRol e) ;
return true;
}

The following example gets and updates the contact role created by the example above.

private bool GCet AndUpdat eCont act Rol e()
{

/]l Cet the contact role

Cont act Rol el nf o updat eRol e = Cont act Rol el nf oPr ovi der . Get Cont act Rol el nf o(
"M/NewRol e", CN\VBCont ext. Current SiteNane);

if (updateRole != null)

{
/1 Update a property
updat eRol e. Cont act Rol eDi spl ayNane = updat eRol e. Cont act Rol eDi spl ayNare.
ToLower () ;
/1 Save the changes
Cont act Rol el nf oProvi der. Set Cont act Rol el nf o( updat eRol €e) ;
return true;
}

return fal se;

The following example gets and bulk updates multiple contact roles specified by a WHERE condition.

private bool CetAndBul kUpdat eCont act Rol es()

{

/'l Get the contact rol es dataset

string where = "Cont act Rol eNane LI KE N My/NewRol e% " ;

I nf oDat aSet <Cont act Rol el nf o> rol es = Cont act Rol el nf oPr ovi der. Get Cont act Rol es
(where, null);

i f (!DatakHel per. Dat aSour cel sEnpty(rol es))
{

foreach (ContactRolelnfo role in roles)

{
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The following example deletes the contact role created by the first example in this topic.

12.3.3.5 Managing contact statuses

The following example creates a contact status.
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The following example gets and updates the contact status created by the example above.

private bool Get AndUpdat eCont act St at us()
{

/1 Get the contact status

Cont act St at usl nf o updat eSt at us = Cont act St at usl nf oPr ovi der .
Get Cont act St at usl nf o(" MyNewsSt at us", CVBCont ext. Current Sit eNane);

if (updateStatus != null)

{
I/ Update a property
updat eSt at us. Cont act St at usDi spl ayNane = updat eSt at us.
Cont act St at usDi spl ayNane. ToLower () ;

/| Save the changes
Cont act St at usl nf oProvi der . Set Cont act St at usl nf o(updat eSt at us) ;

return true;

}

return fal se;

The following example gets and bulk updates multiple contact statuses specified by a WHERE
condition.

private bool GCet AndBul kUpdat eCont act St at uses()
{

/] Cet the contact statuses dataset

string where = "Contact StatusName LI KE N M/NewSt at us% ";

| nf oDat aSet <Cont act St at usl nf 0> st atuses = Cont act St at usl nf oPr ovi der.
Get Cont act St at uses(where, nul l);

i f (!Dat aHel per. Dat aSour cel sEnpt y( st at uses))

foreach (ContactStatuslnfo contactStatus in statuses)

{
/1 Update a property
cont act St at us. Cont act St at usDi spl ayNanme = cont act St at us.
Cont act St at usDi spl ayNane. ToUpper () ;

/| Save the changes
Cont act St at usl nf oPr ovi der . Set Cont act St at usl nf o( cont act St at us) ;

}

return true;

}

return fal se;
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The following example deletes the contact status created by the first example in this topic.

12.3.3.6 Managing accounts

The following example creates a new account.

The following example gets and updates the account created by the example abowe.
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i f (updateAccount != null)

{
/1 Update a property
updat eAccount . Account Name = updat eAccount . Account Narre. ToLower () ;

/1 And save it
Account | nf oProvi der . Set Account | nf o( updat eAccount ) ;

return true;

}

return fal se;

The following example gets and bulk updates multiple accounts specified by a WHERE condition.

private bool Get AndBul kUpdat eAccount s()

{
/] Cet dataset of accounts
string where = "Account Name LI KE N My New Account % ";
I nf oDat aSet <Account | nf o> accounts = Account | nf oProvi der. Get Account s(wher e,
nul 1) ;
i f (!DatakHel per. Dat aSour cel sEnpt y(accounts))
{
foreach (Account|nfo account in accounts)
{
/1 Update each one's property
account . Account Nane = account . Account Name. ToUpper () ;
/1 And save it
Account | nf oProvi der. Set Account | nfo(account) ;
}
return true;
}
return fal se;
}

The following example adds an account status to the account created by the first example in this topic.

private bool AddAccount StatusToAccount ()
{

/1 Get the account

Account | nfo account = Account | nfoProvi der. Get Account I nfo("M/ New Account",
CVBCont ext. Qurrent Si t eNane) ;

/] Cet the account status
Account St at usl nfo account St at us = Account St at usl nf oPr ovi der .
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Get Account St at usl nfo(" M/NewSt at us", CVSCont ext. Current Sit eNane) ;

if ((account !'= null) && (accountStatus != null))
{
/'l Check that account doesn't have this status
i f (account.Account Statusl D ! = account St at us. Account St at usl D)
{
/'l Set new status
account . Account St at usl D = account St at us. Account St at usl D
/| Save changes to the object
Account | nf oProvi der. Set Account | nfo(account);
return true;
}
}

return fal se;

The following example remowves the account status added by the previous example from the account.

private bool RenpbveAccount Stat usFr omAccount ()

{
/] Cet the account

Account | nfo account = Account | nf oProvi der. Get Account | nf o("M/ New Account",
CVBCont ext . Current Si t eNane) ;

[/l Get the account status
Account St at usl nf o account St at us = Account St at usl nf oPr ovi der .
Get Account St at usl nf o( " MyNewst at us", CVBCont ext. Qurrent SiteNane);

if ((account !'= null) && (accountStatus != null))

{

/'l Check if account has this status set
i f (account.Account Statusl D == account St at us. Account St at us| D)

{
/! Renove the status from account
account . Account Statusl D = O;
/| Save the object
Account | nf oProvi der. Set Account | nfo(account) ;
return true;
}

}

return fal se;

The following example adds a contact to the account created by the first example in this topic.
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private bool AddContact ToAccount ()

{

/|l Get dataset of contacts

string where = "Contact Last Nanme LIKE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oProvi der . Get Cont act s(wher e,
null, 1, null);

/] Get the account
Account | nfo account = Account | nfoProvi der. Get Account | nfo("M/ New Account",
CVBCont ext . Qurrent Si t eNane) ;

/] CGet the role
Cont act Rol el nfo rol e = Cont act Rol el nf oPr ovi der . Get Cont act Rol el nf o(" M/NewRol e",
CVBCont ext . Current Si t eNane) ;

i f (!Dat aHel per. Dat aSour cel sEnpty(contacts) && (account !'= null) && (role I=

nul 1))
{
/] Get the contact from dataset
Contact | nfo contact = contacts. Fi rst<Contact|nfo>();
/] Create new account - contact relationship
Account Cont act | nfo account Cont act = new Account Cont act | nf o()
{
Account | D = account . Account | D,
Contact| D = contact. Contact| D,
Cont act Rol el D = rol e. Cont act Rol el D
H
/'l And save it
Account Cont act | nf oProvi der. Set Account Cont act | nf o( account Cont act) ;
return true;
}

return fal se;

The following example removes the contact added by the previous example from the account.

private bool RenobveContact Fr omAccount ()

{

/] Cet dataset of contacts

string where = "ContactLast Name LIKE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oPr ovi der. Get Cont act s(wher e,
null, 1, null);

/] Cet the account
Account | nfo account = Account | nfoProvi der. Get Account I nfo("M/ New Account ",
CVBCont ext . CQurrent Si t eNane) ;

i f (!DatakHel per. Dat aSour cel sEnmpty(contacts) && (account != null))
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The following example deletes the account created by the first example in this topic.

12.3.3.7 Managing account statuses

The following example creates an account status.
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Account St at usSitel D = CVBSCont ext. Current Sitel D
%

/] Save the account status
Account St at usl nf oProvi der . Set Account St at usl nf o( newSt at us) ;

return true;

The following example gets and updates the account status created by the example abowe.

private bool GCet AndUpdat eAccount Stat us()
{

/'l Get the account status

Account St at usl nf o updat eSt at us = Account St at usl nf oPr ovi der .
Get Account St at usl nf o(" M/NewSt at us”, CVSCont ext. Current Sit eName) ;

if (updateStatus != null)

{
/1 Update a property
updat eSt at us. Account St at usDi spl ayNane = updat eSt at us.
Account St at usDi spl ayNane. ToLower () ;

/| Save the changes
Account St at usl nf oPr ovi der. Set Account St at usl nf o( updat eSt at us) ;

return true;

}

return fal se;

The following example gets and bulk updates multiple account statuses specified by a WHERE
condition.

private bool Get AndBul kUpdat eAccount St at uses()
{

/'l Get the account status dataset

string where = "Account St at usNane LI KE N M/NewSt at us% " ;

| nf oDat aSet <Account St at usl nf o> st at uses = Account St at usl nf oPr ovi der.
Get Account St at uses(where, null);

i f (!DatakHel per. Dat aSour cel sEnpt y( st at uses))
{

foreach (Account Statuslnfo account Status in statuses)

{
/1 Update a property

account St at us. Account St at usDi spl ayName = account St at us.
Account St at usDi spl ayNane. ToUpper () ;

/'l Save the changes
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The following example deletes the account status created by the first example in this topic.

12.3.3.8 Managing activities

The following example logs an activity.
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{
ActivityType = activityType. ActivityTypeNane,
ActivityTitle = "M/ new activity",
ActivitySitel D = C\VBCont ext. CQurrent Sitel D,
ActivityOiginal Contactl D = contact. Contact| D,
ActivityActiveContact|I D = contact. Contact| D

BE

/] Save the activity
ActivitylnfoProvider.SetActivitylnfo(newActivity);

return true;

}

return fal se;

The following example gets and updates a the activity logged by the example above.

private bool GCet AndUpdateActi vity()

{

/] Cet dataset of contacts

string where = "ContactLast Name LIKE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oProvi der. Get Cont act s(wher e,
null, 1, null);

i f (!DatakHel per. Dat aSour cel sEnpt y(cont acts))
{
/'l Cet the contact from dataset
Contact I nfo contact = contacts. First<Contact!|nfo>();

/] Get all activities associated with user

where = String. Format ("ActivityActiveContactID = '{0}'", contact.
Cont act |1 D);

| nf oDat aSet <Act i vi tyl nf o> updat eActivities = ActivitylnfoProvider.
Get Activities(where, null);

i f (!DataHel per. Dat aSour cel sEnpt y(updat eActivities))

{
/] Cet just the first activity
Activitylnfo activity = updateActivities.First<Activitylnfo>();
/1 Update the activity
activity.ActivityTitle = activity.ActivityTitle. ToLower();
/'l Save the activity
ActivitylnfoProvider. SetActivitylnfo(activity);
return true;
}
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return fal se;

The following example gets and bulk updates multiple activities specified by a WHERE condition.

private bool Get AndBul kUpdat eActivities()

{

/] Cet dataset of contacts

string where = "ContactLast Name LIKE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oPr ovi der . Get Cont act s( wher e,
null, 1, null);

if (!DatakHel per. Dat aSour cel sEnpty(contacts))
{

/1 Get the contact from dataset
Contact I nfo contact = contacts. Fi rst<Contact!|nfo>();

/l CGet all activities associated with contact
where = String. Format ("ActivityActiveContactID = '{0}'", contact.
Contact |1 D);

| nf oDat aSet <Act i vi tyl nf o> updat eActivities = ActivitylnfoProvider.
CGet Activities(where, null);

i f (!DatakHel per. Dat aSour cel sEnpt y(updat eActivities))

{
foreach (Activitylnfo activity in updateActivities)
{
/1l Update activity content
activity.ActivityTitle = activity.ActivityTitle. ToLower();
/] Save the activity
ActivitylnfoProvider.SetActivitylnfo(activity);
}
return true;
}

}

return fal se;

The following example deletes the activity logged by the first example in this topic.

private bool DeleteActivity()

{

/] Cet dataset of contacts

string where = "ContactLast Name LIKE N My New Contact % ";

I nf oDat aSet <Cont act | nf o> contacts = Cont act | nf oProvi der. Get Cont act s(wher e,
null, 1, null);
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i f (!DatakHel per. Dat aSour cel sEnpty(cont acts))
{
/]l Get the contact from dataset
Contact I nfo contact = contacts. First<Contact!|nfo>();

/1l Get all activities associated with contact

where = String. Format ("ActivityOriginal ContactlID = '{0}'", contact.
Contact 1 D);

| nf oDat aSet <Activitylnfo> activities = ActivitylnfoProvider.GetActivities
(where, null);

i f (!DataHel per. Dat aSour cel seEnpty(activities))

{
foreach (Activitylnfo activity in activities)
{
/'l Del ete the object
ActivitylnfoProvider.Del eteActivitylnfo(activity);
}
return true;
}

}

return fal se;

12.4 A/B testing
12.4.1 Database tables

The following database tables are used to store A/B testing data:

e OM_ABTest - contains records representing A/B tests and their settings.

e OM_ABVariant - contains records representing individual A/B testing page variants. Each variant
record contains the path to the corresponding document in the content tree, which will be displayed
when the given variant is selected during the test.
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12.4.2

12.5
1251

API classes

MVT testing

Database tables

OM_ABTest table API:

OM_ABVariant table API:

e ABTestInfo - represents one A/B test object.
e ABTestInfoProvider - provides management functionality for A/B tests.

213

CMS_Site
OM_ABTest
Column Name Data Type
. ® ABTestlD int
OM_ABVariant AETestMame nvarchar{50)
Column M Data T Allow Null
gamn e s cllio o ABTestDescription nvarchar(MAX)
¥ ABVariantlD int 0
ABTestCulture nvarchar(50)
ABVariantDisplayMame nvarchar(110) & .
AETestOriginalPage nvarchar{450)
ABVarianthame nvarchar(50) 0 .
ABTestOpenFrom datetime
ABVariantTestlD int 0 )
0 " ABTestOpenTo datetime
ABVariantPa nvarchar(450
(450) 0 ABTestEnabled bit
ABVariantViews int 12 X .
ABTestSitelD int
ABVariantConwversions int |:| X .
ABTestMaxConversions int
ABVariantGUID unigueidentifier = . .
ABTestConversions int
ABVariantLastModified datetime = o
ABTestGUID unigueidentifier
ABVariantSiteID int
anan=t n O ABTest astModified datetime
O ABTestTargetConvers...  nvarchar(100)
ABTestDisplayMame nvarchar(100)

Allow Mulls

oo

OOEOOEREOOEEOEE

e ABVariantinfo - represents one A/B testing page variant.
e ABVariantinfoProvider - provides management functionality for page variants.

The following database tables are used to store multivariate testing data:

The results of A/B tests (i.e. conwersion statistics) are stored among the data of the web analytics
module. Please see Web analytics -> Database tables to learn more.

The following classes are used to manage the A/B testing module. They may be found in the CMS.
OnlineMarketing namespace.

e OM_MVTest - contains records representing MVT tests and their settings. Each test record contains
the path to the corresponding document in the content tree. When the test is running, possible MVT
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combinations will be loaded through their connection to the given document's page template or
content.

e OM_MVTVariant - contains records representing MVT testing variants. As you can see, variants are
not linked to specific MVT tests. Instead, they are either stored on the page template used by the
given document (in the case of web parts and zones) or as part of the document's content (editor
widget variants).

e OM_MVTCombination - this table is used to store MVT combinations and their configuration.

e OM_MVTCombinationVariation - stores relationships between MVT variants and combinations.
Each entry in this table indicates that a variant is included in a specific combination.

‘ CMS_Site }dﬁ— J
8
‘ CMS_PageTemplate }@;
8 &
OM_MVTest
Column Mame Data Type Allowy Mulls
7 MVTestlD int ]
MyTestName nvarchar(50) 0 OM_MVTCombination
MyTestDesciption nvarchar(MAX) Column Name Data Type Allow Mulls
MiTestPage nvarchar(450) = % MVTCombinationID int ]
MyTestSitelD int B MVTCombinationMame nvarchar(200) [l
MVTestCulture nvarchar(50) MVTCombinationCustomMName nvarchar(200)
MyTestOpenFrom datetime MVTCombinationPageTemplateID  int [l
My TestOperTo datetime MVTCombinationEnabled bit [l
MyTestMaxConversions int MVTCombinationGUID uniqueidentifier [l
MyTestConversions int MVTCombinationLastModified datetime [l
MVTestTargetConversionType  nvarchar(100) MVTCombinationlsDefault bit
MyTestGUID uniqueidentifier [} MVTCombinationConversions int
MyTestLastModified datetime B MVYTCombinationDocumentID int
MyTestEnabled bit ] [
MyTestDisplayMame nvarchar(100) ]
O
OM_MVTVariant
Column Name Data Type Allow Nulls
@ MyTVariantlD int 0 =
Mmarianm_ﬁme nvarchar(100) o OM_MVTCombinationVariation
MyTVariantDisplayMName nvarchar(200) =
- — - Column Name Data Type  Allow Nulls
MVTVariantinstanceGUID uniqueidentifier 2 MVTCombinationId  int (&
MyTVariantZoneID nvarchar(200) [ e 2 MVTVariantD int &l
MVTVariantPageTemplatelD  int [} &
MVTVariantEnabled bit =
MyTVariantiebParts nvarchar (MAX)
MVTVariantGUID uniqueidentifier [}
MyTVariantLastModified datetime [}
MyTVariantDescription nvarchar (MAX)
MVTVariantDocumentlD int
[
The results of MVT tests (i.e. conversion statistics) are stored among the data of the web analytics
module. Please see Web analytics -> Database tables to learn more.
12.5.2 APIclasses

The following classes are used to manage the MVT testing module. They may be found in the CMS.

OnlineMarketing namespace.
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OM_MVTest table API:

e MVTestInfo - represents one MVT test object.
e MVTestInfoProvider - provides management functionality for MVT tests.

OM_MVT Variant table API:

e MVTVariantinfo - represents one MVT variant.
e MVTVariantinfoProvider - provides management functionality for MVT variants.

OM_MVTCombination table API:

e MVTCombinationInfo - represents one MVT combination.
e MVTCombinationInfoProvider - provides management functionality for combinations.

OM_MVTCombinationVariation table API:

e MVTCombinationVariationInfo - represents a relationship between an MVT variant and a
combination.

e MVTCombinationVariationinfoProvider - provides management functionality for
variant-combination relationships.

12.6 Content personalization
12.6.1 Database tables

Content personalization data is stored in a single database table:

e OM_PersonalizationVariant - contains records representing personalization variants of web parts,
zones and widgets. Web part and zone variants are bound to a specific page template. Widget
variants are additionally connected to individual documents.

OM_ PersonalizationVariant

Column Name Data Type Allow Mulls

% VariantID int

VariantEnabled bit

VariantMame nvarchar{200)

VariantDisplayMame nvarchar{200)

VariantInstanceGUID uniqueidentifier v

VariantZonelD nwvarchar{200) v

VariantPageTemplateID int

VariantWebParts nvarchar{MAX)

WariantPasition int v

VariantGUID uniqueidentifier

VariantLastModified datetime

VariantDescription nvarchar(MAX) ]

VariantDocumentID int W

VariantDisplayCondition nvarchar{MAX)

All variant records contain the ID of the zone where they are located. Web part and widget variants
additionally have bindings to the specific web part/widget instance for which they are defined.
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12.6.2 APIclasses

12.7
12.7.1

The following classes are used to manage content personalization. They may be found in the CMS.
OnlineMarketing namespace.

OM_PersonalizationVariant table API:

¢ ContentPersonalizationVariantinfo - represents one personalization variant.
¢ ContentPersonalizationVariantinfoProvider - provides management functionality for content

personalization variants.

Newsletters

Database tables

The following database tables are used in the newsletters module:

Newsletter_Newsletter - contains records representing newsletters and their configuration.
Newsletter_Newsletterlssue - used to store individual newsletter issues, including their content.
Newsletter_Subscriber - contains records representing newsletter subscribers.
Newsletter_SubscriberNewsletter - stores relationships between subscribers and newsletters. This
table also contains data that determines whether the subscriber is approved for the given newsletter.
Newsletter_ EmailTemplate - used to store the templates on which newsletter issues and
notification messages are based (all types).

Newsletter_Emails - this table stores newsletter e-mails could not be sent out successfully (i.e. the
newsletter queue). This allows them to be resent at a later time.

Newsletter_OpenedEmail - stores relationships between subscribers and newsletter issues. Each
record indicates that a subscriber has opened a specific issue.

Newsletter_Link - contains records representing links inside the content of newsletter issues.
Newsletter_SubscriberLink - stores relationships between subscribers and newsletter links. Each
record indicates that a subscriber has clicked on a specific link.
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Newsletter_NewsletterIssue
Column Name Data Type Allow Mulls
? IssuelD int [} -
IssusSubject nvarchar (450) & Newsletter_EmailTemplate
[ssueText varchar (MAX) (& Column Mame Data Type Allow Mulls
IssueUnsubscribed int = ¥ TempiatelD nt 0
IssueNensletterDD int a TemplateDisplayName nvarchar(250) =
ssueTemplateID nt TemplateMame nvarchar(250) [}
IssueSentEmails int [} ' TemplateBody nuarchar (MAX) 0
IssueMailoutTime datetime TemplateSitelD it 0
IssueshowInNewsletterArchive  bit TemplateHeader ruarcher (MAX) 0
IssueGUID unigueidentifier = TemplateFoater narchar (MAX) |
Issuel astModified datetime = e TemplateType ruarchar(50) |
—— nt & TemplateStylesheetText  nvarchar (MAX)
IssueOpenedEmais ot TemplateGUID uniqueidentifier [}
IesueBounces it Templatel astModified datetime [}
TemplateSubject nvarchar(450)
D [
O
Newsletter_Link Newsletter Newsletter
Column Name Data Type Allow Nulls Column Mame Data Type Allow Mulls
% LinkID int 1} % NewsletterID int =
LinkIssuelD int =] NewsletterDisplayName nvarchar(250) [}
LinkTarget nvarchar (MAX) =] Newsletterame nvarchar (250) [}
LinkDescription  nvarchar(450) =] NewsletterType nvarchar(5) [}
LinkOutdated ~ bit =] NewsletterSubscriptionTemplatelD int [}
LinkTotalClicks it ———0 NewsletterUnsubscriptionTemplatelD  int =
LinkGUID uniqueidentifier B NewsletterSenderMame nvarchar (200) =
=] NewsletterSenderEmail nvarchar (200) [}
NewsletterDynamicSubject nvarchar (500)
NewsletterDynamicURL nvarchar (500)
NewsletterDynamicscheduledTaskID  int
NewsletterTemplatelD int
NewsletterSitelD int [}
Newsletter_Emails NewsletterGUID uniqueidentifier [}
Column Name Data Type Allow Mulls NewsletterUnsubscribeUr] nvarchar {1000)
? EmaillD int = NewsletterBaseUr! nvarchar (500)
Newsletter_OpenedEmail EmailNewsletterlssuelD  int ] NewsletterLastModified datetime [}
ColumnMame Data Type  Allow Nulls EmailSubscriberID int [} NewsletterUseEmailQueus bit
¥ SubscriberId  int 1} EmailSitelD int m NewsletterEnableCptin bit
7 IssuelD int (] EmailLastSendResult nvarchar(MAX) NewsletterOptInTemplateID int
Openedhen  datetime EmaillastsendAttempt  datetime NewsletterSendOptInConfirmation bit
O EmailSending bit NewsletterOptInApprovalURL nvarchar (450)
EmailGUID uniqueidentifier = NewsletterTrackOpenEmails bit
EmailLastModified datetime =] NewsletterTrackClickedLinks bit
[} NewsletterDraftEmails nvarchar (450)
0 0
Newsletter_Subscriber
ok Nome Data Type Slow Nl 4 Newsletter_SubscriberNewsletter
¥ SubseriberlDd nt O - - Column Name Data Type Allow Nulls
SubscriberEmail nvarchar(400) Ei| Newsletter_SubscriberLink 9 SubsaberD ot
SubscriberFirstName nvarchar{200) C°|U|T":'| Mame DataType Allow Nuls 2 Nensletterd nt
SubscriberLasthame nvarchar{200) & | o] 7 5.'-“355"35'1'3 int ] subscribedyihen datetine
SubscriberSiteID int ] % LinkID int ] SubscriptionApproved bit
SubscriberGUID uniqueidentifier (@] Clicks int SubscriptionApprovedihen  datetime
SubscriberCustomData  nvarchar(MAX) O SubscriptionApproval GUID uniqueidentifier
SubscriberType nvarchar{100)
SubscriberRelatedID int
SubscriberLastModified  datetime
SubscriberFullMame nvarchar (440)
SubscriberBounces int
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12.7.2 APIclasses

The following classes are used to manage the newsletters module. They may be found in the CMS.
Newsletter namespace.

Newsletter Newsletter table API:

¢ Newsletter - represents on newsletter object.
¢ NewsletterProvider - provides management functionality for newsletters.

Newsletter _NewsletterIssue table API:

e |Issue - represents one newsletter issue.
¢ |ssueProvider - provides management functionality for newsletter issues.

Newsletter_Subscriber table API:

e Subscriber - represents one newsletter subscriber.
e SubscriberProvider - provides management functionality for subscribers.

Newsletter_SubscriberNewsletter table API:

e SubscriberNewsletterinfo - represents a relationship between a subscriber and a newsletter.
e SubscriberNewsletterinfoProvider - provides management functionality for subscriber-newsletter
relationships.

Newsletter_EmailTemplate table API:

e EmailTemplate - represents one newsletter e-mail template.
e EmailTemplateProvider - provides management functionality for newsletter templates.

Newsletter_Emails table API:

e EmailQueueltem - represents an issue e-mail in the newsletter e-mail queue.
e EmailQueueManager - provides management functionality for the newsletter queue.

Newsletter_OpenedEmail table API:
e OpenedEmaillnfo - represents a relationship which indicates that a subscriber has opened a

newsletter issue.
e OpenedEmaillnfoProvider - provides management functionality for subscriber-issue relationships.

Newsletter_Link table API:

¢ LinkInfo - represents a link in a newsletter.
¢ LinkinfoProvider - provides management functionality for newsletter links.

Newsletter_SubscriberLink table API:

e SubscriberLinkiInfo - represents a relationship between a subscriber and a newsletter link (i.e. the
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amount of clicks that the given subscriber performed, if any).
e SubscriberLinkinfoProvider - provides management functionality for subscriber-link relationships.

12.8 On-line marketing macros

There are many available macro expressions and methods that provide a way to dynamically load values
related to on-line marketing features. Properly using these expressions allows you to set up flexible
content and behaviour for your website.

With on-line marketing, one of the most important places where macros are required is in the conditions
that can be specified for Content personalization variants, dynamic Contact groups or Campaigns. They
may also be used in all other parts of Kentico CMS where macros are supported.

Please note that all expressions described below are context macros, which means they must be
enclosed in {% %} parentheses when entered into text or other general fields. This is not necessary
inside macro-specific fields, such as condition editors, where the system automatically ensures that the
content is processed as a macro. For more information about possible macro options and syntax in
general, please refer to the Development -> Macro expressions chapter in the Kentico CMS Deweloper's
Guide.

Contact management and Scoring data

The fundamental part of most on-line marketing macros is the loading of a specific contact or its data.
You may use the following expressions for this purpose:

e OnlineMarketingContext.CurrentContact - returns a Contactinfo object representing the current
contact, i.e. the \isitor who is viewing the website when the macro is resolved.
¢ OnlineMarketingContext.CurrentContactID - returns the ID of the current contact.

e Contact - you may use this expression when writing conditions for dynamic contact groups. It allows
you to work with a general Contactinfo object. When the contact group is rebuilt, all contacts under
the corresponding site (or from all sites in the system if the group is global) are processed and
checked whether they fulfill the specified condition (e.g. Contact.ContactGender == 1).

ContactInfo objects serve as a way to access the values set for the given contact (e.g.
OnlineMark etingContext. CurrentContact.ContactLastName). In addition to standard contact fields, you
can also use the following advanced properties to get data related to the contact:

e Accounts - InfoObjectCollection containing all accounts (Accountinfo objects) to which the given
contact is assigned.

e LastActivity - Activitylnfo object representing the most recently logged activity for the given contact.

e Orders - InfoObjectCollection containing all e-commerce orders (Orderinfo objects) made by the
contact on the current site.

e PurchasedProducts - InfoObjectCollection containing all products (SKUInfo objects) purchased by
the contact across all sites in the system.

e Wishlist - InfoObjectCollection containing all products (SKUInfo objects) added to the wishlist of the
given contact (across all sites in the system).

There are many ways how an InfoObjectCollection can be further processed. For example:

Onl i neMar ket i ngCont ext . Current Cont act . Account s. Exi st s(Account Name == " ConpanyAccount")
This sample macro checks whether the current contact belongs to an account named CompanyAccount
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and returns the result as a boolean value.

Onl i neMar ket i ngCont ext . Current Contact. Orders. Exi sts(Order Total Price > 500)
Checks if the current contact has made an order with a total value greater than 500 of the given
currency.

Please see the Available macro methods topic in the Deweloper's Guide for a comprehensive list of the
possible options.

On-line marketing macro methods

You may also call the following methods inside macro expressions, which are specifically designed to
help retrieve on-line marketing data:

LastActivityOfType(Object contact, Object activityType)
Returns an Activitylnfo object representing the activity most recently logged for the specified contact.
e contact - this parameter must contain the appropriate Contactinfo object of the contact whose
activity should be loaded.
e activityType - optional parameter that may be used to get the last activity of a specific type. The
value must be entered as a string matching the code name of the appropriate activity type.

Example:

Last Acti vi t yOf Type( Onl i neMar ket i ngCont ext . Current Cont act, "purchasedproduct™)

or:

Onl i neMar ket i ngCont ext . Current Cont act . Last Acti vi t yOf Type( " pur chasedpr oduct ")

FirstActivityOfType(Object contact, Object activityType)
Returns an Activitylnfo object representing the first activity logged for the specified contact.
e contact - this parameter must contain the appropriate Contactinfo object of the contact whose
activity should be loaded.
e activityType - optional parameter that may be used to get the first activity of a specific type. The
value must be entered as a string matching the code name of the appropriate activity type.

Onl i neMar ket i ngCont ext . Current Cont act . Fi rst Acti vi t yOf Type(" product addedt owi shl i st”
)

IsinContactGroup(Object contact, Object contactGroupName)
Checks if a contact belongs to a specific contact group and returns the result as a boolean value (true or
false).
e contact - this parameter is used to specify the Contactinfo object representing the contact that will
be checked.
e contactGroupName - must contain the code name of the given contact group. You can enter the
value as a string.

© 2012 Kentico Software


http://devnet.kentico.com/docs/6_0/devguide/available_macro_methods.htm

Internals and API 221

Onl i neMar ket i ngCont ext . Current Cont act . | sl nCont act G oup( " Mal eCust oner s")

GetScore(Object contact, Object scoreName)
This method returns the total number of score points that a given contact has in a specified score (as
an integer).
e contact - used to specify the Contactinfo object representing the contact whose score points should
be loaded.
e scoreName - must contain the code name of the given score. You can enter the value as a string.

Onl i neMar ket i ngCont ext . Current Cont act . Get Scor e(" | nt er est edl nSnart phones")

GetEmailDomain(Object email)
This method may be used to read an e-mail address and return only its domain part (all characters after
the "@" sign).
¢ email - this parameter is used to specify the e-mail address from which the domain should be taken.
You can enter the address as a string.

Onl i neMar ket i ngCont ext . Curr ent Cont act . Cont act Emai | . Get Enai | Dorai n()

Scoring - Notification e-mail template macros

It is also possible to place macros into the text of the Scoring - Notification e-mail e-mail template, so
you can dynamically load the appropriate values. This template is used for the automatic messages that
inform administrators or marketers that a contact has reached a certain amount of score points. There
are seweral special macros available for this purpose.

The {% ScoreValue %} expression returns the current number of score points for the given contact.
Additionally, you can access the following related objects and their properties (e.g. {% Score.
ScoreDisplayName %} etc.):

e {% Score %} - Scorelnfo object representing the given score.
¢ {% Contact %} - ContactInfo object of the contact that has reached the designated number of score
points.

Campaign, A/B testing and multivariate testing context data

If you wish to check whether the current \isitor has arrived on the website as a result of a campaign, or
passed through a page with an A/B or multivariate test, you can read the information from the
appropriate browser cookie. The following macro expressions may be used to get the values of the given
cookies:

e Cookies.Campaign - returns the name of the campaign assigned to the \isitor.

e Cookies.CMSAB<A/B test code name> - returns the code name of the page variant assigned to
the wvisitor by the specified A/B test.

¢ Cookies.CMSMVT<MVT test code name> - returns the internal code name of the combination
assigned to the visitor by the specified MVT test. Please note that this is not the custom name set
for the combination, but an identifier in format Combination_<order number>, e.g. Combination_003.
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