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1 Introduction

1.1 Aboutthis guide

Kentico

[ | Enterprise Marketing Solution

This guide contains information about on-line marketing features of Kentico Enterprise Marketing
Solution, the full-featured on-line marketing tool based on Kentico CMS. It will guide you through the
basics of all the on-line marketing features and explain how your website can benefit from using them. It
will also navigate you through the related sections of the user interface and provide step-by-step
examples that can be tried out in order to get hands-on experience and see how they behawe in
real-world scenarios.

To be able to understand the content of this guide, it is highly recommended to be already familiar with
the basics of Kentico CMS. If you are completely new to Kentico CMS and have no previous experience
with it, we recommend you to go through Kentico CMS Tutorial before proceeding further in this guide.

In the On-line marketing features topic, individual features are listed with links leading to their dedicated
chapters. Before going through the related step-by-step examples and trying out their functionality on
your Kentico CMS instance, it is recommended to install the sample Corporate Site and adjust on-line
marketing settings to make the features are enabled. It is also recommended to see the First sight topic
in order to get familiar with the sections of the user interface where the on-line marketing features are
located.

Built-in Context Help

Basic documentation of particular sections of the system's user interface can be found
in Kentico CMS Context Help. It is useful in case that you need a quick explanation of
the currently used functionality.

If you click the %! icon in the top right corner of each Ul screen, you get redirected to
the appropriate Context Help page which describes the current Ul screen. The Context
Help is embedded in the web project, so you don't even need to have Internet
connection to view it.

MS Desk  User: & Global Administrator v v6.0.4297 ’ Sign Out

o Enterprise Marketing Solution

© 2014 Kentico Software


http://devnet.kentico.com/docs/7_0/tutorial/index.html
http://devnet.kentico.com/docs/7_0/contexthelp/index.html

Kentico CMS 7.0 On-line Marketing Guide

1.2 On-line marketing features

Kentico Enterprise Marketing Solution provides the following features related to on-line marketing:

Web analytics - measure and analyze key metrics of your website such as \isits, page views, file

downloads, traffic sources, etc.

e Conwversions - track actions performed by your website's \isitors (e.g. user registration, product
order, etc.) and record them as conwersions.

e Campaigns - accurately monitor traffic generated by individual on-line marketing campaigns (e.g.
banners, marketing e-mails, etc.).

* Reporting - view analytics data presented in highly flexible reports that contain various kinds of
charts and tables.

Contact management - centralized oveniew of all users who \isit your website, used to gather
information about them and their activities on the website.

e Contacts - individuals who visit the website and about whom information is gathered.

e Accounts - companies or other commercial or non-commercial bodies where contacts operate.
e Contact groups - organizational units that can be used to group contacts or accounts based on
various criteria.

Merging - merge contacts or accounts into one in order to avoid duplicities.

Activities - analyze behavior and actions that contacts perform on the website.

Salesforce - replicate Kentico contacts into Salesforce as leads.

Data.com - update your contacts' and accounts' information using the Data.com business
directory.

Marketing automation - visually design and automate your marketing campaigns and tasks.

Scoring - numerically evaluate individual contacts on multiple scales based on their properties and
activities.

Website optimization - create different versions of pages and evaluate them according to the behavior

of the website \isitors.

e A/B testing - create one or more modified versions of a given page, diversify traffic to them and
track how individual versions affect behavior of website \isitors.

e Multivariate testing - create different versions of elements on a page and track which versions
produce the best results when displayed to website \isitors.

Content personalization - create pages that display different content depending on the circumstances
in which they are viewed.

E-mail marketing - attract new customers to your website or keep in touch with existing clients by
sending marketing e-mails.

Security - allow access to user interfaces of on-line marketing features only to certain users.
Internals and API - modify or enhance the out-of-the-box functionality by your custom code using
Kentico CMS API.
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2 Getting started

2.1 Installing the sample Corporate Site

Examples in this guide are based on the sample Corporate Site. It is therefore recommended to have
this website installed in order to try out the examples in practice. This topic provides information on how
to get the website installed and is divided into two parts, depending on if you already have Kentico CMS
installed (but without the Corporate Site), or if you are performing a completely new installation.

New Kentico CMS installation

Installation of Kentico CMS is fully described in Deweloper's Guide -> Installation and deployment. The
following points sum up which steps need to be taken in order to perform the installation and provide
links to the relevant topics in that chapter of the Deweloper's Guide:

1. Launch KenticoCMS_<version>.exe and follow the instruction in Installation procedure -> Setup
(KenticoCMS.exe).

2. Once the setup finishes, launch Kentico CMS Web Installer and follow the instructions in Installation
procedure -> Web installer.

3. When the Web Installer is finished, access the URL of the new website. The first step of the
Database Setup will be displayed. Follow the instructions in Installation procedure -> Database setup,
until you reach the Starter Site step (the number of the step may vary). In this step, select the Choose
starter site option and choose the Corporate Site sample site. Click Next to continue.

Step 4 - Starter Site

= = 4D N
2 - & - - @

SQL Settings [Database Starter Site Finish

@ Choose starter site

»

Corporate Site =

This is a web template for a general corporate site. Its
used as a showcase of Kentico CMS capabilities and it can | —
be used as a starting site that you modify as needed. It

uses the portal engine and it's the recommended choice for
developers who are new to Kentico CMS.

|]

E-commerce Site

@ e ~~ | This is a ready-to-use web template for your on-line store.
o ocwmm o= | If's also used as a showcase of Kentico CMS E-commerce
T solution capabilities. Replace its sample data with your
s = — l own and start your on-line business without any i
Arunlanmant ar mnadife tha tnranlatn ta paateh vnnr cnncifie

I Continue to the New site wizard
" Import existing Kentico CMS website

© 2014 Kentico Software
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4. Wait until the Database Setup finishes importing the site. Once finished, the Finished step will be
displayed. Click the Continue to the new website link highlighted in the screenshot below.

Step 6 - Finished

1-3-9 -8

SOL Settings Database Starter Site

Finish

The site has been created successfully.

' Continue to the new website '

5. You will be redirected to the Home page of the website.

© 2014 Kentico Software
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//localhost/KenticoCMS_6/default.aspx p-ex H-:{e Comporatesite- Home | i g f83

Signin t S Sign in to The default account is administrator with blank password.

M un
shopping cart is empty

O IT Company " vou

Home Products News Community Services Company Media

Textsize:s m W

» Home

Discover Unlimited Website Possibilities!

This is a sample website created with Kentico CMS for ASP.NET. The website consists of
multiple sections demonstrating the powerful capabilities of the system. You can use itas a
starter kit for development of your own website and to learn Kentico CMS.

Learn more

w Newslstter Welcome to the sample Corporate Site

Latest news
If you are new to Kentico CMS, please read the following information before you start exploring the ;
First Name: website: Apple iPad 2 In Stock
06/09/2011 Today, we have good
news for all fans of the awesome

Last Name: Apple iPad. We are glad to
announce that its new version,
E-mail: Default user name and password Apple iPad 2, is available in our

web shop. Furthermore, we keep

You can sign in to the system's administration interface using the links in the header of the page or by our reasonable pricin..
going to the following addresses

CMS Desk: hitp://<your domain=/CMSDesk
Site Manager: http://<your domain>/CMSSiteManager -

Existing Kentico CMS installation

If you already have Kentico CMS installed, but without the sample Corporate Site, you can add it using
the New site wizard.

1. Log on to Site Manager and on the Sites tab, click “# New site wizard.

Kentico

&) Sites
@ Mew site wizard LE. Import site or objects La Export objects

~ Actions Site name =

AR o BB &3 Personalsite

Administration Settings Development  Tools Dashboard Licenses Support

2. In the first step of the wizard, choose the Use web site template option and click Next.

© 2014 Kentico Software
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Choose default website

If you choose to create a blank site, the wizard will guide you through the process of creating a new site. If you
choose to use a template, you will be able to choose one of the predefined website templates.

Use website template

3. In Step 2, choose Corporate Site from the list of available website templates and click Next.

Choose website template

Choose the predefined website template that will be used for your new w
ain site structure, design, bz itent, new doc 3

Corporate Site

developers who are new to Kentico CMS.

E-commerce Site

Personal Site

B Community Site

This is a web template for a general corporate site. It's used as a showcase of Kentico CMS capabilities and it can be
» used as a starting site that you modify as needed. ltuses the portal engine and it's the recommended choice for

This is a ready-to-use web template for your on-line store. It's also used as a showcase of Kentico CMS E-commerce
solution capabilities. Replace its sample data with your own and start your on-line business without any development or L
modify the template to match your specific requirements. It's the suitable choice for both users who are new to Kentico

CMS and advanced users.

The website template may

»

m

This is a web template for a sample Personal site. Several Kentico CMS features, such as blogs, forums and photo
galleries, are included. It can be used as a cornerstone for the custom personal site development. The template uses
the portal engine and it is the recommended choice for developers who are new to Kentico CMS.
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4. Go through the rest of the wizard as described in Developer's Guide -> ... -> New site wizard ->
Website template. It is recommended to leave the default settings unless you really need to change
them according to your specific requirements. Once the wizard finishes, you should see the website
present in the list of websites in Site Manager -> Sites.

Administraton ~ Settings Development  Tools Dashboard  Licenses Support

@ Mew site wizard [E. Import site or objects [a Export objects

~ Actions Site name =

ZR Ul bW @

Corporate site

Personal site

5. Sign out of the administration interface (use the Sign out button at the top right corner of the Ul). You
will be redirected to the Home page of the website.

r
e hitp://localhost/KenticoCMS. 6/default.aspr p-eEx H 3 Corporate site - Home x i v o8

Signin to C Ma The default account is administrator with blank password.

™ Sh My
O IT (:Ompa ny Your shopping cart is empty

Textsize:s m W

Home Products News Community Services Company Media

» Home

Discover Unlimited Website Possibilities!

This is a sample website created with Kentico CMS for ASP.NET. The website consists of
multiple sections demonstrating the powerful capabilities of the system. You can use itas a
starter kit for development of your own website and to learn Kentico CMS.

' Learn more

@ Newslstter Welcome to the sample Corporate Site = Latest news
If you are new to Kentico CMS, please read the following information before you start exploring the y

First Name: website: Apple iPad 2 In Stock
06/09/2011 Today, we have good
news for all fans of the awesome

Last Name. Apple iPad. We are glad to
announce that its new version,

E-mail Default user name and password

Apple iPad 2, is available in our
web shop. Furthermore, we keep

- You can sign in to the system's administration interface using the links in the header of the page or by our reasonable pricin..
going to the following addresses

CMS Desk: http://<your domain=/CMSDesk
Site Manager: http://<your domain>/CMSSiteManager

2.2 Enabling On-line marketing

This topic explains the configuration required to enable the on-line marketing features of Kentico CMS. It
only mentions the most important settings necessary to get the examples in the following chapters
working and produce meaningful results. Detailed information about all the available settings can be
found in the respective chapters of this guide.

© 2014 Kentico Software
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1. Go to Site Manager -> Settings. In the Site drop-down list, you can either leave the (global) option
selected and let the global settings be inherited by the Corporate Site, or you can choose Corporate
Site and adjust the settings only for it in case that you do not want other websites running in the system
to be affected. Then choose the On-line marketing category in the tree on the left and make sure to
enable the following settings:

Enable on-line marketing
Enable A/B testing

Enable multivariate testing
Enable content personalization

Leawe the rest of the settings at their default values and click Save.

e Site CMS Desk A Global Administrator

£3
21N Site Manager Sites  Administration Development ~ Tools  Dashboard icense Support

Site: 1 i i
@ On-line marketin
(global) [~] g
E Save ._,’3 Reset these settings to default
Settings
@ Content These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.
=5 URLs and SEO
& Security & Membership On-line Marketing
& system Enable on-line marketing (2]
[~ On-line marketing

TR E-commerce
&4 Community Optimization
£ Social netwarks

Enable A/B testi v
#% Intranet & Collaboration nale =k o
“2% Versioning & Synchronization Enable multivariate testing 2]
9 Integration
< Cloud services

Content personalization

Enable content personalization @

N

Export these settings

2. Switch to the On-line marketing -> Contact management -> Activities category. Here, make sure
that the Log activities option is enabled and that logging of all possible types of activities is also
enabled by the check-boxes below.

Live Site  CMS Desk A& Global Administrator
.
1% Site Manager Stes  Administaton [ROGIEEl Development Tools Dashboard  Licemses  Support !
Site: af Activiti
& Activities
(global) =l ©
K E Save ___-,p Reset these settings to default
Settings
a Content These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.
=5 URLs and SEO
& Security & Membership General
'_ System Log activities (2] [
w7 On-line marketing
;3 Contact management Track file downloads (cms file) for these @ pdf-doc:docx:xls xlsxita
" extensions
' Activities
w Global data & merging
(D Geolocation Page
4 Inactive contacts

Bl Newsletters Page visits
fall Web analytics

Landing page
T E-commerce

3. Finally, switch to the On-line marketing -> Newsletters category and configure the options as
described in E-mail marketing -> Monitoring bounced e-mails -> Configuration.
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Immediate logging of activities

It is also recommended to add the following key to the appSettings section of your projects's web.config
file:

<add key="CVBLogActi vityl nmedi at el yToDB" val ue="true" />

This key ensures that activities are logged directly into the system database instead of being logged into
a file and periodically batch-processed by a scheduled task. This may generate additional load on the
system database, but results in minimal delays in displaying of activity-related data (e.g. activity-based
rules in Scoring). It is therefore recommended to use the key when going through the examples in this
guide in order to see activity-related results in the user interface immediately.

2.3 Firstsight

Once you have Kentico CMS and the sample Corporate Site installed, it is a good idea to get familiar
with the parts of Kentico CMS user interface where the on-line marketing features are located.

1. To get started, log on to CMS Desk. This can be done either by clicking the CMS Desk link in the
header of the sample Corporate Site ...

... or by directly entering an address in the following format into your browser's address bar: http://
<website domain>/cmsdesk

’E‘:‘E:- hﬁp:ffwww.a(ample.com!cmsdesk} D-ax |

2. Once in CMS Desk, navigate to the On-line marketing tab. This is the main on-line marketing user
interface which encapsulates user interfaces of the most of the on-line marketing features. You can
access the individual features using the ribbon toolbar at the top of the screen.

Live Site  Site Manager Gorporaiaeitgl™ A Global Administrator v 7.0 | & Sign Out

e Kentico

#1% CMS Desk Content  Mydesk Took  Administaton E<ommerce [Reib I Enterprise Marketing Solution

My dashboard

Dashboard

v Conversions P 5
§ 2 = oo o@ &
Webanalitics  Scoring &, Campaigns Actiities  Contacts  Accounts  On-line users Contact groups Newsletters Configuration

; Contact managsment Segmentation E-mail marketin Configuration
Analytics 9 g g g —

3. The Web analytics, Conversions, Campaigns and Newsletters features have duplicate user
interfaces also on the Tools tab in CMS Desk. These user interfaces are identical to the ones on the
On-line marketing tab, they provide the same options and display the same data. Please note that
Conversions and Campaigns are embedded under Web analytics interface on the Tools tab.

Live Site  Site Manager  |COFDOTSISISEEIM™ A Global Administrator » v7.0 @ SignOut

¢ Kentico

#1% WS Desk Content  Mydesk [RE Administration E-commerce On-ine marketing 'EnterpriséMarketlng Solution

@ Polls + Translations [[{jl Customtables i] a‘ ©E chat [ Message boards E‘ P&“

Forms  Media [*5 Banners 3 Staging [fg File import Blogs  Forums fa Groups |e Abuse report Projects  Events
Collaboration

[&] Reporting

(5] Web analytics

Marketing & Reports

Content Community
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4. The above mentioned interfaces are site-specific, which means that they provide functionality related
only to the website currently edited in CMS Desk. In Site Manager -> Tools -> Contact
management, there is a global user interface which enables management of Contact management
objects and configuration for all websites running in the system. Depending on the selection made in
the Site drop-down list, you can choose if you want the Ul to be related to a specific site, to global
objects shared by all websites running in the system, or to all websites running in the system.

Live Site  CMS Desk & Global Administrator v v7.0 |8 Signout

L r
1% Site Manager Sites  Administration  Settings  Development Dashboard  Licens: Support Enterprise Marketing Solution
Tools g,, Contact management ?

&3 Contact management

T2 E-commerce configuration (S\te (all) E[_l

JAcﬁvihes | Contacts  Accounts  Contactgroups  Configuration
=
» Activities ?

Activities | Activity types ~

5. Finally, there is a number of settings that can modify the behavior of the on-line marketing features of
Kentico CMS. These settings can be adjusted in Site Manager -> Settings and are located under the
On-line marketing settings category highlighted in the picture below. You can learn more about them

in the Enabling On-line marketing topic.

LiveSite CMS Desk A Global Administrator v v7.0 | 8| Signout

¢ r
#1% Site Manager Sites  Administration [EOSUMeM Development Tools  Dashboard  Llicenses  Suppart Enterprise Marketing Solution
site: On-line marketing ?
(global)
[ seve " Reset these settings to default
Settings
@ Content These settings are global, they can be overridden by individual website settings. Please select 3 site to see or change the site settings.
=8 URLs and SEO
& security & Membership On-line Marketing
.’ System

Enable on-line marketing @

= ondine marketing

& Contact management|
£l Newsletters Optimization
@ Web analytics
m E-commerce
&4 Community Enable multivariate testing [2]
&a social networks
* Intranet & Collaboration
¥ Versioning & Synchronization Content personalization
@ Integration
< Cloud services

Enable AB testing [7]

Enable content personalization @

Export these settings
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3.1

Web analytics

Overview

The web analytics module provides a way to measure and later analyze key metrics of your website
such as visits, page views, file downloads, traffic sources and much more. Monitoring is only done on
the live site, so actions that take place on the pages belonging to the Kentico CMS administration
interface (CMS Desk and Site Manager) are not included in the statistics.

You can access the web analytics interface in CMS Desk -> On-line marketing -> Web Analytics.
There are various types of statistics available that keep track of events that occur on the website. When
you select a statistic, the page displays the corresponding data in a report.

I e = R e e—— T

Content Mydesk  Tools Administration E-commerce On-ine marketing ! Enterprise Marketing Sol

ﬁiﬂ ga i} conversions
Web analylics | Scoring a Campaigns
Analytics

o - g

¢ @& & @

Aclivities  Contacls  Accounts  On-line users
Contact management

My dashboard
Dashboard

Newsletters
E-mail marketing

Configuration
Configuration

Segmentation

ﬂiﬂ Web analytics

Web analytics 2\ Page views
A Dashboard
fa visitors Al | Multiingual r

@ Traffic sources
Cantent

Esave | EPrrint | (B Delete data | [ subscribe

B A ted -
B Adgregated views ] From: 6/16/2012 To | 7MT2012 S
E File downloads

@ Invalid pages

#) On-site search keywords
= Page views

Top landing pages

[ Top exit pages

% Banner clicks

% Banner impressions

P' Campaigns & conversions
@ Browser capabilities

) Optimization

| & Data management H

Number of page views

6162012 /212012 /262012 72012 7i6/2012 712012 7Ne2012
Days

In addition to measuring various statistics for the website and its pages, web analytics are also used by
several other on-line marketing features:

e Conwersions

e Campaigns
e Website optimization (A/B and multivariate testing)

To learn about all available features of the web analytics module, its internal mechanics and advanced
configuration or customization options, please refer to the full documentation in the Modules -> Web
analytics chapter of the Kentico CMS Deweloper's Guide.
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3.2 Using web analytics reports

The data logged for web analytics statistics is presented in highly flexible reports that contain various
kinds of charts and tables. The same type of reports are also used to display the results of other related
on-line marketing features, such as campaigns and website optimization tests.

When viewing a web analytics report, the From and To fields on the right can be used to enter a time
period. Only hits that were logged for the statistic during the specified interval will be included in the
displayed data.

The following options allow you to choose which unit of time should be used in the report:

. Hour
Day
Week
Month
[ Year

This selection determines the length of time which is represented by individual units in the report's
graphs (if there are any) and the precision that can be specified in the From and To fields.

Page views

All | Multilingual

E Save SE Print |:§ Delete data '._ﬂ Subscribe

o From: [4/2/2012 To: [4/15/2012 ®
100—
80 /
. -
-
2 4
=
- 80
2
o
g ]
- —
(-]
e
2
£ —
= —
Z —
20
422012 4772012 4nzizmz
Days
Page Views Percentage Average time on page
/Home 825 T1.61% 00:00:00

The following actions may also be performed for every report:
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¢ I Save - saves the report in its current state (according to the selected time interval). To view saved
reports at a later time, go to CMS Desk -> Tools -> Reporting, select the matching report under the
appropriate category and switch to the Saved reports tab.

e & Print - allows the report to be printed. The available options depend on the used browser.

o & Delete data - may be used to clear the data measured for the given statistic. Please note that
this permanently removes the data from the database. This action is only available for users who
have the Manage data permission for the Web analytics module.

e lal Subscribe - opens a new dialog where you can subscribe to the report. Subscribing allows you to
periodically receive e-mails with the up-to-date content of the given report. It is also possible to
subscribe to a specific reporting component (graph or table) by right clicking on it and selecting the
Subscribe to option in the displayed context menu.

The data displayed in the reports may also be exported into external files using various formats. This can
be done by right clicking on a graph or table in the given report, which will open a context menu offering
the following export options:

e ¥ Export to Excel - exports the data displayed by the given object to an XLSX spreadsheet.
e 2 Export to CSV - exports data to a CSV file.
e = Export to XML - exports data to an XML file.

After you select an action from the menu, your browser's standard file download dialog will pop up,
letting you open or sawe the file with the exported data just like when downloading any other type of file.
Google analytics

Kentico CMS allows you to use Google analytics as an alternative way of measuring and analyzing key
metrics of your website. This is done by placing Google analytics web part on your web page. This topic

provides you with steps necessary to set up your own Google analytics account and place the web part
on your Kentico web page.

Google analytics account setup

To be able to configure the web part, you need to have an existing Google analytics account set up with
the website you want to track added to its accounts.

On the Google analytics website, you can either Sign in to your existing account or Create an
account if you don't have one already.

Sign in or

Sign in using an existing account

If you sign in using an existing Google analytics account, you will be redirected to a page listing your
currently tracked websites. Click on Admin at the top right corner of the page to access Account
administration.
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GO()SI.Q Analytics Settings My Account  Sign out

| s

Google Analytics

Account Home

Show Visits Show “ ‘ Q Recent Blog Posts
European Google Analytics User Conference in Belgium.

= Your website Sweden and Spain
. . Posted by: Google Analytics team Apr 27,2012
* UA-31246946-1 http:/iwww.yourwebsite.com We're excited to announce 3 upcoming Google Analytics Usar
Conferences in Europe. The first will be in Brussels on May
This table was generaled on 4/27/12 at 4:21 PM - Refresh Table 3rd, the ...

In Account administration, click on New Account. Rest of the procedure is described in the following
Create an account section.

Accounts
= . a
Name 4 Rale
1 Your website Administrator

Show rows: |10 EI Goto: | 1 1-10f1 | € | 2

Create an account

Once you choose to create a new account, you will be asked to fill in information about the website you
want Google analytics to track:

e Account Name - the name under which you want your website to be listed in Google analytics.
¢ Website's URL - the URL used to access the website you want tracked by Google analytics.

Fill in the rest of the options based on your preferences. To finish creating the account, you need to turn
the Terms and conditions checkbox on and click Create Account.
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Create New Account
Please enter the URL of the site you wish te track, and assign a name as it should appear in your Google Analytics reports. If you'd like to track more than one
website, you can add more sites once your account has been setup. (7

eneral Information

Account Name | Kentico

Website's URL |http'ﬂ EI www.example.com

Example: hitp:ffwww.mywebsite.com

Time zone |United States [+] [(GMT-08:00) Pacific Time [

Data Sharing Settings ?
Sharing Settings © Do not share my Google Analytics data

@  Share my Google Analytics data..

With other Google products only optional
Enable enhanced ad features and an improved i with AdWords, AdS: and other Gooegle products by sharing your website's Google Analytics
dala with other Google services. Only Google services (no third parties) will be able to access your data. Show example

Anonymously with Google and others optional
Enable benchmarking by sharing your website data in an anonymous form. Google will remove all identifiable information about your website, combine the
data with hundreds of other anenymous sites in comparable industries and report aggregate trends in the benchmarking service. Show example

User Agreement
Please ensure that your country or territory of residence is selected below. Carefully read the terms and conditions and select the checkbox to accept.
Your country or territory  |United States |Z|
(=1
GOOGLE ANALYTICS TERMS OF SERVICE
The following are the terms and conditions for use of the Google Analytics service described herein (the "Service") between Google Inc. and
vou (etther an individual or a legal entity that you represent as an authorized employee or agent) ("You"). Please read them carefully. BY
CLICKING THE "TACCEPT" BUTTON, COMPLETING THE REGISTRATION PROCESS AND/OR USING THE SERVICE. YOU ARE
STATING THAT YOU ARE ELIGIELE FOR AN ACCOUNT AND THAT YOU AGREE TO BEBOUND BY ALL OF THESE TERMS
AND CONDITIONS OF THE SERVICE ("AGREEMENT"). The Service 1s offered to you conditioned on your acceptance without
modification of the terms, conditions, and notices contained herein.
1. DEFINITIONS il
Terms and conditions Yes. | agree to the above terms and conditions
Create Account = Cancel
On the next page, you will be provided a Tracking ID, which you will use to configure the Google
analytics web part in Kentico CMS. Also notice the Tracking Status attribute, which now notes that
tracking hasn't been installed on your website.
Google Ana\ytics Seftings My Account  Sign out
Help = | All Accounts » Kentico »
Profiles Kentico
Create/Edit/Delete Profile ::::::{,LDL o mple.com
Standard Tracking Cede
Track Web or Mobile Sites Profiles = Tracking Code = Property Settings Social Settings

Advanced Tracking Code

Custom Tracking Code
(Tracking ID: UA-31238199-1)
Help center

Search help center Application Tracking

Track mobile application with the Google Analytics SDK for

Add to your site Android and i0S. 7 Download Android SDK {88 Download i0S SDK
+1 buttons let people who love your . .

content recommend it on Google Website Tracking

Search

Property Name Kentico

Website URL http:/iwww example.com

The Google Analytics tracking code has not been detected on your website’s home page. For Analytics to function, you or your web

Tracking Status  Tracking Not Installed Last checked: Apr 27, 2012 7:02:07 AM POT
administrator must add the code to each page of your website.
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Google analytics web part

Now that your Google analytics account is ready and you have your Tracking ID, it is time to put the
Google analytics web part on the web page itself. Navigate to CMS Desk in Kentico CMS.

Site Manager  MySitslkd 2 Global Administrator v vi.0 @ Sign Out

.‘E‘ entico

<
S CMS Desk Mydesk Tools Administration  E-commerce  On-line marketing

S| § Gom T [ =
New  Delete | Move {} Down Preview  Live site List
3.

[2]

Search ‘

Content management View mode Other —
i C) My Site 2. Page {| Design |JForm  Master page  Properties  Analytics [v] Disptay web part content |z|

Home™ 5 =

[ products |_v | I - page template: Corporate Site - Master page : All web parts =@ o

[ Mews + Top info zone . ‘p

[ Ppartners -| o CMS Site Manager. The default account is adminisirator with blank password.

[ Community .| Abuse report

:] Services —

l] Company {_7.,] Abuse report list

[] About us

oo o4 ]

3 Examples | s

[] Mobile™ w ” Lompany

[ Other el Admin actions

) Special Pages

&) Images [@] Analytics browser capabities |-

n Menu zone

n% Analytics custom statistics

; News Community Services Company About us Media
: Breadcrumbs zone L‘ A2t
Smart search box {__ i Article list

Breadcrumbs

T atiles s feed

v | Content zone

H atom data source

Atom feed

‘v ‘ [ Subcontent page placeholder

@l

1. Make sure you choose the correct site in the drop-down list at the top of the page.
2. In the left content tree, click on the root of your site.

3. Switch to the Design tab.

4. Click on the Add web part (%) button in a web part zone of the page.

Please note

We recommend putting the web part to a web part zone that is inherited by the rest of
the pages under the current site. This way, you can make sure the web part will be
present on all of your pages. You can find more information on inheriting content in
Deweloper's quide -> Development -> Web development oveniew -> Portal engine
development model -> Visual inheritance.

The Google analytics web part has no impact on the page's final layout.

A new dialog listing the web parts available in Kentico CMS opens.
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#. Select web part O X

T/ Localization - .
Maps Web part name: 0 Search in description

Media

Media library T
Membership @
Message board

Messaging

Analytics browser Analytics custom Google analytics
capabilities statistics

Microsoft SharePoint

Navigation

News

Newsletters 2.
Notifications

Polls

Project management
Reporting

Silverlight

Social networks

Syndication

Tagging & categories

2 606006886 06008606056086868

Text & Images

User contributions
)
Ty Web services
) widgets

) wireframes
) Charts

3] Components

mn

) Devices

& Forms Google analytics

&) Text Includes tracking code for Google analytics service.

3. (S

1. In the left content tree, choose Web analytics.
2. Choose Google Analytics.
3. Click OK.

The Web part properties dialog of the Google analytics web part appears.

Google Analytics Settings

Tracking code™: (b UA-31286892-2 ]

@ Single domain (e.g. only www.example.com)
Tracking type: » () One domain with multiple subdomains (e.g. sub1.example.com, sub2.example.com, sub3.example.com)

) Multiple top-level domains (e.g. www.example.com, www.example.net, www.example.org)
Use asynchronous script: » O
Under Tracking code, enter the code that you received on the Google analytics website earlier. Leave

the rest of the options unchanged and click OK to save the changes. You can find more information on
the properties of the Google analytics web part in the Google analytics properties documentation.

Please note

By turning on the Use asynchronous script option, you can have the web part use a
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different version of the tracking script. The script loads sooner upon a visit to the
website. This makes it more likely the visit gets counted into the statistics even when
the \isitor leaves the page before it is fully loaded.

You should now see the Google analytics web part added to the web part zone.

|: | I - page template: Corporate Site - Master page

v|Tcrp info zone a4k
iﬁ! 1 to [Manager. The default account is administrator with blank password.

Al Admin actions

Now on the Google analytics website, navigate to Admin -> Account administration -> Account
name -> Property name.
Properties = Users Filters Data Sources Account Settings

+ New Property
Name 4 Default URL

1. http:/fwww.example.com

Couple of minutes after placing the web part into Kentico CMS, you should see the Tracking Status
change.

Kentico
Property ID: UA-31286852-2
Default URL: hitp example.com

Profiles Tracking Code |

Property Settings Social Settings

Tracking ID: UA-31286892-2

Application Tracking

Track mobile application with the Google Analytics SDK for
Android and i0S. (? Download Android SDK 88 Dpownload i0S SDK

Website Tracking

Property Mame Kentico

Website URL  http:/iwww_example com

{Tracking Status Receiving Data )

The possible tracking statuses that you may see on the page are:

e Receiving Data - the tracking code has been detected on the home page of your website, and
Google analytics is aggregating the data to populate into your reports.
e Tracking Not Installed or Not Verified - the tracking code has not been detected on the homepage
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of your website.
e Tracking Installed - the tracking code is working properly and data is being populated into your
reports.

Leave up to 24 hours for Google analytics to aggregate the website's data and for the status to change
from Receiving data to Tracking installed.

Google analytics reports

Once Google analytics tracking is working correctly, you will be able to see reports of your website's
visits and other statistics on the Google analytics website. Refer to the Google analytics Help website
for more information on the various types of reports and ways to correctly customize them.

‘ standard Reporting Custom Reporting _

My Dashboard May 1, 2012 -May 3, 2012
+ Add Widget Email BETA  Export =
Visits e Avg. Visit Duration e Goal Conversion Rate e
® Visits ® Avg. Visit Duration ® Goal Conversion Rate
2 00:03:20 100%
1 00:01:40 0%
- - e - . 600 1200 1800 000 600 1200 1300 b e e e e e e e
Visits by Traffic Type 1* Visits and Avg. Visit Duration by Country/Territory 1* Goal Completions and Goal Conversi...
. . Avg. Visit Goal
Country/Territory Visits Duration Source c Goal_ Conversion
ompletions Rate
Czech Republic 2 00:02:54

There is no data for this view.

M 100.00% direct

2 Visits
Visits and Pageviews by Mobile E- 3
Mobile Visits Pageviews

No 2 6
Please note

It may take up to 24 hours for any new data, e.g., visits to your website, to be \isible in
the Google analytics reports.
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4.1

4.2

Conversions

Overview

The Web analytics module provides a way to track actions performed by your website's visitors and
record them as conversions. This is typically done for desired events that somehow benefit the website,
such as the registration of a new user, a product order, subscription to a newsletter or similar.
Conversions are represented in the system by corresponding tracking objects, which are described in

more detail in Managing conversions.

Once an action is defined as a conwersion, a conversion hit is logged whenever it occurs. Additionally, a
numerical value may be stored along with each hit to indicate its importance. To learn how you can
assign conwersions to individual types of actions and ensure that they are logged correctly, please refer

to the Logging actions as conversions topic.

Once you start tracking conversions on the live site, you can compare the recorded data with the values
of other statistics, such as the total amount of visitors. This allows you to evaluate the website and
adjust it as necessary.

While simply tracking all conversions that occur on the website can be useful, in many cases you may
also require additional information about the context in which the given actions occurred. For this reason,
conversion tracking is integrated with several other on-line marketing features. When used together with
Campaign tracking, conversions allow you to record actions only for visitors who arrive on the website in
a specific way (e.g. as a result of a marketing campaign).

If you wish to optimize your site to increase its conversion rate (i.e. make it more user friendly to get
better results), you may utilize A/B or Multivariate testing. These features allow you to accurately
measure how changes made to the content or structure of your website's pages affect the behavior of
users.

Conversions only record the total statistics of an action and do not store information about the specific
users who performed it, or any other details. This advanced type of tracking can however be achieved by
using the Contact Management module. It provides a way to log specific actions as Actiwities, including
various information about the context in which the given action occurred.

Managing conversions

To access the management interface dedicated to conwersions, go to CMS Desk -> On-line marketing
-> Web analytics, expand the Campaigns & conversions category in the tree on the left and select
Conversions. This section of the Ul may alternatively be reached by selecting the Conversions option
directly from the main on-line marketing menu.

The Overview contains a web analytics report displaying the conwersions that were logged on the
website over the specified time period.
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L
e Kentico

1% CMS Desk Content

My dashboard

Q
Web analtics | Scoring & Campaigns

Mydesk  Tools Administration E-commerce On-ine marketing

Gz i} conversions I,ﬁ" J=] E:'ii

L =
Activiies  Conlacts  Accounts  On-line users

Live Site
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Site Manager
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|Gornoratesitsl® 2 Global Administrator v V70 @

Configuration
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Dashboard e Contact management Segmentation | E-mail marketing | Configuration
ﬁéﬂ Web analytics
Web analytics B Conversions - Overview
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@ Traffic sources = .
Content Esave @Prmt L;& Delete data Ldsubscnbe

¥ campaigns & conversions 3
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i} conversions
) Overview
£ Conversion details
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This report only provides a general ovenview of the conversion statistics. Additional data for conversions
that were logged under special circumstances is available in the Conversion details report and in the
specialized reports under the Campaigns and Optimization -> A/B tests or MVT tests categories.

If you switch to the Conversions tab, you can view a list of all conversions defined for the current site
and manage them as necessary.

m Conversions

Cwverview | Conversions

m MNew conversion

-~ Actions  Conversion name - Count = Value
F ¥ ~ | Pageviews 40753 81508
# 3 = Registration 40216 80432

To define a new conwersion, click i New conversion and fill in the following properties in the displayed

dialog:

e Conversion display name - the name of the conwersion displayed in the administration interface

and in reports.

e Conversion code name - sets a code name that senes as a unique identifier for the conversion.
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e Conversion description - can be used to enter text describing the conversion's purpose.

The entered data may be modified at any time by editing (#) the given conversion object on the
General tab.

ﬁ} Conversions

Owverview | Conversions

» Conversions ¥ Sample conversion

General | Campaigns  Details

E Save

Conversion display name: Sample conversion

© e

Conversion code name:  SampleConversion

This is a sample conversion used by
conversion page in the examples
section.

Conversion description:

The Campaigns tab allows you to configure which campaigns should track the currently edited
conversion as part of their statistics. By default, campaigns log all possible conwersions, so it is only
necessary to assign campaigns that are configured to work with a limited set of conwersions. This type
of configuration is not available for A/B or multivariate tests, which automatically keep track of all
conversions performed on the website.

As you can see, the objects representing conversions are very simple and do not require any advanced
configuration. It is however necessary to assign the conversions to the appropriate actions to ensure that
they are logged correctly. This can be done through various other parts of the Kentico CMS
administration interface as described in the Logging actions as conwersions topic.

Logging actions as conversions
This topic describes the possible options that may be used to ensure that the system logs specific

events as conwersions. When assigning a conversion through the user interface, two types of fields are
provided.

Conversion tracking

Track conversion name: > Product_order [~ select | Fait [ New |

Conversion value: r 50

The first is a standard conwersion selector. You can either enter the code name of a conwversion into the
text box or click the Select button to choose from a list of conversions defined for the current site. If you
enter a name that does not match any conwersion in the system, a conversion with this name will
automatically be added. The New and Edit buttons allow you to create a new conversion or modify the
properties of the selected one directly from the given part of the user interface.
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The second field is optional and provides a way to set a number that will be recorded along with the
conversion when the tracked action is performed. This may be used to indicate the relative importance of
the conwersion, the profit generated by a single conversion hit or similar. The values are cumulative, i.e.
when a conwversion hit is logged, the specified value will be added to the total sum previously recorded for
the conwersion. You may insert a Macro expression into this field to dynamically retrieve a value from the
current site context. For examples of conversion value macros, please see the sections below dedicated
to individual types of actions.

Web part and widget actions

Many of the default Kentico CMS Web parts and Widgets that allow users to perform important actions
come with built-in support for conversion tracking. To configure a specific web part or widget instance to
log actions as conwversions, open its properties dialog and enter the appropriate values into the Track
conversion name and Conversion value properties.

Zy; Web part properties (Registration form)

General
o~
Design
Default
Visibility Skin 1D: 3
Registration form
settings e ~
Extended settings Conversion tracking
Label text settings
Track conversion name: » User_registration " Select |7 Edit | New |
Design
Conversion tracking X
Conversion value: » 10
Web part container
HTML Envelope ~ J
AJAX Web part container
Time zones |z|
Web part container: »  Corporate site - Light gradient b« “
Performance m E
Qutput filker . X .
Container title: » Mot a member yet? Sign upl
Container C5S class: 4
Container custom content: b E
P =
[ElR=kesnconient (oK cancer 1 Apply
A

Below you can find a list of all types of actions that can be tracked as conwersions through web parts:

Action Web part(s)

User registration In this case, the conversion will be logged when a visitor successfully
completes their registration using the given web part. There are multiple
web parts that allow users to register on the website:

e Reqistration form
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¢ Custom registration form

e Facebook Connect logon and Facebook Connect required data
¢ LinkedIn logon and LinkedIn required data

e Windows LivelD and LivelD required data

e OpenlID logon and OpenlID required data

Newsletter subscription

Newsletter subscriptions may be tracked as conversions through the

Newsletter subscription or Custom subscription form web part. This can
also be done for the widget based on the web part.

Shopping cart actions

The Shopping cart web part may be used to track two types of events:

e Registration - occurs when a customer registers on the website
through the shopping cart.
e Order - logged when a customer successfully completes an order.

You can assign conwversions to these actions for specific instances of
the shopping cart web part through the corresponding conversion
name properties. The conwersion values of these events can be
configured for the entire website via the e-commerce website settings
described in a dedicated section below.

Filling in an on-line form

A conwersion can be logged when a user submits a form displayed by
the On-line form web part.

Voting in a poll

The Poll web part may be used to log a conversion whenever a user
wotes in the displayed poll.

In the case of widgets, macros entered by users into properties are not resolved at all. If
necessary, macro expressions can be pre-set as the default values of widget properties
by administrators. This can be done by editing the given widget in Site Manager ->
Development -> Widgets on the Properties tab.

Entering conversion value macros into web part properties

The Conversion value properties of web parts only support numeric (decimal) values,
so it is not possible to specify a macro expression directly. Howewer, you can enter
macros via the Edit value dialog that can be opened by clicking the » icon next to the
given property.

Page views of specific documents

You can also use conwersions to keep track of the amount of hits received by individual pages. To
configure this behavior for a page, go to CMS Desk -> Content -> Edit, select the document
representing the given page from the content tree and switch to its Analytics -> Settings tab. To assign
a conwersion and associated value, fill in the Track conversion name and Conversion value fields as

described abowe.
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Live Site  Site Manager _H

[ ]
e Kentico

1N CMS Desk Content My desk  Tools Administration E-commerce On-line marketing
5l Co ir u /()
A Copy & Up 4| [d =]
New Delete |& Move { Down Edit Preview Live site List Search
Content management View mode Other
!‘l‘_;‘J Corporate site Page Design Form  Properties | Analytics
| Home
'—.] » Analytics
|| Products
l_'] News Reports | Settings | A/Btests MVTtests  MVT variants
.__] Partners ESave
|| Community
5] Services Track campaian: " Select | Edt | New |
|| Company
[ Media Track conversion name: SampleConversion Select Edit ﬁ
.J Examples Conversion value: 10

[1 My Home Page
|| Development Models
[1] mobile layouts
|1 web Parts
|1 on-line marketing
[] optimization
[ a/B test
] MVT test H
|| Conversion page
,_1 Content personalization
[ apr
B wireframe
[ Mobile®
[] other
& Special Pages

&) Images

The specified conversion will be logged every time the given page is opened by the website's users. You
can find an example of such a page on the sample Corporate Site under the Examples sections as
shown in the image abowve.

E-commerce actions

Conwersions may be configured for e-commerce actions that occur on the entire website using the
settings in Site Manager -> Settings -> E-commerce. There are three types of events that can be
tracked:

e Registration - occurs when a customer registers on the website through the checkout process.
e Order - logged when a customer successfully places a product order.
e Add to shopping cart - occurs when a user adds a product to a shopping cart on the website.

You can assign a different conversion and value to each of these actions through the appropriate
conversion name and conversion value settings. The registration and order conversion name settings
can be overridden for individual instances of the shopping cart web part through their corresponding
properties.

If you wish to log the conversion value dynamically based on item prices, you may use macro
expressions, for example:

Order conversion value: {% EcommerceContext.CurrentShoppingCart. TotalPrice %}
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This macro is resolved into the total price of all items contained in the order, including tax and shipping.
With this configuration, each Order conwersion automatically stores the price of the given order as its
value.

Add to shopping cart conversion value: {% ShoppingCartltem.UnitTotalPrice %}

With this macro as the conwersion value, the Add to shopping cart conwersion logs the price (including

tax) of the specific product that was added to the shopping cart.

L
#I% Site Manager sites

Administration

Settings Development  Tools

Dashboard

Licenses

Support Buy

Site:

(global)

tg E-commerce

Settings
@ Content
=5 URLs and SEQ
& Security & Membership
’ System
= On-line marketing
T E-commerce
BL community
&a social networks
d Intranet & Collaboration
¥ Versioning & Synchronization
9 Integration
< Cloud services

E Save
Pages
My account URL
Wishlist URL
Shopping cart URL

Redirect to shopping cart

E-mails

Send e-commerce e-mails from
Send e-commerce e-mails to
Send order notification

Send payment nofification

Send e-products reminder (days)

Use customer's culture for e-mails

Conversion tracking

b//r Reset these settings to default

® ®© © ©

® © ®© © © ©

| —— )

Registration conversion name
Registration conversion value

Order conversion name

Order conversion value

Add to shopping cart conversion name

Add to shopping cart conversion value
.

® ©®© ®©® © ©

Customer_registration

Order_completed

{% EcommerceContext. CurrentShoppingCart. Tot:

The settings described above allow you to track entire orders, but in some cases you may wish to log a
separate conversion hit every time a product of a specific type is purchased. This can be done by
navigating to the product list in CMS Desk -> E-commerce -> Products and selecting the particular
product (or when editing a product document in the main content tree on the Form tab).
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T
M2 Kentico

1N CMS Desk Content My desk  Tools  Administration [ESUTNINEE  On-line marketing
ﬁ % & Manufacturers 45 Discount coupons
Orers Customers Products | Product options ﬂ Suppliers gi4 Discount levels Reports Configuration
Orders Products BT Reports Configuration
4 New i Copy  if Up &9 Product properties

% Delste [ Move { Dovm
» Products » Laptops and Tablets » HP EliteBook 8440p WJGS1AW

= P.[OdUE,tE General | Attachments  Metadata  Categories  Tax dasses  Advanced  Prewiew  Live site
|| Smartphones
[ Laptops and Tablets & save
& ppple ipad 2
& Apple MacBook Pro MC723LL/A [ Source | R R A A ek @ | B I U a8 X, x2 | = = EOe G

& Dell XPS 15z

& 1P EliteBook 8440p WIGB1AW Stes - | Normal - || Fond TSz v A AC || =

@ Dell XPS 15z with iPhone 4 Public status: Featured [=]
|_:| Software Internal status: (none) |Z|
|| E-Books General Allow for sale:

|| IT Services

. Custom properties
] Memberships

[ Denations Status Shipping
Shipping Needs shipping:
H  Inventory Package weight:
M Analytics Package height:
H Package width:

Package depth:

Inventory

Sell only if items available: 7]

Available items 3

Reorder at:

Availability (days): 1

Min items in one order.

Iax items in one order:

Analytics

Conversion value {% ShoppingCartltem.UnitTotalPrice %}

Here you can assign a conversion through the Conversion name property at the bottom of the product's
editing page.

The Conversion value field can be used to specify an appropriate value that will be recorded for each
conversion hit. In addition to numeric values, you may enter macro expressions here, for example: {%
ShoppingCartltem.UnitTotalPrice %}. This macro allows the conwersion to log the price of the given
product as its value. The advantage of a macro is that it retrieves the price dynamically, including tax
and any potential discounts applied by the given customer.

Please note that these properties are not available for global products, since each site has its own
separate set of conwersions.

You can also use the same approach to configure different conversion settings for individual product
options (Ma E-commerce -> Product options -> edit Category -> Options).

Here you can assign a conversion through the Conversion name property at the bottom of the product's
editing page.
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5 Campaigns

51 Overview

One of the most common techniques used to bring new traffic to a website are on-line marketing
campaigns. When attempting to determine if a campaign was cost-effective or when measuring its exact
results, simply tracking referring sites or URLs may not always provide sufficient data.

In these cases, the campaign tracking support provided by the Web analytics module of Kentico CMS
may be used, which allows you to accurately monitor traffic generated by individual campaigns. This can
include banners, marketing e-mails or any other method used to present links to your website. In
addition to logging the amount of \isits, this feature lets you keep records of any important actions
performed on the website by users who arrive as a result of a campaign.

How the tracking works

There are several ways to identify visitors who come to your site through a campaign link (further details
can be found in the Managing campaigns (Example) topic). When this happens, the system updates the
\isit statistics and stores a cookie named Campaign in the user's browser, which saves the name of
the corresponding campaign tracking object as its value. Only one campaign may be assigned to a user
at a given time and the current value is overwritten if the user returns to the site through a different
campaign.

Until the cookie expires (its duration is 24 hours), any actions performed by the \isitor that are defined
as conversions will be logged as part of the statistics kept for the campaign. Please refer to the
Conwersions chapter for information about how the tracking of individual actions can be configured.

The currently active campaign will also be stored among the details of any Activities that are logged by
the Contact management module.

If the \isitor registers on the website while the cookie is still valid, the name of the currently active
campaign will be permanently stored in their user settings (administrators may view the value in
Administration -> edit (#) user -> Settings -> Campaign). This data field only serves to provide
information about users and is not used to track activity on the website.

Campaign statistics and results can be viewed using special reports available in the web analytics
interface, which are described in the Evaluating campaigns topic.

5.2 Managing campaigns (Example)

Each marketing campaign is represented in the system by a corresponding object. To configure these
objects, go to CMS Desk -> On-line marketing and select Campaigns from the menu. Then, switch to
the Campaigns tab, where you can view a list of all campaigns defined for the current website and
manage them as needed.

By default, the Corporate Site contains a single campaign called Sample campaign.
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0 Live Site  Site Manager  |Corporateisitelld A Global Administrator
® ']

Kentico
#IN  CMS Desk Content  Mydesk  Tools  Administraton — E-commerce [RaRERtSRnERRTSR)

G~ Conversions o = 5

= ﬂiﬁ L—'A.j & = & E—i? '«E ]

My dashboard Web analytics  Scoring & Campaigns Activities  Contacts  Accounis  On-line users Contact groups MNewsletters Configuration
Dashboard Analytics Contact management Segmentation E-mail marketing Configuration

a Campaigns

Overview | Campaigns

a. New campaign

~ Actions Campaign name = Open from Open to Enabled

fx v Sample campaign Yes

To better demonstrate the functionality of campaigns, we will need two additional ones. Click & New
campaign and fill in the following properties:

e Campaign display name: Banner campaign; the name of the campaign displayed in the
administration interface (in campaign lists and reports).

e Campaign name: Bannerl; sets a code name that serves as a unique identifier for the campaign. It
is also stored as the value of the Campaign browser cookie used to identify visitors who came to the
website through the given campaign.

e Campaign description - can be used to enter a text description for the campaign in order to give
information about its purpose, goals etc. You may leave this empty.

e Open from/to - sets the time interval during which the campaign should be active. The Calendar
button (%) can be used to select an exact date and time. Leave these empty for this example.

e Enabled - this property may be used to manually start or stop the campaign. Visitor statistics and
actions will not be logged for disabled campaigns. Leave the box checked.

a Campaigns

QOwverview Campaigns

» Campaigns » Mew campaign

E Save

Campaign display name: Banner campaign

Campaign name: Banner1

200

Campaign description:

Open from: EIT_\N_OW
COpen to: rll?" Mow
Enabled:

Click & Save to add the campaign. The General tab of the campaign’s editing interface will now be
displayed, where you can modify the fields listed abowve at any time. Several additional properties are
also available, but these are described later in this chapter.

Return to the campaign list and add a third campaign with the following names:
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e Campaign display name: E-mail marketing
e Campaign name: Emails

Now that some campaign tracking objects are prepared, it is necessary to ensure that visitors who
access the website through marketing campaigns are correctly identified and assigned to the
appropriate object. There are three different ways how this can be done.

URL parameter

This method utilizes a URL query string parameter to indicate that the traffic source is a campaign. All
you need to do is enter the name of the parameter that you wish to use into the Site Manager ->
Settings -> On-line marketing -> Web analytics -> Campaign tracking URL parameter setting.

W Live Site  CMS Desk A& Global Administrator|
..
1% Site Manager Sites Administration Settings Development  Tools Dashboard Licenses Support f

site: Ié‘ﬂ Web analytics

(global) [~]

Settings

E Save A__-.’L Reset these settings to default

@ Content These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.
=5 URLs and SEQ

a Security & Membership General

& system

. Enable web analytics (2]
& On-line marketing

F Contact management
 Mewsletters Campaigns & Conversions
(sl Web analytics

Track campaigns v

ﬁﬂ E-commerce B e

&4 Community [Campaigntrackmg URL parameter @ campaign ]
&a social networks

* Intranet & Collaboration Track conversions (2]
72 Versioning & Synchronization

For now, leave the setting with its default value (campaign).

Open a new tab in your browser and enter the URL of your site's Home page into the address bar.
Include the campaign tracking parameter and set its value to samplecampaign (the name of the default
campaign):

http://localhost/KenticoCMS/Home.aspx?campaign=samplecampaign

You will have to adjust the URL according to the domain of your website. You may also need to Close
the preview mode of the page to get to the actual live site. The Home page will be opened as usual, but
the system will recognize that you have arrived via a campaign. Scroll down to the bottom of the page
and click the Examples link under the Where to learn more? section. On this page, use the menu on
the left to reach On-line marketing -> Optimization -> Conversion page, which will cause a sample
conwersion to be logged.
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Global Administrator (administ

W Shopping cart | My acce
Your shopp|

Products News Community Services Company Media

» Examples » On-line marketing » Optimization » Conversion page

Forums

Conversion page

Forum search

My Home Page A sample conversion is logged whenever this page is viewed by a user. This is ensured through the settings specified on the
Analytics -> Settings tab of the document.

Development Models

In order for conversions to be logged, it is also necessary to have the Enable web analytics and Track conversions settings
Web Parts checked in Site Manager -» Settings -» On-line marketing -> Web analytics

On-line marketing Typically, conversions will be used in more advanced scenarios to represent some type of important action, such as the

Optimization downloading of a file, a product purchase etc

A/B test

WWVT test

Conversion page
Content personalization

AP

Because the Sample campaign is currently active in your browser, the conversion will also be recorded
in the campaign statistics. You can try reloading the page several times to log multiple conversions.

In a real-world scenario, you would need to ensure that all links to your website placed in the given
campaign's marketing materials contain the tracking parameter with the name of the appropriate
campaign object as the value. This type of campaign tracking is not limited to a specific document and
may be used when linking to any page on the website.

Document-specific campaigns

Alternatively, you can configure a document to behave as a campaign landing page. When this type of
page is viewed by a user, a specified campaign will automatically be assigned.

To ensure accurate campaign tracking, it is recommended to create a special page that will not be
available in the website's standard navigation, since the campaign will be assigned to all users who view
this page (and repeated views by the same user will also be logged as campaign visits). When using this
approach, all of the campaign's links need to be directed at this special landing page.

Log back in to CMS Desk, select the Special Pages folder in the content tree and create a New page
under it named Landing page. You can choose the Create a blank page option in the template
selection dialog, since the content of the page is not important for the purposes of this example.

Select the new document and switch to its Analytics -> Settings tab. Here, click the Select button
next to the Track campaign field and choose Banner campaign in the displayed dialog. Then click
the Save button.
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Now open this new page on the live site (you can access it through its URL: <domain>/SpecialPages/
Landing-Page.aspx). The Banner campaign will become active, replacing the previously assigned
campaign. Navigate to Examples -> On-line marketing -> Optimization -> Conversion page again,
so that a conversion is logged for this campaign as well.

Campaigns for document aliases

You can also define campaign tracking for a page's specific Document alias. This approach is useful if
you wish for the campaign to link \isitors to an easily accessible page, but want to awid using a query
string parameter. The campaign will only be assigned to users who access the document through this
alias.

Select the Home page from the content tree in CMS Desk and go to Properties -> URLs. Here, click
on =% Add new alias and configure the alias's settings as shown below:

e Path type: Standard URL or wildcard
e Path or pattern: /[EmailCampaign/Home
e Track campaign: select the E-mail marketing campaign
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Click d Save and the alias will be created.

To activate the campaign, open the Home page of the site through the URL of this alias (<domain>/
EmailCampaign/Home.aspx). This will override the previous campaign and you can visit the sample
Conversion page again.

The campaign tracking methods are listed in the order of their priority. So if a campaign is specified for a
document via Settings -> Analytics, but the page is also accessed via a URL containing a tracking
parameter, the campaign specified via the parameter will be assigned to the given \isitor.

Continue in the Evaluating campaigns topic to see how you can view the results of these steps. Keep in
mind that this sample scenario only senes to quickly demonstrate the functionality of campaigns. In the
case of a real campaign, visitors would not need to enter URLs manually, but would simply follow the
appropriate links and the system would keep track of more practically defined conversions.

Advanced campaign settings

As you may have noticed, there are some additional configuration options that may be specified when
editing campaigns in the CMS Desk -> On-line marketing interface.

On the General tab, the Campaign impressions and Total cost values may be used to help evaluate
the campaign and calculate its goals. An important property is the Campaign condition, which allows
you to set a macro condition that must be fulfilled in order for the campaign to be assigned to \isitors.
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My dashboard Web analytics  Scoring a Campaigns Activities  Contacts  Accounts  On-line users
Dashboard Analytics Contact management
3 Campaigns

Overview Campaigns

» Campaigns » Sample campaign

General | Goals  Conversions  Reports
E Save

Campaign basic settings

Campaign display name: E-mail marketing

Campaign name: Emails

200

Campaign description:

Open from:

=

B2
= [=
=] =]

Open to:

=

Enabled:

Advanced campaign settings
Campaign impressions:
Total cost:

Campaign condition: Cookies.Campaign != "Bannerl™” f@')

For example: Cookies.Campaign != "Bannerl"

This sample condition checks the value of the Campaign cookie and prevents the edited campaign
(E-mail marketing) from being assigned to \isitors who are already being tracked by the Bannerl
campaign. In practice, this would mean that if a visitor was brought to the site through a banner and then
later clicked on a link in a marketing e-mail, the banner campaign would remain active instead of being
overwritten.

You can write any other type of condition according to your specific requirements. Through the edit icon
(#"), you can open the Macro condition editor, which allows you to build conditions through a graphical
interface. For more information about the available macro options, please refer to Internals and API ->
On-line marketing macros.

If you switch to the Conversions tab, you can configure which Conversions should be tracked by the
campaign. There are two possible options:

e All conversions will be tracked for the campaign - if chosen, any conversion hit logged on the
entire website will be included in the campaign's statistics.
e Only the selected conversions will be tracked for the campaign - this option allows you to limit
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5.3

which conwersions should be tracked. Specific conversions may be assigned to the campaign by
clicking the Add conversions button and choosing from the list in the displayed dialog.

3 Campaigns

Owverview Campaigns

» Campaigns » Sample campaign

General Goals | Conversions | Reports

All conversions will be tracked for the campaign.

@ 0Only the selected conversions will be tracked for the campaign:

The following conversions are used by the campaign.
Conversion name

Sample conversion

In both cases, only conwersions performed by \isitors who arrive on the website as a result of the given

campaign will be logged.

Automatic campaign creation

When a \isitor comes to the website through an undefined campaign (typically specified
via the tracking URL parameter), it will be ignored by default and no campaign tracking
will be performed.

If you wish to change this behaviour, edit your application's web.config file and add the
following key to the /configuration/appSettings section:

<add key="CMSEnabl eAut onat i cCanpai gnCreat e" val ue="true" />

Once this is done, unknown campaigns will automatically be added to the list of
campaign objects for the given website.

Campaigns created this way will be enabled by default and active for an unlimited time
interval, but they can be configured using the same approach as mentioned previously.

Evaluating campaigns

The statistics logged for campaigns may be viewed using various types of web analytics reports. To
access these reports, go to CMS Desk -> On-line marketing -> Web analytics and expand the

Campaigns & conversions -> Campaigns category.
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Here you can check the results of the sample campaigns created according to the instructions in the

Managing campaigns (Example) topic. Because of the way the analytics log is processed, you may
have to wait approximately one minute before conversion hits or campaign visits are reflected in the

reports.

Campaign reports use the same basic format as all other web analytics reports, so please refer to Web
analytics -> Using web analytics reports for details about the actions that can be used to filter or
otherwise manage the displayed data. The following types of reports are available for campaigns:

Owveniew

Displays the amount of hits that the website received as a result of the
selected campaign(s). It contains a line chart that shows the number of
\visits recorded over time and a table with the total amount of page views
generated by the given campaigns during the entire time period.

Conwersions count

Displays the number of conversion hits that were performed by users
who arrived on the website through the selected campaign.

This report includes two types of charts, one that shows the progress of
the amount of conwversion hits recorded during the specified time period

and another with detailed statistics for individual units of time according
to the selected report type (hours, days, months etc.).

Conversions value

Displays the sum of the conversion values generated by users who
arrived on the website through the selected campaign.
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This report includes two types of charts, one that shows the progress of
the conwersion values recorded during the specified time period and
another with detailed statistics for individual units of time according to
the selected report type.

Campaign details Displays the values of the following campaign metrics:

¢ Visits - the amount of hits that the website received as a result of the
given campaign.

e Conversions - the number of conversions that were performed by
users who arrived on the site through the campaign.

e Conversions rate - the percentage of visitors that performed a
conwversion. This can be higher than 100% if the average visitor
generated more than one conwversion.

e Conversions value - the total sum of the values recorded for all of
the campaign's conwersions.

e Conversions value per visit - the average conversion value
contributed by the campaign's \isitors.

e Total cost - shows the total cost that was specified for the given
campaign.

¢ ROI - the rate of investment, calculated as the sum of the
campaign's conwersion values divided by the total cost. This statistic
is accurate only if your conversion values are set to reflect the
income generated by the matching conversions.

You can either choose to view all campaigns defined for the website and
compare their values, or select a specific campaign and analyze the
statistics logged for individual types of conversions.

Server campaigns May be used to compare the results of campaigns created for different
sites in the system. You can choose to display the Views, Conversion
count or Conversion value statistics for the campaigns belonging under
the selected site.

Campaign goals

In addition to the data provided by the reports listed above, you can optionally specify goals that should
be achieved by each campaign and then compare them with the actual results.

To enter a campaign's goals, select one of the reports and switch to the Campaigns tab, which
contains the campaign management interface (the same one that is available under the Campaigns
item in the main on-line marketing menu). Next, edit (#) a campaign. On the General tab, the following
two properties are available among the advanced settings:

e Campaign impressions - this field can be used to specify how many people were targeted by the
given marketing campaign. For example, if you sent marketing e-mails containing a link to the
website to ten thousand people, the amount of impressions would be 10000.

e Total cost - allows you to manually enter the total cost of the given marketing campaign. This can be
used to determine whether the campaign was a success and when calculating the campaign's goals.

Now switch to the Goals tab, where you can configure the following types of target values for the
campaign:
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e Number of visitors - sets how many visitors should be brought to the website by the campaign. It
can either be specified directly as an Absolute number, or as a percentage of the campaign's
Impressions according to the value set on the General tab.

e Number of conversions - specifies the expected amount of conwversions performed by users who
\isit the website as a result of the campaign. It can either be specified directly as an Absolute
number, or as a percentage of the campaign's Impressions.

e Total value of conversions - sets a target number for the sum of all conversion values logged as a
result of the campaign. It can either be specified directly as an Absolute number, or as a percentage
of the campaign's Total cost.

e Value per visitor - this indicator allows you to specify the average conwersion value that should be
generated by a single campaign visitor. It is calculated as the campaign's Total value of conversions
divided by its Number of visitors. The value can either be specified directly as an Absolute number,
or as a percentage of the campaign's Cost per visitor (i.e. the Total cost divided by the Number of
Visitors).

a Campaigns

Qverview Campaigns
» Campaigns » Banner campaign

General | Goals | Conversions  Reports

E Save

Red flag Goal
Number of visitors: 15 50 Absolute @ Percentage of impressions
Number of conversions: 10 25 Absolute @ Percentage of impressions
Total value of conversions: 30 200 Absolute @ Percentage of total cost
alue per visitor: g 20 @ Absolute Percentage of cost per visitor

Each goal may have two values. The Red flag may be used to set a number that must be reached in
order for the campaign to be at least partially successful (campaigns below this value are considered to
have failed). The Goal value sets a target that should ideally be achieved by the campaign. The progress
that individual campaigns make towards their goals can then be followed using the corresponding reports
under the Goals sub-category in the web analytics tree.
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&E Web analytics

Web analytics
[ Dashboard
&a visitors
(@ Traffic sources
* Content
';7' Campaigns & conversions
& campaigns
&) Overview
¥, Conversions count
[ conversions value
,O Campaign details
@ Sserver campaigns
< Goals
Ja Number of visitors
ﬁ Number of conversions
i} conversions value
W value per visitor
B} conversions
Browser capabilities
& Optimization
| # Data management

& Campaigns - Number of visitors

Hsave  EPprint | [ subscribe
) From: 9/11/2011 To: 101212011 ®
Campaign: (all} E
00—

2 /
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0
9112011 31612011 92112011 902612011 107112011 10672011 101172011
Days
-0~ Banner campaign —— Redflagvalie —— Goal value

The red flag and goal values configured for the selected statistic are displayed in the reports as red and

green lines, so you can easily see the current status of the specified campaign.

Reports for individual campaigns

Any of the reports described above may also be viewed when editing a campaign in CMS Desk ->
On-line marketing -> Campaigns on the Reports tab. You can choose a specific report via the radio
buttons at the top of the page.
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Overview | Campaigns

» Campaigns » Banner campaign

General  Goals  Conversions | Reports

[Hsave  EPeint  [2 Delete data

1 To: 10/11/2011 23]
@ Campaign views ) Conversions value ) Campaign details
() Number of visitors (goal) () Number of conversions (goal) ) Conversions value (goal) ) Value pervisitor (goal)
50—,
1n7 A
= /\ /\( AN
' _|
= —
3 g
@ _ /’ w
= 7
[
s
S
£ —
=3
Pl _|
10
911 926/2011 2011 10/6/2011 10117201
Days

Only the data logged for the given campaign is displayed here.

—o— Banner campaign
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6.1

Contact management

Overview

The Contact management module is an on-line marketing tool which provides a centralized ovenview of all
users who visit your website. It can be used to gather information about them and about the activities
that they perform on the website. The data gathered by the module can be used to track campaign
results, analyze client behavior, optimize content, identify potential buyers and perform other
marketing-related actions.

To get started with the module, it is important to get familiar with the following basic terms represented
by objects of the module. Click the links to learn more about the particular objects, their management,
use and configuration.

Contact - a single person who \isits the website and about whom information is gathered by the
module.

Account - a company or other commercial or non-commercial body where a contact operates.
Individual contacts can belong to multiple accounts and an account can be a subsidiary of another
account.

Contact role - the role which a contact has in an account. It is typically a job position or a type of
competence which the contact has within the account. One contact can have only one role in one
account.

Contact status - individual contacts can be labeled with pre-defined statuses. One contact can be
labeled with only one status at a time.

Account status - individual accounts can be labeled with pre-defined statuses, similarly as contacts,
while there are separate sets of statuses for contacts and accounts. One account can be labeled
with only one status at a time.

Contact group - taxonomy units which enable you to sort contacts into groups. Contacts can be
added to groups either manually, or automatically based on dynamically evaluated macro conditions.
It is also possible to add an account to a contact group, which makes all contacts belonging to the
account belong to the contact group as well.

The sample diagram below depicts how relationships between the objects may look in a real world
scenario. It shows three contacts who operate as different roles in three accounts. They are grouped in
two contact groups and both contacts and accounts are labeled with statuses.
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Account Contact Contact Contact
Accounts Contacts
statuses roles statuses groups
irver ] ——— i
=8 : :
= : :
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/ Company 1 has status US residents
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— S a " e .
'WWE / James 7 ! !
has status = :L t Watson 1 1
\ Fﬁ_ﬁ/ ‘ /‘3 Not interested i E
“"% all account contacts belong to P d
Company 2 UK residents
In certain situations, it may happen that you have multiple contacts or accounts in the system and get
to the conclusion that they actually represent one object. In the Merging contacts and accounts sub-
chapter, you can learn how to get rid of such duplicate contacts or accounts by merging them into a
single object.
Another important part of the Contact management module are Activities. Activities are actions that a
contact performs on the website, e.g. Visit a page, wte in a poll, add a product to their shopping cart or
wishlist, etc. These activities can be tracked and logged so that you can view a log of all activities that
individual contacts performed. You can deduce conclusions about the contacts from the activities that
they performed and the logged activities can also be used for contact evaluation by the Scoring module.
Near the end of this chapter, you can find the Settings sub-chapter. In it, you can learn how to enable or
disable various parts of the module and configure its functionality.
Finally, the Database separation sub-chapter describes how to transfer and host all data related to
contact management in a different database than the one used for the main application.
6.2 Contacts
6.2.1 Overview

Contacts represent visitors of the website and store marketing-related information about them. Contacts
cover both anonymous \isitors (identified by IP address or cookie) and regular registered users or
customers (identified by username or e-mail address). The system automatically gathers data about
contacts based on the actions and input of the associated users.

Kentico EMS allows you to:

e Assign statuses to contacts (for example VIP contacts)
e Associate contacts with accounts (companies or other bodies where the contact operates) and
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specific roles within accounts

e Group contacts into segments together with other related contacts

e Track and analyze the activities of contacts on the website

¢ Define automated processes for communicating with contacts or performing other actions in the
system

Topics:

¢ Managing contacts

¢ Viewing on-line contacts

e Mapping fields to contact attributes
Example: Creating a sample contact

6.2.2 Managing contacts

In this topic you will learn how to manage contacts. Contacts can be managed in:

¢ CMS Desk -> On-line marketing -> Contacts
¢ Site Manager -> Tools -> Contact management -> Contacts

The user interface in CMS Desk allows management of contacts that belong to the currently edited
website. The one in Site Manager allows management of contacts belonging to all websites running in
the system. If global contacts are enabled, they can be managed in both sections.

On the initial page of the user interface, you can see a list of contacts available on the current site. You
may need to display only contacts matching certain search criteria (e.g. first name, last name, e-mail
etc.). To do so, choose either the simplified or advanced filter, enter the required values and click
Search.

Individual contacts can be Edited (#) or Deleted (#) and you can also perform = Other actions such
as |3 Export, % Backup or [ Restore. New contacts can be added by clicking the “# New contact
button.

Using the pair of drop-down lists below the list, you can perform certain contact management tasks with
multiple contacts at once, specifically adding contacts to a contact group, deleting and merging
contacts or changing their status. To do this, choose either Selected contacts or All contacts from the
first drop-down list, the required action from the second one and click OK.

© 2014 Kentico Software



56

Kentico CMS 7.0 On-line Marketing Guide

Live Site  Site Monager  |COrporateiStell® A Global Administrator v 7.0 | @ SignOut

R
Me Kentico

#4%  CMS Desk Content  Mydesk Tools  Administration E-commerce  [eusSpeesces ! Enterprise Marketing Solution
— o — 5
B % Bowww| o E R ® | @
My dashboard ‘Web analytics  Scoring a Campaigns Activities | Contacts | Accounts  On-line users Contact groups MNewsletters Configuration
Dashboard Analytics Contact management Segmentation | E-mail marksting | Configuration i}
£Z Contacts ?
3 Mew contact
First name: LIKE
Lastname: LIKE
E-mall address: LIKE
Contact status: | (all) [~
Show: @ All © Only monitored & Only non-monitored
S ]
~ Display advanced fitter
F ~ Actions First name Last name = E-mail address Contact status Country  Created
= /x v Kenny c e kenny.c 1ostlocal  Notinterested 71192012 10:32:51 AW
1} /x A John Graham john.graham@localhestlocal 71192012 10:32:37 AM
= f x v Brelyna Maryon brelyna.maryon@localhostlocal Prospective client 7119/2012 10:34:49 AM
(=] f x v John Smith john.smith@localhostlocal Prospective client 7119/2012 10:39:43 AM

ltems per page: 25

Selected contacts (select an action) El ﬁ

If Editing (#") a contact, the following tabs are available:

General tab
Custom fields tab
Accounts tab
Membership tab
Activities tab

IPs tab

Contact groups tab
Scoring tab

Merge tab
Data.com tab

General tab

On this tab you can view and edit the basic attributes of the selected contact. Once you have modified
the values as required, click l Save to save the contact.

General

First name - the first name of the contact.

Middle name - the middle name of the contact.

Title before - allows to define a contact title used before the name.
Last name - the last name of the contact.

Salutation - allows to define a contact salutation.

Title after - allows to define a contact title used after the name.

Personal info

e Birthday - the birthday of the contact. Enter the value manually, use the Calendar (&) or use the
Now link.

e Gender - the gender of the contact.

e Job title - the job title of the contact.

e Created - indicates when the contact was created.
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Contact settings
e Contact status - allows to select a contact status. If defined, the contact can be labeled with a
contact status, e.g. a V.l.P. contact.
e Track activities - if enabled, allows to track contact activities.
e Contact owner - allows to define a contact owner, i.e. a user responsible for management of the
given contact.
e Campaign - allows to choose a Campaign to be associated with the current contact.

Address

Address 1 - the first line of the contact's address.

Address 2 - the second line of the contact's address.

City - allows to define the city where the contact has their address.

Zip code - allows to define the zip code of the area where the contact has their address.
Country - allows to define the country where the contact has their address.
Mobile phone - the mobile phone number of the contact.

Home phone - the home phone number of the contact.

Business phone - the business phone number of the contact.

E-mail - the e-mail address of the contact.

Web URL - the web URL of the contact.

Notes - you can leave contact notes either as plain text or as text with basic formatting, and you can
also add your stamp by clicking the Add stamp button.

Please note that if you are \iewing properties of a merged contact, you can click on & Split from
parent to split the current contact from the parent one.
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&4 Contact properties

¥ Contacts » John Smith

General Accounts Membership Activities IPs Contact groups Scoring Merge Data.com

ESave
General
First name: John Lastname: Smith
Middle name: Salutation:
Title before: Title after:
Personal info
Birthday: 9/30/1979 5 Now Company name
Gender: Male [=] Job fitle: Marketing Specialist
Created: 7HM9/2012 10:39:43 AM Lastlogon:
Contact settings
Contact status: | Prospective client =] Contactowner.  Luke Hillman (LukeH) mm
Track activities: Campaign: Sample campaign |Z|
Address
Address 1: 55 Hawthorn Drive Mobile phone:
Address 2: Home phone:
City: Bristol Business phone:
Zip code: BS3 TWJ E-mail address:  john.smith@localhost.local
Country. United Kingdom E| Web URL:
Notes
B I | & | & B
4
Add stamp
goa | Contact data values
i

contacts.

You do not need to enter the values of the attributes on the General tab manually for all

The system will automatically try to collect and update the data of each contact based
on the information provided by the corresponding user on the website. Please see the
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Mapping fields to contact attributes topic for more information.

Custom fields tab

On this tab you can enter values into the custom fields defined for contacts in Site manager ->
Development -> System tables -> Edit (#”) Contact management - Contact on the Fields tab. When
you have entered the values, click i Save to confirm the changes.

&%/ Contact properties

» Contacts » James Watson

General | Custom fields | Accounts  Membership  Activities IPs  Contact groups
E Save

Mr. Watseon is moving toe Lendoen in .
May 201Z.

Additional description:

Accounts tab

On this tab you can see a list of accounts assigned to the current contact and you can also create
accounts by clicking on % New account. If you decide to do so, the Select account dialog opens,
enabling you to assign selected accounts to the current contact; optionally, a contact role may be
selected (if defined). Please note that if you edit a global contact, only global accounts are offered.
Similarly, if you edit a site contact, only current site accounts are offered.

You can View account details (%) of individual accounts and you can also Select contact role (“#)
or Remove (#) an account. The displayed list can be sorted by account name, contact role, account
status and country.

Using the pair of drop-down lists below the list, you can perform certain management tasks with multiple
accounts at once, specifically Selecting contact role or Removing accounts. To do this, choose either
Selected accounts or All accounts from the first drop-down list, the required action from the second one
and click OK.

&4 Contact properties

» Contacts » John Smith

General  Custom fields | Accounts | Membership  Activiies IPs  Contactgroups  Scoring  Merge  Data.com

qu. Add accounts

] + Actions Account name =~ Contact role Account status Country

] Eng UK Branch of Company 1 Employee United Kingdom

Selected accounts |Z| (select an action) |Z| “
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Membership tab

On this tab you can manage the current contact's memberships, i.e. users, e-commerce customers and
newsletter subscribers that should be associated with the currently edited contact.

The following tabs are available under the Membership tab:

e Users - here you can see a list of users under the current contact and you can also manually & Add
users. Please note that the usual scenario is that a contact acts as one registered user. However,
more users can be assigned to a contact as well.

e Customers - here you can see a list of customers under the current contact and you can also
manually & Add customers.

e Subscribers - here you can see a list of subscribers under the current contact and you can also
manually & Add subscribers.

On each tab, the listed items can be Deleted (#) and the list can be sorted e.g. by name and e-mail.

You may need to display only items matching certain search criteria (e.g. first name, last name, e-mail)
on the respective tabs. To do so, enter the required values and click Search.

&4 Contact properties

» Contacts » John Smith

General  Custom fields  Accounts | Membership | Activities IPs  Contact groups

» Membership

Users | Customers  Subscribers

@. Add users
~ Actions  Firstname Lastname  E-mail User name
x Andrew Jones andy@localhostlocal  Andy

Activities tab

On this tab you can see a list of the current contact's activities, e.g. user registration, blog post
subscription, poll voting etc. Howewer, activities are logged only if the Enable on-line marketing setting
is enabled in Site Manager -> Settings -> On-line marketing and the Log activities setting is
enabled in Site Manager -> Settings -> On-line marketing -> Contact management -> Activities.

Individual activities can be Viewed ( =) or Deleted (#). The displayed list can be sorted by title, type,
IP address and activity time.

You may need to display only activities matching certain search criteria ,e.g., an activity type, title etc.
To do so, fill in the fields as required and click Search.
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&4 Contact properties

» Contacts » John Smith

General  Custom fields  Accounts  Membership | Activiies | IPs  Contactgroups  Scoring  Merge

v
[k New custom activity

Type: (ally [=]

Title: LIKE (=]

IP address: | LIKE [=]

Time between: E@M and E@M
[} -~ Actions  Title Type IP address
]| a3 Page visit 'Community Website Section’ Pagevisit =1
E adt Page visit "News' Page visit 1
] ad Page visit 'Smartphones' Pagevisit o1
] ad Page visit ‘Products’ Pagevisit =1
| a3 Poll voting 'How do you like our new website?" Poll voting 1
B a Page visit 'Home' Page visit 1
0 ad Page visit "My Account Page visit 1
(& q x User logged in "Andrew Jones (andy(@localhostlocal)y  User login 1

Selected activities |Z| (select an action) |Z| E

IPs tab

On this tab you can see a list of IP addresses from which the current contact accessed the website. The
listed items can be Deleted (#) and you can also Export (* -> [3) the items. The displayed list can
be sorted by IP address and activity time.

You may need to display only IP addresses matching certain search criteria (IP address, time period).
To do so, fill in the respective fields as required and click Search.

& Contact properties

» Contacts » James Watson

General  Custom fields  Accounts  Membership  Activiies | IPs | Contact groups  Scoring  Merge

IP address: LIKE |Z|
Time hetween: @ Now and E@ MNow
Search

+ Actions IP address First activity time =

x 1 10/27/2011 10007:53 AM

Contact groups tab

On this tab you can see a list of contacts groups to which the current contact is assigned. You can also
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add the contact to other contact groups by clicking & Add to contact groups. Individual items can be
Removed (#) from the list, which results in the current contact being removed from the respective
contact group.

&4 Contact properties

» Contacts » John Smith

Gengral  Custom fields  Accounts  Membership  Activities  IPs | Contact groups

@ Add to contact groups

+ Actions Display name = Dynamic From account Manual

x UK residents Ma Ma Yes

Scoring tab

On this tab you can see a list of scores in which the current contact achieved some points, together with
the actual score point values. By clicking the View (.4) icon, the respective score's management
interface is opened in a pop-up window. The interface is identical to the one displayed when editing (¢
a score in CMS Desk -> On-line marketing -> Scoring.

&% Contact properties

» Contacts » John Smith

General  Custom fields  Accounts  Membership  Activites IPs  Contactgroups | Scoring

~ Actions Score name = Achieved points Enabled
é;; Repeated purchases 300 Yes
Merge tab

On this tab you can merge other contacts with the currently edited contact so that only the currently
edited contact remains. This is useful in cases when you come to the conclusion that multiple contacts
actually represent a single real-world person. On the tab, you can also view a list of contact that have
been merged with it and split them back into separate contacts if needed. Detailed information on
merging in Kentico CMS can be found in the Merging contacts and accounts chapter.

Data.comtab

This tab allows you to compare the currently edited contact with matching contacts in the Data.com
database and search for additional information. Data.com integration must be enabled and configured in
order for this feature to be available. Refer to the Integration of 3rd party modules -> Data.com chapter to
learn more.

6.2.3 Viewing on-line contacts

The information gathered by the contact management module may also be used to keep track of the
users who are currently visiting the website. This allows you to monitor how many \isitors the site has at
any given time, check which pages are being viewed and manage the corresponding contact data as
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required.

To activate this feature, go to Site Manager -> Settings -> Security & Membership and enable both
of the following settings:

e Monitor on-line users
e Store on-line users in database

w Live Site CMS Desk A Global Administrator
L)
% Site Manager Sites  Administration Development  Tools  Dashboard  Licenses  Support f

St a Security & Membership
(global) [=]
E Save .__.’3 Reset these settings to default
Settings
e Content These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.
=5 URLs and SEO
& Security & Membership General
.' System - . .
R X Administrator's e-mail & admin@localhost local
@ On-line marketing
m E-commerce Send membership reminder (days) & 1
&4 Community
& sodial netwarks Deny lagin interval @ 1
o Intranet & Collaboration
“2 Versioning & Synchronization Share user accounts on all sites (2]
9 Integration
N Use site prefix for user names
<. Cloud services B @ 0O
Registrations
; Reserved user names & admin:root:administrator:sysadmin;sa
Registration requires e-mail confirmation 6 [l
Registration requires administrator's
approval @ 0
Delete non-activated user after (days) @ -
Require unigue user e-mails @
On-line users
Monitor on-line users (2]
Store on-line users in database @
Update on-line users (minutes) 6 1

You can then access the list of current website visitors in CMS Desk -> On-line marketing ->
Contacts -> On-line users.

The list provides basic information about each user, such as their name and e-mail address. For logged
in users, this data is taken from the values entered during registration. If the information is unavailable,
the system loads the values from the corresponding contact attributes. You can also see other data,
such as the time of the user's last action and their current location (i.e. the path of the page that they
are viewing).

The displayed users can be filtered according to their name, either by selecting one of the letters at the
top of the page or by entering text into the search box. Click Display advanced filter to access more
filtering options. This way, you can also limit which users are visible based on their e-mail address or the
roles to which they belong. Additionally, several special options are available in the advanced filter:

e Display guests - if enabled, the list also shows individual visitors who are not logged in to the
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website. In the case of guests, the system fills in the name and e-mail information based on the data
available for the corresponding contact. When disabled, only authenticated users are displayed.

e Show hidden users - determines whether the list includes users who are flagged as hidden (e.g.
administrators or other internal user accounts).

e Score - by selecting a score, you can view the number of points that each on-line user (contact) has
in the given score. To learn more about contact scoring, see the Scoring chapter.

’—tl‘ Live Site  Site Manager  [COMpOratEISEIE A Global Administrator V7.0 @  Sign Out
':‘ (.MeSnDesEo Content My desk Tools Administration  E-commerce [ROGSTERIETISN] ! Enterprise Marketing Selution
ﬁ ﬂiﬂ \_5? M conversions A Qg

My dashboard Web énalyl\cs ‘Scoring a Campaigns Acll'iimes ‘Contacis Contact groups Newsletters Processes Configuration

Dashboard el Contact management Segmentation E-mail marketing | Automation Configuration i

&g Contacts ?

Contacts Pending contacts 0On-line users Accounts —

» On-line users T

On-line users | Kicked users j—

gnefresh

A B C D E F G H I J K L M N [o] P Q R 5 T u v w X Y Z

Full name: LIKE [=]

E-mail address: LIKE E

In oles: (el [

ot n roles (el [

Display guests:

Show hidden users:

Score: Interested in smariphones E

« Display simplified filter

Actions Full name =~ E-mail address Created Last activity Location Is guest Score

lE' F\.;é’ Andrew Jones andy@localhost local 810/2012 9:16:48 AM 8/16/2012 11:20:37 AM INews 2
B& Global Administrator administrator@localhest.locals 816/2012 11:18:44 AM 8/16/2012 11:26:05 AM

@ l_-T\ &3 Sean Gaines seang@localhost local 2/10/2012 9:16:50 AM 8/16/2012 11:24:37 AM {Products/Smartphones 50

Iltems per page: 25 E

3 user(s) on-line: 3 logged in and 0 guest(s)

You may also perform the following actions for the displayed users:

» B Kick - may be used to kick authenticated users from the website. This means that the user is
logged out and will not be able to log back in for the duration specified in the Site Manager ->
Settings -> Security & Membership -> Deny login interval setting. You can view a list of all users who
are currently kicked out on the Kicked users tab.

o [Flnitiate chat - allows you to start directly communicating with the given person through a chat
window. To work correctly, support chat must be enabled for the website and supported by the page
that the user is currently viewing. Please see the Modules -> Chat chapter in the Developer's Guide
for more information.

e 7 View contact details - can be used to edit the contact associated with the given user (the
editing interface is the same as described in the Managing contacts topic).

6.2.4 Contact statuses

Contacts can be labeled with statuses in order to reflect their relationship to your organization or to
indicate how they are perceived from the marketing point of view. Statuses can be assigned to individual
contacts in the Contact status field on the General tab of each contact's editing interface. One contact
can be labeled with only one status at a time.
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Live Site  Site Manager Corporate site ™ & Global Administrator|

Me Kentico

1% CMS Desk Content  Mydesk  Tools Administration E-commerce On-ine marksting
Eﬂ I::é] fil conversions \ﬁ“ e EE? i
My dashboard Web analytics  Scoring a Campaigns Activities | Contacts | Accounts  On-line users Contact groups MNewsletters Configuration
Dashboard Analytics Contact management Segmentation E-mail marketing Configuration

&% Contact properties

» Contacts » John Smith

General | Custom fields  Accounts  Membership  Activies IPs  Contactgroups  Scoring  Merge  Data.com  Processes

Esave
General
First name John Last name Smith
Middle name: Salutation:
Title before: Title after:

Personal info

Birthday: 9/30/1979 B now Company name:
Gender: Male E Job title Marketing Specialist
Created: TH9/2012 10:39:43 AM Last logon:
Contact settings
(Comam status:  Prospective dlient = ] Contactowner:  Luke Hillman (LukeH)
Track activities: Campaign: Sample campaign [~]

There is a predefined set of contact statuses for each website. The sets of statuses can be managed in
the following sections of the user interface:

e CMS Desk -> On-line marketing -> Configuration -> Contact status
e Site Manager -> Tools -> Contact management -> Configuration -> Contact status

The user interface in CMS Desk allows management of contact statuses predefined for the currently
edited website. The one in Site Manager allows management of contact statuses for all websites running
in the system. If global contact statuses are enabled, they can be managed in both sections.

Properties of contact statuses listed in the mentioned sections of the user interface can be edited after
clicking the Edit (#) icon in a respective contact role's row. By clicking the Delete (#) icon, you can
delete the contact status so that it is no longer present and available in the system. The Export ()
action available in the drop-down menu ( *) in each row enables you to export the respective status into
a file and subsequently import it on another Kentico CMS instance.

Live Site Site Manager Corporatesite|™ A Global Administrator

e Kentico

#1N  CMS Desk Content ~ Mydesk Tools  Administration — E-commerce [NelETRRIENEIIN
2 = Conversions =z g
[ o I8 ¢ @ B
My dashboard Web analytics  Scoring @ Campaigns Activities  Contacts Accounts  On-line users Newsletters Configuration
Dashboard Analytics Contact management Segmentation E-mail marketing Configuration
#7 Contact statuses
Account status ﬁ N contact statiss
Contact status »
~ Actions  Contact status name «
Contactrole
fx hd Mot interested
Macro rules
fx il Prospective client
P
o fx v Regular customer

Creating a new contact status
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If you want to add a new contact status to the set of listed statuses, click & New contact status. Then,
specify the following properties in the New contact status dialog:

e Display name - name of the contact status used in the system's user interface.
e Code name - name of the contact status used in web project code.
e Description - text describing the contact status.

Once you have the properties specified, click il Save to create the new status.

& New contact status

» Contact statuses » Mew contact status

E Save
Display name: Premium customer @
Code name:  PremiumCustomer 2]

This contact status is used to label
contacts who achieved the Premium
customer status.

Description:

6.2.5 Contactroles

Contact roles enable you to specify the role of a contact in an account. It is typically a job position or a
type of competence which a person has in the organization, e.g. CEO, CFO, Decision maker, etc. The
role of a contact in an account can be specified after clicking the Select contact role (~#) icon on the

Contacts tab of each account's editing interface. One contact can only have one role in one account.

Live Site  Site Manager  |Corporateisitelld L Global Administrator

]
Al Kentico

PIN  CMS Desk Content  Mydesk Tools  Administration — E-commerce [Relpaepuettegio

& B} conversions af P
. 5 2 ¥ @
My dashboard Web analytics  Scoring Campaigns Actiities  Contacts -
a paig s Select contact role
Dashboard Analytics Contact manag

Contact role name

o0 L

» Accounts » UK Branch of Company 1 CFQ
General | Contacts | Subsidiaries Merge  Data.com

L Add contacts

\% Account properties

tems perpage: 10 [=]

[[] ~ Actions Firgtwéfne Lastname -  E-mail address Contact role
|} Smith john.smith@localhostlocal  Emplayee
= Ancel
Selected contacls [=]  (select an action) = E [—E———— -H&-¢

There is a pre-defined set of contact roles for each website. The sets of roles can be managed in the
following sections of the system's user interface:

e CMS Desk -> On-line marketing -> Configuration -> Contact role
e Site Manger -> Tools -> Contact management -> Configuration -> Contact role

The user interface in CMS Desk allows management of contact roles pre-defined for the currently edited
website. The one in Site Manager allows management of contact roles for all websites running in the
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system. If global contact roles are enabled, they can be managed in both sections.

Properties of contact roles listed in the mentioned sections of the user interface can be edited after
clicking the Edit (#) icon in a respective contact role's row. By clicking the Delete (#) icon, you can
delete the contact role so that it is no longer present and available in the system. The Export (/3) action
available in the drop-down menu ( =) in each row enables you to export the respective status into a file
and subsequently import it on another Kentico CMS instance.

Live Site  Site Manager |Comporatelsitelbd & Global

[ ]
Me Kentico

1N CMS Desk Content My desk Tools Administration E-commerce On-line marketing

o Conversions af ez B g

[ s KX B W @ & (B =

My dashboard ‘Web analytics Scoering a Campaigns Activities Contacts Accounts On-line users Contact groups Newsletters Configuration
Dashboard Analytics Contact management Segmentation E-mail marketing Configuration

g Contact roles

Account status & Mew contact rele

Contact status
~ Actions Contact role name =

AR~ CcEO
AR~ | cFo

e 54 Decision malker

fx - Employee

Contact role »

Macro rules

Creating a new contact role

If you want to add a new contact role to the set of listed roles, click the & New contact role button
abowe the list. After doing so, you need to specify the following properties in the New contact role
dialog:

e Display name - name of the contact role used in the system's user interface.

e Code name - name of the contact role used as an identifier, for example in the API. You can leave
the (automatic) option to have the system generate an appropriate code name based on the display
name.

e Description - text describing the contact role.

Once you have the properties specified, click &l Save to create the new contact role.

(ﬁ. New contact role

» Contact roles » MNew contact role

ESava

Display name: CIO (&)

Code name:  (automatic) (2]
Thiz =ztatus iz used to label -

contacts who operate as Chief
Information Cfficers in
Description: individual accounts.
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6.2.6

Mapping fields to contact attributes

When a new \isitor arrives on the website for the first time, an anonymous contact without any data is
created to represent them. If the user submits information on the site, for example during registration or
by filling out a form, the system will automatically transfer the entered values into the data of the
matching contact. The same logic may also be used to update the data of existing contacts if the
corresponding user provides new information.

The purpose of field mapping is to precisely determine from where the values of individual contact

attributes should be loaded. These mappings can be configured for various types of input forms and
system objects.

On-line forms

In the case of on-line forms created using the Forms module, the related settings can be defined in CMS
Desk -> Tools -> Forms by editing a given form and switching to its On-line marketing tab. Here you
can assign specific form fields to contact attributes.

| Live Site  Site Manager  |Corporateisitelbd £ Global Administs
2l Kentico
1 CMS Desk Content My desk Administration ~ E-commerce  On-line marketing
= Polls ~3/ Translations Custom tables i) @6 Chat Message boards % 1 Reportin:
= & 7 5 & 5] g = ) 5] Reporiing
Forms | Media |5 Banners "§ Staging [y File import Blogs Forums fa Groups | Abuse report Projects  Events Newsletters (5| Web analytics
Content Community Collaboration Marketing & Reports

% Form Properties

» Forms » Contact Us
Data General Fields Form  RNotification e-mail  Autoresponder  Security  Alternative forms | On-line marketing | Versions

E Save

Log on-line marketing activity

Q The following section allows mapping of the farm's fields to contact ohjects. Data submitted through the form can then be used to initialize or update contact information.
Overwrite existing contact information with submitted data. If unchecked, only empty values of a contact are filled,

General

First name: FirstName |Z| Last name: LastName |Z|
Middle name: (none) |Z| Salutation: (none) |Z|
Title before: (none) |z| Title after. (none) |Z|
Personal info

Birthday: (nene) [=] Job title: (none) [=]
Gender: (none) [~]

Address

Address 1 (none) |Z| Mobile phone: PhoneMumber |Z|
Address 2 (none) |Z| Home phone (none) |Z|
City: (none) |z| Business phone.  (none) |Z|
Zip code: (nene) [=] E-mail Email [=]
Country (none) [~] Web URL: (none) [~]
State: (none) [~]

As you can see, the available options match the attributes that are offered when editing a contact on its
General tab. For example, if the form has a field where users enter their e-mail address, you can
choose this field for the E-mail attribute. When a user submits the form, the value of the field will
automatically be saved as the e-mail address of the contact representing the given user.

The checkbox directly above the mapping settings is very important. If it is enabled, existing contact
data will always be replaced by the submitted form values, otherwise only empty attributes will be filled.
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System tables

In addition to on-line forms, the same mapping configuration options are available for various types of
system objects that store user data. The default mappings for these objects should be suitable for most
websites, but you can change them if you are using custom system fields or have some other type of
specific requirement. It can be done by going to Site Manager -> Development -> System tables and
editing one of the following system tables on its On-line marketing tab:

e User
e E-commerce - Customer
¢ Newsletter - Subscriber

For example, when a user registers on the live site or edits their profile settings, the system
automatically updates the data of the corresponding contact according to the mappings set for the User
system table. By default, the First name contact attribute is filled by the value of the FirstName field
and so on. You can assign specific system fields to different contact attributes in the same way as for
on-line forms.

The same also applies to the Newsletter - Subscriber and E-commerce - Customer tables, which are
instead used when a contact fills out a newsletter subscription form or registers as a customer.

6.2.7 Example: Creating a sample contact

Here you will learn how to create a new contact.

A new contact can be created automatically on the live site, e.g. if an anonymous visitor browses the
website for some content or if a new user registers there, and manually in the administration interface.

On the live site

When an anonymous website visitor comes to the website for the first time, a contact is created for
them automatically. When the same visitor registers on the live site as a new user, the contact's data is
updated according to the registration details and it is associated with the given user account. An
example of creating a new contact on the live site can be found in the Activities -> Example topic in the
Contact management section of this guide.

In the administration interface

1. Sign in as an administrator, go to CMS Desk -> On-line marketing -> Contacts (alternatively, you
can navigate to the Contacts tab in Site Manager -> Tools -> Contact management) and click “#
New contact.

Live Site  Site Manacer |(Corporatelsitelld & Global
e Kentico
1% (VS Desk Content ~ Mydesk  Tools Administration E-commerce On-ine marketing
[ af — 5 [ =
. B X Boreses | o gl B B (=1
My dashboard Web analytics  Scoring a Campaigns Activities | Contacts | Accounts  On-line users Coniact groups Mewsletters Configuration
Dashboard Analytics Contact management Segmentation E-mail marketing Configuration
£4 Contacts

L New contact
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2. In the New contact dialog, enter the following properties:

e First name: James
e | ast name: Watson

e Contact status: select a contact status, if no statuses were defined yet, please refer here to see

how to do it
e Gender: Male
e Job title: Marketing specialist
e Address 1: 55 Hawthorn Drive
e City: Bristol
e ZIP code: BS3 7WJ
e Country: United Kingdom
e E-mail: james.watson@localhost.local

Once entered, click Save (k) for the contact to be created.

',4 New contact

» Contacts » Mew contact

E Save

General

First name: James
Middle name:

Title before:

Personal info

Birthday: B Now

Male [=]

Gender:

Created:

Contact settings
Contact status:  Regular customer E

Track activities:

Address

Address 1: 55 Hawthorn Drive
Address 2:
City: Bristol
Zip code: BS3 TWJ

Country: United Kingdom E

Notes

| &

B I | &

Lastname: Watson
Salutation:

Title after:

Company name:
Job title: Marketing Specialist

Lastlogon:

Contact owner. [ Sefect |- Clear |
Campaign: (none) |Z|

Mobile phone:

Home phone

Business phone
E-mail address:  james.watson@localhost.local

‘Web URL:

[2]

3. Optionally, switch to the Accounts tab, click on ® Add accounts and in the Select account dialog
select accounts which should be assigned to the contact. Click OK. Please note that at least one
account must be defined to be able to perform this step. If no accounts were defined yet, see this topic.
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M2 Kentico
@4\ M5 Desk

My dashboard
Dashboard

On-ine marketing

M} convergian ’ L —_
Web analtics  Scoring & Campa Ea' Select account

Analytics
Type name orits part: m

Selectall Deseleciall -
' Membership  Activitie

&4 Contact properties

» Contacts » James Watson
[7]  Account name

(l?l UK Branch of Company 1) .
items per page: 10 [«]

General  Custom fields

=)~

Current contact is not assigned to any accounts. Contact's role

Assign current contact to accounts with following role: | (none) B

4. Optionally, switch to the Membership tab and on the respective tabs add users, customers or
subscribers that should be associated with the new contact.
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Site Manager Corporate site I 4¢

2 Kentico
FY

1 CMS Desk Content My desk onine marketing

E [Lﬁi M} conversions
My dashboard Webanalitics  Scoring 8 Campg f Sselectusers S alura
Dashboard Analytics re
_ . Username orits part: m L
&4 Contact properties
Select all Deselect all .

» Contacts » James Watson
[T user
General  Custom fields  Accounts ership | Activitie

[Vl | Andrew Jones (Andy)

» Membership

y I Hillman {LukeH
Users | Customers e mol |4 Padner (qal
[F] | sample Silver Partner (silver)
] Sean Gaines (SeanG)
Mo data found.
ftems perpage: 10 [+]

O

5. Optionally, switch to the Contact groups tab, click on & Add to contact groups and in the Select
contact groups dialog select contact groups to which the contact should be added. Click OK. Please
note that at least one contact group must be defined to be able to perform this step. If no contact groups
were defined yet, see this topic.
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#4N  CM5 Desk

My dashboard
Dashboard

e Kentico

M conversions
Web analytics  Scoring & Camp|

Analytics

£Z Contact properties Z

» Contacts » James \Watson

General  Custom fields

Accounts mbership  Activiti

Add to contact groups

Mo contact groups found.

~

& Select contact groups

Contact group name orits part:
Selectall Deselectall

] = Contact group name

0On-ine marketing

Search -

ltems per page: 10 IE‘

(S

6. If you now view the list of contacts, you can see that the new contact is listed among other contacts.

&4 Contacts

Gﬁ MNew contact

First name:
Last name:
E-mail address:
Contact status:

Show:

Search

~ Display advanced fiter

] + Actions

Firstname  Lastname =

LIKE [=]

LIKE (=]

LIKE [~]

(al) [=]
@ All ) Only monitored ) Only non-monitored

E-mail address

Contact status

Country Created
7M9/2012 10:32:51 AM

0 fx hd Kenny Cobblestone kenny.cobblestone@localhostlocal  Motinterested

] f x hd John Graham john.graham@localhostlocal TH92012 10:32:37 AM

0 f x hd Brelyna Maryon brelyna.maryon@localhostlocal Prospective client TH9I2012 10:34:49 AM

0 f x i John Smith john.smith@localhostlocal Prospective client United Kingdom  7/19/2012 10:39:43 AM
(D I f x v James Watsan james.watson@localhostlocal Regular customer  United Kingdom  7/18/2012 3:54:05 F'M]I

Selected contacts

[=] (select an action) [=]
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6.3 Accounts

6.3.1 Overview
An account in Kentico CMS is an object representing a single organization, i.e. a company or other
commercial or non-commercial body. The object can be site-specific or shared across more websites
(global account). It contains multiple contacts, can have subsidiaries and can be assigned with an
account status. Besides, stored as a system table, an account supports custom fields.
Further in this chapter, you will learn how to manage accounts and you will also see an example of
adding a new account to your Contact management.

6.3.2 Managing accounts

In this topic you will learn how to manage accounts. Accounts can be managed in:

e CMS Desk -> On-line marketing -> Contacts -> Accounts
e Site Manager -> Tools -> Contact management -> Accounts

Here you can see a list of accounts available on the current site and you can also create new accounts

by clicking % New account. Please note that you can always create site-specific accounts and, if the
use of global accounts is allowed, also accounts shared across more websites.

You may need to display only accounts matching certain search criteria (e.g. account name, account
status, e-mail etc.). To do so, choose either the simplified or advanced filter, enter the required values
and click Search.

Individual accounts can be Edited (#) or Deleted (#) and you can also perform = Other actions such
as |3 Export, % Backup or |# Restore. The displayed list can be sorted by account name, account
status, primary contact and country.

Using the pair of drop-down lists below the list, you can perform certain contact management tasks with
multiple accounts at once, specifically adding accounts to a contact group, deleting and merging
accounts or changing the account status. To do this, choose either Selected contacts or All contacts
from the first drop-down list, the required action from the second one and click OK.
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|
Me Kentico

#18%  CMS Desk Content My desk Tools Administration E-commerce On-ine marketing
o Conversions af — =] 3
= =B ~ & L= ey @ B
My dashboard Web analytics Scoring a Campaigns Activities | Contacts Contact groups N lett Pr Configuration
Dashboard Analytics Contact management Segmentation E-mail marketing Automation Configuration
4] Contacts

Contacts  Pending contacts ~ Ondine users | Accounts

E‘!ﬂn MNew account

Account name: | LIKE |Z|
Account status: | (all) [=]
E-mail address:| LIKE [~
Contactname: | LIKE |Z|

~ Display advanced filter

=} ~ Actions Account name = Account status Primary contact Country Created

b %8~ | companyi 7 John Lioyd Graham  USA 8/7/2012 12:11:02 PM
B %8~ | company2 7 James Watson United Kingdom ~ 8/7/2012 12:13:31 PM
[} f x hd UK Branch of Company 1 7 Nicole Path United Kingdom  8/8/2012 11:01:38 AM

Selected accounts [ | (select an action) [=] E
When you edit an account, the following tabs are available to you:

General tab
Contacts tab
Subsidiaries tab

Merge tab

General tab

On this tab you can edit properties of a selected account. When you have modified the values, click
Save to save the account.

General

e Account name - the name of the account. Accounts usually represent companies or other
commercial or non-commercial bodies.

® Account status - allows to select an account status. If defined, the account can be labeled with an
account status, e.g. a V.L.P. account.

e Subsidiary of - allows to select an account, i.e. company or other commercial or non-commercial
body, of which the current account is a subsidiary.

e Account owner - allows to define an account owner, i.e. user responsible for management of the
current account.

Address

Address line 1 - the first line of the account's address.

Address line 2 - the second line of the account's address.

City - allows to define the city where the account has its address.

Zip code - allows to define the zip code of the area where the account has its address.
Country - allows to define the country where the account has its address.

Phone - the phone number of the account.
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e Fax - the fax number of the account.
e E-mail - the e-mail address of the account.
e Website URL - the website URL of the account.

Contacts

e Primary contact - the most important contact assigned to the current account; e.g. a company's
CEO. Please note that you can select a primary contact only if at least one contact is assigned to
the current account.

¢ Role - if defined, allows to assign the primary contact with a contact role, e.g. CEO.

e Secondary contact - the second most important contact assigned to the current account; e.g. a
company's CFO. Please note that you can select a secondary contact only if at least one contact is
assigned to the current account.

¢ Role - if defined, allows to assign the secondary contact with a contact role, e.g. CFO.

Notes - you can leave account notes either as plain text or as text with basic formatting, and you can
also add your stamp by clicking the Add stamp button.

Please note that if you are Viewing properties of a merged account, % Split from parent is available on
the page, enabling you to split the current account from the parent one.
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Content  Mydesk  Tools  Administration — E-commerce [NeRNTSSREREAN]

v Conversions 4 = of
] W 28 =] =) B

My dashboard Web analytics  Scoring a Campaigns Activities | Contacts Contact groups | leth Processe Configuration

Dashboard Analytics Contact management Segmentation E-mail marketing Automation Configuration

&4 Contacts
Contacts  Pending contacts ~ Ondineusers | Accounts
¥ Accounts » Company 1

General | Contacts  Subsidiaries  Merge  Data.com
E Save

General

Account name Company 1 Subsidiary of: (none) E|

Account status: Gold Partner |Z| Account owner:  Luke Hillman (LukeH)
Address

Address line 1 323 Atkinson Street Phone:

Address line 2: Fax:

City: Baton Rouge E-mail address: company1@Ilocalhost.local

Zip code: LA 70801 Website URL:

UsA =]
Country:
Louisiana [=]

Contacts

Primary contact: John Lloyd Graham E| Role: CFO E|

Secondary contact | (none) E| Role: (none) E|

Notes

B I [i= E
| & R
i
Add stamp

Custom fields tab

On this tab you can enter values into the custom fields defined for accounts in Site manager ->
Development -> System tables -> Edit (#) Contact management - Account on the Fields tab.
When you hawe entered the values, click & Save to confirm the changes.

Contacts tab

On this tab you can see a list of contacts assigned to the current account and you can also add
contacts by clicking “# Add contacts. If you decide to do so, the Select contact dialog opens, enabling
you to assign selected contacts to the current account; optionally also with a selected role (if defined).
Please note that if you edit a global account, only global contacts are offered. Similarly, if you edit a site
account, only current site contacts are offered.
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You can View contact details (5%) of individual contacts and you can also Select contact role () or
Remove (#%) a contact. The displayed list can be sorted by contact first name, last name, e-mail,
contact role, contact status and country.

Using the pair of drop-down lists below the list, you can perform certain management tasks with multiple
contacts at once, specifically Selecting contact role or Removing contacts. To do this, choose either
Selected contacts or All contacts from the first drop-down list, the required action from the second one
and click OK.

&4 Contacts

Contacts  Pending contacts  On-ine users | Accounts

» Accounts » Company 1

Gereral | Contacts | Subsidiaries  Merge  Data.com

£ Add contacts

~ Actions = Firstname Lastname -  E-mail address Contactrole  Contact status Country

:ﬁ’g_x John Graham john.graham@localhostlocal  CFO Prospective client  USA

Selected contacts (select an action) E| “

Subsidiaries tab

On this tab you can see a list of accounts which are subsidiaries of the current account. You can also
add accounts to be recognized as subsidiaries of the current account by clicking ® Add accounts. If
you decide to do so, the Select account dialog opens, enabling you to assign these accounts. Please
note that if you edit a global account, only global accounts are offered; similarly, if you edit a site
account, only current site accounts are offered.

You can View details (%) of individual accounts or Remove (#) them. The displayed list can be sorted
by account name, account status, primary contact and country.

Using the pair of drop-down lists below the list, you can perform the Remove action for multiple accounts
at once. To do this, choose either Selected accounts or All accounts from the first drop-down list, the
action from the second one and click OK.
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6.3.3

£Z Contacts

Contacts  Pending contacte  Ondine users | Accounts

» Accounts » Company 1

General  Contacts | Subsidiaries | Merge  Data.com

E‘!ﬂn Add accounts

Accountname: | LIKE [~]
Account status:  (all) |Z|

E-mail address:| LIKE (=]
Contactname:  LIKE |Z|

= Display advanced filter

0 + Actions  Account name = Account status Primary contact  Country

O be UK Branch of Company 1 Micole Path United Kingdom

Selected accounts |Z| (select an action) |Z|

Merge tab

On this tab you can merge other accounts with the currently edited account so that only the currently
edited account remains. This is useful in cases when you come to the conclusion that multiple accounts
actually represent a single real-world organization. On the tab, you can also view a list of accounts that
have been merged with it and split them back into separate accounts if needed. Detailed information on
merging in Kentico CMS can be found in the Merging contacts and accounts chapter.

Account statuses

Accounts can be labeled with account statuses in order to reflect their relationship to your organization
or to indicate how the account is perceived from the marketing point of view. Statuses can be assigned
to accounts in the Account status field on the General tab of each account's editing interface. One
account can be labeled with only one status at a time.

(]
e Kentico

#1N  CMS Desk Content My desk  Tools Administration E-commerce On-ine marketing

= Conversions of = of
I - a | @
My dashboard Web analytics Scoring a Campaigns Activities | Contacts Contact groups f Processe Configuration
Dashboard Analytics Contact management Segmentation E-mail marketing Automation Configuration
£ Contacts

Contacts  Pending contacts ~ Ondine users | Accounts

¥ Accounts » Company 1

General | Contacts  Subsidiaries  Merge  Data.com

E Save
General
Account name Company 1 Subsidiary of: (none) |Z|
(Account status: Gold Partner E) Account owner:  Luke Hillman (LukeH) W
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There is a pre-defined set of account statuses for each website. The sets of statuses can be managed in
the following sections of the user interface:

e CMS Desk -> On-line marketing -> Configuration -> Account status
e Site Manager -> Tools -> Contact management -> Configuration -> Account status

The user interface in CMS Desk allows management of account statuses pre-defined for the currently
edited website. The one in Site Manager allows management of account statuses for all websites
running in the system. If global account statuses are enabled, they can be managed in both sections.

Properties of account statuses listed in the mentioned sections of the user interface can be edited after
clicking the Edit (#) icon in a respective account status's row. By clicking the Delete (#) icon, you can
delete the account status so that it is no longer present and available in the system. The Export (\3)
action available in the drop-down menu ( *) in each row enables you to export the respective status into
a file and subsequently import it on another Kentico CMS instance.

7 Wenbtirm |
3¢ Kentico
1N OMS Desk Content My desk  Tools Administration E-commerce On-ine marketing
W% Conversions af J =i e
= 8 X B ¢ & =) ) i
My dashboard Web analytics  Scoring a Campaigns Activities  Contacts Contact groups Processe Configuration
Dashboard Analytics Contact management Segmentation E-mail marketing Automation Configuration

ZP Account statuses

- ELUERE > ﬁ MNew account status

Contact status
~ Actions  Account status name ~

/x A Gold Partner
/x - Inactive
/x b Silver Partner

Contact role

Macro rules

Creating a new account status

If you need to add a new account status to the set of listed statuses, click # New account status.
After doing so, you need to specify the following properties in the New account status dialog:

e Display name - the name of the account status used in Kentico CMS user interface.
* Code name - the name of the account status used in the code.
e Description - the description of the account status.

Once you hawe the properties specified, click OK for the new status to be created.
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Z& New account status

» Account statuses » Mew account status

E Save

Display name: VIP Partner @
Code name:  VIPPartner @

Used to label accounts that achieved
VIP =tatus with the company.

Description:

6.3.4 Example: Creating a sample account

Here you will learn how to create a new account.

1. Sign in as an administrator and go to CMS Desk -> On-line marketing -> Contacts -> Accounts
and click on % New account.

ale, Kentico

#1%  CMS Desk Content My desk Tools Administration E-commerce Onine marketing
; =~ Conversions of
.| &8 S & W e ey @ i
My dashboard Web analytics Scoring & Campaigns Activities | Contacts Contact groups M lett Processe Configuration
Drashboard Analytics Contact management Segmentation E-mail marketing Automation Configuration
&% Contacts

Contacts  Pending contacts ~ Ondine users | Acrounts

I E!p Mew account

2. In the New account dialog, enter for example the following properties:

e Account name: Kentico Software

Account status: select an account status, if no statuses were defined yet, please refer here to see
how to do it

Account owner: Luke Hillman (LukeH)

Address line 1: AXA Centrum

City: Brno

Zip code: 60200

Country: Czech Republic

Phone: +420-511-180-800

E-mail: info@localhost.local

Once entered, click kd Save for the new account to be created.
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£ Contacts

Contacts  Pending contacts  Ondine users | Accounts

» Accounts » Kentico Software

General | Contacts

Subsidiaries ~ Merge

Data.com

E Save

General
Account name:
Account status:
Address
Address line 1:
Address line 2:
City:

Zip code:

Country:

Notes

### Global Administrator - 8/8/2012 12:41:33 PN ###

Kentico Software

Gold Partner

Uzka 8

AXA Centrum
Brno

60200

Czech Republic

=

Subsidiary of:

Account owner:

Phone:
Fax:
E-mail address:

‘Website URL:

this company produces Kentico CMS, the content management software for ASP.NET

Add stamp

(none) E
Luke Hillman (LukeH) [~ setect |~ Clear |

+420-511-180-180

info@localhost.local

http:/fwww_kentico.com

3. The account is now created and you are redirected to the General tab of its editing interface. If you
want to add contacts to it, switch to the Contacts tab and click “# Add contacts. In the Select
contact dialog which pops up, select contacts who should belong to the account, e.g. James Watson
defined in Contacts -> Example: Creating a sample contact, and click OK.
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3i¢ Kentico

1% CMS Desk Content < « & Select contact
A 8 co contactname: 'Lk [7]
My dashboard Web analytics  Scoring a Ca tion
D ] Analytics Selectall Deselect all T

I

[Tl Contact name
&) John Lloyd Graham P
[[] | Micole Path I

&5 Contacts

Accounts

Contacts  Pending contacts  On-ine usg

» Accounts » Kentico Software

General | Contacts beffiaries Merge  Data.com ltems per page: 10 E]

i £ Add contacts ! Contacts’ role

Add contacts with following role: | (none) E

Mo contacts are assigned to current account.

4. Optionally, switch to the Subsidiaries tab, click % Add accounts and in the Select account dialog
select accounts which should be recognized as subsidiaries of the current account. Click OK.

3¢ Kentico
@1 CMS Desk Content

9 o :

5 i - earch

My dashboard Web analytice  Scoring a C: Type name or its part _ ation
Dashboard Analytics Select all 1 1] ation

£& Contacts

[[]  Accountname

ger: | Accounts Company 1

Contacts  Pending contacts ~ Ondine

Company 2
» Accounts » Kentico Softwargs® g

ltems per page: 10 [=]
General  Contacts

Merge Data.com

Accountname: | LIKE |Z|
Account status: | (all)

E-mail address: LIKE [~
Contact name: | LIKE |Z|

~ Display advanced filter

Mo data match search criteria.

oK | ance|

6. If you now view the list of accounts in CMS Desk -> On-line marketing -> Contacts -> Accounts,
you can see that the new account is listed among other accounts.
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6.4
6.4.1

6.4.2

&% Contacts

Contacts  Pending contacts  Ondinz users | Accounts

L!ﬂn Mew account

Account name: | LIKE |Z|
Account status:  (all) |Z|
E-mail address: LIKE [=]
Contactname:  LIKE |Z|
arcl Reset
~ Display advanced filter
= + Actions Account name = Account status Primary contact Country Created
0 / x v Company 1 Gold Partner &z John Lloyd Graham  USA 712012 12:11:02 PM
& R~ Company 2 7 James Watson United Kingdom  8/7/201212:13:31 FM
( [ / x hd Kentico Software Gold Partner Czech Republic  8/8/201212:42:49 F'M)
= | /x ¥ | UKBranch of Company 1 ;7 Nicole Path United Kingdom  8/8/2012 11:01:38 AM

Selected accounts |Z| (selectan action) |Z| “

Contact groups

Overview

You can organize contacts into segments called contact groups. Segmentation allows you to divide your
website's visitors and users into groups of people with shared characteristics, which you can then
accurately target in your on-line marketing efforts (such as E-mail marketing). You can either add
contacts to groups manually or set up the system to assign contacts to groups automatically based on
conditions.

Contact groups can be site-specific or shared across all websites in the system (global contact groups).
Contacts can belong to any number of different contact groups.

Topics:

e Managing contacts groups
e Example: Creating a sample contact group

Managing contact groups

In this topic you will learn how to manage contact groups. Contact groups can be managed in:

® CMS Desk -> On-line marketing -> Contact groups
e Site Manager -> Tools -> Contact management -> Contact groups

Here you can see a list of contact groups available on the current site and you can also create new
contact groups by clicking ¥ New contact group. Please note that you can always create site-specific
contact groups and, if the use of global contact groups is allowed, also contact groups shared across
more websites.
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Individual contact groups can be Edited (#) or Deleted (#%) and you can also perform * Other actions
such as |3 Export, ' Backup or & Restore. The displayed list can be sorted by contact group name
and, optionally, site.

] Live Site Site Manager
2 Kentico =
1N CMS Desk Content  Mydesk  Tools Administration E-commerce Ondine marketing
% Conversions il . 5] @ =
= B 28 W @ & B =
My dashboard Web analytics Scoring a Campaigns Activities  Contacts  Accounts  On-line users Contact groups

Dashboard Analytics Contact management Segmentation

~ Actions Contact group name =
fx v Inactive contacts
W~ UKresidents

fx v LIS residents

If editing a contact group, the following tabs are available:

e General tab
e Contacts tab
e Accounts tab

General tab

On this tab you can edit properties of a selected contact group. When you have modified the values,
click & Save to save the contact group.

Display name - the name of the contact group used in Kentico CMS user interface.

Code name - the name of the contact group used in the code.

Description - the description of the contact group.

Dynamic condition - allows to define a macro condition. If defined, a contact which fulfills the given

condition is assigned to the current contact group.

* Macro condition - use the text area to define a macro condition, e.g. contact's city is London.
Alternatively, you can click Edit (#) to edit the macro condition in the Edit macro condition dialog
window. For more details on using macros in Kentico CMS, please refer to the Macro expressions
chapter in the Developer's Guide.

e Schedule rebuild - if enabled, the current contact group is automatically rebuilt in accordance with

the defined macro condition.

You can also manually rebuild the contact group according to a macro condition (if defined) by clicking
on ® Rebuild contact group or view Contact group info containing information on the number of
contacts in the current contact group, its status and last rebuild time.
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» Contact groups » UK residents

General | Contacts  Accounts
&
E Save ‘@ Rebuild contact grou

Display name UK residents Contact group info
Code name: UKResidents Number of contacts: 4

Contacts who live in the United . A

Kingdom should belong te this Siafls: Ready

group. Last rebuild time: 10/27/2011 8:01:28 AM
Description

Dynamic condition: [

» Contact.ContactCountry == "United Ki.f
Macro condition:
< i s

Schedule rebuild: [

Period: Day

Start time: 10,/24/2011 43319 PM E‘PM

Every: 1 Day
Days | Monday Saturday
Tuesday Sunday
V| Wednesday
Thursday
V| Friday

Contacts tab

On this tab you can see a list of contacts assigned to the current contact group and you can also add
contacts to the group by clicking the “# Add contacts link. If you decide to do so, the Select contact
dialog opens, enabling you to assign selected contacts to the current contact group. Please note that if
you edit a global contact group, current site contacts and optionally global contacts are offered; howewer,
if you edit a site contact group, only current site contacts are offered.

You can View contact details () of individual contacts and you can Remove (#) contacts. The
displayed list can be sorted by contact first name, last name, e-mail, contact status, country etc.
Besides, the list provides information on how a particular contact was added to the contact group:

* Dynamic - indicates if the contact was added based on a dynamic condition.
e From account - indicates if the contact was added together with an account with which it is
associated.

e Manual - indicates if the contact was added manually, using the Select contact dialog window.

Using the pair of drop-down lists below the list, you can perform the Remove action for multiple contacts
at once. To do this, choose either Selected contacts or All contacts from the first drop-down list, the
action from the second one and click OK.

Please note

Contacts added to the current contact group otherwise than by assigning an associated
account, i.e. either dynamically based on a condition or manually, remain in the
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contact group after removing the respective account from it.

Similarly, this holds true also to contacts added to the group dynamically providing the
respective dynamic condition ceased to apply.

» Contact groups » UK residents

General Contacts Accounts

G Add contacts

F + Actions First name Last name = E-mail Contact status Country Dynamic From account = Manual
(=] ._'51 x John Graham john.graham@localhost local Prospective client Mo Yes No
[} .-'_'51 x Jeremy Larson jeremy_larson@localhost.local Mot interested Mo Yes Mo
[} .-'_'51 x Nicole Flath nicole.plath@localhost.local Prospective client  United Kingdom  Yes Mo Mo
[} .-'_'51 x James ‘Watson james.watson@localnost.local  Regular customer  United Kingdom  Yes Mo Mo

Selected contacts [] (select an action) [=] “
Accounts tab

On this tab you can see a list of accounts assigned to the current contact group and you can also
Add accounts. Please note that adding an account to a contact group results in adding all contacts
associated with this account to the group. If you decide to add accounts, the Select account dialog
opens, enabling you to assign selected accounts to the current contact group. Please note that if you
edit a global contact group, current site accounts and optionally global accounts are offered; however, if
you edit a site contact group, only current site accounts are offered.

You can View account details (%) of individual accounts and you can Remove (#) accounts. The
displayed list can be sorted by account name, account status, country etc.

Using the pair of drop-down lists below the list, you can perform the Remove action for multiple accounts
at once. To do this, choose either Selected accounts or All accounts from the first drop-down list, the
action from the second one and click OK.

7| Contact group properties

¥ Contact groups » UK residents

General Contacts | Accounts

L Add accounts

0 = Actions  Account name = Account status ~ Country

] (7D 4 UK Branch of Company 1 Silver partner United Kingdom

Selected accounts |Z| (select an action) |Z| “
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6.4.3 Example: Creating a sample contact group

The following steps demonstrate how to create a contact group with a dynamic condition:
1. Sign in to CMS Desk and go to On-line marketing -> Contact groups.

2. Click % New contact group.

Live Site  Site Manager

(]
e Kentico

#1% M5 Desk Content ~ Mydesk  Tools  Administraton — E-commerce [WelyBOt Eve
o Conversions af =i 3 g =]
. B 28 W @ & B =
My dashboard Web analytics  Scoring a Campaigns Activities  Contacts  Accounts  On-line users Contact groups
Dashboard Analytics Contact management Segmentation

@ Contact groups

5 Mew contact group

3. In the New contact group dialog, enter the following properties:

e Display name: UK residents
e Description: Contacts who live in the United Kingdom should belong to this group.

ﬂ! New contact group

» Contact groups * New contact group

ESave

Display name: UK residents

Code name:  (automatic) (2]
Contacts who live in the United - @
Kingdom should belong to this
group.

Description:

4. Click Il Save.
0 The General tab of the new contact group opens.

5. Check the Dynamic condition box and click edit (#) next to the Macro condition field.
6. In the Edit macro condition dialog:

a. Select the Contact is from country rule.

b. Click Add rule (%).

c. Click the select countries parameter in the text of the rule clause.
d. In the Set parameter value window, click Select, choose United Kingdom and click OK.
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Edit macro condition

Rule designer | Designer  Code

Edit the condition using drag & drop and indent functionality: Available rules:
%o | [~ Fiter
Contact is from countries United Kingdom Contact has done following activities in the last X days

Contact has logged in in the last X days.

Contact has made a vote in specified poll

Contact has made at least X orders

Contact has opened specified newsletter in the last X days

Contact has opened specified newsletter izsue

Contact has opened specified newsletter issue in the last X day:

Contact has opened the last newsletter issue

Contact has passed through one of specified actions —

Contact has passed through one of specified steps

Contact has product in wishlist

Contact has purchazed number of products in the last X days

Contact has purchazed specified product

Contact has searched for specified keywords in last X days
<:1 Contact has spent money in the store in the last X days

Contact has status

Contact has submitted specified form in last X days

Contact has visited specified page in last X days

Contact is female

Contact is from state

Contact is in any of specified community groups

Contact is in any of specified contact groups

Contact is in any of specified roles

m

This condition ensures that all contacts who have United Kingdom specified in the Country field of their
properties are added automatically to the contact group.

7. Click OK.
0 The editor closes and inserts the condition.

| Contact group properties

» Contact groups » UK residents

General | Contacts  Accounts
E Save

Display name: UK residents i

Code name: UK_residents @
Contacts whoe live in the Uniced - @
Kingdem shcould kelong to this
group.

Description:

Dynamic condition:

Macre condiion: | Contact is from countries United Kingdom fﬁ.ﬂ

Schedule rebuild: 7]

8. Click k Save.

The contact group is now ready.

Adding contacts to the contact group
You can add contacts to groups in three different ways:

¢ Automatically based on a dynamic conditions
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e Manually add members of specific accounts
e Manually add individual contacts

Adding contacts based on the condition

To try out adding of contacts based on the dynamic condition, make sure that you have at least one

contact with United Kingdom specified in the Country field.

1. Open the General tab of the contact group.

2. Click ® Rebuild contact group next to the kd Save button.
0 The system adds all contacts that match the group's condition.

» Contact groups » UK residents

General | Contacts  Accounts
E Save

ﬁ Rebuild contact group

3. Switch to the Contacts tab.

You should see that the matching contacts were added to the contact group. The Yes value in the
Dynamic column indicates that the contacts were added to the contact group based on a dynamic

condition.

» Contact groups » UK residents

General Contacts | Accounts

5§ Add contacts

7 ~ Actions  Firstname Lastname =  E-mail Contact status
0 &R Nicole Plath nicele.plath@localhest.local Prospective client
0 =R James Watson james watson@localhost local  Regular customer

Adding accounts

Country
United Kingdom
United Kingdom

Dynamic
Yes

Yes

From account

No

No

Manual
No
No

Items per page: 25

Adding an account to the contact group assigns all contacts that belong into the account. Before
proceeding, make sure that you have at least two contacts assigned to one account in the system.

1. Open the Accounts tab of the contact group.
2. Click % Add accounts.

3. Select the account and click OK.
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i f
i Contact group properties 2] Select account -- Webpage Dialog

E:;- Select account

pe name o its part: |

Select all Deselect all

No accounts found. "]  Account name
Company 1
1 Company 2

] UK Branch of Company 1

Items per page: 10 E|

m

e

4., Switch back to the Contacts tab.

You can see that all contacts associated with the previously added account are listed. The Yes value in
the From account column indicates that the contacts were added automatically because they belong to

the added account.

| Contact group properties [z
» Contact groups » UK residents
General | Contacts | Accounts
| ——

£ Add contacts

] ~ Actions = Firsiname Lastname =  E-mail Contact status
= /_"gi x John Graham john.graham@localhost.local Prospective client
] CE x Jeremy Larson jeremy larson@localhost. local Mot interested

0O #R Nicole Plath nicole. plath@Ilocalhost.local Prospective client
0O &R James Watson james watsen@localhostlocal  Regular customer

Adding contacts individually

You can manually add specific contacts to contact groups.

1. Open the Contacts tab of the contact group.

2. Click “# Add contacts abowe the list of contacts.

Country

United Kingdom

United Kingdom

Dynamic
No

No

Yes

Yes

From account

3. Select a contact that has not been added to the contact group yet and click OK.

Manual

Items per page: 25 E|
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6.5
6.5.1

Live Site  Site Manager  |CorporateiSitellEd A Global Administrator v v6.0.4297 | @ S

Content My desk  Tools Administration E-commerce On-line marketing f Enterprise Marketing

E #ﬁﬂ @ i conversions llﬁ“‘ f=-] E;i? Zf New contact

My dashboard Web.a-nalytics Scoring a Campaigns Achivities Contacts  Accounts & Mew account
-

Contact g}cup&

‘ Newsletiers

Configuration

Dashboard Analytics 21 Select contact -- Webpage Dialog

! Contact group properties &5 Select contact

Contact name: LIKE |z| W k=

Select all Deselect all

¥ Contact groups » UK residents

Contact name

=} + Actions First name Last name = E-mi Anonymous - 2011-10-24 11:02:06.704 |
0| &R John Graham jonn| | | [ZI " John Lloyd Graham

= ZFR Jeremy Larson jere [ Jeremy Larson

0 R Nicole Plath nicof | [C]  Nicole Piath

= FR James Watson jame [ James Watson p

ltems per page: 10 [»| .

o
Selected contacts [ | (select an action) =] i mﬂﬁ-

4., Switch back to the Contacts tab.

You should see the last contact listed with the Yes value in the Manual column, indicating that it was
added to the contact group manually.

Contact group properties ?

» Contact groups » UK residents

General | Contacts | Accounts
=

L5 Add contacts

[ ~ Actions First name Last name =~ E-mail Contact status Country Dynamic From account § Manual
=} CE’ x Anonymous - 2011-10-24 11:02:06.704 No No Yes
=} @x John Graham john.graham@localhost.local Prospective client No Yes No

=} CE’ x Jeremy Larson jeremy larson@localhost.local Mot interested No Yes No

0 | &% Nicole Plath nicele.plath@localhost.local Prospective client  United Kingdom ~ Yes No No

0 | &R James Watson james watson@Iocalnostlocal  Regular customer  United Kingdom  Yes No No

Items per page: 25 [

Merging contacts and accounts

Overview

Multiple contacts in the system may actually represent the same real-world person, or you may have
more than one account that represents a single real-world organization. Merging functionality allows you
to get rid of duplicates by combining multiple contacts or accounts into a single object.

There are two ways to perform merging:
e Manual merging - available for both contacts and accounts. Can be performed on the Merge tab
when editing contacts or accounts. You can select any contacts or accounts and merge them with
the currently edited object. The interface provides merge suggestions for contacts with identical

parameters.

e Automatic merging - available only for contacts. The system automatically merges contacts that are
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associated with the same E-commerce customer or newsletter subscriber, based on the settings in
Site Manager -> Settings -> On-line marketing -> Contact management -> Global data &
merging.

The result of merging is a single object (called a parent). However, the merged objects remain stored in
the database.

You can view a list of all contacts or accounts that have been merged with a parent on the Merge ->
Split tab of the contact or account editing interface. It is possible to split merged contacts or accounts
from the parent back into separate objects. See: Splitting

6.5.2 Manual merging

Manual merging of contacts or accounts can be performed on the Merge tab of their editing interfaces.
Here, you can either let the system suggest you which contacts/accounts appear to be duplicate to the
currently edited one, or choose the contacts/accounts to be merged with it manually from a list of all
contacts/accounts that are available.

Suggested merges

On the Suggested merges sub-tab, you can let the system suggest you which contacts/accounts have
identical values of certain properties. To get the suggestions, select the parameters to be compared
using the Suggest by check-boxes and clicking Show. A list of contacts/accounts that have values of
the selected properties identical to the currently edited one is displayed below.

To merge all suggested contacts/accounts into the currently edited one, click the Merge all button. If
you want only some of them to be merged, select them using the check-boxes in their rows and click
the Merge selected button. In both cases, the Merge collisions dialog window will be opened, enabling
you to specify values of individual properties and resolve potential value conflicts.

£&/ Contact properties

» Contacts » James Watson

General  Custom fields  Accounts  Membership  Activities IPs  Contact groups  Scoring | Merge

Suggest by: [¥] E-mail [T Phone [T] Post address
Suggested merges » [T Birthday [ membership [ 1P address
ey —prem—
Choose contact

split Choose from following contacts to be merged into current contact:

= =  Lastname = First name  E-mail

0 Graham John john.graham@loecalhost local
= Larson Jeremy jeremy_larson@localhost.local
= Flath Micole nicole plath@localhost local

Choose contact/account

On the Choose contact/account sub-tab, you can choose contacts/accounts to be merged with the
currently edited one manually. By default, a list of all available contacts/accounts is displayed, while you
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can display only those that match specified criteria using the filter abowe the list.

To merge all displayed objects into the currently edited one, click the Merge all button. If you want only
some of them to be merged, select them using the check-boxes in their rows and click the Merge
selected button. In both cases, the Merge callisions dialog window will be opened, enabling you to
specify values of individual properties and resolve potential value conflicts.

&4 Contact properties

» Contacts » James Watson

General  Custom fields  Accounts  Membership  Activiies IPs  Contact groups  Scoring | Merge

Firstname: | LIKE [=]
Suggested merges Lastname:  LIKE [~]
Choose contact » E-mail LIKE |Z|
— || Contactstatus: (all} |Z|
Split
i Show: @ All @ Only monitored & Only non-menitored
[ Search |

~ Display advanced filter

Choose from following contacts to be merged into current contact:

{l ~  Firstname  Lastname = E-mail Contact status Country Site name

[} Anonymous - 2011-10-17 15:16:06.718 Corporate site
] John Graham john.graham@localhost.local Prospective client  USA Corporate site
= Jeremy Larson jeremy larson@localnost.local Mot interested Corporate site
= Nicole Plath nicole plath@localhost.local Prospective client  United Kingdom  Corporate site

Merge collisions

In the Merge collisions dialog window, you can adjust property values that the contact/account will
have after merging. Properties whose values are not empty in at least one of the merged contacts/
accounts are pre-filled, while the following icons are displayed next to them:

e o _indicates that the system didn't detect any collision of this field's values.

e /4 _indicates a detected collision, while the pre-filled value is is taken from the parent. If collisions
are detected only between child contact properties while the parent has the property value empty, the
pre-filled value taken from the colliding contact that is retrieved from the database first. By clicking
the = icon next the fields, you can choose the colliding value from a different contact.

You can adjust values of all the properties according to your needs. Once finished, click Merge to
perform the merging.
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a Merge collisions -- Webpage Dialog @

L]

~ . Merge collisions

Fields Custom fields

»

General —
First name: James v of

Middle name: -

Last name: Watson v A

Salutation: -

Title before: -

Title after: - 3

Personal info

Birthday: 9/30/1979 12:00:00 AM E‘PM Y4

Gender: Male |Z| PN

Job title: Marketing specialist v of

Contact settings m
Contact status: Regular customer |Z| of

Contact owner: Global Administrator

Track activities: 4

Campaign: Sample campaign |Z| o

Address

Address 1: 55 Hawthorn Drive v qf

Address 2: -

City: Bristol v

Zip code: BS3 TWJ v

P P —— (i ) 2

6.5.3 Automatic merging

You can set up the system to merge contacts automatically. This helps you save time by merging
contacts that have clear ties to the same person. Automatic merging can occur when new contacts are
created or when the data of existing contacts is updated.

The system always merges contacts that are associated with the same user account.

To configure additional types of automatic merging, adjust the following settings in Site Manager ->
Settings -> On-line marketing -> Contact management -> Global data & merging:

* Merge contacts for identical E.commerce customers - if enabled, the system automatically
merges contacts that are associated with the same e-commerce customer.

* Merge contacts for identical Newsletter subscribers - if enabled, contacts associated with the
same newsletter subscriber will be merged automatically.

e Merge contacts with identical e-mail addresses - if enabled, the system automatically merges
contacts that are associated with the same newsletter subscriber.

e When a visitor has more contacts, use - determines which contact the system selects as the
parent when automatically merging:

© 2014 Kentico Software



96 Kentico CMS 7.0 On-line Marketing Guide
e Lastlogged contact - the contacts with the most recently logged activity
e Most active contact - the contact with the highest number of logged activities
e Create a new contact - the system creates a new contact as the parent a merges all matching
contacts into it
Automatic merge collisions
When attribute collisions occur during automatic merges, the system uses the values
of the parent contact. If a collision is detected between the attributes of child contacts
and the parent contact does not contain a value in the given field, the priority of the
values is undetermined (the system uses the values of the first contact loaded from the
database).
w Live Site  CMS Desk A& Global Admini|
: Site Manager Sites  Administration Settings Development  Tools Dashboard Licenses Support
Site: ; :
(global) = aw Global data & merging
E Save y/} Reset these settings to default
Settings
@ Content These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.
=5 URLs and SEO
& Security & Membership Global data
’ System
> Online marketing Allow global contacts e o
g Contact management Automatically create global contact for user ()
[ Activities
we Global data & merging Automatically create global contact for visitors B
@ Geolocation with identical e-mail addresses 6
{H = In‘active contacts When choosing from global contacts, select @ Last modified |Z|
= Newsletters
fall Web analytics Allow global accounts e O
1:)1 E-commerce
&5 community Allow global contact groups @ O
&a social networks
é Intranet & Collaboration Allaw global configuration e o
= Versioning & Synchronization M
@ Integration \ . i
= Cloud services 1 Automatic merging of contacts
M tacts for identical E-
cu?;rt%?ﬂ?a{rnga s for identical E-commerce Q
M tacts for identical Newslett
Bus:]rgg;g;r:ga s for identical Newsletter ()
Merge contacts with identical e-mail addresses @ [
When a visitor has more contacts, use & Most active contact |Z|
Export these seftings
Setting up automatic contact merging
6.5.4 Splitting

On the Merge -> Split tab of each contact's or account's editing interface, you can see a list of all
objects which were merged into the currently edited one. It is possible to split these objects from the
parent and make them separate objects again.

To split some of the merged objects back into separate objects, select them using the check-boxes and
click the Split selected button. Before splitting, you may enable the following options in the Split
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settings section for additional actions to be performed when splitting:
The following options are available when splitting merged contacts:

e Copy activities created after merge to split contacts - enable to copy the activities logged for the
parent contact after the merge into the split contacts.

e Fill in empty fields in split contacts - enable to copy the parent contact's attribute values to the
split contacts. Only affects fields that were empty before the merge.

e Remove accounts from current contact which are also in relation with split contacts - enable
to remowve the parent contact from accounts that were originally associated only with the split
contacts before the merge.

e Remove current contact from contact groups which are also in relation with split contacts -
enable to remove the parent contact from contact groups that were originally associated only with the
split contacts before the merge.

The following options are available when splitting merged accounts:

e Fill in empty fields in split accounts - enable to copy the parent account's attribute values to the
split accounts. Only affects fields that were empty before the merge.

e Remove contacts from current account which are also in relation with split accounts - enable
to remowve all contacts from the parent account that were only part of the split accounts before the
merge.

e Remove current account from contact groups which are also in relation with split accounts -
enable to remowve the parent account from all contact groups that were originally associated only with
the split accounts before the merge.

&& Contact properties

» Contacts » James Watson

General  Custom fields  Accounts  Membership  Activiies IPs  Contact groups  Scoring | Merge

First name: LIKE |Z|
Suggested merges Lastname:  LIKE [=]
Choose contact E-mail: LIKE E|
———| Contact status: (all} |Z|
Split
iy v Show: @ All & Only monitored ¢ Cnly non-menitored
[ Search |

~ Display advanced filter

Following contacts were merged into current contact:

] + Actions First name Last name = E-mail Contact status Country Merged when Site name
] & Anonymous - 2011-10-17 15:16:068.718 11/3/2011 7:08:05 P Corporate site
Split settings

[T] Copy activities created after merge to split contacts

CIFill in empty fields in split contacts

[T Remove accounts from current contact which are also in relation with split contacts

[T Remove current contact from contact aroups which are also in relation with split contacts

plit selected
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6.6 Tracking contact activities

6.6.1 Overview

Activities represent actions that contacts perform on the website. For example, the system logs
activities when visitors view pages, post comments, purchase products, register for events, subscribe to
newsletters etc.

The data gathered in the activity log allows you to evaluate the behavior of your website's users and
visitors. You can also use activities in combination with other on-line marketing features:

e Automatically calculate scores for contacts based on their activities
e Use activities as triggers for starting Marketing automation processes for contacts
e Personalize your website's content for contacts who have performed specific activities

Topics:

Enabling activity tracking
Viewing the activity log

e Example: Logging activities
Adding custom activities
Reference: Activity types

6.6.2 Enabling tracking of activities

To allow tracking of activities for contacts, you need to:

1. Go to Site Manager -> Settings -> On-line marketing and ensure that Enable on-line marketing
is checked for your website.

2. Navigate to the On-line marketing -> Contact management -> Activities settings category and
enable Log activities.

3. Enable or disable logging of specific activity types using the other settings in the category.
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w Live Site  CMS Desk A Global Administrator ¥
..
1N Site Manager Sites  Administration Settings Development  Tools Dashboard Licenses Support

Site: af Proe
(giobal) =] (& Activities
E Save f Reset these settings to default
Settings
@ Content These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.
=5 URLs and SEO
& Security & Membership General
’ System
. ’ L tiviti ]
= On-line marketing rog actvilies @
= Cfntact management Track file downloads (cms file) for these e
7 Activities extensions
we Global data & merging
B Geolocation
£J Inactive contacts Page
) Newsletters Page visits o
fall Web analytics
T E-commerce Landing page (2]
&4 Community
£ sodial networks
% Intranet & Collaboration Membership
% Versioning & Synchronization M
@ Integration 4 | User registration (2]
< Cloud services User login @
JJoining a group [2]
Leaving a group [ ] '

Enabling activities in the website settings
4. ksl Save the settings.
You can additionally configure logging of activities for specific pages, \isitors and certain features. The

system only tracks activities within a given scope if all related settings are enabled. See the sections
below for more information.

god | Logging activities immediately

By default, the system logs activities into temporary files and batch-processes them
periodically using a scheduled task. As a result, there is a slight delay of up to seweral
minutes before activity-related data is updated in the user interface.

You can configure the system to log activities directly into the database. Immediately
logging activities can generate a very high database load, so it is only recommended
when evaluating or testing the functionality of activities, not for live websites.

To enable immediate logging of activities, administrators with access to the project’s file
system need to add the following key to the appSettings section of the web.config file:

<add key="QwvBLogActi vityl mredi at el yToDB" val ue="true" />

Tracking file downloads
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tracking includes.

example: pdf;docx;png

The system can track file downloads as Page visit activities for files stored as CMS.File
documents in the content tree of a website. The Track file downloads (cms.file) for
these extensions setting in the General section specifies which types of files the

Enter the allowed file types as a list of extensions separated by semicolons, for

If left empty, the system tracks all file types.

Enabling activities for specific pages

You can enable or disable logging of page-related activities (e.g. Page visit, Landing page or Content
rating activity types) for individual pages on your website.

1. Select the document representing the page in the CMS Desk content tree.

2. Open the Properties -> General tab.

3. Toggle the Log on-line marketing activity checkbox on or off.
o If the Inherit field is checked, the document loads the value from the parent document.

4. Click kd Save.

By default, documents inherit the value of the Log on-line marketing activity property from their parent
document. This state allows you to configure activity logging for all documents on the website through

the root document.

Selecting the logging method for page activities [Only available after applying hotfix

7.0.17 or newer]

The system provides two different ways of logging activities related to website traffic (Page visit and

Landing page):

Processing activities on every web request

Using JavaScript

Advantages:

¢ Provides statistics for all types of web requests.

Disadvantages:

e May log irrelevant activities for non-human
contacts such as web crawlers, RSS readers
and other bots.

Advantages:

¢ Filters out activities generated by non-human
tools such as RSS readers and web crawlers.

¢ Provides more relevant data for most public-
facing websites.

Disadvantages:

¢ |gnores users with browsers that do not
support JavaScript or hawe it disabled (typically
less than 1% of all visitors).

e May not work correctly on pages that run
custom JavaScripts (if conflicts occur). The
logging is compatible with all default Kentico
CMS scripts.

In most cases, it is recommended to use JavaScript logging. Switching to JavaScript logging does not
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reduce the performance of the website.
To enable JavaScript logging:

1. Go to Site Manager -> Settings -> On-line marketing -> Web Analytics.
2. Enable the Log via JavaScript snippet setting.
3. Sawe the settings.

Note: The Log via JavaScript snippet setting also determines how the system logs web analytics.

Disabling activity logging for particular visitors

By default, the system tracks activities for all contacts. You can disable activity tracking for individual
contacts or the user accounts of registered users.

Contacts:
1. Go to CMS Desk -> On-line marketing -> Contacts.
2. Find and edit the given contact.
3. Disable Track activities on the General tab.
4. Click = Save.

Users:
1. Go to Administration -> Users.
2. Find and edit the given user account.
3. Open the Settings tab.
4. Disable the Log activities property.
5. Click I Save.

The activities performed by the visitor (or registered user) will no longer be recorded.

Enabling activity logging for specific features

You can choose whether the system logs the related activity types for individual instances of the
following items:

Feature Related activity types To enable/disable activities
Newsletters * Newsletter 1. Go to CMS Desk -> Tools -> Newsletters.
subscription 2. Edit a newsletter.
e Newsletter 3. Set Log on-line marketing activities on the
unsubscription Configuration tab.
e Opened newsletter e-
mail
¢ Clicked newsletter
link
Forums e Forum post 1. Go to CMS Desk -> Tools -> Forums.
e Forum post 2. Edit a forum group or specific forum.
subscription 3. Set Log on-line marketing activity on the
General tab.
Message boards * Message board 1. Go to CMS Desk -> Tools -> Message boards.
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comment 2. Select the Boards tab.
e Message board 3. Edit a message board.
subscription 4. Set Log on-line marketing activity on the
Configuration tab.
Polls e Poll woting 1. Go to CMS Desk -> Tools -> Polls.

N

. Edit a poll.
3. Set Log on-line marketing activity on the
General tab.

6.6.3 Viewing the activity log

Once you hawe enabled tracking of activities for your website, you can monitor the activities of contacts
in:

e CMS Desk -> On-line marketing -> Activities
e Site Manager -> Tools -> On-line marketing -> Contact management -> Activities

The activity log shows you which actions visitors have performed on the website, such as user
registrations, page \isits, blog post subscriptions or product purchases. You can filter the list according
to the activity type and title, the contact who performed the action, or the date when the action occurred.

4 Activities

Activities Activity types

[/,;. Mew custom activity

v
L

Type {all) E
Title LIKE [=]
Contact name: LIKE [=]

[=]

IP address: LIKE

Time between B Now  and B Now
———r

[[]  ~ Actions  Title Type Contact name IP address  Activity time ~

B q 3 Page visit 'Logon Page’ Page visit Abigail Woodwarth 1 1071772011 3:16:38 PM
= = x User logged in 'Abigail Woodwarth (abigail woodwarth@localhost local)  User login Abigail Woodwarth 1 10/17/2011 3:16:32 PM
= = x Page visit My Account Page visit Abigail Woodwarth 1 10172011 3:16:32 PM
|} va Page visit "Logon Page’ Page visit Anonymous - 2011-10-17 15:16:06.718 1 10/17/2011 3:16:27 PM
[} = x Page visit "Careers’ Page visit Anonymous - 2011-10-17 15:16:06.718 1 10M17/2011 3:16:25 PM
|} va Page visit "Careers’ Page visit Anonymous - 2011-10-17 15:16:06.718 1 10/17/2011 3:16:21 PM
[} va Page visit "My Account’ Page visit Anonymous - 2011-10-17 15:16:06.718 1 10M17/2011 3:16:07 PM
|} a, x User logged in '(lukeh@localhost local)’ User login Anonymous - 2011-10-17 15:16:06.718 1 10/17/2011 3:16:06 PM
[} aQ, x Page visit "Logon Page’ Page visit Andrew Jones 1 10/17/2011 3:15:56 PM
|} a, x Page visit "Community Wehbsite Section’ Page visit Andrew Jones 1 10/17/2011 3:15:55 PM
[} aQ, x Page visit "Community Wehbsite Section’ Page visit Andrew Jones 1 10/17/2011 3:15:52 PM
= a x Page visit "News' Page visit Andrew Jones 1 10/17/2011 3:15:4% PM
[} a x Page visit My Account’ Page visit Andrew Jones 1 10/17/2011 3:15:34 PM
= a x User logged in ‘Andrew Jenes (andy@lecalhost.local) User login Andrew Jones 1 10/17/2011 3:15:30 PM
[} a x Page visit "Logon Page’ Page visit Glohal Administrator 1 10/17/2011 3:15:26 PM
|} a x Page visit 'Home' Page visit Glohal Administrator 1 10/17/2011 3:15:24 PM
= a, x Page visit 'Homs' Page visit Glohal Administrator 1 10M17/2011 31423 PM
|} a, x Landing page 'Home' Landing page  Global Administrator 1 10/17/2011 31413 PM
= a, x Page visit 'Homs' Page visit John Graham 1 10/17/2011 10:00:39 AM

Tip: To find the activities of a specific contact, switch to the Contacts section, edit (#) the given

contact and open the Activities tab.
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Viewing activity details

Every activity record stores additional details related to the logged event. To see the details of a specific
activity, click View ( &) next to the given record.

The following activity details are available:

General information

Activity type The type of the activity.
Activity title The activity's title contains basic information about the event. The

default text depends on the activity type.

You can manually edit this field.

Contact name The name of the contact associated with the activity. Click = to view
and edit the contact's details.

Activity date The date and time when the activity occurred.

Activity URL The URL of the page where the activity occurred. Click @ to view the
web page on the live site.

You can manually edit this field.

Activity URL referrer The URL from which the contact who performed the activity arrived on
the page.

You can manually edit this field.

Activity site The website where the activity occurred.

Activity comment

Comment Here you can add any additional information related to the activity,
either as plain text or with basic formatting.

Click Add stamp to insert your stamp into the comment. The default
stamp contains the full name of your user account and the current date
and time.

Click Save to confirm any changes.
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£ Activity detail

General information

Activity fype: User registration

Activity fitle: User registration 'Beth McKenzie (beth.mac@localhost.local)

Contact name: Beth McKenzie 57

Activity date: 1/16/2013 2:03:10 PM

Activity URL: /en-US/SpecialPages/Logon-page.aspx a
URL referrer: http-/localhost/KenticoCMS_7.0/en-US/SpecialPages/Logon-page.aspx?ReturnUrl=%2fKenticoCMS_7.0%2fe1
Activity site: Corporate Site

Activity comment
Comment:
B I | | &
#H#H# Global Administrator - 2/7/2013 1:51:25 PM ##¢

I'l approve this user tomorrow if there aren't any problems

body div ]
Add stamp

Viewing/Editing the details of alogged activity

Removing activity records from the log
To permanently remove activity records, click Delete (#) next to individual items in the log.
You can remove multiple records using the options below the activity list:

1. Choose which activities to delete:
a. All activities
b. Selected activities - mark specific activities using the checkboxes on the left side of the list.

2. Select the Delete action.
3. Click OK.

6.6.4 Example: Logging activities

The following example demonstrates how the system logs activities for anonymous and registered users.
You can try out the example on the sample Corporate site.

1. Visit the live website as an anonymous \isitor and perform some actions, for example view the Home
page and vote in the poll.

2. Sign in to CMS Desk as an administrator and navigate to On-line marketing -> Contacts.
0 The system has created an anonymous contact.
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&& Contacts

£ New contact

Firstname:  LIKE [~]

Lestname:  LIKE [~]

E-mail LIKE [~]

Contact status: (all) |Z|
Show: @ Al @ Only monitered ¢ Only non-menitored

~ Display advanced filter

= « Actions First name Last name = E-mail Contact status Country

= TR~ Anonymous - 2011-10-17 15:16:06.718

0 f x - John Graham john_graham@localhost.local Prospective client  USA

& f x - Jeremy Larson Jjeremy.larson@localhost local Mot interested

0 f x - Micole Flath nicole.plath@localhost local Prospective client  United Kingdom
] TR~ James Watson james.watson@localhostlocal  Regular customer  United Kingdom

Selected contacts  [7] (selectanaction)  [+] |e S

New Anonymous contact created for the public visitor

3. Edit (#') the new contact and switch to the Activities tab.
0 You can see that the system logged the Home page visit and the poll voting activity.

&4 Contact properties

¥ Contacts » Anonymous - 2011-10-17 15:16:06.718

General  Custom fields  Accounts  Membership | Activities | IPs  Contact groups  Scoring  Merge

Type: {all) E
Title: LIKE [~]
IPaddress:  LIKE [~]
Time between: E‘Q Now and Eﬁ? Mow
i
= + Actions  Title Type IP address Activity time +
[ a3 Poll voting "How do you like our new website?  Poll voting i 10/26/2011 2:10:52 PM
1 q x Page visit 'Home' Page visit . 10/26/2011 2:10:41 PM
= q x Landing page 'Home Landing page | 10/26/2011 2:10:35 PM

Selected activities |Z| (select an action) |Z| _l!

Viewing the contact's activity log
4. Sign out from CMS Desk to view the live site as an anonymous visitor again.
5. Go to the My account page and sign up as a new user, for example Peter Chelmsford.

6. Perform actions like in Step 1, i.e. view the Home page and wote in the poll.
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If you view the list of contacts in the administration interface, you can see that system has renamed
original anonymous contact according to the entered registration data. Editing (#") the contact and
opening the Activities tab allows you to view the updated activity log for the new user.
&5 Contacts
Contacts | Pending contacts  On-line users  Accounts
» Contacts » Peter Chelmsford
General  Custom fields  Accounts  Membership | Activiies | IPs  Contact groups  Scoring  Merge  Data.com  Processes
P4 Mew custom activity
Type: (all) E
Title: LIKE [~]
IPaddress:  LIKE [=]
Time between: E‘J) Now and r_'lJ) Mow
[~ Search [P
0 « Actions  Title Type IP address Activity time ~
0 Q x Paoll voting 'How do you like our new website? Paoll voting 1 206/2013 10:14:34 AM
= a Fage visit Home' Fage visit 1 2/6/2013 10:14:30 AM
= qb x Page visit "My Account' Page visit | 2/6/2013 10:13:50 AM
0 q x User registration 'Peter Chelmsford (peter.chelmsford@localhost.local)’  User registration | 20672013 10:13:50 AM
0 Q x User logged in 'Peter Chelmsford (peter.chelmsford@localhost.local) User login 1 206/2013 10:13:50 AM
0 q x Fage visit "Logon Page’ Page visit 1 2/6/2013 10:13:04 AM
= qb x Poll voting 'How do you like our new website?" Poll voting | 2/6/2013 10:10:41 AM
0 q x Page visit "Home' Page visit | 2672013 10:10:38 AM
Activity log showing the registration of anew user
6.6.5 Adding custom activities

In addition to the default activity types, you can also define custom activity types for tracking any other
actions on your website.

Creating new activity types

To add custom activity types:

1. Go to one of the following locations:

e CMS Desk -> On-line marketing -> Activities -> Activity types
e Site Manager -> Tools -> On-line marketing -> Contact management -> Activities -> Activity

types

2. Click 4 New activity type.

3. Fill in the following fields as required:

Display name

The name of the activity type used in the Kentico CMS user interface.
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Code name Serves as a unique identifier for the activity type (for example in the API)
You can leave the (automatic) option to have the system generate an
appropriate code name based on the display name.

Description Text description about the purpose of the activity type.

Allow manual creation

custom type.

If you enable this option, users with access to the on-line marketing
administration interface are allowed to manually log activities of this

Enabled

Indicates whether the system logs activities of this type.

4. (Optional) Set the Activity item and Activity detail field options in the Scoring rule configuration

section.

0 The system offers the Activity detail and Activity item fields when defining scoring rules based on

the custom activity.

0 For example, an activity type representing testimonials has an SKU selector item control. This
allows the score administrators to create different scoring rules for testimonials related to different

products.

0 The (none) value hides the given field when creating scoring rules based on the custom activity.
0 The (default) value provides standard comparison options for text and numeric values.

-‘-;_'_\;'- Activities
Activities Activity types
» Activity types » Mew activity type
E Save
Display name: Testimonial
Code name:
We log activities of this type
for users who provide a
tesztimonial for one of our
Description: products.
Allow manual creation: 'l
Enabled:
Scoring rule configuration:
Activity item control: SKU selector
Activity detail control: (none)

Defining a new activity type for tracking testimonials

5. Click k Save.

&';) o9

[=]
[=]

Your custom activity type is now ready. You can either log the custom activities manually in the user
interface, or set up the system to log them automatically.

Manually logging custom activities

To log a single activity of a custom type for a contact:
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1. Open the activity log in one of the following locations:

e CMS Desk -> On-line marketing -> Activities

e CMS Desk -> On-line marketing -> Contacts -> (edit contact) -> Activities

e Site Manager -> Tools -> On-line marketing -> Contact management -> Activities

2. Click # New custom activity.

3. Fill in the details of the activity:

Contact Select the contact associated with the activity.

Activity type Select one of your custom activity types.

Activity title Add basic information about the event that the activity represents.
Activity value Here you can assign a value to the activity. You can associate values

with activities such as ratings or e-commerce purchases.

Activity URL The URL of the page where the activity occurred.

Campaign The marketing campaign associated with the activity. Used e.g. if you
need to monitor the behavior of the visitors of your website.

Created The time when the activity occurred.

Comment Here you can add any additional information related to the activity,

either as plain text or with basic formatting.

Click Add stamp to insert your stamp into the comment. The default
stamp contains the full name of your user account and the current date
and time.
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Activities Activity types

» Activities » New custom acfivity

E Save
Contact: Beth McKenzie
Activity type: Testimonial [~]
Activity title: Testimonial: Gold Partner Membership
Activity value: 1000
Activity URL:
Campaign: {none) |Z|
Created: 211/2013 10:02:39 AM E‘@M
Comment:
B I |[EE|& B
### Global Administrator - 2/11/2013 10:01:17 AM ###
Manually adding this activity for Beth McKenzie. You can find the testimonial on our main website.
body div Y

Add stamp
Manually logging a custom activity

4, Click W Save.

You can now see the custom activity logged for the given contact.

Automatically logging custom activities

In most cases, logging activities manually one-by-one is not a practical option. If you need the system to
automatically record custom activities for contacts who perform a specific action, you can use one of the
following approaches:

¢ Log the activity as part of a marketing automation process via the Log custom activity action step.
¢ Dewelop custom components for your website that log the activity through the API.

6.6.6 Reference: Activity types

By default, you can track the following types of activities for contacts:

Activity type Logged when
Abuse report Visitors submit a report using the Abuse report module.
Accept initiated chat Visitors accept a chat request initiated by website personnel.
request

See Modules -> Chat -> Support chat in the Deweloper's Guide.

Blog comment Visitors comment on a blog post.
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Blog post subscription

Visitors subscribe to blog post comments.

Chat request support

Visitors request real time support via chat.

Chat request support using
offline form

Visitors submit a support request via e-mail (this option is available
when no one from the chat support staff is on-line).

Clicked newsletter link

Subscribers click a tracked link in a newsletter.

Content rating

Visitors rate content (see Content rating).

Customer registration

Customers register during the checkout process.

Event booking

Visitors sign up for an event using the Booking system.

External search

Visitors arrive on the website after searching on a search engine, such
as Google.

Form submission

Visitors submit an on-line form.

Forum post

Visitors post on a forum.

Forum post subscription

Visitors subscribe to a forum post.

Internal search

Visitors search for text using the on-site search.

Joining a group

Users join a community group or a workgroup (see Groups).

Landing page

Visitors arrive on the website for the first time on a specific page.

Leaving a group

Users leave a community group or a workgroup.

Message board comment

Visitors post a comment on a message board.

Message board subscription

Visitors subscribe to a message board.

Newsletter subscription

Visitors subscribe to a newsletter.

Newsletter unsubscription

Users unsubscribe from a newsletter.

Opened newsletter e-mail

Subscribers open a tracked newsletter issue.

Page visit

Visitors view a page.

Poll woting

Visitors wvote in a poll.

Product added to shopping
cart

Visitors add a product to the shopping cart.

Product added to wishlist

Visitors add a product to their wishlist.

Product removed from
shopping cart

Visitors remowve a product from the shopping cart.

Purchase

Customers make a purchase.

Purchased product

Customers buy a specific product.

User contribution - content
created

Users create new content via the user contributions (Wiki) module.

User contribution - content
deleted

Users delete content via the user contributions module.
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User contribution - content
updated

Users update content via the user contribution module.

User login

Visitors log in to a site.

User registration

Visitors register as a member of a site.

6.7
6.7.1

Settings
Overview

In this sub-chapter, you will learn about settings which influence and modify the behavior of the Contact
management module. These settings can be adjusted in the Site Manager -> Settings section of the
system's user interface. Here, they are located in the On-line marketing settings category and its
sub-categories.

The following topics in this sub-chapter contain explanations of settings with related functionality:

e General contact management settings - explains general settings related to the Contact
management module.

e Enabling tracking of activities - explains which settings need to be adjusted in order for activity
tracking to be functional.

e Allowing the use of global objects - explains what global Contact management objects are, how their
use can be enabled.

e Geolocation - explains how you can configure geolocation to automatically fill in contact data based
on IP addresses.

e Automatic deleting of contacts - explains which settings may be used to configure the system to
periodically delete unnecessary contacts and their activities.

Depending on your selection in the Site drop-down list, you can either adjust the settings for a particular
website, or globally if the (global) option is selected. Global settings can be inherited by individual sites
if the Inherit from global settings check-box next to a site-specific setting is enabled.

Live Site  CMS Desk & Global Administrator » v7.0 B

1™ Site Manager Sites Administration

]
FCGUl  Development  Tools  Dashboard  Licenses  Support Enterprise Marki

Site:
Corporate Site E|
(globaly

E-} On-line marketing

= save

4" Reset these settings to default
@ Content
=8 URLs and SEO
a Security & Membership
’ System
| On-line marketing

%3 Contact management
¥ Activities

On-line Marketing

Inherit from global settings

Enable on-line marketing 8

Optimization

wg Global data & merging Enable A/B testing a Inherit from global settings
(B Geolocation
5 Tnactive contacts Enable multivariate testing 8 Inherit from global seftings

fﬁ Mewsletters
(sl Web analytics
TR E-commerce
82 Community
£a Sodial networks
#% Intranet & Collaboration
%2 Versioning & Synchronization
Q Integration
< Cloud services

Content personalization

Enable content personalization 8 Inherit from global settings

Export these settings

As you can notice if you browse the settings categories, there is a number of other settings not listed in
this sub-chapter. These settings have no direct relation to the Contact management features and are
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6.7.2

explained in respective chapters of this guide dedicated to the features which they influence.

General contact management settings

To enable on-line marketing features, among others including tracking of live site users as contacts and
logging of their activities, go to Site Manager -> Settings, select the On-line marketing category and
check the Enable on-line marketing box.

Live Site = CMS Desk A Global Admin

e
1N Sie Manager Sites Administration Settings Development  Tools Dashboard Licenses Support
Site: @ On-line marketing
(global)
E Save ;‘/F Reset these settings to default
Settings
@ Content These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.
=5 URLs and SEO
& Security & Membership On-line Marketing
’ System . .
~ 'ondine i i T IlrEnab\e on-line marketing @ ]
& Contact management
Sl Newsletters P
{h . Optimization
fall Web analytics
m E-commerce Enable A/B testing e 0O

General settings related to the Contact management module can be adjusted in the corresponding
sub-category. The following configuration options are available:

e Log IP address - indicates if logging of contacts' IP addresses should be allowed.

e Remember contacts permanently - indicates how long contacts should be remembered. If
checked, a contact is kept until cookies are deleted or another contact is determined. If unchecked,
a contact is kept until the current session expires.

e Automatically recognize visitors by user agent - indicates if a Visitor's browser user agent
information should be used to determine what contact should be assigned to the current anonymous
visitor.

e Automatically recognize visitors by IP address - indicates if visitor's IP address should be used to
determine what contact should be assigned to the current anonymous visitor.

¢ Notes stamp format - defines the format of the stamp added to the Notes field after clicking the Add
stamp button when editing contacts or accounts.

Live Site  CMS Desk & Global Admin

..
#IN  Site Manager Sites Administration Settings Development  Tools Dashboard Licenses Support
Site: fo c
@' ontact management
(global) [=] g
E Save ;'; Reset these settings to default
Settings
@ Content These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.
=5 URLs and SEO
a Security & Membership General
.' System
= On-line marketing Logllladdiesses 2]
& Contact management Remember contacts permanenthy @
£l Newslatters
[all Web analytics Automatically recognize visitors by user agent ()
Tn E-commerce
8L Community Automatically recognize visitors by IP address (£
&z social networks
LT -
# Intranet & Collaboration Notes stamp format &) <strong>### {%FullName%} - {%CurrentDateTim
=5 Versioning & Synchronization
@ Integration Export these settings
<. Cloud services
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Contact management and web bots

A
W

Because they are usually not relevant from a marketing point of view, web bots (such
as search engine crawlers) are not tracked via the Contact management module by
default.

If you wish to have bots logged in the system as contacts, you can change the default

behavior by adding the following key to the appSettings section of your projects's
web.config file:

<add key="CMBEnabl eCont act Bot s" val ue="true" />

6.7.3 Allowing the use of global objects

The following objects can either be site-specific, i.e. available only for a single website, or global, which
means that they are shared across all websites running in the system:

Contacts

e Accounts

e Contact groups

e Account statuses
e Contacts statuses
Contact roles

The use of global objects is disabled by default. To enabled it, go to Site Manager -> Settings -> On-
line marketing -> Contact management -> Global data & merging and adjust the following settings
in the Global data section:

e Allow global contacts - enables the use of global contacts.

e Automatically create global contact for user - if enabled and the system detects that there are
multiple contacts associated with a user registered on more than one website running in the system,
a new global contact will be created and the detected ones merged into it. If one of the detected
contacts is already global, the others are merged into it instead of creating a new one.

e Automatically create global contact for visitors with identical e-mail addresses - if there are
users with the same e-mail address across multiple websites, a global contact will be created for all
site contacts associated with the given user.

e When choosing from global contacts, select - if there are multiple global contacts associated
with a user, this setting determines which of them should be used as the primary one. The following
options are available:

e Last modified - the contact that was most recently modified.

¢ First created - the oldest contact.

e Create a new contact - a new contact will be created and the other associated global contacts
will be merged into it.

e Allow global accounts - enables the use of global accounts.

e Allow global contact groups - enables the use of global contact groups.

e Allow global configuration - enables the use of global contact statuses, account statuses and
contact roles.
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Live Site =~ CMS Desk A Global Admin

..
#IN Site Manager Administration Settings Development  Tools Dashboard Licenses Support
Site % Global data & merging
(global) [=]
E Save f Reset these settings to default
Settings
@ Content These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.
=5 URLs and SEO
& Security & Membership Global data
.' System
. . Allow global contacts
w+ On-line marketing g e
— Contact management Automatically create global contact for user ()
¥ Activities
w2 Global data & merging Automatically create global contact for visitors @
@ Geolocation with identical e-mail addresses
&5 Inactive contacts When choosing from global contacis, select @ Last modified |Z|
) Newsletters
(s Web analytics Allow global accounts (2]
t}l E-commerce
84 community Allow global contact groups e
8 sodial networks
é Intranet & Collaboration Allow global configuration e
= Versioning & Synchronization M

User interface differences when global objects are enabled

If global objects are allowed, the Site drop-down list is visible above the list of objects in the respective
sections of CMS Desk (e.g. CMS Desk -> On-line marketing -> Contacts). The Site drop-down list
offers you the following options:

¢ (global and this site) - both global and current site objects are listed.
¢ (global) - only global objects are listed.
e current site - only current site objects are listed.

When the (global and this site) options is selected, the Site column is added to the grid, indicating if
the object is site-specific or global. It is also not possible to create new objects in this case since it
would not be clear whether the new object should be global or site-specific. To create a new object, you
either need to have a particular website selected in the Site drop-down list, in which case you create an
object specific for the website, or you need to select the (global) option, in which case you create a
global object.
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6.7.4

Live Site  Site Manager  |Corporatesitelbd A Global Administrator v v6.0.4297 @ Sign Out

Ale Kentico
L)

My dashboard

CMS Desk

] - . o
Content My desk Tools Administration E-commerce On-line marketing Enterprise Marketing Solution

- Conversions &l £ New contact
& w | g =
Aclivities | Contacls | Accounts E}. New account

Newsletters

Webénalyﬂcs ‘Scoring a Campaigns Conifiguration

Dashboard Analytics Contact management Segmentation E-mail marketing Configuration —
& Contacts [z]
S\I (global and this site) [=] [
{global and this site)

g M (global) b pew item.
Corporate Site -

First name: LIKE

Last name: LIKE E

E-mail LIKE [=]

Contact status: (all) =]

Show: @ All @ Only monitored ) Only non-monitored

~ Display advanced filter

OoEoEOEE

~ Actions

First name

John
Andrew
Nicole

James

Last name =

Anonymous - 2011-10-24 11:02:06.704
Graham

Jones

Plath

Watson

E-mail Contact status
john local P ive client
andy@localhost.local

nicole. local P ive client

james watson@localhost local

Regular customer

Country

Usa

United Kingdom

United Kingdom

Site
Corporate Site
[ Corporate Site
(alobal)

[ Corporate Site

Corporate Site

ltems per page: 25 E

If you manage contact management objects in Site Manager -> Tools -> Contact management, the
Site drop-down list is always present and allows you to manage both global objects and objects of all

websites in the system. The same conditions as described above apply here as well.

CMS Desk  User: A Global Administrator ¥ v604297 @ | Sign Out

2 Kenl
1N Site Manager Sites

Administration Settings Development Dashboard Licenses Support f Enterprise Marketing Solution
Tools & contact management [2]
& Contact management
tﬁ E-commerce configuration Site: | (all) E|
(ally
Activ (global) ion i
Corporate Site
£ {E-commerce site pfnew item.
First name: LIKE E
Last name: LIKE
E-mail LIKE
Contact status:  (all) =
Show: @ All @ Only monitored ¢ Only non-monitored

~ Display advanced filter

(= ~ Actions First name Last name = E-mail Contact status Country Site
B f x Anonymous - 2011-10-24 11:02-06.704 Corporate Site
] R John Graham john, 105t local P usa [ Corporate Site
[} f x Andrew Jones andy@localhost local VIP client Australia (global)
; SR Nicole Plath nicole local P United Kingdom [ Corporate Site
[} f x James Watson james.watsoni@localhost.local  Regular customer  United Kingdom | Corporate Site
Items per page: ?E

Geolocation

In this topic you can find information about the configuration and use of Geolocation in Kentico CMS.
You can use Geolocating to determine the origin of your website's \isitors based on their IP address. To
obtain the information, the feature makes use of MaxMind's GeolP databases. Geolite City, the more
accurate of the free IP geolocation databases, is used by default. You can extend the accuracy of the
feature by downloading additional databases.

© 2014 Kentico Software


http://www.maxmind.com/app/ip-location

116

Kentico CMS 7.0 On-line Marketing Guide

Please note

The origin of a contact is determined only during its first visit to the website. That is, the
information does not get updated when the same contact accesses the website again
from a different location.

Configuration

To use the Geolocation feature, access the settings in Site Manager -> Settings -> On-line
marketing -> Contact management -> Geolocation. There, configure the mapping of the GeolP fields
to Kentico CMS contact fields. Use the drop-down lists to assign the desired target columns into which
the information will be mapped. Use the other settings in the General section as follows:

¢ Enable IP geolocating contacts - turn the checkbox on to track the location of contacts based on
their IP address.

e Suffix - type in an optional suffix, which will be added to each of the contact's field values obtained
using Geolocating. The suffix will be added to text-based fields only.

#IN  Site Manager Sites Administration Settings Development  Tools Dashboard Licenses Support

Site: g .
(glabal) F \Q Geolocation
E Save / Reset these settings to default
Settings
@ Content These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.
=5 URLs and SEO
& Security & Membership General
’ System Enable IP locati tact
= On-line marketing nable |P geolocating contacts [2]
=3 Cfntact management Suffix @ (Geolocation)
[ Activities
we Global data & merging Geolocation data are based on free IP geolocating database "Geolite City”.
@ Geolocation You can download menthly database updates from:

b http:/iclient kentico.com/Download#GeolP. You can download ‘GeolP

5§ Inactive contacts Organization Database’ with additional Organization/ISP data from the web
- site as well. Upload geolocating database into:
E) Newsletters ~/App_Data/CMSModules/WebAnalyticsMaxMind’

New version of geolocating database (7]

fall Web analytics
t}} E-commerce

&4 Community Geodata mapping

&a sodial networks

#% Intranet & Collaboration Country & Country |Z|

“2 Versioning & Synchronization H

@ Integration W | State @ st [~]

<> Cloud services I

= City 8 ciy [=]
Postal code & ZIP code [=]
(- N
Area code & (none) |Z|
Metro code @ (none)
DMA code & (none) |Z|
Latitude & (none) |Z|
Longitude & (none) |Z|
\ y.
Organization/ISP (GeolPCrg required) @ Company name |z|

Export these settings
Geolocation settings
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The fields highlighted in the preceding image do not have an equivalent in Kentico CMS system table
fields. To create new fields to map into, navigate to Site Manager -> Development -> System tables
and Edit (#') the OM.Contact class, where you can add new fields. Refer to Developer's Guide ->
Development -> System tables and custom fields for more information.

Mind the following type restrictions when assigning target fields and creating custom fields to assign
later. Also keep in mind that only text-based fields can have a suffix added to them.

Field Only accepts

Country Integer-based and text-based columns. When mapping to an integer-
based column, Country ID is used. Country display name is mapped into
a text-based column.

State Integer-based and text-based columns. When mapping to an integer-
based column, State ID is used. State display name is mapped into a
text-based column.

City Text-based columns.

Postal code Integer-based and text-based columns.

Area code Integer-based and text-based columns.

Metro code Integer-based and text-based columns.

DMA code Integer-based and text-based columns.

Latitude Decimal-based and text-based columns.

Longitude Decimal-based and text-based columns.

Organization/ISP Accepts text-based columns. The specified column will only be updated
(GeolPOrg required) if the GeolP Organization Database is installed.

Managing your MaxMind databases

You can improve the functionality of geolocation by using more detailed and accurate databases and by
keeping your current databases up to date.

Adding GeolP City
The GeolP Clty database provides more accurate results than the default GeoLite City database.

1. Obtain the GeolP City database.
2. Place the database file into the ~/App_Data/CMSModules/WebAnalytics/MaxMind/ folder of your web
project.
3. Configure the system to use the new geolocation database by adding the following key to the
appSettings section of your web.config file.

0 Specify the name of the database file as the key's value.

<add key="CMBCeol PLocat i onFi | eNane" val ue="Geol PCity.dat" />
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Geolocation now uses the GeolPCity.dat database instead of the default GeoLiteCity.dat database.

Adding GeolP Organization

The GeolP organization database allows the system to determine the organization name of \isiting
contacts.

1. Obtain the GeolP organization database.
2. Place the database file into the ~/App_Data/CMSModules/WebAnalytics/MaxMind/ folder of your web
project.

Note: The name of the database file must be GeolPOrg.dat.

Geolocation now supports organization detection.

Updating existing databases

To ensure that the geolocation data is accurate, you need to regularly update your MaxMind databases.
You can download the newest versions of the databases from the Kentico Client Portal. The databases
are updated in the following intervals:

e Geolite City - the first Tuesday of each month
e GeolP City - weekly
e GeolP Org - monthly

To update your databases, download the newest version and upload the database file to the ~/App_Data/
CMSModules/WebAnalytics/MaxMind/ folder of your web project.

Automatic deleting of contacts

The contact management module generates a very large amount of data, particularly on high-traffic
websites. Contacts are created and activities logged for every visitor, which may be overwhelming for
your marketers. For this reason, the system can be configured to regularly remove contacts that meet
certain conditions (and the activities logged by these contacts). This way, you can filter out inactive,
outdated or otherwise unnecessary contacts without having to remove them individually.

This functionality is provided by a global Scheduled task named Delete inactive contacts, which is
executed once per week by default. If you wish, you can change this interval (and other properties) by
editing the task in Site Manager -> Administration -> Scheduled tasks. You can also run the task
manually at any time.

The task runs in a separate thread by default and the deleting itself is done by the database senr, so it
should not have a negative impact on the performance of your website, even when removing a large
number of contacts.

© 2014 Kentico Software


http://www.maxmind.com/app/organization
http://client.kentico.com/Download#GeoIP
http://devnet.kentico.com/docs/7_0/devguide/Scheduler_overview.htm

Contact management

119

CMS Desk A Global Administrator v V704340 @

Sign Out

" 3% Kentico
() Site Manager Sites

Administration
E Avatars
() Bad words
0',‘. Badges
ﬂ Banned IPs
~a Categories
% E-mail queue
) E-mail templates
|_j Event log
¥ Integration bus
FQ Membership
4 permissions
4 Recycle bin
&4 Roles
() scheduled tasks
5] Smart search
Wy SMTP servers
’ System
El UI personalization
w Users
g web farm

Administration

Seftings  Development  Tools

@ Scheduled tasks

Dashboard  Licenses  Support

Buy

o Enterprise Marketing Solution

Site: (global)

(@ Newtask

~ Actions

FRD -
FRD ~
FRE ~

€ Refresh

Task name «
Clean e-mail queue
Clean unused memory

Delete image editor history

Last run

28.11.2011 13:23:54

Next run Last result
28.11.2011 23:04:50
16.09.2009 00:00:00
29.11.2011 01:23:54

[7%p -

Delete inactive contacts

28112011 15:42:50

05122011 154250 l

FRD ~
FRD ~
FRD -
FRD ~
FRD -
FRD ~
FRD -

Delete old temporary attachments
Delete old temporary upload files
E-product reminder

Execute search tasks
Membership reminder

Optimize search indexes

Process activities log

28.11.2011 16:40:29

28112011 15:41:54

28112011 16:40:29

28.11.2011 17:40:29
28112011 23:0450
28.11.2011 23:04:50
28112011 19:4154
28112011 23:04:50
02.12.2011 09:11:147
28112011 16:4129

) Reset executions

Executions

o o N e o m e 2 e o

Enabled
Yes
No

When the system executes this task, it starts a deleting process for each site according to the rules

defined by the settings in the Site Manager -> Settings -> On-line marketing -> Contact
management -> Inactive contacts category. The task does not delete global contacts.

The Delete inactive contacts setting determines whether the contacts associated with the given site
should be affected by the scheduled task. If disabled, the site's contacts will only be remowed if they are
deleted manually. Additionally, the Enable on-line marketing setting must also be enabled for every
site where you wish to use this task.

The remaining settings in the section are used to set the conditions that specify which contacts should
be deleted. At least one condition must be entered in order for any contacts to be deleted. If multiple
conditions are set, only those contacts that fulfill all of them will be removed. The following conditions are

available:

(days)

Last activity older than

Can be used to delete contacts that do not have any recent activities
logged. Contacts whose latest activity is older than the specified
number of days are remowved.

For example, entering 14 means that the task remowes all contacts
which do not have any activities logged within the last two weeks.

(days)

Contact created before

Can be used to clear out old contacts. All contacts that are older than
the specified number of days are remowved.

For example, setting the value to 365 means that the task remowes all
contacts created more than a year ago.

(days)

Contact last logon before

This condition is only applied to contacts that are not anonymous (i.e.
only those that are associated with a specific user account). It can be
used to delete contacts who have not logged into the website recently.

For example, entering 31 means that the task remowves all contacts who
have not logged in within the last month.

(days)

Contact last modified before

Can be used to remowve contacts that were not edited recently (e.g. had
their contact address changed). Contacts whose latest modification is
older than the specified number of days are deleted.
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For example, entering 31 means that the task remowes all contacts
which were not modified within the last month.

Contact merged before
(days)

Can be used to delete contacts that were merged into another contact a
certain number of days ago.

A merged contact is one that was combined into another contact, not
the contact which is the actual result of a merge operation.

For example, entering 7 means that the task removes all contacts
which were merged more than one week ago.

Merged into site contact
only

Determines whether the task should delete all contacts that were
merged into another contact associated with the given site.

Merged into global contact
only

Determines whether the task should delete all contacts that were
merged into a global contact.

Contact is anonymous

Can be used to choose whether the task should remowve all contacts
that are anonymous, or the opposite (those that are related to a specific
user account).

Please note: Contacts that are only related to a customer or subscriber
are still considered as anonymous.

The Doesn't matter option is the equivalent of an empty value in this
condition. (i.e. if selected, the task does not delete any contacts unless
at least one other condition is specified).

Custom SQL WHERE
condition

Allows you to enter an SQL WHERE condition that determines which
contacts are deleted by the scheduled task.

For example:
(ContactEmail is NULL OR ContactEmail ="
With this custom condition, the Delete inactive contacts task

remowves contacts that have an empty e-mail address (and fulfill all other
delete conditions).
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"3 Kentico |
I Site Manager Sites

Administration [EauLEE  Development  Tools Dashboard Licenses Support
Se £3 Inactive contacts
(global)
E Save ﬂ// Reset these settings to default
Settings
o Content These settings are global, they can be overridden by individual website settings. Please select a site to see or change the site settings.
=5 URLs and SEO
a Security & Membership General
.. System .
~ Ondine marketing Delete inactive contacts @
& Contact management
g e
Activit e
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L4 Inactive contacts
£ Newsletters Contact created before (days) 8 N
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m E-commerce Contact last logon before (days) @
&4 Community
Contact last modified before (days]
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* Intranet & Collaboration Contact merged before (days) @
& Versioning & Synchronization
Q Integration Merged into site contact only @ (]
<2 Cloud services [
Merged into global contact only @ B
Contact is anonymous @ Is anonymous E
{ContactEmail is NULL CR -
ContactEmail = "'}
Custom SQL WHERE condition [2]
Export these settings

It is recommended to be very careful when configuring these conditions. Make sure that the system only
deletes those contacts that are no longer necessary, otherwise you may lose valuable marketing data.

6.8
6.8.1

Database separation

Overview

When using contact management on high-traffic websites, the system will need to store a very large
wlume of data in order to keep records of all contacts, their activities and other related information. This
may complicate database administration and make it difficult to perform regular backups. For these
reasons, Kentico CMS provides a way to mowe all tables and database objects associated with contact
management to a separate database (including the currently stored data). Doing so allows easier
management of the application's main database, without the need to deal with the contact data.

Please note that there can only be one separated contact management database for the entire system,
even when hosting multiple websites. It is not possible to create a different database for each site.

The steps needed to perform the database separation are described in the Separating the contact
management database topic. If you wish to reverse the process and return everything back to a single
database, you can do so by following the instructions in Rejoining the databases.

The separation procedure affects the following database tables:

e OM_Account
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¢ OM_AccountContact

e OM_AccountStatus

e OM_Activity

e OM_ActivityType

¢ OM_Contact

¢ OM_ContactGroup

e OM_ContactGroupMember
e OM_ContactRole

¢ OM_ContactStatus

e OM_IP

e OM_Membership

e OM_PageVisit

e OM_Rule

e OM_Score

e OM_ScoreContactRule

e OM_Search

e OM_UserAgent

e Newsletter_Link

¢ Newsletter OpenedEmail
e Newsletter_SubscriberLink

Refer to the database information in the Internals and API chapter to learn more about specific tables.

Separating the contact management database

This topic demonstrates how to perform the separation of the system's contact management data into a
different database. It is strongly recommended to backup your database before starting this process.
Additionally, the database will be unavailable while the actual separation is being carried out, so it
should be done at a time when no \sitors or editors are accessing the websites in the system.

Database separation on Windows Azure

If your application runs on Windows Azure, you must manually perform some parts of
the procedure that would normally be automatic:

¢ Create a new database before you launch the separation. The process cannot
automatically create the separated database.

¢ Mowe data to the separated database. The process does not mowe the data, it only
creates the database structure.

¢ Delete the separated tables from the original database.

1. Log in to Site Manager and go to Administration -> System. Select the DB separation tab and
click the Separate contact management database button. This starts the database separation
wizard.
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Click "Separate contact management database” button to create second database with Contact management data.

All tables and database objects related to Contact management will be moved to the second database. It is strongl
that your web site will be inaccessible during the separation process. All scheduled tasks will be disabled during the

“ Users H
3 web farm M

2. In the first step of the wizard, specify the SQL server to which you wish to transfer the contact
management database and enter the credentials used to connect to it. The server can be identified
through its name or IP address. It is possible to use a different server than the one containing the main
database. The separated database may be hosted on all senver types supported by Kentico CMS, i.e.
Microsoft SQL Server 2005 or 2008 (including the free Express Edition).
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E‘g Contact management - Database separation O | X

Step 1 - Server selection

[ [ [ G,
B I 'y i i
. - | - @
|

SOL Settings Database Separation Firish

SQL Server for Contact management data

3L Server name or IP address: GURU

Login name: sa

Password: essssscsscssssssssnsnsnnne

> T

Continue by clicking the Next button.

3. In the next step, choose to either create a new database for the contact management DB objects and
data, or import them into an existing one on the sener specified in the previous step. In both cases, you
need to enter the name of the database into the appropriate field. When using an existing database,
make sure it does not contain any of the tables that are included in the separation.

Before continuing, it is necessary to prevent all Scheduled tasks in the system from running, because
the database will be unavailable during the separation process. You can stop all tasks by clicking the
Disable tasks button (in case there are any enabled). If a task is currently being executed when the
button is clicked, the disabling action waits until it is finished. The tasks will automatically be enabled
again when the separation is completed.
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E’- Contact management - Database separation O X

Step 2 - Database selection

2 - 32~ 2-0
K = - il - % -

1) & S \Y 4
SOL settings Database Separation Finish

Database for Contact management data

@ Create a new database
New database name: KenticoCMS_OM
= Use an existing database

Existing database name:

Scheduled tasks status:  Enabled Disable tasks

> I

Once the target database is specified and the scheduled tasks are disabled, click Next to begin the
separation.

4. Alog is displayed while the database operations are being performed. During this stage, all websites
in the system are temporarily switched to Off-line mode. Any regular visitors who arrive at this time will
see a message informing that the site is down due to maintenance. For global administrators, the
current state of the separation wizard is shown.

5. When the process is completed, all contact management data is transferred to the new database. If
you view your application's web.config file, you can notice that an additional connection string for the
new contact management database is now present in the <connectionStrings> section:

<add nane="CVBOMConnectionString" connectionString="..." />

6. By clicking the Finish button in the final step of the wizard, you confirm that the separation was
successful and that the data (including the database table structure and other related objects) can be
deleted from the main database. The system brings all websites back on-line and enables the inactive
scheduled tasks.

B .
" Database separation on web farms

If your application is running on multiple servers in a Web farm environment, you need to manually
copy the CMSOMConnectionstring key into the web.config files of all other seners, otherwise
they will not be functional.
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i Database separation in a medium trust environment
If your application is running in a medium trust environment, the system cannot enable the
scheduled tasks and return the off-line sites back on-line. To manually perform these tasks:
1. Go to Site Manager -> Settings -> System and enable the Scheduled tasks enabled
setting.
2. In Site Manager -> Sites, edit your websites on the Off-line mode tab.
3. Click Bring the site on-line. Repeat the same for each site.
Result
The new database status is reflected on the General tab of the Site Manager -> Administration ->
System page in the Database information section.
Q System
General | E-mail Files  Deployment Debug DB separation
System information Database information
Machine name: DAVIDE-PC Database: Main DB Contact management DB
ASP.NET account: NT AUTHORITYINETWORK SERVICE Server name: GURU GURU
ASP.NET version: 4.0.30319.269 Server version: 9.00.5057.00 9.00.5057.00
Application pool name: KenticoCMS_KenticoCMS_T7.0.4556
Application trust level: Unrestricted Databasze name: KenticoCMS_main KenticoCMS_0OM
Database size: 37T MB 4 MB
Your IP address: o
All functionality of the website and administration interface remains the same as before the separation.
6.8.3 Rejoining the databases

The following steps describe how to return the separated contact management database objects and
data back to the application's main database. We recommend backing up both databases before
starting the procedure. Additionally, it should be performed at a time when no \isitors or editors are
accessing the websites in the system.

1. Go to Site Manager -> Administration -> System, select the DB separation tab and click the Join
contact management DB with main DB button to open the Database join wizard.
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x Kentico

#I%  Site Manag Sites i Development  Tools  Dashboard  Licenses  Support  Buy
Administration . System

Avatars

@ Bad words General E-mail Files Deployment Debug | DB separation

& Badges

2% Banned IPs @ Current database status: two databases; main database and contact management database

0 Categories Click "Join contact management DB with main DB" button to merge second database with Contact m:
#? E-mail queue

) E-mail templates
D Event log

¥ Integration bus
& Membership

A permissions

“al Recycle bin

&4 Roles

() scheduled tasks
1 Smart search

H_!_a SMTP servers

& system

EJ UI personalization

All tables and database objects related to Contact management will be moved to the main database.
that your web site will be inaccessible during the join process. All scheduled tasks will be disabled dur

w Users H
iy web farm H

2. Like when separating the database, all Scheduled tasks need to be stopped before the joining
process can begin. To do this, click the Disable tasks button. The tasks will automatically be enabled
again after the databases are merged.

::3 Contact management - Database join

Step 1 - Prerequisites

- % -0

Prerequisites Merging Finish

Scheduled tasks status: Enabled Disable tasks &)

> .
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Click Next to continue. A log is displayed showing the progress of the required database operations.
During this stage, all websites in the system are temporarily unavailable.

3. When the process is successfully finished, all tables and data from the dedicated contact
management database will again be a part of the application's main database. If you leave the Delete
separated database option checked in the final step, the separated database is completely removed
from the sener after you click Finish. The system brings all websites back on-line and enables the
inactive scheduled tasks.

:—1 Contact management - Database join

Step 3 - Finished

3 - -

Preraquisites Merging Finish

Database join finished successfully.

Delete separated database: [v] &

Completing the wizard automatically deletes the CMSOMConnectionString connection string key from
the application's web.config file.
LY - - .
X Database rejoining on web farms

When reversing the database separation for an application running on a Web farm, it is necessary
to manually remove the CMSOMConnectionstring from the web.config files of all other senvers.

hey . - . - - -
2. Database rejoining in a medium trust environment

If your application is running in a medium trust environment, the system cannot enable the
scheduled tasks and return the off-line sites back on-line. To manually perform these tasks:

1. Go to Site Manager -> Settings -> System and enable the Scheduled tasks enabled
setting.
2. In Site Manager -> Sites, edit your websites on the Off-line mode tab.
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3. Click Bring the site on-line. Repeat the same for each site.

! Database rejoining on Windows Azure

129

If your application runs on Windows Azure, you must manually remove the separated tables after

you rejoin the database.
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7 Marketing automation

You can automate, optimize and analyze your campaigns using marketing automation. Marketing
automation allows you to nurture your website's visitors and leads — represented by contacts in
Kentico.

Marketing campaign are controlled through one or more automation processes. Each process consists
of a set of steps that you can fully customize using a built-in visual designer. You can either start
processes manually for individual contacts or groups of contacts, or have the system start processes
automatically using condition-based triggers. For example, you can:

e Create a trigger that moves every new contacts from a specific country into an automation process,
which then performs a targeted marketing campaign.

e Automatically move contacts who have reached a certain score into an advanced automation
process.

Topics:

e Creating processes
e Working with the process designer
e Managing steps
Connecting steps
Defining condition steps
Defining user choice
Defining automatic decisions
Defining timeouts and waiting
Configuring security
Adding action steps
Creating triggers
Manually running automation processes
Managing the flow of contacts in processes
Viewing process reports
Versioning
Defining custom actions
Walkthrough: Creating a sample process

7.1 Creating processes
This topic describes how to add new marketing automation processes.
1. Log in to CMS Desk and navigate to On-line marketing -> Processes.
0 You can alternatively create new processes in Site manager -> Tools -> On-line marketing ->
Automation processes.
2. Click ¥ New process.

3. Choose a name for the new process and type it as the Display name.

4. Click  Save.
0 The system creates the process and opens the General tab of its editing interface.
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7.2

5. Under Start the process, choose one of the following process recurrence options:
Note: Process recurrence determines when the process is allowed to run for each contact.

e Always as a new instance - the system can create and start new instances of the process at any
time for the same contact.

e |fit hasn't been run before - the process can only run once for a given contact (i.e. starts only if it
has newer been run for the contact before).

e |f the same processis not running concurrently - the process starts only if there is no instance
of the same process running for the contact at the same time.

Warning!

If you select the Always as a new instance recurrence option, the system may run
multiple unnecessary instances of the process concurrently (depending on the
implementation of the process and its triggers).

This can lead to increased system load and deliver the same marketing messages to
the same contact multiple times.

6. Click kd Save.
Once you create a process, you can proceed to working with the process designer or create triggers.

Tip: You can change the recurrence settings of a process at any time by editing (#) the process in On-
line marketing -> Processes.

Working with the process designer
This chapter describes the process designer, a built-in tool that provides a visual representation of

automation processes. The designer allows you to define the steps that implement the functionality of
automation processes.

Accessing the process designer
To open the process designer for an automation process:
1. Log in to CMS Desk and navigate to On-line marketing -> Processes.
0 You can also access the process designer in Site manager -> Tools -> On-line marketing ->
Automation processes.
2. Edit (#) the process for which you want to access the designer.
3. Switch to the Steps tab.
The following image shows the appearance of the designer for an automation process consisting of the

Start, Send newsletter issue and Finish steps. The steps are connected by transition lines. The direction
of the arrows indicates which way the process mowes forward.
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General Steps | Triggers

Report  Versions

L
¥ Delete

e

== =5 g O @

Standard Condition Multi-choice Firstwin  User choice Wait Finished

Send newsletter issue

R

Process with Start, Send newsletter issue and Finish steps

Tip: If your graph doesn' fit into the designer area, click an unoccupied area of the grid and drag to

expose additional free space.

Standard steps

You can use the following types of basic steps to design automation processes:

Step

Description

Standard

Basic approval step. Allows designated users or roles (e.g. marketing
managers) to decide whether the process continues to the next step.

Condition

Splits the process into two branches based on a condition. The process
automatically transitions to the next step according to the result of the
condition.

See: Defining condition steps

Multi-choice

Splits the process into any number of branches based on a set of
conditions.

¢ If exactly one condition is met, the process automatically continues
through the given branch.

¢ |f multiple conditions are fulfilled, designated users need to manually
choose the next step.

See: Defining automatic decisions

First win

Splits the process into any number of paths based on a set of
conditions. The process automatically continues through the branch
whose condition is met first.

See: Defining automatic decisions

User choice

Splits the process into any number of branches. Designated users need
to manually choose the next step for each contact in the process.
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Wait Halts the process for a specified amount of time before continuing to
the next step.
See: Defining timeouts and waitin

Finished Represents the end of the process.

You can also embed actions into processes. When a contact reaches an action step in a process, the
system automatically performs the given action.

Action step

Description

Change contact account

Adds or remowves the contact from an account.

Change contact group

Adds or removes the contacts from a contact group.

Delete contact

Deletes the contact.

Import to Salesforce

Replicates the contact into a lead in a target Salesforce organization.

You need to have Salesforce replication set up for your website to use
this action.

Log custom activity

Logs a custom activity for the contact.

Newsletter subscription

Subscribes or unsubscribes the contact from a newsletter.

Send e-mail

Sends an e-mail (to any address).

Send newsletter issue

Sends a newsletter issue to the contact.

Note: When performing this action step, the process automatically
adds the contact as a subscriber for the newsletter containing the
specified issue.

Set contact property

Inserts a new value into one of the contact's properties (fields).

Set contact status

Changes the contact's status.

Start process

Triggers a different marketing automation process for the contact.

Based on the recurrence settings of the target process, this action can
result in multiple unnecessary instances of the process running
concurrently.

Update from Data.com

Updates the contact's information with the data found in the Data.com
database.

You need to have Data.com integration set up for your website to use
this action.

Note: If your developers create custom actions, you can add them through the designer as well.
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7.2.1 Managing steps

Every marketing automation process consists of a set of interconnected steps. Using steps